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DEEPER SIGNIFICANCE 


There is no question but that intelligent buyers of 
Otto of Rose realize the desirability, even the neces- 
sity of purchasing on the basis of quality, not price. 
For this reason it is superfluous to mention except 

incidentally that Botu Pappa- 
zoglou’s Otto of Rose d’Or 
has been the standard for 
three generations and that 
OTTO OF ROSE D’OR 
has provably deeper signifi- 
cance than the mere words 
Otto of Rose. 


Notwithstanding crop and 

labor conditions in Bulgaria 

which have resulted in a 

severe shortage and encourage sophistication the stand- 

ard of Otto of Rose d’Or quality remains what it has 
always been, unapproachably above competition. 


The cost necessarily is above that of last year for the 
reasons mentioned but under the circumstances is un- 
usually favorable. We do not claim the lowest price, 
only the highest quality and the best value for money 


expended. 


Botu Pappazoglon:&:Co. - Kazanlik 
Ungerer & Compaiiy’- - New York 


SwWaA Vez ry wocomgmwHtano 


Copyright 1923, Ungerer & Co. 
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JAPAN’S CATASTROPHE STIRS WHOLE 


WORLD IN SYMPATHETIC AID 
With many 





friends and subscribers in Japan it is difficult 


for us adequately to express our personal interest in the 


news following the convulsion of Nature which devastated 
cities and cost innumerabie lives. Efforts by cable and 
radio to get in touch with our Nippon friends have been 
futile. We can only hope, at this moment, that they may 
be safe and sound. 

\mericans generally have a warm feeling for the Japa- 
nese, despite the propaganda of some visionaries, and it 
was shown at once by starting funds for the relief of the 


sufferers and in the 


\mer 
illed with supplies to the stricken Empire. 
perfumery and toiletry indu 


action of the ican Government in 


sending 
In the 
met 


the game 


its ships 
stries many of us have 
know 
that 
that 


were 


and Japanese. They have taken an interest in 
has won friends! 


them. It was natural 


contributions to the Amer 
liberal. Gilbert 
Manufacturers of 


uip for 
ao 
Fund 


of t 


ican Red Cross 
Colgate, president 
Toilet Articles, was 
chairman of the committee on subscriptions in our industries. 


prompt and 


he American 


; i ; a : 
He asked everybody to rush their subscriptions to the Red 
Cross and not 


stop for 
But 


formalities. As a result the details 
are not available. results were very satisfactory. 
















OVER SIXTY YEARS OF ESSENTIAL OIL 
MANUFACTURING IN AMERICA 


[here is no trade “romance” in the 


but there 


American essential 
oil manufacturing industry, 


statistics which the 


is human interest in 
Department of Commerce has sent 
for the perusal of the readers of THE 


& Essentrat OIL 


some 


\MERICAN PERFUMER 


REVIEW. Few of our clientele have much 


recollection of events back in 1859. It was then that sta- 
tistics began in this industry. The capital invested in the 
forty-five little primitive plants, 


with an average of two 


workers each, was only $36,006, but the output of $124,000 


was so phenomenal for the time that it started the 
statisticians. 
While the number of establishments has not changed 


much, the year 1921 saw an enormous increase in 
invested and in output. The $36,000 is now 
000; the $124,600 has grown to $3,504,572. 
show the progress 


back 1919 


comments on the 


capital 
about $9,000,- 

But let the table 
, except for a set- 
official 


which has been steady 
and 1921. The 


1921 census are given on another page 


between figures and our 
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ind tell their own story. This is simply a separate solilo- 


quy on the span of three generations in this important in- 








dustry 
1859 1899 1909 1921 
{ ipital sted . 336,000 $576,000 $1, 5,000 $9,000,000 
Wages nd salaries $12,000 $61,001 3,000 $364,000 
Cost of materials $87,000 $589,000 $1 5,00 $2,548,000 
Value f r ct $124,006 $813,000 $1,737,000 $3,504,572 
Value adde 
t € $37.0 4) S48 mM S27 
Number s r s 4 4 68 
Wage earners ge 62 ) ) 
Est rns: 1 ensus did 1 f 
ngure 
* Includes $82,8 ted by ents reporting j 
f less tl eviot ving omitted only those 





FOREIGN INVASION SHOWS BIG INFLUX OF 
MATERIALS FOR PERFUMERY 


Figures of the Government's Bureau of Statistics of 


Foreign Trade regarding imports of perfumery and similar 
products are just now available tor the scal year ending 
June 30, 1923. The returns for May, 1923, on the imports 


ot perfume materials raise a doubt, 
totals. The 


of which $704,947 is not dutiable. 


ilthough they apparently 


check up with the Government amount given 


for this item is $858,576, 
This duty free item is very high and makes the May total 
$1,120,016, which only once before (in September, 1922) has 


been exceeded, or approached closely The fiscal year's 


$7,048,957 reveals only a reasonably normal gain of some- 
thing more than a half million dollars in the last two years 
rowing ! 


but tt is 


t 


This table is interesting, in that it gives comparisons, to 
which might be added the fact that the April imports were 
only $503,863, so that the two months of April and June of 
this year figure together $183,962 Jess than the one month of 


May. 


last year it was an element of interest. 


The new Tariff Act can hardly be a reason, although 
Herewith the table: 
Year 


ending June 
) 


May, 1923 June, 1923 30, 1923 


Perfurery, including cosmetics 





Perfumery, including cologne $201,991 $203,990 
Bay rum, toilet and floral waters. 3,635 3,394 
Perfume materials 858,576. 161,436 





Cosmetics, powders, cre ims, etc 56,714 63,371 
Totals for 1923.... $1,120,016 $432,191 
fotals same periods for 1922... $811,556 $460,363 $6,657,182 
Totals same periods for 1921 $465,421 $430,387 $6,259,297 
1Period July 1 to September 21, 1922 
“Beginning under new classification Sept 192 
Perfume materials specified in the above table do not 


include the raw products which come into America as es- 
sential and distilled oils. There is a healthy increase in this 
direction, for June imports not only nearly doubled the year 
ago month but have only been exceeded once before. The 
changes in Government tabulation methods will soon end 
and then the comparison of items can be made more ad- 
vantageously. Herewith: 


June Year ending June 30 
3 1922 1923 

1$294,628 
1558.660 


Essential and distilled oils: 2. 
Bergamot . ; ae $17,641 
Citrenella and lemen grass 75 








Lavender . 38,735 : 3,442 
Lemon $39,161 56,139 $561,500 278,380 
Orange é-. male 59,909 ae 1361,485 
All others. yréae) ee 370,911 4,004,499 3,498,566 
Totals $399,454 $619,281 $4,565,999 $5,375,161 


'Separate classification begun Sept. 22, 192 


, for the entry of goods under the 


FEDERAL RULING SHOWS NEED OF UNIFORM 
DAYLIGHT SAVING IN NATION 


The Board of General Appraisers in a recent decision has 


added to the confusion due to the observance of daylight 


saving time in some parts of the country, instead of stand 


ard time as provided by act of Congress. The ruling shows 


the necessity of endeavoring to get the new Congress to 


1 1 1 
I 


pass a law legalizing daylight saving time. Of course there 


will be difficulties in the way of obtaining the legislation 


Congress early in 1918 made provision for the so-calle 


daylight saving time, but in 1919, a little more than a yeat 


later, repealed it and standard time became the only legal 


time for acts over which the Federal Government had juris- 


diction. The law of the land in this respect is very clear 


Hay’s 


It is a decision which may affect any of our readers doing 


as set forth in General Appraiser 


opinion 


business with the Government. In this particular case th 
Buffalo closed at 4:30, 


time, instead of 4:30, eastern standard time 


Customs House at daylight saving 


on the last day 


old tariff, refusing to re- 


‘ceive an entry made before the legal time Che protest is 
Sustained and the collector is ordered to reliquidate the en 
try, assessing the duty under the Act of 1913. There may 
be cases in other parts of the country where our readers 


New 


Collector Bowers, 


have similar reasons for protest, but in the Port of 


York, we doubt if any such cases exist 


in emergencies, has never held tight to the rules stating 


when the Customs House may close, but has kept 


4:30, 


public, 


open 
long after the permitted often until midnight, for the 


accommodation of the regardless of daylight or 
other time. 

Che decision has been promulgated by the Treasury De 
partment and particular attention is called to the fact that 


9 A. M. to 


not daylight, or other time. The 


the official hours of customs offices are from 
4:30 P. M., standard time. 
law specifically applies to any or all acts which shall or 
may not be performed by any person subject to the juris- 
diction of United States in that the time of such act shall 
be the United States standard time of the zone within which 
the act is to be performed. 

Naturally this does not apply to cities or villages in which 
local daylight saving time has been adopted, except so far 
as Federal Government functions are concerned, but it is 
well to bear in mind the difference, particularly in cases 
where customs or other business is affected. 
With a new 


the Nation can be adjusted to the daylight saving idea, just 


Congress coming in, perhaps the clocks ot 


as the old Congress made one-half of one per cent of alco- 


hol such a troublesome problem for our manufacturers 
Both fads change actual facts, but daylight saving has a 
million things to commend it and harms only the farmers, 
while Volsteadism only benefits the farmers a little and 


adds to bootleggers’ fortunes. 


WATCH OUT FOR NATIONAL BEAUTY WEEK 
National Beauty Week will be observed this year 
October 1 to 6, according to plans laid down over a year 


from 
ago by the National Hairdressers’ Association. The styles 
of coiffures adopted at the recent convention of the associa- 
tion are to be popularized and hairdressers will take ad- 
vantage of the opportunity to push the sale of toilet prepa- 
The slogan adopted 


This 


rations and cosmetics during the week. 
by the association for the week is “Look Your Best.” 
is to be advertised in various ways. 
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WHY NOT 2-CENT POSTAGE BETWEEN 
FRANCE AND AMERICA? 

lhe New York Merchants’ Association has been prodding 
the postal authorities at Washington for some time about 
ntering into relations with the French Government to put 
rance on the 2-cent international one ounce letter basis, 
he same as England and many other foreign countries. 
The list of points outside of the United States to which 
letters can be sent for 2 cents for 1 ounce is as follows and 

is worth reading, for some mailing clerks may still be 
using 5 cent stamps 


\laska, Anguilla, Antigua, Argentina, Bahama _ Islands, 
arbuda, Barbados, Bermuda, Bolivia, Buenos Aires, Brazil, 
ritish Guiana, British Honduras, British Virgin Islands, 
Canada, Canal Zone, Colombia, Costa Rica, Cuba, Curacao, 
Dominica, Dominican Republic, Dutch West Indies, Ecua- 
dor, England, Grenada, The Grenadines, Guam, Hayti, 
Hawaii, Honduras, Ireland, Jamaica, Leeward Islands, Mar- 
tinique, Mexico, Montserrat, Nevis, Newfoundland, Nica- 
ragua, New Zealand, Panama, Peru, Philippines, Porto Rico, 
Redonda, St. Kitts, Shanghai (China), Spain, St. Vincent, 
St. Lucia, Scotland, Tobago, Tutuila, Samoa, Trinidad, Vir 
gin Islands of U. S., Western Samoa, Windward Islands. 


Germany is not in the list for various reasons. France 


ought to be. Our friends in France may well take up the 


subject. The impression here is that France for unidenti- 
ed reasons prefers the 5 cent rate. Postage for letters at 
2 cents an ounce is becoming universal. The low rate in- 


duces correspondence and produces business. In fact mer- 
‘hants and manufacturers in the United States are con 
sidering in their expansive policies the relative merits of 
the nations that are in accord with reasonable postal rates 
and those that are unwilling to accept the general 2 cent 
rate. A hint to the wise business men in foreign countries 
should be enough 


POINTERS ON DEMONSTRATIONS 


\ careful survey of the general subject of demonstrations, 
particularly in the perfumery and toilet articles industry, 
is given by Leroy Fairman in the tenth of his interesting 
articles of advice and suggestions for new and often older 
manufacturers. The article tells how to conduct demon- 
strations and states their advantages and shortcomings. The 
usefulness of this method of introducing new toiletries and 
promoting the sales of old specialties cannot be doubted, 
but the permanent character of the trade so acquired is 
always a subject of speculation, both by manufacturers and 
retailers. There are various phases of this selling system 
that must always be considered in connection with individual 
cases, But in the final analysis the importance of advertis 
ing becomes a prime factor in making plans having in view 


the utilization of toiletry demonstrations. 


A DECLARATION OF PRINCIPLES 


Members of the American Manufacturers of Toilet Ar- 
ticles, and a great number of other readers, will be interested 
in the declaration of ethics made by the Armand Company 
in advertising page 66 in this issue. Probably there will 
be developments later. The A. M. T. A. has a Committee 
on Trade Practices and it has functioned to some extent, 
but possibly not in the wide and drastic scope that might 
seem desirable from some viewpoints. 

The Armand declaration is both a plea for better trade 
practices and a ringing defiance of others who do not agree 
with its principles. Just at the moment it is a situation 
filled with interesting possibilities. 
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OUR ADVERTISERS 


MATTHIAS & FREEMAN PAPER CO. 
Paper and Cardboard, 
117 North Seventh St. Philadelphia, Pa. 


AMERICAN PERFUMER & ESSENTIAL Olt REVIEW, 
14 Cliff street, New York City 


















Dear Sirs: Having renewed our advertising contract | 
with you, we thought that you would like to know | 
| that we are getting satisfactory results therefrom 
Our business is very diversified. We are carrying 
| advertising in a good many different trade papers and 
| Wwe must say in all sincerity that we are not getting | 
the percentage of returns from any other paper that 
we have experienced during our brief advertising 
with you. 

It is apparent that your paper enjoys very good | 
prestige with the perfumers, and we hope to con- 
tinue along our present lines for an indetinite time. i} 














| MatTHias & FREEMAN Paper Co., 


CHARLES MATTHIAS. 











PHYSICAL AND CHEMICAL CONSTANTS: 
IMPORTANT NEW REVISION 


[he National Research Council, at Washington, is re- 


ported to be making detinite progress in the project to supply 
to science and industry a publication of physical and chemi- 
cal constants. The value of the undertaking cannot be over- 
emphasized. Missing data are important, unverified data 
are numerous and the extensive need of new data form a 
combination that means in research a $200,000 enterprise. 
Of this sum $75,000 has been subscribed, but more is needed 
and the industries to be benefitted are expected to do their 
share in contributions. The project has been approved by 
the American Chemical Society and numerous other asso- 
ciations. Harrison E. Howe, editor of /ndustrial & En- 
gmecring Chemistry, is one of the trustees and prominent 
‘hemists are his associates, while the editorial board is 
composed of men eminent in the profession. 

The publication will be known as “International Critical 
Tables of Numerical Data of Physics, Chemistry and Tech- 
nology.” The compilation originally was proposed by the 
\merican delegates at the meeting of the International 
Union of Pure and Applied Chemistry, in London, in 1919, 
which body gave approval and the International Research 
Council later assigned the work to America. Since then 
the work has been going forward. 

While a wide variety of subjects naturally will be covered 
there are divisions of special interest to our readers: Es- 
sential oils; natural and artiticial resins, gums and balsams; 
foodstuffs: ad- 


hesives; paper; animal and vegetable oils, fats and waxes, 


odoriferous materials; sweetening agents; 
including hydrogenated oils. It will be seen that our in- 
lustries are in the beneticiary class and should support the 
project. We are ready to supply further information to 
firms that may take practical interest in this work. 


A DAILY DOZEN OF DON’TS 


Don’t be selfish, don’t be intolerant, don't be impatient, 
don’t be unkind. 

Don’t be lazy, don’t be indolent, don’t be inactive, don’t be 
tardy. 

Don’t be uncharitable, don’t be deceitful, don’t be bitter, 
don’t talk too much.—Silent Partner. 


f 
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GOLD MEDALS AND $8,500 PRIZES EACH YEAR 
FOR BEST ADVERTISEMENTS 


Wallace B. Deham, dean of the Harvard Graduate School 


of Business Administration, announces that Edward W. 





Bok has founded annual awards for the best advertising in 
newspapers and periodicals in the United States and Canada. 
The awards will consist each year of gold medals and 
awards aggregating $8,500 The awards are offered to 


encourage merit and stimulate improvement in advertising 





as one of the greatest and most important forces in modern 
life. To the end that truth shall be recognized as the factor 
of most practical value in advertising, the jury is instructed 
to lay particular stress on accuracy and fair statement. 
For the year October, 1923, to October, 1924, the eight 
awards will be made under three classifications—for dis- 
tinguished personal services, for the planning and research 
of advertising campaigns, and for distinguished individual 
advertisements in newspapers and periodicals published in 


the United States and Canada. 


TIME TO KILL COAL STRIKE SERIES 

The American Nation is getting tired of the series of coal 
strikes that is now staged annually or biennially, sometimes 
with hardships for manufacturers and private consumers, 
but always with an advance in price. Coal now in the 
general run is costing on the average from two to three 
times what consumers had to pay five or more years ago. 
War prices are not only kept up, but augmented. 

The Coal Commission has done a lot of investigating 
and made reports, but the price advances. High officials 
also have lent their oars to prevent a coal strike, but only 
at a compromise that means higher prices, with the same 
contingency to face one year, or at most, two years from 
now, when the same old strike will come up again, unless 
some action be taken by Congress to put the coal business 
on a rational, business basis. 

The Joint Coal Investigating Committee of the Massa- 
chusetts legislature naively comments: “The anthracite in- 
dustry is like a spoiled child. Every time it frets we toss 
it candy. Let us quit this practice. Let us give it the 


spanking which it deserves.” 


FIRE PREVENTION WEEK IN OCTOBER 

Fire Prevention Week will be observed throughout the 
United States this year between October 7 and October 
13. Its purpose is to call attention to the tremendous avoid- 
able loss from fires and to stimulate preventive measures 
With this end in view the Chamber of Commerce of the 
United States is planning a fire waste contest among cham 


bers of commerce and other civic org itions. Here are 





“Fire last year claimed almost half as many Americans 
as were actually killed in battle during the World War 


Our property loss for the same period would have paid over 





half the inter our National debt. Yet our fire losses 
this year are than ever 

‘The loss of life and property by fire can be reduced 
Chambers of commerce, with fire prevention committees, 
located in cities of over 20,000 population have proved this. 


During last year the average per capita hire oss in these 
cities was 30 per cent less than the National per capita loss. 
While they are to be congratulated upon this showing, we 
still have a long way to go before we reach the low records 
of Great Britain, which showed a reduction in fire losses 
last year.” 
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OdR OGIN FASDILON NOTES 
(Paris, Berlin, Pekin, London and New York.) 


Parisiennes are turning more than ever toward 
cosmetics and are demanding wigs and other first 
aids to the injured for victims of the bobbed hair 
craze. [Trench beauties have banned it finally, 

Parisian fashion leaders are tiring of having 
their ears covered and are experimenting in cos- 
metics to make their long hidden auricles harmon- 
ize with their complexions. Tints of blue, green, 
orange, and red of course, have been suggested by 
experts as desirable contrasts. 

Green ears, delicately shaded, have already been 
seen, : . 

Carmine tints for finger nails and tapering in the 
Tut-Ankh-Amen cabaret style are popular. 

American hairdressers say the ears should be 
tinted to match the clothing and not the face. The 
tinting is possible in almost any shade. cosmeticians 
declare. Variations, of course, are not subject to 
penalization, but beer and wine colors should be 
avoided. 

This month’s United States Patent reports show 
six new ones for vanity boxes. Our Fashion 
Editor asserts that “the more vanity boxes there 
are the more will American beauties use their 
contents.” 

With bobbed hair banned by the Queen of the 
Royal Raspberries in Berlin there is little hope 
for it 

Human hair is all right, if it is not bobbed, in 
Pekin. But be sure it is human; not angora, or 
silk floss. 

Glass hair, finely spun, in permanent shades to 
match both the cosmetic makeup and attire of the 
ladies has been devised in London to help out those 
who will have to grow their locks under the hair 
mask or appear ridiculous, 

London and Paris ladies not skilled in the won- 
derful possibilities of cosmetics and who _ pre- 
served their hair are having all sorts of trouble 
getting the exact shade to tint their now reappear- 
ing ears. Some only release a small part of an 
r each day. 

In America the National Hairdressers‘ Associa- 
tion has offered a wonderful pageant of coiffures 
designed to give Nature her rights in growing hair 
and in extending Liberty to the Ears. 

Meanwhile the demand for American perfum- 








Ca 








ery grows in all quarters of the civilized world, 
for vanity vies with excellencé 
| 











“HELP WANTED!” $250,000 A YEAR! “HELP!” 

Of course everybody knows that enormous salaries are 
paid in the soap industry in America, but few persons are 
aware that England is trying to rival us. Just read en- 
lightening cablegram from good old London: 


“High-priced Americans who feel they have got into 
a rut and want a new start in life might do worse than 
come here. D’Arcy Cooper, a London accountant, has 
just signed a fifteen-year contract as vice chairman 
of Lord Leverhulme’s soap company, at a salary of 
$250,000 a year. He gave up a $150,000 job to do it.” 


No doubt some of the lesser paid Americans, who can- 
not wait for promotion to the wealthy wage class, will be 


casting their eyes and throwing bait across the ocean to 





a nibble from some of the fish who are only waiting 
to be hooked while distributing $250,000 salaries. But in 
England, as well as in America, good fish stories are told 
and swallowed by innocent newspaper correspondents. The 
axiom holds true: “One fish story is good as another!” 
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COOLIDGE IS STRONG FOR TARIFF AND TRADE STABILITY 


New President More Conservative on Changes Than Predecessor, and Public Interest Is Paramount Factor— 


Retaliatory Provisions Attacked—lInteresting Aromatic Chemical Import Statistics 


WASHINGTON, September 19.—With the completion of 
public hearings on several of the commodities under 
gation, the Tariff Commission has commenced to give nal 
consideration to recommendations to the President for 
action under the flexible provisions of the tariff law. Thus 
far although nearly a year has elapsed since the tariff law 
became effective no recommendation for a change in duty 
has been submitted to the executive. 

It will be some time in October, according to present 
indications, before the commission disposes of any of the 
pending cases. It would not be surprising if no recom- 
mendations for changes in duties resulted from the cases on 
which hearings have been held. In some instances the in- 
vestigations were based on applications for increases in 
duties while in others the request was for a reduction in 
rates. 

Public Interest Important Factor 


The opinion of most observers has been that insufficient 
grounds have been advanced for changes in duties either up 
or down. While a higher or lower duty has been shown to 
be possibly justified on a basis of equalizing production 
costs yet there has each time been a doubt as to whether 
the public interest warranted such a change as proposed. 
Usually it has developed that a single company was in- 
terested in obtaining an increase or decrease in duty and 
that either a group of companies or an important class of 
consumers would be injured if the proposed changes were 
made. 

Early forecasts that President Coolidge would adopt an 
even more conservative attitude toward the administration 


e flexible provisions of the tariff law than President 


oe 
ot ti 


Harding have been borne out by statements made at the 
White House. It was declared officially on behalf of the 
President that he will “exercise” very great caution “in 
making any changes in duties. 

The President believes, it was said, that what business 
needs is assurance of stability and contidence and knowledge 
that the country is to go ahead without any great changes 


In referring directly to the flexible tariff, this White 





authority declared that President Coolidge believes 


that business and industry should be able to make plans 


} 


today with assurance that they will not be upset tomorrow 





Sta in tariff duties has an important influence, the 





President was represented as feeling. 


Need of Change Must Be Obvious 
If the Tariff Commission makes a report showing that 


there is a very great variation in figures upon which rates 


in the tariff were based by Congress, it was indicated that 


he Executive would exercise the powers conferred upon 


t 
him to change the duties, but it was made plain that this 


action will be taken only in outstanding cases where the 
need is obvious. 

The statement at the White House was interpreted as the 
forerunner of instructions to the Tariff Commission to order 
investigations only in those cases which possess evident 


deep merit. It also was interpreted as putting an end t 


the movement to have the commission open a number of 


schedules of its own initiative with a view to revising 


rates. 


Preparations are going forward quietly for a court test 
of the flexible provisions of the tariff law which are held 
by many lawyers to be unconstitutional. It is contended 
by these attorneys that Congress has no power to delegate 
to the President either the authority to change tariff rates 
or discretion to determine the changes that may be made 
Congress alone is authorized under the Constitution to raise 


revenue and by reason of the fact that changes in import 





duties necessarily would affect revenue it is held that 
Congress is illegally abandoning its rights to the President 
in authorizing him to change duties. 

The report is that those attacking the legality of the pro- 
visions will do so through an attempt to get an injunction. 
The method of reaching the courts by this source does not 
seem to be definitely decided. One report is that it will 
be sought to restrain the Tariff Commission from recom- 
Another report has it that the 
injunction would be directed against the Treasury Depart- 


mending changes in rates. 


ment to restrain it from collecting revenues under duties 
not carried in the tariff law, while a third report is that the 
President himself will be the object of the attempt to get 
an injunction to prevent him from authorizing changes in 
rates. 

Retaliatory Tariff Provisions Attacked 

It is also expected that retaliatory provisions in the new 
tariff law will be a subject of court attack. 

\ttack on the retaliatory provisions will excite less in- 
terest than that on the flexible provisions, though its out- 
come manifestly will be of importance. The point is made 
by opponents to retaliatory clauses that some of them will 
violate commercial treaties with leading countries of Europe 
which provide for “most favored nation” treatment. The 
State Department urged this point before leaders in 
Congress when the Tariff Act of 1922 was being framed. 
The present law is declared by authorities to be more rigid 
than any previous tariff act in the history of the United 

1 


rovidi | leeeidant ‘ 
States in providing the President with strong weapons 


against discriminatory action by foreign countries 
The State Department is credited with the opinion that 
some of the provisions are so sweeping that their applica- 


| = f 


tion would wipe out a dozen treaties, and that it would be 


necessary actually to denounce such treaties before apply- 
ing these tariff provisions. Leaders of Congress, however, 


insisted on the clauses, holding that they would not contra- 


they would not be used until there 











vene treaties becausé 
had been discrimination against the United States. Such 
discrimination, they ntended, would give the President 
every 1 to retaliate by resorting to the clauses provided 
The movement in opposition to extensive changes in tariff 
duties is being constantly strengthened through the activities 
of various organizations. The latest evidence of this senti- 
ment is found in the formation of Western Tariff 


\ssociation and the establishment of headquarters at Wash- 
o work in co-operation with the Southern Tariff 
Association in opposition to those who are seeking to re- 
duce duties on such commodities as sugar, vegetable oils, 
animal fats, and stocker and feeder cattle. Frank J. 
Hagenbarth, of Salt Lake City, is chairman of the new 
organization. 


1 


“The Tariff Commission is not properly functioning as a 
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tribunal of economic justice as Congress of course intended 


it should,” Mr h said. “It is being used as a 


Hagenbart 


club many instances in the hands of large buyers to beat 
down the producers’ prices and such practice on the part of 
the Tariff Commission should be restrained by executive 
order.” 


Europeans Aid American Investigators 


‘ , i , 
European chemical manufacturers in general have been 


eral in furnishing costs of production figures to agents of 


the Tariff Commission, according to C. R. DeLong, chief 
returned 


months abroad investigating chemicals in which 


of the Commission’s Chemical Section, who has 


after three 
been ordered upon applications for changes 


flexible tariff. 


inquiries have 
in duties under the terms of the 

In England and in Holland no difficulties whatever were 
encountered, Mr. DeLong 
desired also was obtained in Norway, 


and I 


wufacturers as a rule, 


reported, while the information 


Germany, Switzerland 


rance after the purpose had been made clear. French 


however, have declined to give 





commission information of their costs. 


nt + +} 
ine 


while abroad secured figures on the 


The chemical staff 











cost of ducing barium dioxide, sodium nitrite, barbital, 
oxylic acid, potassium chloride, phenol, and linseed oil 

E. M. Whitcomb, accountant of the commission, returned 
with Mr. DeLong. M. C. Donk, chemical expert, remained 
in Europe to secure additional data regardi linseed oil. 

DeVries Takes Lead in Fight 

[he most recent hearing held by the Tariff Commission 
related to duties on sodium nitrite. The present duty is 
three cents per pound. It was urged by the Nitrogen 


Company of Seattle, a sodium 





urer of! 





nitrite, that the commission recommend to the President an 


increase to four and one-half cents, the maximum possible 


under the flexible tariff. The company, it was stated, has 
been unable to operate recently because of foreign com- 


principally from Norway 


petitio1 
petit 


Opposition to any increase in duty was 


Judge Marion 
Nitrogen Products Company of New York. Eff 


ng cross examination of C. F 


expressed by 
former Norwegian 


rts by Mr 


president 


DeVries, counsel for the 


Gratt, 
ral manager of the Nitrogen Products Company of 
[ that 


ascertain costs of production of 


proved futile, Mr 


company 


Graft contending that the information 


was confidential Data relative to costs of production 
which was supplied by Mr. Graft to the Tariff Commis 
sion in his original application was kept secret by the com 
mission It developed that receivership proceedings in- 


volving the 
+ } seeree 
was made durin 


stockh« iIders 


Seattle company are pending and reference 
ig the hearing to a telegram from preferred 
protesting against any duty on 


the ground that it would injure a of the 


increase in 
Canadian plant 


same company which, however, was stated by proponents of 
the higher duty to have been disposed of and scrapped 
Other cases on which final hearings have been held in 


lude those on paint brush handles, 


c wall pockets and casein 
In most of these 


however. further 


cases, opportunity was 
given t le briefs and it is unlikely that the commission 
will transmit any recommendations to the President before 


some time next month 


Chamber of Commerce Plan Falls Flat 


\ committee of the 
States in 


United 
organization on 


Chamber of Commerce of the 
presenting the views of that 

President Coolidge took occasion to 
its advocacy of the formation of a tariff adjust- 
board independent of the Tariff Commission. This 
suggestion was made to Congress last year but was not 
considered favorably. President Coolidge, it stated, 
does not favor the plan 


various subjects to 
reiterate 


ment 


Was 


Imports of Dyes and Aromatic Chemicals 


The monthly tabulation of imports of coal tar products 
prepared by the Department of Commerce and Tariff Com- 
mission shows that imports of dyes through t 
port of New York in August totaled 178,164 pounds with 
an invoice value of $194,164. The imports of synthetic 
aromatic chemicals totaled 5,180 pounds valued at $11,402 
The imports of color lakes for August amounted to 5 
pounds, valued at $2,881, and imports of medicinals, phot 
graphic developers and other coal tar chemicals totaled 17, 
226 pounds, valued at $24,404 

\ tabulation of imports of synthetic aromatic chemicals 
of coal tar origin through the port of New York in August 
follows: 


coal tar 
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Finds Germany Dyes Industry Is Set Back 


A report to the Department of 
E. Breithut, American trade commissioner, whi 
investigating the German coal tar and chemical industry, 
states that the industry has been hard hit by the 
of Versailles and by developments in the Ruhr 

‘The pre-war pre-eminence of Germany 


chemical industry had been lat 


Commerce from Frederick 
has been 





regained by th be- 








ginning of 1923,” says Mr. Breithut “The Chine 
Japanese and Indian markets were largely recovered. The 
lrench occupation of has seriously affected this 


the Ruhr 


industry, as most of the plants producing coal-tar crudes, 
intermediates, and dyes are located in the seized territor 
Despite this setback the transfer of stocks and orders t 
plants in the unoccupied territory and the day and night 


working of these plants to full capacity has resulted in the 


retention of a large export trade 


Gorin 


Chief 


Concannon, chief 
Bureau of Foreign and 
> Department of Commerce, of the 

x0T 1 f tl Heavy 
chemist for 
Was I the 


Industrial 


Named Heavy Chemicals 


\nnouncement has been made by C. ( 
of the Chemical Division of the 
Domestic Commerce of tl 
appointment of 


( 

Frank B. Gorin as chief of the 
Chemicals Section. Mr. Gorin formerly was a 
some large industrial corporations, and later 
chemical warfare service and acted as chief of the 
Relations Divisions of the War Department. While asso- 
ciated with the War Department he made an official survey 
of the facilities of the American dye and chemical indust: 


Afford to Lose a Friend” 
Merit Products ( 
54 West 25th St., 


“Cannot 


Cohen, Manufacturing Che ts, 


15 





Cleveland, Ohio.) 

We herewith hand check for $2 for a year’s subscription 
AMERICAN PeRFUMER & ESSENTIAL OIL 
this 


to your REVIEW. 


Please see that we get month’s issue, as we cannot 


afford to lose a friend. 
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NEW ALCOHOL RULES SUBJECT TO FURTHER CHANGE 


Regulations 60 to Be in Effect Soon, However—Denatured Alcohol Seizures Made in West—Courts Continue to 


Rule Against Unit’s Unlawful and Arbitrary Revocation of Alcohol Permits. 
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Possibility of More Changes 
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1e@ was at one time primanded I il Revenue Com 
. 7 ' 1 Ly 
missioner Blair because of his attitude His reported sus 
pens howe er, 1S said t have beer due to other causes 
Capt. H. W. Orcutt, formerly assistant to the chief of the 
Litigati Division, Was app ted acting heac I ¢ 


terpretive Divisio1 


White House Stands By Haynes 


Public ity has beet 


hibitic n 


that Py 
Commissioner Haynes is in bad favor with the 
new administration, and that he is slated for removal. The 
reports were promptly denied at the \White House 

The basis given for the reports was partly the controversy 
that has existed between Mr. Haynes and the alcohol using 
trades on account of the severity of regulations imposed on 
legitimate industries. It has been well known that rulings 
of Mr. Haynes applying to legitimate users of alcohol have 
several times been reversed by Internal Revenue Commis- 
sioner Blair. Mr. Haynes had the warm support of Presi- 
dent Harding although he is understood to have incurred 
the displeasure of both Internal Revenue Commissioner 
Blair and Secretary of the Treasury Mellon. President 


given recently to re 


ports 


Concentration Warehouses Named 
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Court Again Protects Permit Holders 
Following the decision of Federal Circuit Court of Ap 
( Dakota the United States District Court it 
he istrict tf New York las decided that the 
t ca t rp irily voke the per nit of a 
5 ed ak 101 without s¢ Ice f charges, cita 
" 1g The permit of Julius Pulvino, et al, to 
pur ially denatured alcohol t r sed in 
tf manutacturing toilet articles was ordere 
| effect 
Enjoyment in Loving One’s Work 
If enjoyment is wanted in life it will pay to find out 
vhat you can do best, and fall in love with your occupa- 
tion. But don’t be a round peg in a square hole. If you 





ire the tail of the kite 
ind send it soarin 
laced 


be such a one as will help its flight, 
her and higher. If opportunity or 
place in which you had no 
and get 





necessity p you it 
then do your level best 


) 


oice, interested in your 
task.—American Grocer 
Well Raised 
\ negro mammy had a family of well-behaved boys, 


and one day her mistress asked, “Sally, how did you raise 
your boys so well?” 

“Ah’ll tell you, missus,” answered Sally. 
with a barrel-stave. an’ Ah raise’ 
Watchman-Examiner. 


“Ah raise dem 
‘em frequent.”— 


hovs 
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| Departing Cor s issued the il revised 

e | Oil Ce s of 1921, (the preliminary 

tir ( | ve 384 HE AMERICAN 

P { Novem 1922 e reports not including 

ynthetic artilic 1 | scope ¢ the census vest 
1 ite this paragraph in the introducti 

This industry consists in 

the manutacture t natural essential oils and of witch- 

hazel extract Esse il oils, volatile ils, or essences are 

disting ushed by the possession oft strong al d characteristic 

odors ( C1 vaporizable without decomposition and 

usually with little or no residue Che list of essential oils 


nsive, but the bulk of the 
ere is a large production 
vases, chiefly of 


} 1 
nemicals and are 


included 


It is difficult to make some comparisons satisfactorily, 
because of the limitation of statistics to establishments re 
porting products valued at $5,000 or more The census 
statistics for 1921 relate only to establishments having 


products valued at $5,000 or more, whereas at prior censuses 


the corresponding limit was $500. 


Another change in system is the omission for 1921 of the 


increase 
1914, 


approxl 


These are the figures showing the 
1919. $6,379,910: 


relative 


' ' 
capital invested 


nisuses 


in capital wm 
1909, 


previous ct 
$1,616,682 ; $1,365,438. The gures 
mate a gain of nearly $5,000,000 in investment between 1914 
and 1921 
$9,000,000 

It is 
total value of products for the industry was reported by the 
three States of New Jersey, New York, and Michigan, and 
New New York 

The total value of products given in the report for 1921 
is $3,421,690, $82,882 


and would warrant estimating the 1923 capital at 


interesting to note that nearly three-fourths of the 


nearly three-fifths by Jersey and alone. 


which plus the otherwise classified, 


makes the real essential oil output $3,504,572 
for previous follow: 1919, $5,698,403; 
$2,313,606; 1909, $1,737,234. While 


production between 1919 and 1921 it is not considered signifi- 


The figures 
1914, 


decrease in 


censuses 


there is a 


cant of anything except trade slump during the period. 


f the revised census: 


Following is the general summary < 





Per Cent 
1921 191° Decrease” 
N ber of establishments 7 78 : 
Persons engaged 18.7 
lropriet Ss and me c 
eTr woyees 
rne (ave e number 6.9 
1 $ 15.2 
74) 
Paid for contract work 14.1 
Rent and taxe . 
Cost of mate < 4.7 
Value of product 40.0 
Value ¢ manuf é 51.4 








es r 19 do not include « r 36 establishments with 
é $82.88 each est nt reporting products 
0 in value The figures for 1919, however, include data 
tor such establishments, with products valued at $90,544 
All decreases except denoting increas¢ 
Vi f products less cost of iterials 





In making use of the statistics it must be remembered 
that they relate to the operations of establishments which 
have been assigned to the essential-oils industry because of 
the nature of their products of chief value. In some cases 


an establishment manufactures various classes of products 








part of pertain to one industry and part to another 
ind ly different industry The assignment such 
stablishment the appropriate industries is made on the 
asis of the value of their principal products. The total 
ilu f products for this industry, therefore, includes the 
alue of various subsidiary products other than essential 
oils but does not include the value of essential oils manu 
tactured as subsidiary products by establishments in other 
industries. The value of these subsidiary products of other 


industries, however, was equal to only about three-tenths 


t] per cent ol the 
in 1921 


\mong other statistics are the 


total value of products for the industry 


following: 











19211 1919 1914 
Nu t f establishments 
total 87 107 
The iss 78 105 
Establishme essential 
ils s roducts 
ther industrie 2 
P lucts, t value $3.4 l $5,897,469 $ 65,361 
} } ; ' } : 
e « sifies ll prod 
cts 471.6 5,698.40 2,312,606 
Subsidiar esse ] duct 
f othe lustries 10.48¢ 199.06¢ 251.755 
oO f < ern t. « 
Number t establishments 10 51 : 
Pounds 53,568 138,04 54,793 
V aluc $80,203 $353,076 
Average value per pound $1.50 $1.38 
Oil of spearmint, crude 
Number of establishments 5 8 Tree 
Pounds : ‘ 99,056 29.990 4,209 
Value $356,274 $145,749 $238,074 
Average value per pound $3.60 $4.86 $2.53 
Oil of cloves 
Number of establishments ‘ + 4 
Pounds “ : 199,200 220,977 
Value ; : $335,376 $680,218 (4) 
Average value per pound.. $1.68 $3.08 
Oil of nutmeg 
Number of establishments 4 4 = 
Pounds 19,805 Cees 8 éteanvee 
Value enna $21,939 $68,472 (*) 
Average value per pound... $1.11 $1.42 
Oil of sandalwood: 
Number of establishments is 3 — sevenaws 
Pounds mi errr rr eee 23,835 ‘ 
Value oie tee $178,968 (*) 
Average value per pound... $7.50 
Essential oils, not elsewhere speci- 
fied,© including refined oil of 
peppermint, value ....... $1,374,657 $2,805,379 $698,332 
Witch-hazel extract 
Number of establishments..... 63 5 neeeane 
Gallons ‘ hewee Ltcneeme 675,345 917,690 
Value Fass We Wi Gib ase aie a (7) $620,075 $575,938 
All other products, value § $1,084,753 $876,660 $699,941 
' Figures for 1921 do not include data for establishments reporting 


products valued at less than (See footnote 1 
* Distributed by States: Indiana, 6 establishments 
plants); Michigan, 6; New York, 5; 
(representing 10 plants); Tennessee, 
New Hampshire, 1; North Carolina, 1; 
Representing 11 plants 

*Included with “Essential not elsewhere specified.” 

* Includes, for 1921, oil of anise, black birch, lemon, orange, 
root, parsley, peppermint fraction, pimento, safrol groups, 
synthetic perfume oils, tansy, wormwood, etc. 

® Representing 11 plants. 

7 Included in “‘All other products” 
of individual establishments. 

8 Includes witch-hazel 


$5,000. 


Table 2.) 
(representing 7 
New Jersey, 4; Connecticut, 2 
2; Alabama, 1; California, 1; 
Pennsylvania, 1. 





oils, 
orris 


sassafras, 


to avoid disclosure of operation 


(See footnote 7.) 


Annie Had a Winning Hunch Anyway 
“Did you hear of poor Annie’s hard luck? No? Why 
she wanted to impress the rich admirer she expected to call, 
so she bought a very expensive rouge and a new lip-stick, 
and he’s color-blind."-—Western Druggist. 
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ROSE GERANIUM 


ther The Results of Experiments in Its Culture in Florida. 





such By G. A. RUSSELL, Washington, D. C.* 
the 
total “1 (Since the following article was prepared 3 urther field winter of 1915-16 cuttings were started in the greenhouse 
the a iments im the growing of rose geranium have been and in early May, 1916, the plants were set in the field. 
ntial = made ft the Office of Drug, Poisonous, and Oil Plant In Owing to forced growth in the greenhouse the plants were 
anu 5 ttions. When the Florida field station was closed, in large and succulent, and on transferring them to the field 
ther winter of 1919-20, it became necessary to abandon all 50 per cent failed to live. Those plants that survived put 
ther perimental work in Florida. It should be borne in mind — on an excellent growth during the summer of 1916, and in 
snths at the figures given and the conclusions drawn are limited — the fall of that year were used as propagating stock for the 
nate’ in their application to localities where the soil and climatic 1917 plantings 
: conditions are comparable to those found at Orlando, Fla. Propagation by Cuttings 
The work of other investigators indicates somewhat diffe During the month of December, 1916, 40,000 cuttings 
14 ent results. These results have n cen published, but in were made and placed in open beds at the Field Station 
p i tay ae tei . " favorable sat 2. @ have heen ie 
199 California, for mstance, very favorable returns havi ' Farm. The soil was very sandy and resembled to a con- 
107 od hae : b fino . eid : . 
. secured from trial plantings. siderable extent that in which cuttings are started in green- 
108 me a 
1 . f , > Ss re place »g é ) 
(The oils obtained from the Florida-grown plants were houses. rhe bed were placed near a pump in order to 
3 submitted to trade experts, who reported them as equal in facilitate watering, if such a procedure seemed necessary. 
55.361 dor to many foreign oils, and even surpassing some of them Each bed was surrounded by boards 6 inches in height. 
vo = ° . T sciilts aine ‘re excelle yractic2 — e cut- 
co in this respect. The physical constants were found to fall The results obtained were excellent, practic ally all the cut 
a a e ° ° » » ° ' strsbey y TO ‘ : + . : > ) a , 
13,606 within the prescribed liiits. Rhodonal manufactured from — striking root within a very short time. On February 
sig : . 017. freezing wather ewe Florida ;: . ont. 
aon these oils was stated to be as fine as any made from foreign 1917, freezing weather swept over Florida and the cut 
55 5 aed . : , re ace oO — ao r S0) — 5 " . " 
“ produced oils. The esters, as geranyl tiglinate, of the oils ngs suffered to the extent of 50 per cent loss. The morn 
were found to be, for the 1917 oil, 25.62 per cent; for the M8 fol beta the — night of are zing the beds were 
34,793 1918 oil, 25.23 per cent; and for the 1919 oil, 28.61 per cent. covered with hay, which prevented a further loss the second 
93,076 night of the cold wave. The plants that survived the freeze 
$1.38 e at ‘ . ope ; 
(A sample of the oil produced in 1919 was exlibited at were somewhat damaged, but not killed. They were later 
the Birmingham meeting of the American Chemical Society set in the field. 
14,209 m 1922 by Prof. Marston Taylor Bogert. Subsequent to On January 12, 1917, several hundred cuttings were made 
38,074 ih os. ed Sie ae A ale a eT ; i cae ' 
$2.53 ‘he meeting Professor Bogert wrote: Those ex- and set directly in the field. On February 3 these cuttings, 
perts present who examined the samples of rose geranium which had struck root and were in excellent condition, were 
oil and lemongrass oil supplied by your office seem to con- frozen back to the ground level. On February 24 it was 
(4) sider them of very excellent quality. noted that many of these frozen plants had put out leaves 
Tees § . aes ‘ from buds near or at the ground level, and before April 1 
(In view of the results thus far obtained it is believed that g! aad PI 
: : ; wera a very good stand, averaging 75 per cent, was obtained. 
rose geranium can be economically produced in the United : _ a ’ . if , 
: es 7 See This system of establishing plants direct in the field, with- 
“a States. A preliminary survey of Southern California in- . * oh: : . 
(*) ac ; ; : out first establishing growth in the cutting-bed, was later 
exeeh dicates that that region is apparently well suited to the . weil ; 7 
ares i tae : ‘ . found to work very satisfactorily. It is the most econom- 
cultivation of this plant. It ts hoped that a trial planting : : , ae ; : 
; : ; ical method of propagating, in a climate such as that of 
seeee of several acres can soon be made in that section with the besa’ ‘ s ; 
ws : ae 7 al Orlando, Florida, provided the cuttings are placed in the 
(*) object of establishing the crop on a commercial basis. Such aig : ; ; , ‘ 
, ; : ; eld soil in mid-winter following a rain. 
an experiment conducted for even two years should ytelc 
fairly conclusive results.) Preparation of Soil and Transplanting 
98,332 The soil on which the experiments were carried out is a 


117,690 


75,938 


Since the year 1914 the Office of Drug, Poisonous, and 
Oil-Plant Investigations of the Bureau of Plant Industry, 
United States Department of Agriculture, has experimented 





light sandy soil, deficient in humus, and underlaid at a con- 
siderable depth by clay. The drainage is good and water 
rarely stands on the fields even after the severest rains. 

In preparing the fields the soil was turned with a 14-inch 


99.9 
ain with the growing of Rose Geranium in Florida. These typ plow to a depth of 7 inches, then well disked with a 
vorting experiments were conducted at the Field Station maintained cutaway disc, harrowed down, and finally smoothed down 
itn i at Orlando, in Orange County. During the period 1914 to with a plank drag. Rows were laid off 40 inches apart 
me 2 1917 several varieties of Rose Geranium (Pelargonium and the plants spaced in these rows 18 inches apart, thus 
oe odoratissimum) were grown in small lots and the distilled allowing for 8,000 plants per acre. 
oils examined for yield and quality. From the varieties The permanent fields were set on March 8, 1917, with 
orris under consideration one was selected which yielded an oil plants from the cutting beds. As each plant was placed in 
rr comparable to authentic commercial samples. It is with position a small amount of fertilizer, from a mixture of 
iii ; this variety that the experiments recorded here have to 15090 pounds of acid phosphate, 500 pounds of nitrate of 
deal. soda, and 400 pounds of tobacco dust, was worked into the 
i The original stock used in propagating when received at soil immediately adjacent to the plant. The loss of plants 
3 Orlando consisted of 100 plants which on receipt were put due to transplanting was less than 1 per cent. 
Wh into the greenhouse and later transferred to a slat shade 
ye where they remained during the summer. In the early Growth of Plants 
-stick, The plants thrived well after the slips were set in the 














*Office of Drug, Poisonous and Oil-Plant Investigations, Bureau of 
Plant Industry, United States Department of Agriculture. 








field. In 1917 the area set amounted to 2 acres, contain- 
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ing approximately 16,000 plants, of which less than 1 per 
lied from the effects of transplanting. Subsequent 


rapid and within a few weeks the plants shaded 








the ground over a considerable area In February and 
Marc f 1918 the season was dry and the plants were slow 
in sta g growth, but when the rains came in April they 
erew 4 
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geranium plant remains green throu it the 
yea Orland except whet trozen back It does not 
loweve vy throughout the year, but goes t 1 dormant 
stage durin g winter months his dormant stage varies 
in length depending on the temperature and rainfall during 
the winter Juring the course of this experiment the plants 
were frozen back each year, but the loss from this cause 
was extremely ligh \s stated before, however, many 
ttings ¢ st iuse of the reezing. 
Cultivation 
It was found that rose geranium must be cultivated fre- 
quently The plant does not grow well if it has to com- 


pete with weeds and in order to keep these down it is 


necessary to cultivate and hoe several times during the 
year. \s soon as the plants had recovered from the shock 
of transplanting they were cultivated with a drag-tooth 
cultivated with a 


removed all the 


harrow Later in the season they wert 
shovel-tooth harrow This latter tool 
weeds between the rows, but stirred the soil to a consider- 
able depth, which is not desirable during dry weather; 
therefore, the drag-tooth harrow was used at times since it 
stirred only the top soil. It also removed many weeds, 
but the plants needed hoeing in the row in order to keep 
down such weeds as could not be reached by the cultivator 


Fertilization 
\t the time of planting in 1917, fertilizer was applied as 
stated above, approximately 500 pounds of the mixture 
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being applied per acre. In 1918 no fertilizer was used. In 
1919 high-grade tankage was applied to a portion of one 


plot and the spent herb of the rose geranium was used as 





compost on another portion of the same plot. Check plots 
were staked off adjacent to the fertilized plots [The results 
of one year’s fertilization are not conclusive, but are in 
cluded here as Table IT yrder to make a complete record 
( he experin 
( ) O Yr [RIA 
N ‘ W Weig Yie t 
D ( He of O oO 
I z s Ha Pounds. Pounds. Per‘ 
te \ ( 
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¢ S expe ment ana 
1U per « dat Vv it t it 4 
t ( L ive ent I vas that tained 
AS w 1 be led d allowed t npost ¢ 
t 1S-]' | \ vy partl le 


MI | ‘ 
I 
M \ 
t 
t 
A 
( f ( 
4 
a4 
6¢ 
} 1" 1 1 1 
Ca . a Ma Staiks, th large Stalks remaining intact 


This compost was spread between the rows of plants partly 


as a mulch and partly as fertilizer \fter the second 
harvest, July 18, 1919, it was found necessary to remove 


the large undecomposed stalks since they interfered with 
cultivation to such an extent that the horse-drawn cultivator 
could not be employed and excessive hand labor was neces- 
sary to keep down the weeds. 

No definite conclusions can be drawn from one year’s 
experiments, but it 


1919 that both high-grade tankage and compost of the herb 


appears from the results obtained in 


ill increase the weight of green herb with probably a some- 
what decreased percentage of oil. The increased yield in 
herb and the decreased percentage of oil is especially marked 
in the second harvest of the plot treated with the compost. 
The plot treated with the tankage yields high in herb and 
also in percentage of oil, the yield of oil being nearly equal 
to that from the check plot. 

Harvesting 


Harvesting was always done by hand labor. This process 
is wasteful of labor, but allowable in experimental work of 
this sort where the area to be harvested is not large. The 
plants were cut off with a corn knife approximately 4 inches 
from the ground, thrown into piles, then loaded on a wagon 
and hauled at once to the distilling plant. A mower was 
tried in the harvesting, but with indifferent success, the 
main objection being that this machine had a tendency to 
lag when the cutting knives hit the woody plant stalk 
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and thus the entire plant would be pulled out of the ground. 


Probably the best machine for the purpose would be a 
reaper, with a cutting mechanism that could be adjusted 
to a suitable height and which would lay the cut material 


off in piles of a size suitable for easy loading on a wagon. 
Distilling 


Distillation was conducted with steam in the usual man- 


ner. The retort was constructed of boiler plate and held 
about 600 pounds of green material chopped rather fine, 
the bulky branched green plants being run through an ordi- 
feed 


the “multiple-tube” type and 


condenser was of 


The 


the condenser was such that it required one hour of dis- 


nary cutter before distilling. The 


well cooled. capacity 


of 
illing to drive over all the oil that could be obtained under 
The oil distilled off at the 


t 
practical we irking conditions 


following rate: 






Ist 20 minutes’ distillation, 62.5 per cent of total 
20 minutes’ distillation, 25.7 per cent of total oil 
3rd 20 minutes’ distillation, 11.8 per cent of total oil. 


\fter distillation was completed the oil was separated 
from the water, dried by means of anhydrous sodium sul- 
The dry oil had a much darker 
the 
contamination 


phate and then filtered 
market. 


color than authentic oils 


This dark color 
the oil as it distilled in the tron retort. 


purchased in open 


was due to which entered 
In order to remove 
the objectional color the oil was filtered through animal 
Thus treated it could not be 
‘olor from the commercial oils. Small lots of herb distilled 


in a copper retort fitted with a glass condenser produced 


charcoal. distinguished in 


oils which in color could not be distinguished from authen- 
tic commercial samples. 

Distillation was conducted immediately after the herb was 
‘ut, that is, within not less than two hours. In some in- 
stances a load of plants reached the laboratory late in the 
day, in which case the herb was spread out under cover and 
distilled early the next morning. No differences in the yield 
of oil were noted. In order to determine the effect on oil 
yield by drying, one lot of 1,000 pounds was divided into 
two parts, one-half being distilled while fresh, and the other 
half after drying 8 days under cover. The former yielded 
0.032 per cent of oil, the latter 0.039 per cent, calculated 
on the green weight, thus indicating that in drying under 


cover there is no loss of oil. 


Yields of Herb and Oil 


The yield of herb of rose geranium each year during the 
time of the experiment was considered fair, but the yield 
of oil was somewhat disappointing. In Florida harvesting 
occurs necessarily during the rainy season, because if the 
plants are allowed to remain in the field until the rainy sea- 
son is past they become extremely woody and the leaf area 
is measurably decreased by loss of the lower leaves which 
turn brown and’ drop from the plant. This is unfortunate 
since experience has shown that the yield of oil is higher 
after a day or two of bright sunshine than after a rain. 
The adhering moisture accounts for part of the decreased 
percentage in yield of oil, but in addition it is to be noted 
that the heavy rains wash off considerable oil from the 
pubescent leaf. A typical distillation period is given in 
Table III which illustrates the effect of dry and rainy 
weather on the oil yield. 

It will be observed that when the harvest occurred on a 
day following a rain, the yield of oil was much less than 
when it occurred after a day of sunshine or perhaps light 
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ABLE III—YuteELtp o On Rose GERANEUM THR ro A 
ypicat Distittation Pertop 1n Fioripa 
Weather 
Canditions 
Yield on Day Condition of 
of Oil. Just Previous Growth of 

Date Distilled Per Cent. to Harvest. lants, 
August 22, 1917... 0.035 Rainy Very woody 
August 2, 1917 0.047 Rainy Very woody 
August 1917 0.061 Dry Woody 
Aug 3 1917 0.96( Dry Woody 
Au $4, 1917 d Dry Large—woody 
\u 1917 .07 Dry Large—woody 
Aug 25, 1917 0.067 Dry Large—woody 
Aug 35, 1917 0.07( Dry Large—woody 
\ugust 28, 1917 0.06; Dry Large—woody 
August 9, 1917 041 Rainy Large—woody 
August 29, 1917 0.048 Rainy Large—woody 
Auenst 0, 1917 0.06 Rainy Large—woody 
September §, 1917 0.049 Dry Large—woody 
September 6, 1917 0.051 Dry Large woody 
September 7 1917 0.109 Dry Very leafy 
September 8, 1917 100 Dry Very leafy 
September 10, 1917 8° Dry Very leafy 
September 11, 1917 Dry Somewhat woody 
September |! 1917 Rainy Somewhat woody 
September 1917 Rainy Somewhat woody 
September 14, 1917 0.07¢ Dry Somewhat woody 
showers. It was realized also that the condition of the 


plants as regards leaf area would influence the yield of oil; 


hence their condition in this respect was carefully noted. 
The conclusion drawn was that heavy rains caused the de- 
of the plants. 


crease in yield of oil rather than the condition 


The yield of oil is given in Table IV. 


Taste I\ YIELD oF GREEN Hers, O11 AND THE PERCENTAGE OF 
Yretp oF Oir oF Rose Gerantum Durine A Periop or THREE 
Years at Ortanvo, Orance County, Fioripa 


Area _ Yield of Percent 

Number and date of plot. fresh herb. Yield of oil. yield 
of harvest. No. of plot.Acres. Pounds. Pounds. of oil, 
1—Aug. 25, 1917 . A 1 16,720 9.33 0.05§ 
1—Sept. 12, 1917...... B 1 7,332 5.55 0.073 
1—June 1, 1918....... A 1 5,183 3.22 0.063 
2—Sept. 15, 1918...... A 1 2,435 1.35 0.055 
I1—June 15, 1918...... B 1 3,722 2.93 0.079 
2—Sept. 18, 1918 ..... B 1 2,387 1.95 0.083 
1—June 15, 1919...... A 1 4,499 2.55 0.056 
1—Sept. 12, 1919 ..... B 1 6,712 3.48 0.051 


A study of this table reveals some interesting facts relative 
to the yield of fresh herb 
from Plot “A” 
the second year’s crop from the same field totaled 7,618 
pounds, and the third year’s crop 4,499 pounds. 
that the fresh herb 


creases each year with the life of the field. 


The first year’s crop harvested 
was extremely heavy, being 16,720 pounds; 


It appears, 
obtainable de- 
This decrease 
is not so marked in Plot “B”; in fact, the yield is fairly 
constant each year. 


therefore, amount of 


The yield of oil per acre is not encouraging and is not 
sufficiently large to warrant the cultivation of rose gera- 
nium as a money crop. The price of the oil as quoted in the 
Oil, Paint and Drug Reporter for the years of this experi- 
ment is given in Table V. 





Taste V—Price oF O11 oF Rose Geranium 
Price in dollars per pound. 

a nea — — 
Year Source of oil. Low High. Average. 
i iaccccaces Turkish 3.25 3.92 
1917 African 3.90 4.48 
Wee wien tekewke Bourbon 3.25 4.33 
1918 Turkish 4.25 4.87 
1918 African 5.75 7.53 
err Bourbon 5.50 7.30 
ves ‘6161 African 9.00 10.38 
‘6161 Bourbon 7.00 9.05 
sie s ye 6161 Turkish 4.25 4.29 





With the figures of Table V as a basis it is easy to calcu- 
late the monetary returns per acre from one acre of rose 
geranium. In actual practice it has been found that the 
trade accepts an oil from a new source at a somewhat lower 
figure than the lowest price for the oil already on the market. 

(Continued on Next Page) 
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SEPTEMBER REPORT ON GRASSE FLORAL PRODUCTS 





(From Our Owpy 
G Septembe 7.—Foll g e rep i 
Sept ( tH 1 products | c il s 
Orange 
! <S nerol vn were Im l ed s 
m LI r market Che n 
mp dis ¢ ¢ S ¢ il p luc te 
n ere s becnh a cre alm st 
] gTrall A ce 1 creas S al 
x r ceca et ul l x price m n 
regarce ninimum 
’omad d quid and s id « cretes ire likewise 
great demand, and w doubtless be entirely sold out in a 
tew months 
Che demand for oil of petitgrain is very active becaus« 
‘ cks are extremely low Phe olution in Paragua 
has suspended the distillation of oy of petitgrain in that 
country for the present; and for a long time the exports fron 


Paraguay will be insignificant 


Rose 
There is nothing of any importance to be noted concern- 
ing rose products. The demand continues to be very active 


and a rise in price rather than a fall is to be expected, be- 


cause the stocks from the last crop are already very low 
Jasmin 
The crop n.ay be estimated at fifty per cent less than that 
of last year. Although the price of the blossoms will be 
quite high this year, we must take into consideration the 


fact that, as the crop is only half as large, the income of the 
cultivators will certainly not be any greater than that which 
they obtained last year. 

Weather conditions have weakened the plants in general 
and hail has destroyed some of the blooms. Therefore the 
harvest will probably be poor. In spite of the relatively high 
price all of the product will be sold rapidly because the 
demand is very active. 

Tuberose 


As in the case of jasmin, the tuberose crop will also be 
poor. The stalks have not grown as they should, so that 
tuberose products will tend to rise, especially as there will be 
only a little stock left over at the end of the harvest. 


Geranium 


Bourbon oil has not fallen in price. On the contrary, the 
present market price is really impracticable. 

Foreign consumers should cease entirely to buy this oil, 
because they encourage the inexplicable increase. If they 
would become accustomed to the use of other products, the 
Algerian oil, for example, which is much cheaper than the 
Bourbon oil although superior to it in perfume value, they 
would see a sudden drop in the price of the Bourbon oil, 
because the present market price is due solely to speculation. 
It is easy to show that, even when cyclones had ravaged the 
Island of Réunion, prices like the present were not custom- 
ary; and this is taking into account the actual increase of 
all products during the last few years. 

Bourbon oil, which was always the cheapest of the three 
qualities of geranium oil, is today almost the dearest. The 
sellers of Algerian and Grasse geranium would be morally 
justified in imitating this increase in price of the Bourbon 
oil, but it is hoped that the large American or English con- 
sumers will at any moment abandon the use of the Bourbon 
oil on account of the very exaggerated prices that have been 
maintained, without any reason, for several months. 


Mint 


The situation of the mint oils is unchanged. The rise of 
the pound sterling has made the market prices of Japanese 


RESPONDI 








mint oil and menthol increase, just as American mint oil 
licreased ¢ iC 1 I the rise ol the dollar 

G t oil will be ightly more expensive than last 
‘ 

Lavender 

\\ e tac ga ver v it increase price because tl 
] est 1s extreme The plants have suttered 
much from dryness that they are weak producers and t 

t at e beginning of the summet ned the young shoot 
vhic nourished, could not resist the excessi\ 
emp hat we had 

Therefore we must expect very high market prices whic 
will at least double those of last year. Even if the co 


sumers reduce their demands it will be difficult to make the 





supply last u the next harvest, because none is left from 
ist year and the present harvest will be one of the wor 
the war 
Spike 
\ very considerable increase in price is also to be ex 


pected in the case of this oil. The distillers have to pay the 
same price for gathering spike as they do for lavender; but 
as spike oil is one of the cheap essential oils the cost price 1S 
so high this year that it is impossible to make this oil without 
losing 


money. [Fortunately there are distillers who, with 
their families, gather the plants; and this makes the cost 
price very low for them. 


Rosemary and Thyme 


The demand for rosemary oil is normal; but this oil will 
certainly be more in demand later, because, in soap-making, 
it will replace other oils which are a little expensive this 
year. 

Thyme oil is also very much in demand, and as the supplies 
are not very large an increase in price will occur in a few 
months, 

Summary 


\lthough the months of August and September are gener- 
ally very quiet for business, this year considerable activity 
in buying and selling has been noted, due probably to the 
rise of foreign money which places transatlantic buyers in 
an advantageous position. ; 

As the supplies of all Grasse merchandise and floral 
products have run rather low, prudent consumers are pro- 
jecting themselves by taking advantage of the present ex- 
change value of their money. It is this which has caused 
the revival of business at a time which in preceding years 
was generally reserved for vacations and travel. 


ROSE GERANIUM EXPERIMENTS 
(Continued from Preceding Page) 
Hence in making calculations to establish approximate re- 
turns during the life of this experiment, these returns must 
be calculated on the average price paid for the lowest priced 
oil, namely, the Turkish oil. 


Taste VI—Tme Monetary Returns PER ACRE AS CALCULATED 
ON THE ABOVE BASIS 
Plot 1917. 1918. 1916 
ates vbhktedtenwen $36.57 $22.25 $10.93 
eet 21.75 23.76 14.92 


It will be seen from a study of Table VI that the gross 
returns are small from one acre of rose geranium. It is 
believed that Plot B very closely represents what can be 
expected from the cultivation of rose geranium as a money 
crop. The costs of producing this crop have not been 
accurately worked out, since no commercial plantings were 
attempted, and it appears extremely doubtful if any net 


profit could be expected when the gross returns. are so 
small, 
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THE CULTIVATION OF THE ROSE IN FRANCE* 


By M. KARLESKIND, Director of Agricultural Services, Etablissements Antoine Chiris, Grasse. 
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P ( The plowings are continued until autumn, be- 


ing done three or four times during the season. 





lly necessitates a delay, because of our 


soil, which 1s 


a little compact. 


The plowing machines must be drawn by docile animals 


and they must be driven by expert workers. It is 


neces- 
sary to use shields to protect the horses from the thorns 
of the roses in order to enable them to approach as closely 


as possible to the bushes. 

The cultivation is completed by hoeing and clearing away 
the clumps 

In the spring following the planting some plants will al- 
ready have blossomed, but the crop is insignificant, even if 
one has planted cuttings. However, it permits the com- 
mencement of the selection which will assure the uniform- 


ity of the plantation. 


The First Year’s Pruning 

The first year’s pruning can be commenced as early as 
the autumn. It consists of cutting away the branches which 
have grown badly, or which are not sufficiently full grown, 
in order to save only those that are best formed. 

The shoots to be rejected are cut off as closely as pos- 
sible to the main stem; these shoots might be kept and used 
to start a new plantation, but it is preferable to destroy 
them because the plants from which they have been taken 
have not yet been sufficiently observed. 

During the following winter the empty spaces are filled 
in by plants a year old, which have been grown in a nur- 
sery. They must be placed very carefully, because as the 
plants develop it becomes more difficult to fill in these 
spaces. 

The proportion of cuttings which fail to grow will be 
very small if one has taken all the necessary precautions. 
For the entire Vignal plantation this proportion has not ex- 
ceeded three per cent in spite of the great dryness of the 
summer following the planting. We must admit, however, 
that we suffered much from the attacks of the rose worm. 

Twining 

Left to itself the rose bush forms a cluster of branches 
more or jess spread out, and it is with great difficulty that 
the light and air circulate in the center. 

The buds, growing on a shoot a year old, 
flowers only if they find conditions favorable to their de- 
velopment; that is, on the top branches where there is 
abundant sap. 


will yield 


On the contrary, if by an artifice of culture 
the whole length of the branch gets the light and air, the 
sap will divide itself equally in all the shoots situated 


a , , . 
From Les Parfums de France, Grasse. 
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long d laborious, and requires pert workmanship; it 
can in a certain measure increase the havoc sometimes oc- 
casioned DY ite TI sts wl ire ilW st re fe ired by 
bringing the buds near the surface of the soil. In spite of 
all this, however, it greatly increases the production, and 
constitutes, without doubt, one of the factors in the larg 
yields of perfume roses in this region—large yields, that 


surface planted, which is the only 


While studying the 
were able to pick out in the planta- 


is, in proportion to the 
thing that matters in industrial culture. 
roses of Morocco, we 
tion of Agdal Ba-Ahmed at Marrakech, two bushes which 
16.78 kg. of 8.39 kg. per 


These two bushes formed a clump more than three meters 


furnished flowers; that is, stalk. 


high and six meters in circumference, under which a man 
could hide completely ; they were planted in very rich soil; 
but we are under the impression that taking into account 


the density of the plantations, the quantity of flowers 


much 
than that which is usually obtained in the region of Grasse 


gathered per hectare would not be found greater 


Tilling the Soil in Winter 


After the first rains of September, and as soon as the 
soil is ready to be worked, the tilling must begin; the first 
furrows are dug by strong plows; when it is necessary to 
approach the bushes, lighter plows are used, which are 


more easily handled. 


The first season’s fertilizer is put in the soil very close 
to the stalks, and the covering is done by stamping 
down, thus leaving a furrow open in the middle of the 
rows, to permit the rain water to flow easily. 

Usually, every other row is plowed, at first, so as to 
permit ease in walking during pruning time, the replace- 
ment of the missing plants, etc. 

It is also look drains at the 
beginning of autumn and to clear them. This permits 
the rapid flow of the water and prevents the stagnant 
humidity which is the greatest enemy of the rose. 


necessary to over the 


Harvesting 

The flowering of the rose generally takes place in 
May. The size of the crop varies according to the indi- 
vidual plants, the situation of the plantations, the care 
taken in cultivation and the according to the 
meteorological circumstances. Late frosts are often 
harmful at the end of March and especially in April, 
and we will later consider the means which we have at 


year, 


our disposal to protect ourselves against this danger, 
so far as possible. 

The gathering is done very early in the morning, when 
the flowers are still impregnated with dew; and is dis- 
continued when the rays of the sun become too warm. 
The hour of the gathering has a great influence on 
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the yield of perfume furnished by the flowers. Women 


and children usually are employed in this work. They 


are paid by the kilogram of flowers gathered. 
According to circumstances, the crop varies from two 


thousand to five thousand kilograms per hectare. 


Chere have been known to be yields amounting to one 


kilogram per plant for the region of La Colle. We 


believe that this is for an exceptional crop in a very 
favorable year, and for plants cultivated under very 
special conditions. It would be a valuable thing to 


determine the yield of oil from these flowers. 
At Vignal the crops are weighed separately by plots, 


to 


in order follow each factor entering into the 


production. 


Work to Be Done the Following Season 


During the next season the same work of plowing and 
clearing of the clumps will be performed, to permit the 
plants to continue growing as long as possible; thus 
favoring the normal growth of the branches which will 
bear flowers in the following year. 

The plots which are not sufficiently cleared during the 
time of planting will sometimes be invaded by running 
weeds. It will be well during a dry period to work them 
thoroughly either by using a plow or by hand, for the 
uncovered roots will certainly be destroyed. 


SOME PECULIAR FEATURES 


In a paper on the “Elimination of Industrial Organic 
Odors,” which is very ably presented by Yandell Hender- 
son and Howard W. Haggard, of the Yale Laboratory of 
Appiied Physiology, in the Journal of Industrial and Engi- 
neering Chemistry, are to be found some features of interest 
to perfumers, although much of the information is only re- 
produced in new form, the authors giving full credit to 
Tigerstedt’s “Textbook of Physiology,” translated by Mur- 
lin, New York, 1906. 

With this introduction these extracts are given: 

Few subjects are more obscure than the nature of odors. 
The physiology of smell the 
Zwaardemaker in progress, 
remains 


hands of 
but much 
It is an extremely primitive sense pos- 
Often it is the 
sense to which the chief vital responses of food escape, and 
sex are adjusted. 


indeed in 
made 


has 
recent years 
unknown. 
sessed by virtually all animal organisms 
Even in man, in whom this sense seems 
to have retrograded, it is probable that some of the most 
fundamental instincts—particularly the first and last above 
mentioned—are more or less subconsciously dependent upon 
Humboldt reported that certain Peruvian Indians 
could follow a trail by scent as reliably as a hound. In 


odors. 


some persons even very faint odors may induce nausea. 

The olfactory sense is not, as might be supposed, located 
in the nasal passages proper, but in the olfactory epithelium 
or membrane covering only a small part of the septum 
high above each nostril—a total area of less than a square 
centimeter. The breath does not therefore pass over this 
membrane, which is innervated by the first or olfactory 
nerves. The lining of the nasal passages proper is on the 
contrary innervated by branches of the fifth cranial nerve, 
and irritation of that membrane therefore causes not a sense 
of smell, but a tickling which induces sneezing. Usually it 
is by diffusion into the upper chambers that odorous gases 
or vapors or emanations reach the olfactory membrane. 
It is only when the flow of air along the nares is made to 
vary or move in puffs by sniffing, that puffs of air contain- 
ing the smell-exciting substances are thrown directly 
against the membrane. 

In part the sense of tastein its common acceptance is 
dependent upon aromas. The connoisseur of a fine wine 


Winter Cultivation 
The 


performed, the branches which have borne flowers being 


same work is continued. A careful pruning is 


cut The branches to be preserved are chosen as 
The 


used in 


away. 
close as possible to the foot of the bush. shoots, 
detached, 


plantations. 


carefully can this time be new 


The twining now to be done will require even greater 


care than the first year. 

The fertilizer is placed in the middle of the furrows, 
the amount being increased for the thin plants and for 
those which have given a good crop. 

This is the last 


time that filled 


Later the strong plants 


empty spaces can be 


in with any chance of success. 


will hinder the development of their young neighbors. 

Now comes the second crop, which, other things being 
equal, will be superior to the first. The yields of the 
rose increase up to the fourth of fifth year, after which 
the crops are normal, and then diminish. 

In the region of Grasse, a plantation of roses con- 
tinues to yield for ten vears. In very favorable situa- 
tions the crops can still be acceptable at the end of 
twelve to fifteen years. 

The plantations at Vignal will certainly last at least 
ten years. Perhaps we will succeed in prolonging their 
life, while maintaining a good production, by working 
them methodically. 


OF THE NATURE OF ODORS 


could complete his satisfaction only when, after swallowing 
and drawing a little breath through the mouth, the air bear- 
ing the aroma was exhaled through the nose, and was thus 
diffused to the olfactory membrane. 

At one time the character of odoriferous stimulation was 
supposed to depend upon vibrations of the substances, a 
mechanical instead of a chemical action. This view seemed 
to accord with the fact that some substances giving off a 
strong odor for a long time, such as musk, undergo no 
loss of weight detectable with the chemical balance. When, 
however, Berthollet placed camphor in a vacuum over mer- 


cury, a lowering of the column finally became perceptible, 


thus demonstrating a material of the 


emanation general 
character of a gas. 

Tyndall, in his well-known investigations on the absorp- 
tion of radiant heat during passage through gases, found 
that the presence in air of odoriferous substances causes a 


far larger absorption than pure air. With some substances, 


such as oil of rose, the absorption increased 36 times, and 
with oil of anise 372 times. 
Another peculiar property of odors is their tendency to 


adsorption. The use of so-called fixatives, such as balsam, 
is the basis of the perfumery industry. Some odors hang 
in clothing almost indefinitely. During a visit to a par- 
ticularly odorous factory, one of us wore a raincoat of 
closely woven, smooth cloth. But for two days thereafter, 
even with constant airing, the sleeve of the coat needed only 
to be brought near the nose for it to be made clear that 
the vapor which had condensed on the surface was coming 
off. Presumably this indicates large molecules or aggre- 
gations. 

The amounts of some substances mixed with air which 
are detectable have been determined. In the case of ethyl 
ether 0.005 mm. per 1. of air is perceptible. With camphor 
a figure of 0.005 is given; for essence of orange, 0.00005 
For hydrogen sulphide we have found an amount of less 
than 0.000001 mg. per 1. of air is perceptible, although the 
nose rapidly loses its power to distinguished such an odor. 
But for the really odorous substances like mercaptan the 
amounts usually given as perceptible are as little as 


0.00000004 mg, per 1. of air. 
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ODOR AND ITS ORIGIN 


By THOMAS H. DURRANS, M. Sc. (London); F. I. C. of the Oxford University Industrial Research Laboratory 
of A. Boake, Roberts & Co., Ltd., London, England 


Introduction: The relationships which appear to exist 
between the odor of a substance and its chemical constitution, 
is a subject that has attracted considerable attention during 
recent years. It is proposed in this article to set forth some- 
what fully the history of the science and the latest and most 
widely accepted views on the subject. Attention is drawn 
at the outset to certain fundamental difficulties which exist 
and which have effectually barred the way to a rapid com 
prehension of the subject. 

In the tirst place smell is a peculiarly variable sense, 
varying not only from person to person but also from instant 
to instant in the individual. The sense is probably more 
largely influenced than is any other of the human senses 
by the health, fatigue and environment of the individual 
while even psycological effects exert profound influence 
These and other variables all tend to vary both the strength 
and character of an odor perceived by an individual, ‘making 
The fact 


that we have no standards of odor sadly weakens the fun 


exact measurements difficult, if not impossible. 


damental basis of the whole science. 

Certain pardonably futile attempts have been madgfto set 
up suci: a standard or scale, the best being ZwaarréMaker’s 
physiological system and Henning’s psychological one.’ 

The most that can be done at the present time is to attempt 
to describe an odor by loose reference to others of more 
common occurrence. The position is highly unsatisfactory 
and no great progress is likely to be made until some tran- 
cendent genius opens up a path whereby orderly scientific 
measurement is rendered possible. 


The Measurement of Odors 


The most noteworthy attempts to measure odors are those 
Zwaardemaker’ ; 
Backmann’; Fischer and Penzolt*; Dufraisse and Bongrand’ ; 


of Passy?; Henry*; Fournie*; vaan Dam’; 
Bertholet’”; Mesnard"; but the first investigator of the sub- 
ject seems to have been Professor Hermann Boerhave (1668- 
1738). It is proposed to describe the work of these experi 
menters in brief detail. 

Passy’s experiments were made with a loosely closed one- 
litre flask the bottom of which was gently heated. The 
odoriferous solution was added drop by drop until the odor 
could just be perceived at the uncovered orifice of the flask, 
sufficient time being allowed for complete diffusion to take 
place. 

The amount, in terms of millionths of a gram, of the odori- 
ferous substance required to produce this effect Passy termed 
the “perceptible minimum.” The following minima were 
found: camphor 5, citral 0.5 to 0.1, vanillin 0.005 to 0.0005, 
artificial musk 0.000001 to 0.0000005, whence ‘it was deduced 
that vanillin is one hundred times stronger than citral, and so 
on. It is necessary to draw a distinction between pungency 
and strength. Citral is more pungent than vanillin but 
vanillin has the greater covering power or strength; it is the 
1. ¢. f. Chemiker Zeitung, 1920. Jan. 31. 


2. Comptes Rendu, 1892, 114, 306, 786. 
3. Comptes Rendu, 1891, 112, 344, 


4. Perfumery & Essential Oil Record, London, 1917, 8, 278. 
) J. Chemical Society, London, 1917, Al 606. 

6 P. & E. O. R., 1922. Jan. p. 5S. 

7. P. & E, O. R., 1922. Jan. p. 7 

8 Annalen, 239, 131 c 

9. C. R., 1920, 171, 817. 

10. Ann. de Chemie et de Physique (7) 22, 460. 


ll. C. R., 116, 1461. 


covering power of which the “perceptible minimum” is a 


measure. Similar experiments were conducted by Henry 


who constructed an “olfactometer” and by means of it de- 
termined the minimum weight of an odoriferous substance in 


one cubic centimetre of air that could be smelt. The appara- 
tus is not unlike tl Zwaardemaker™ and 


consists essentially of a porous paper tube closed at the bot- 


iat designed by 


tom end and surrounded by an exterior vessel containing the 
odoriferous substance. Inside the paper tube is a glass tube, 
which is a sliding fit, and to which are fixed tubes arranged 
so as to allow their easy application to the nostrils. This 
glass tube is very slowly and steadily raised so as to expose 
more and more of the porous paper tube until the odor can 
just be perce When this is attained the height the tube 
has been raised and the time taken to raise it are measured. 
Henry treated; the results mathematically and arrived at 
figures much higher than those of Passy. 
Fournie’s olfctoscope is somewhat similar design to 
but\operates in a different manner. It con- 
sists of two*closely ping concentric glass tubes, ground at 
the lower ends and furnished with circular holes of equal 


that of Pass 


diameter. These holes are situated vertically in the inner 


tube and spirally in the other. By twisting one of the tubes 


relatively to the other any two holes in the same horizontal 
plane can be made to coincide and thus the height from the 
bottom of the tube to the orifice connecting the interior with 


the air can be regulated to any one of the horizontal planes. 
A definite amount of the odoriferous substance is placed on a 
strip of odorless paper and put at the bottom of the tube. 
The apparatus is then closed and set aside for a fixed interval 
to allow diffusion to take place. Comparisons are then made 
by noting the odor at the various holes. 

Van Dam’s instrument is made of glass and consists of an 
air tube 1.5 cms in diameter and 16 cms long. Into one end of 
this tube two other tubes are fused at right angles to each 
other each 8 cms long and 0.6 cm diameter; one of these 
tubes has the same axis as the main air tube and penetrates 
it to a depth of 6 cms; the other tube is perpendicular to the 
air tube. \ A definite amount of the odoriferous substance 
is mixed with 10 gms of melted paraffin wax (M. P. 60°C) 
and cast into cylinders 3-5 cms long which can be screwed 
onto a copper rod 10 cms long. By means of this copper rod 
the wax cylinder is pushed into the small tube, which has the 
same axis as the main air tube, until the odoriferous substance 
can just be smelt at the small perpendicular tube. The 
length of the wax cylinder that protrudes in to the main air 
tube is taken as a measure of the strength of the odor 

The most extensive experiments are those of Professor 
Zwaardemaker, of Utrecht University. Zwaardemaker 
terms the perceptible minimum an “olfactie” and points out 
that the value of the “olfactie” varies from person to person. 
He applies a correcting factor for reducing the personal 
olfactie to the “normal” olfactie. The olfactie can be evalu- 
ated either by a “static” or a “dynamic” olfactometer, instru- 
ments of both types having been designed by Zwaardemaker. 
That of the static type consists of a rectangular glass box 
40 cms cube having a capacity of 64 litres. One of the walls 
is of aluminum and is provided in the center with a shuttered 
orifice for the insertion of the nose. The glass walls can be 
removed for cleaning with French chalk. The odoriferous 
substance is dissolved in water and the solution is placed in a 
watch glass set on the glass floor of the box and allowed 
to evaporate completely. If then no odor can be perceived at 
the orifice, the experiment is repeated with a larger amount 
of the substance until the minimum perceptible quantity is 
found. Using this apparatus Backmann’ found the following 


12, Lancet, 1889. June 29. p. 130. 
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of a cy er of small mesh nickel gauge 
mms e, enveloped by several layers of filter paper Sur 
rounding this is a wider glass cylinder of such a size that the 
volume of the space between the cylinder is 50ccs. Nickel 


plated brass discs 5.8 cms in diameter are clamped over the 
end of the glass cylinder so as to hold the supply cylinder 
centrally, cork discs being used as packing to ensure air tight 
ness. These discs are all provided centrally with a hole 
through which is pushed a fitting inhaling tube 
on which the cylinders can slide. The odoriferous liquid is 
injected into the annular space between the glass and paper 
cylinders through a small hole in one of the end plates and is 
absorbed. completely by the filter paper in the course of a few 
hours. When the inhaling tube is pushed right in, 
none of the filter paper cylinder is exposed to the air passing 
through the inhaling tube, but as this tube is pulled out, more 
and more of the odor-bearing filter-paper cylinder is exposed 
to the current of the air. A suitable scale allows the length 
of the exposed filter-paper cylinder to be measured. 
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Zwaardemaker uses the following nine bodies to obtain 
primary odors Iso Amylacetate, terpineol, nitrobenzene, 
muskxylene, guaiacol, caproic acid, allyl alcohol, pyridene, 
skatole. 


Zwaardemaker has also devised what he terms an iris 
odorimeter, which consists essentially of a variable iris- 
diaphragm over which is arranged a hood with adjustable 
windows surmounted with a smelling tube. This arrange- 
ment is placed on top of a reservoir containing air charged 
with a known amount of odoriferous substance. On smell- 
ing through the tube at the top the perfumed air from the 
reservoir passes through the variable diaphragm and mixes 
with the odorless air admitted simultaneously through vari- 
able windows in the side of the hood, thus obtaining a definite 
dilution depending on the area of the iris and the windows 
respectively. The following perceptible minima have been 
observed with this instrument: 

Methyl alcohol diluted 72 times with air 
Ethyl alcohol diluted 40 times with air 
Toluidene diluted 66 times with air. 
Benzene diluted 590 times with air. 
Toluidene diluted 630 times with air. 
Eugenol diluted 700 times with air. 
Eucalyptol diluted 1,700 times with air. 

In order to deodorize his various instruments Zwaarde- 
maker employs the light from an arc lamp; Komuro™ uses 
that of a mercury vapor lamp. The light from a tungsten 
arc would probably be still more efficient. 

Some experiments by Hoffman" made during the course 
of a severe attack of nasal catarrh are of interest as show- 
ing the influence of health on the acuteness of the olfactory 


13. P. & E. O. R. Sept. 1921, p. 309 
14. American Chemical Soc. Abstracts, 16, No. 17, p. 2874 
15. Schimmel’s Report, 1922, p. 130. 
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most delicate balances. It has been indisputably demon- 
strated that actual material transferance of the odoriferous 


factor 


body to the nose takes place and therefore the first 
in the phenomenon is volatility. 

In the ordinary process of smelling we have to deal with a 
mixture of the vapor of the substance with air. The max- 
imum amount of the substance that can thus be conveyed in 
unit time depends on the vapor pressure of the substance and 
this in turn depends on the temperature, being greater 
when hot and when cold. The temperature effect 
may be potent as the following example shows :—Carvon 
at normal temperature has a vapor pressure of about 0.06 
mms, of mercury; at the boiling point of water and vapor 
pressure is 10 mms., or about 167 times as much while at the 
oiling point of carvone nearly 12,700 times as much. 

H. Erdmann” considers that the volatility of a perfume 
does not depend on its vapor pressure alone but also on its 
“specific solubility” in air. This he deduced from the fact 
that certain bodies lose, more or completely, their 
odors in liquid air, but that on shaking the mixtures the 
odors become strongly apparent. He argues therefore that 
the perfumes dissolved in the liquid air evaporate with it 
in spite of the fact that the temperature is in the region of 

190° C. This conclusion seems doubtful, since if tem- 
perature-vapor pressure curves for volatile substances be 
examined it will be seen that at low temperatures the 
rate of diminution of the vapor pressure falls off rapidly. 

In consequence the vapor pressure at —190° C. is often 
not vastly different from what it is at normal temperature 
and therefore is not negligible. It should also be borne in 
mind that extremely minute quantities of an odoriferous 
body can be smelt, this being evident from Passy’s ex- 
periments.’ It has been satisfactorily demonstrated by 
Henning that the vapors of odoriferous substances obey the 
general gas laws and there is consequently no need to as- 
sume any additional factor of the nture of “specific sol- 
ubility.” 

\. Tschirch” puts the matter in the following manner: 
He says that the substance must be “soluble” in air, that the 
partition coefficient between the substance and the air must 
be of a favorable dimension and that, in a mixture, the odor 
of those substances most soluble in air will predominate. It 
is probable that the “solubility in air” and the vapor tension 
of an odoriferous substance are the same phenomenon viewed 
from different aspects, but even then Tschirch’s statement 
needs qualification. 

It has not infrequently been assumed that the intensity of 
an odor is dependent on its volatility ** whereas Teudt’ main- 
tains that the quantity of the odoriferous substance does not 
affect the intensity of the odor. 

A. Durand” considers that the sense of smell is dependent 





esser 


less 


on the presence in the air of “odorant ions,” which are 
16. J. Praktische Chemie. 1900, 225. 

17. hemisches Zentralblatt, 1921, iii 190. 

18. f. J. Physical Chemistry, 1906, X, 455 


( 
c 
19. P. & E. O. R., 1920, 12, 39. 
20. C. R., 1918, 166, 129. 
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exhibited by odorless substances which are otherwise physi 
In a similar manner Backmann™ com 


ologically active. 


pared the smallest quantities of benzene, toluene, xylen 
cumene and durene that could be smelt. He found that the 
quantity diminished as the number of substituent methyl 
groups increased and also that the electrical charge pro- 


duced by spraying equimolecular aqueous solutions increased 
from benzene to xylene and then diminishes. In spite of the 
above coincidences it is doubtful if there is any direct con 
nection between odor and electrical charge. Heller” dis- 
cards entirely the view that odor is of an electrical nature 
as suggested by Teudt.* Teudt puts forward the view that 
the nasal sensory nerves have electronic vibrations which 
are increased by resonance when substances having cor- 
responding intramolecular electronic vibrations are inspired, 
and he concludes that a chemical element can the more 
readily induce odor in its compounds the more firmly its 
electrons are united to the atomic nucleus. Metallic atoms 
cannot induce odor because of the facility with which they 
detach electrons. 

Zwaardemaker, Passy and Haycraft have shown that ele- 
ments which have the power of inducing an odor in their 
compounds belong almost exclusively to the fifth, sixth and 
seventh groups of the periodic classification of the elements. 
Also a definite periodicity occurs within each series of com- 
pounds in the appearance of odoriferous and non-odoriferous 
substances. 

Of historic interest in this connection is an article by the 
late Sir William Ramsay in Nature, 1882, p. 187, and also 
the observations recorded by Tyndall” in 1865 that gases 
with an odor possess the power of absorbing radiant heat 
to a marked degree. Grijns” in 1919 was unable to find 
any relation between the intensity of odors and the power 
of absorbing heat. He therefore concluded that the stimula- 
tion of the olfactory apparatus is not effected by the lib- 
eration of energy absorbed from radiant heat. 

Ungerer and Stoddard” advance a theory which resembles 
that of Teudt. They attribute to each molecule of an odorif- 
erous substance a certain characteristic vibration caused 
by the atomic vibrations in the molecule, They consider 
that odor is the response of the olfactory nerves to these 
intermolecular vibrations and that vibrations over a certain 
range of periodicity may produce a certain odor while those 
of an another range may produce a different odor or none at 


all. 


21. J. C. S., 1917, Aii 163; 1918, Aii315; 1920, Aii 74. 
22. J.C. S§., 1917, Ai 498. 

23. P. & E. O. R., 1920, p. 38. 

24. Chem. Zeit., 1913, 3, 138. 

25. “Heat as a mode of motion,’”’ London, 1865, p. 366. 
26. J.C. S., 1919, Ai p. 423. 

27. Ungerer's Bulletin., 1922. Jan. p. 7. 


(To Be Continued) 


Enforcing the Volstead Law 


Judge—“What brought you here?” 

Prisoner—“Two policemen.” 

Judge—“Drunk I suppose ?” 

Prisoner—“Yes, both of them.”—New York Times. 


1 
The sense of taste is brought about by substances either 
in solution when introduced into the mouth or dissolved 
by the liquids in the mouth. Parker and Stabler, after 
experimenting on themselves, and Prof. Parker upon other 
vertebrates, say: 

““We therefore abandon the idea that taste and smell 
differ on the basis of the physical condition of the stimulus. 
a state of solution for taste, a gaseous or vaporous con 
dition for smell, and maintain that both senses are stimulated 
by solutions, though in smell, at least for air-inhabiting 
vertebrates, the solvent is of a very special kind. P 
In air inhabiting vertebrates the olfactory solvent is a slimy 
fluid of organic origin and not easily imitated.’ ” 


The writer maintains that the senses of smell and taste 
in vertebrates cannot be separated sharply and cannot be 
divided at all in honey bees, for which he gives reasons. 


Utilizing Perspiration in Perfumery 


follows in the 

ssential Oil Record: “Up to now 
. . . 

the policy was to cover slight ugly scents by stronger odors 


\ Berlin correspondent is quoted as 
London Perfumery and } 
of lasting character. But it has been experienced that per- 
fumes change their primary character through the perspira- 
tion of the skin. The new method is to utilize the perspira- 
tion itself for procreating scents, converting it into charm- 
ing odors. For this aim a perfume has been produced, 
of a rather indifferent character, smelling similar to eau de 
cologne in the bottle and changing on the skin into an in- 
dividual perfume, dependent on the perspiration of the 
individual. Ugly scents like sweat and tobacco-smell thus 
are converted into a distinctive charming perfume. This 
invention comes from Germany, and will be introduced into 
the United Kingdom by some of the leading wholesale 
merchants.” 


Formula for Smelling Salts 


The following formula for smelling salts is recommended 
by F. Goldby, who publishes it in the Pharmaceutical 
Journal: Ammonium Carbonate, technical, 0.5 Ib.; Am- 
monia Water, conc. (Sp. G. 0.880), 1 fl. oz.; Oil Bergamot, 
30 minims; Oil Cloves, 30 minims; Essence Musk, 30 
minims; Oil Geranium, 10 minims. 





“Best Bargain in Scientific Literature” 


(The Klinker Manufacturing Co., Toilet Articles, 6300-02 Kinsman 
Road, Cleveland, O.) 


We take great pleasure in enclosing our check for a new 
year’s subscription, and feel now as we have always felt 
that your magazine is the best bargain in the way of scien- 
tific literature which is published today. We wish you con- 
tinued success. 
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BENEFITS IN COOPERATIVE COMPETITION 


Rivalry Between’ Natural and Synthetic Perfume Materials Advantageous to Both and to Entire Industry. 
By W. G. UNGERER, Ungerer & Co., New York 


Superticially it would appear that there is bitter and un- 
relenting warfare between the producers of floral derivatives 
and extractives and the newer industry of artificial perfume 
materials, most of which indeed are derived directly or in- 


Also 
that the 


directly from essential, oils and other natural sources. 


the casual observer might gather the impression 
older industry 1s maintaining a game but losing fight against 


its young and vigorous opponent. 


\s a 


truth \ few 


matter of fact nothing could be further from the 


decades ago when the importance of the de- 


velopments in the chemical industry, both actual and poten- 


tial, began to be appreciated there was a tendency on the part 


of many to suppose that the new synthetic products would 


largely replace the natural floral essences which had en- 


joyed a practical monopoly up to that time. Even the flower 


growers and producers were apprehensive regarding the 
future 

One more ,clear sighted than the rest predicted the op- 
posite. Dr. Eugene Charabot, even then among the most 
eminent of perfume chemists, placed himself on record 


twenty years ago with a prophecy that the floral industry 
would benefit by the rapid development of its apparent com- 
petitor 

fulfilled. 


competition 


Since then this prophecy has been abundantly 


Far from damaging each other by destructive 

the two industries have been mutually helpful and have pro- 
gressed side by side, though rivals in appearance. 
seek. 


to consider that as a single note cannot con- 


The reasons for this are not far to First of all, it 
is necessary 
stitute a musical harmony neither can a single chemical en- 
tity be a perfume. A perfume is always a blentl of many 
individual chemical constituents. For instance, the perfume 
of the rose is the resultant of the odorant emanations of a 
considerable number of these individual substances, admir- 
ably assembled. Chemistry will never be able to duplicate 
the natural perfume materials since these, with a few rare 
exceptions, are not individual entities but highly complex 
mixtures. On the contrary, it tends to create substances 
having odors previously unknown which add new notes to 
the gamut at the disposal of the perfumer. 


This industry, then, is susceptible of supplying the per- 


fumer with the element of originality permitting him to 


give character to his compositions, the natural materials 


supplying the indispensable elements of finesse and suavity 


which render his creation seductive 

Not only this, but the extraordinary commercial develop- 
ment which the industry of perfumes and cosmetics has en- 
joyed in recent years would never have been possible had 
not the employment of the synthetic materials permitted the 
preparation of finished perfumes on an enormous scale and 
at moderate prices. Had the industry been dependent solely 


upon natural floral essences not only would the amount 
available have been woefully insufficient, but the prices would 
have gone to such undreamed of heights that the business 
would have been stifled beneath the weight of its own costs. 

On the other hand, it is none the less true that perfumes 
cleverly 
At best 


they must ever lack the suavity of character and seductive- 


based solely on artificial constituents, however 


blended, could never have attained wide popularity. 





ness which are 
natural flower essences. 
It is evident then that the two diverse industries have co- 


operated consciously or unconsciously to their mutual ad 


vantage. If any suppose that the use of natural floral ex- 
tractives has declined in consequence it is only necessary 
to cite the figures showing the flower production of southern 


France today as compared with ten or fifteen years ago. 
\s compared with the years before the war the yield of 
roses has risen 1,800,000 lbs., of orange flower 700,000 Ibs., 
1,300,000 Ibs., of the 


than 


of jasmin while in the case of many 


less important flowers the production has 


doubled 


It is an apparent paradox that the greatest danger to the 


more 


industry of synthetic perfume materials lies in the too ex- 
tensive use of its products. When the perfumer yields to 
the lure of cheapness and cuts down the proportion of natu- 
rals in his composition or even eliminates them entirely, the 


result in the long run will not be favorable to himself, to 


the perfume industry as a whole or even to the makers of 
synthetic materials 

Perfumes and cosmetics have been used in greater volume 
during the last few years than ever before and the maxi- 


mum has not yet been reached. Indeed, there is no fixed 


maximum but only a limit which ever recedes as it is ap- 
proached. Yet more than ever before this powerful industry 
is based upon quality, upon the use of the finest materials 
to produce the best possible products. Unfortunately, this 
policy is not universal, nor will it ever be, but the greatest 
and most enduring successes have been achieved by those 
who adhere most closely to it. : 


Process of Manufacture of Synthetic Perfumes 


A. LEwInsouHn. Fw. ital. ess. profwm. 4, 102-4 (1922); 
Chimie et industrie 9, 553 (1923).—The solubility of 
phenylethyi alcohol (1) in water renders its use difficult 
in the extraction of oil of roses, and it must be recovered 
with Et.O. Its synthesis, which is theoretically simple, 
offers certain difficulties in practice. Lewinsohn first indi- 
cates the preparation of benzyl cyanide, of phenylacetic acid, 
and of ethyl phenylacetate, which is the starting point in 
the preparation of I. To 3.020 kg. of ethyl phenylacetate, 
0.200 kg. of metallic Ca shavings, and 18.6 kg. of absolute 
alcohol in a large Fe vessel equipped with a Cu cooling 
worm, add 3.5 kg. of metallic Na in 5 or 6 portions, 
promptly closing the vessel after each addition, so that re- 
duction is complete in about 20 minutes. The mass is im- 
mediately treated with dilute alcohol to destroy excess Na, 


and then with H.O. The bulk of the alcohol is recovered 
by distillation. The aqueous residue contains NaOH and 
[, which is removed by repeated extraction with Et.O, 
which on evaporation gives I, byw» 218-219° in 65% yield. 


There remain some ethyl and Na phenylacetates. 


Note On the Use of Cypress Oil 


W. A. Poucner. Pharm, J. 110, 181-2 (1923); cf. C. A. 
17, 1302.—The use of this oil as a “fixator” for perfumes 
is suggested, as its odor after partial evaporation resembles 
that of ambergris. .\ type example is given. 


Salicylic Aldehyde in Perfumery 


ADELAIDE Lapo, Riv. Jt. essenze profumi 4, 27-8; Chem. 
Zentr. 1922, IV. 443.—Data are given for the preparation of 
salicylic aldehyde, its conversion into coumarin and the use 
of the latter in perfumery. 


imparted only by the free employment of 
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BRITISH PERFUMERY FIELD SURVEYED ON CHANCES 


FOR AMERICAN 


TOILETRY MANUFACTURERS 


London Leaders in Trade Point Out Hindrances in Tariff and Mail Conditions—France Greatest Competitor in 


English Market, But United States Could Be Second—German Goods in Small Demand 





d to be e, judgi 
+] met +7 ntre of 


prominent vholesale distributi 


+} 


houses. ‘The situation with some suggestions included, 


S vn e tree discussion t the subryect vell k wt 





Some Obstacles to Be Overcome 


We 1 that Irance is easi the great competitor 1 
the Englisl States could 
easily be se e swept awa 
[ am refer which she im- 





we look for vher we rt 
there we expect to sell The effect of this: barrier against 
us has ‘been to drive many British firms t ther market 


and thus American business is not nearly what it might be 
certain lines 


heavy call 


However the business is still considerable 1 


which have caught on lor instance we have a 


for American tooth pastes, shaving creams, talcum powders, 


bath salts and hair washes, while there is a moderate but 


regular sale for perfume sprays and pertumes put up im 


smaller bottles than used to be the case The small sizes 
are selling fairly well but the larger ones are by no mean 
easily disposed ot. 


“There is, however, another factor which greatly militates 


against extended trade with America and that is the length 
lately it has frequently 


of time it takes the mails now; 
taken two and three days longer for the mails to come trom 
the United States than it used to do. This alone is very 
when such a 


prejudicial to increased business, especially 


strong competitor as France is virtually at our door. In 
order to develop the business America should really put as 
few obstacles in the way as possible, by what she is doing 
now she is handicapping herself very heavily as far as Brit- 
ish trade goes. 

“As regards German competition there is really very little 
demand, through us at any rate, for German goods. There 
is a certain amount of eau de cologne made in Cologne com- 


ing in which finds a fairly ready market, but apart from 


that e trade at p esis \ rhe ¢ Ma 
rat , : : ying ird t pla S 
thet Ke ime tn n cet t there isa exceed- 
nel 1inite le f \ \ I i ire xm 
trade wit ill pa mess ith Ce il 
r r \ has sta Istil ry es 

ti cipro Val Lit gl st 

igal t tl t S pract n 

ss t li \ ri 

| 9g test t Sout \ ( 
() rte ] ¢ 1 ‘ 
1 ) t ( \ 1 t st T t ( i 





] ‘ ‘ 
We also use ; 
rh \ ‘ tisen - s 
ew mit S tise 1¢es 
emists’ Suppl L sso B sI 

stre r i s \ il og S ( 
ils I t me | t l 
manag lirect M i said 

e pe me g S st getting ( 
its pre-war sta , e su gag wa 
f pra illy al etal stome t 1s tai 
tl e disposing P | speakit ire i- 
sick y intereste per nk | mists 
go ind impor I lines somewhat sn 
quantities l am de edl t I n that t trad 
might be considera creaset ited actiot the part 
f American mat ict s. by this [ me the rmatio1 
of an associatior manutact s dt establishment 
one entral distributing se London stead t ea 
manutacturer running his agency separately The lum 
of business done is i rule makes this a ver costly Wa 
f trading and the price has t e such as will cover 
expenses and is therefore pretty substantial by the time the 
goods reach the ultimate consumer. By w irking 1 numbe 
of agencies undet ne management prices all round would 
be reduced and naturally more trade would be done It 
would by no means necessary tor any competition in any 
one line since the igent woul mly handle one line of per 
fumes, one of dentifrices, one of shaving soaps and so o1 


One Way to Save Large Overhead Costs 


“By manufacturers pooling the expenses in this way large 


overhead costs would naturally be avoided and the same 


selling organization would easily be able to handle all the 


lines dealt in. We are shipping to-our customers all over 


the country a considerable quantity of American medical 


} 


specialties for which there is a steady demand, but, on the 


other hand we did get some synthetic perfume which failed 


to give satisfaction and in several cases chemists informed 
us that it was only suitable tor cheap hair washes and that 
generally speaking it is inferior to that supplied by European 
countries. Undoubtedly France is sending in the best of 
all synthetic perfumes but the Italian Riviera is now fairly 
firmly established in this particular line and what is coming 
from there is really good and the Italians are making strenu- 
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ous efforts to increase their trade which, with their depre 
lat¢ excl ( end d tairly easy 

iF l usiness which is w ld wide we tind that 
we are up against the most severe competition with America 
goods in the Canadian and Australian markets, but can trace 
ery mpetition in India so far. IL would like to pay 

tribute to the excellence of American packing. We in- 
variably the goods arrive in excellent condition and 
claims of any sort are almost unknown Chere is, however, 
one thing I should like to take exception to and that is the 
delay to which we have lately been subjected by the new 
mail system. Letters except in rare instances take from two 
to three days longer in transit than used to be the case and 
this naturally has a prejudicial effect upon business. The 
British people seem to have been very tavorably impressed 
with American mouth washes and shaving preparations 
judging by the continual orders we keep receiving 

‘As regards trade with Germany, we are shipping nothing 
there at all at the present time, but are inundated with 


German travellers who offer everything, but when it comes 


HONGKONG GOOD MARKET 


\merican toilet articles continue to have the preference in 
the Hongkong market, says Consul Lerey Webber, at that 
post, in a report to the Bureau of Foreign and Domestic 
This is especially true in regard to face creams, 
In the 


Commerce 
toilet waters, rouge, and face and talcum powders. 
case of soap and perfumery, manufacturers of the United 
States should give special attention to Hongkong. The 
possibilities of increasing their sales are excellent. Local 
dealers are of the opinion that after the present abnormal 
conditions in South China change to a more settled state of 
affairs, business will increase considerably and those firms 
whose products already are established in this market will! 
enjoy the bulk of the trade. 
Toilet Articles and Perfumery Imported 

Imports of toilet articles and perfumery in 1922 amounted 
to $309,180, as compared with $401,963 in 1921 and $280,934 
in 1920. 
waters, etc., are intended for local consumption. The follow- 


Practically all of the cosmetics, perfumes, toilet 


ing table shows the countries of origin for these commodities : 


Imports of toilet articles and perfumery into Hongkong. 











Countries of origin | 1920 1921 | 1922 
} | 
essential 

IL, cnccencuenbennnetessocerceseeresseunes $140, 962 | $112,527 | $141,451 
tins eawie | 43,840 36, 873 66, 688 
United Kingdom 41,573 | 638,292 35, 503 
ET chenedetens caainiea<iawbanesicat 115 | 26, 041 | 30, 216 
Germany . 0... rene cecrerecccceccececcsccccecsesloceees . 3, 109 | 7,393 
Notherlands... 633 | 136,473 |....... 





1 Presumed to be goods of German origin 


Terms and Sales Methods 


Soaps and toilet preparations are purchased or handled by 
local importers and dealers on a commission basis. Ship- 
ments are made by direct steamer, the usual packing methods 
being employed. Prices are stipulated on a basis of c. i. f. 
Hongkong, payments generally being “cash against docu- 
ments,” unless otherwise arranged. Hongkong being a free 
port, no duty is charged. 

Goods should be advertised extensively through the 
medium of free samples and assistance to the local dealers. 
Practically the same conditions obtain here as in the United 
States in the matter of introducing new lines. There are two 
methods followed in selling this class of goods in the local 
market, both of which have proved successful. The most 
favored is that of appointing a local importer and dealer as 
agent, with exclusive sales rights, the goods being handled 
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to delivery the firms are found wanting, contracts are repu- 
liated or are not forthcoming anywhere near the specitied 
time, the result being that we are not handling any Germat 
perfumes or pharmaceutical goods at all The best selling 
line that Germany is oftermg now is in artistic perfume 
ottles and porcelain cream containers which are being used 
in considerable quantities. We do a limited trade in Ameri- 
can bath salts but the freight is too high to permit of mucl 
extension, but this product can compete with the Italiat 
goods since the freight from that country is taxed as well 
as the goods. I*rance is our best customer, with Italy a 


good second and naturally we endeavor to buy as much as 


possible from those countries. However, our turnover with 
the United States is quite considerable and would be ma 
terially increased if only America would make it a littl 
easier to trade. The high tariff is much against our goods 
and this particularly affects perfumes from this country, but 
we do a fair business with high class lavender water of the 
old English type and also in some of our really high class 
creams for the toilet table.” 


FOR TOILETRIES AND SOAPS 


on a liberal commission basis. The other is that of selling 
direct. In both cases the importer or purchaser expects 
liberal assistance in the matter of advertising. 


Decreased Sales of American Soap 


The sale of American fancy and toilet soaps has declined 
during 1922. Common soap imports also showed a conside1 
able decrease during 1922, as compared with the previous 
years. The following returns are available for imports of 
soap into Hongkong during 1920, 1921 and 1922: 


Imports of soap into Hongkong. 


1 













Countries of origin. | 1920 1921 | 1922 
FANCY AND TOILET SOAP. | | 

iin ithnccudetibadcenniensiebcnnakpebadarsel $13, 050 $57, 755 
United Kingdom.. oul 37, 201 31; 048 
OS OE , 18, 855 24, 534 
North China. . 13, 295 30, 604 24, 534 
United States. 143, 245 40, 261 11,515 
iin 6u «see eediiadanehidtbbebieabensneadaieandaaduan 459 9, 630 
A nnirickaienninhaskeandeindnnaiedeme | 7,327 5, 085 10, 477 
MR icainkccccnesninovnicdsansensaneiacensese | 304,282 | 145, 515 179, 493 
———S— Se 












ss. cnoncpnscsesnvounsonosesessceesnstes 234, 203 173, 412 89, 810 
Australia.......... 71, 904 15, 188 77, 587 
United Kingdom.. 295, 083 35, 793 26, 583 
OE ccinvien4nue 371,730 | 34, 960 17, 794 
United States. «sl 42, 281 3,613 6, 147 
PP bccicvacscevestcoessnvesenctecsnssontucd | 55,070 6, 489 2,274 





a erecta Sn la A | 1,070,271, 220, 195 








_ The decline in the sale of American toilet and fancy soaps 
is attributed to the entrance into the market of French, Ger- 
man and Japanese soaps of high and medium qualities. These 
were offered for sale at prices considerably below those of 
the American soaps. Both fancy and common soaps are 
largely imported for use in the South China and Indo-China 
markets. 


Asiatic Markets for Disinfectants 


At present there is a fair demand for disinfectants in 

Hongkong, but the market fluctuates considerably, according 
to sanitary and health conditions both in Hongkong and in 
South China, according to Consul Leroy Webber, Hongkong, 
and Consul R. P. Tinney, Canton. Sanitary conditions in 
Hongkong are improving every year, with the result that 
the local demand for disinfectants is decreasing. 
_ The kind in most demand is a cresol disinfectant, ranging 
in strength from 5 to 15 per cent, which can be sold to the 
Chinese dealers at approximately $1 a gallon. At present 
there is one large Hongkong firm purchasing this disinfec- 
tant in Shanghai for about $0.85 a gallon. After paying 
freight and shipping charges, the Chinese dealers place the 
product on the market under their own brands, or “chop,” at 
about $1.05 a gallon. 
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DEMONSTRATIONS: HOW TO CONDUCT THEM, AND HOW 
TO SECURE THE MOST PERMANENT BENEFITS 





H } SERIES O] \RTICLES WRITTEN FOR TH 
By Ler I AIRMA MERCH ANDISI 
demonstration is a form of advertising which is 
sometimes used alone, and sometimes in combination with 
ewspaper and other publicity methods. Used alone it is 
low, but, if rightly handled, productive of excellent results 
When backed up by other and more general forms of ad 
rtising it often shows results far out of proportion to its 
cos 
The theory of the demonstration is tl vy its use the 
ossible customer is convinced of the usefulness and de 
sirability of the goods without being obliged to make a 
purchase. If you advertise your product in the newspapers, 
the consumer must buy it, take it, or have it sent home, and 
try it at his or her own expense. By demonstration you 


liminate the expense and the bother of this process, give 


the customer a chance to try the goods under favorable cir- 


cumstances, and have an opportunity to give a selling talk 
which will help to make a permanent customer of every 
body whom your demonstration attracts. 

In this connection it should be pointed out that a demon- 
stration is not an exhibition merely; neither is a selling talk 
necessarily a demonstration. You cannot demonstrate a 


plow, in the true sense of the term, unless you put it into 


the soil and turn a furrow with it. You cannot demonstrate 


a perfume unless you give the prospective customer a chance 
to smell it; you cannot actually demonstrate a face powder 
at all—unless the demonstrator applies it to her own nose 


or that of the customer, 


Proving Desirability Right on the Spot 


It therefore follows that the demonstration is most suc- 
cessful and profitable when it is possible to prove, on the 
spot, the superiority or desirability of the product by the 
evidence of the prospective customer’s own senses—food 
products by the taste, perfumes by the scent, a musical in- 
strument by the sense of hearing. 

In addition to this evidence of the senses, it is essential 
that the customer be told that the sensations he is about to 
experience are exceedingly pleasant—and that is salesman- 
ship. If you hand an opened bottle to the average woman 
and tell her that its content is a cheap and vulgar perfume, 
synthetically produced at a cost of 25 cents a gallon, she 
will sniff at it contemptuously and assert that 25 cents a 
barrel would be nearer to its actual value. But if you tell 
her that it is a fabulously costly essence of Bengalese bul- 
buls, prepared exclusively for the personal use of the Queen 
of Siam, she will roll her eyes to heaven, clasp her hands 
ecstatically, and declare that she never smelled anything so 
exquisitely fascinating in all her life. Which circumstance, 
even if slightly exaggerated, emphasizes the value of sales- 
manship in demonstrations. 


Flappers Not the Best Demonstrators 

Tt seems to be the settled practice of many manufacturers 
who use demonstrations to engage the services of the most 
beauteous flappers the market affords. By what process of 
reasoning they arrive at the conclusion that this is a wise 
scheme, I do not know: it certainly shows bad judgment. 
In the first place, the flapper is not as a rule a good sales- 
woman; the more beautiful she is the more she is absorbed 
by the consideration of her own charms, and the less in- 


AMERICAN P} » EsseNTIAL Orn Rey 
ADVERTISIN( p YOR 

clined t sl else ¢ 1 rs s W 1 
f s S attentic S through the moti t 

demonstratiot vith vhat sh thinks me i Ing grace 
she may languidly answer questions, but her heart is not 

ler work There are exceptions, of course; a great 

nan) f them rhe earnest nscientious, businesslike 
lapper is by no means uncommon, but at that she is not a 


good demonstrator. Women do not care for a lovely sales 


person, anyway; they seem, tor some strange reason, to 


esent her attractiveness \nd, what is of vital importance, 
the demonstrator is supposed to speak words of weight and 
iuthority, and the flapper doesn’t 


\ sales talk is not 


OK the part 





much use unless it is believed, and 


1 


if a demonstrator is to be believed she must leok as if she 


st s] ton iheds 
snew what she was talking about, and sincerely meant every 


vord of it. For this reason the most successful demon- 
strators are alert, intelligent persons of from thirty to forty 
years of age, attractive in appearance, but not strikingly so. 


hey must have all the attributes of the real salesman—a 
ready smile, quick perception, an agreeable personality, a 
genuine interest in the job and in the purchasers of the 
goods demonstrated, and, above all, a thorough knowledge 
f the goods and their use 

There is always a supply of professional demonstrators 
open for engagement; many of them have had wide experi- 
ence and are thoroughly satisfactory. The best demon- 
strators, however, come from the factory. They have a 
knowledge of the goods which cannot be imparted to an 
utsider; they take a deeper interest in the job, and will 
make a more effective attempt to secure attention and make 
sales—that is, of course, if they have the proper natural 
equipment for selling and the correct salesmanship per- 
sonality. 

Having caught your demonstrator and trained him or her 
in the work to be done, the question of selecting the locali- 
ties and arranging the itinerary arises. The big city is 
tempting because of the large number of people who will 
be brought within the range of the demonstrator’s activities, 
and the larger and more profitable market which will be 


reached. 


Big City Attractive But Has Drawbacks 


The big city, however, has its drawbacks. People are 
more difficult to attract, and have less leisure—or pretend 
they have—than the dwellers in the smaller towns. There 
is greater competition for both their attention and their 
money. And the individual purchaser is less likely to pass 
along the good news by word of mouth. 

Back fence advertising is non-existent in big cities. 
There are no 
leisurely afternoon calls. A woman’s friends are scattered 
When they do get together there 
By the 
time the vitally important items of scandal and gossip are 
adequately covered, it’s time to go home. There is no time 
for passing along the news that a demonstration of interest 
is going on at Parker’s Drug Store, and that the goods 


Women don’t even know their neighbors. 


all over city and suburbs. 
are a tremendous number of things to talk about. 


demonstrated are the finest ever. 
In the smaller cities and towns, although the crowds are 
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small Ss easier to get, and d-of-mouth ad tion is a matter of grave doubt, unless it is followed up 
( ing most valuable of all publicity media, flows other methods of advertising. 
\ dsome lum« \lost manufacturers wh After the demonstrator has packed up and gone her w 
i ( ting t ighly agree that the most what is to carry on the work which she has begu 
Ce ll ‘ small cit prod the est dem tratio1 den stratn and sampling, is the 
ilt advertising method used, what is to keep up the interest 
It It : ‘ the the goods, gain new buvers for them and hold the trac 
| oo ete S ilready secured Nothing but the merit of the produ 
con 9 ew ‘ ied it, and word « 
| t localit Wher wivertisi 
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l | t ve ds were monopol But most luc 
( t 1 ( I ( ised competition at t 
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‘ be Essence \ pr Bl market, and your den 
t | l ‘ t trator is p Mrs. Wilkins it it 1s necessa t 
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, mite v t ietend Wi W esitates, t 
I eptes 1 t 1 rtise rodu 1 iwa WOE 
] ( yt i t ' 
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W own all t ti can g ick next year and dem 
‘ de placed as rate a 1 time the impetus gained by the 
to ¢ r I r | 2 l rie cit | pe ( It t I ( 1 
Count l s ( 11 Mos 5 \ w ie 1 nt eges 
cases splays n be ar ving t Notwithstand i od mat manufacturers who 
ods ( they are en ited den ti I t newspaper and magazine ‘ 
The count | ear ( sp ‘ ence of tit ments are too expensive hey claim that the demonstrati 
fac at S y ¢ Od ine tarts the all r ing with the consumer, and als gets 
other eq 1 sO al et { e work ot the dealet the it handling the goods, so that he will ¢ 
dem a will be fa s much as possible ( uushing them after the dem nstratot has gone, and that 
eae permanent business thus results. This would be all ver 
: pers ; strat will ; - sp a ; . we ll it ¢ mpetitors w vuld kee p the if hands off the Situati 
of the street vendor, and learned wisdom therefrom. That Rut they won't They butt in through the advertising 
individua ile ostensibly addressing himself to the perso1 columns of the newspapers and magazines, through car cards 
to whon s endeavoring to make a sale. is actually talking and window display Whether you like it or not, this is the 
: ot 1 age of advertising 
to all t 1 the population which may come within Phe demonstration dees start the ball rolling. It does ¢ 
the sou 1S VOICE \hile apparently interested only in the product before a large number of people. It is an ex 
making sale to the victim into whose hands he has forced cellent way of actually proving the merit of your goods, g 
his combination pocket comb, coin purse and harmonica, ting them favorably known to a number of people who art 
ies tis ateatiln aiitiaay «eileen tel on euaiulnile ne: tee thal tered all ove rt le city map, and enlisting the co operatior 
. : ___, Of the dealer. But its chief value, it seems to me, is as 
What he wants is a crowd, and he knows that crowd hasis and background for other and less intensive forms 
psvch g eld sales e can get the impulse started publicity 
The demonstra cannot use the coarse methods of. the [If you begin newspaper advertising in a town where vour 
a t she can modify them to her own purposes goods are unknown the dealers are apathetic and the public 


She can interest passersby in the demonstration she is making 


or the ostensibly concentrating 


upon rie persol And she can hold the little knot of 
interested 


received persol il 


umanity until most of them, if not all, have 
attention 

The activities of the demonstrator fall within the purview 
of the sales manager, and should be under his constant direc 
tion. He should make all the 


necessary equipment is provided, and instruct the demonstra 


arrangements, see that the 


tor thoroughly. Whether one demonstrator is used or a 


whole flock of them routed over an extensive territory, 


depends upon the nature of the 


ybjective in view 


Sometimes that objective is to introduce a new product 
in a certain predetermined territory ; sometimes to introduce 
a preduct in a section where it has not hitherto penetrated ; 
Whatever 


the conditions, the permanent effectiveness of the demonstra- 


sometimes to bolster up sales in a slow section. 


uninterested. It is likely to be slow work at first. But if 


you have demonstrated the goods just before the advertising 
starts, there is a nucleus of trade about which to build 


Some people know about 
featuring them 


1 
+ 


them, and one good dealer is 
Other dealers will fall in line if they see 
1c goods advertised—they don’t want Perkins to have all 
Your advertising will not only bring new 
business, but hold in line the customers which the demo 
stration secured 


1 


that business! 
} 


Bargains in Perfect Cooks; Can They Use Cosmetics? x 


From a Berlin Cablegram the New York Times) 


One of the few remaining bareains left for Germans is 
in domestic servants, who can be obtained at prices calculated 
to arouse the envy of Harlem flat-dwellers. The final wage 
scale for August, agreed on between Great Berlin’s organ- 
ized housewives and the servants’ unions, includes: 

\ perfect cook, 46 cents per month; plain chambermaid. 
43; upper chambermaid, 64; housekeeper, 86; nurse, 43; 
educated governess, 64; girl under 15 years, 20; 16-year-old 
girl, 40 cents; day helpers, 5 cents. 
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ANCIENT PERFUMERY IDEAS AND 


KING TUT’S INSPIRATION PERSISTS 


Vith the mystery of the actual tomb of the mummy of 
Kit lut-Ankh-Amen still unsolved, pending resumption 
of work in the excavations of his probable burial place at 
Luxor, in the Valley of the Kings in Egypt, trade interest 
in King Tut and other [Egyptian specialties seems to be re 
covering after a temporary lull. The expected flood of 
applications for trade-marks did not materialize, but there 
were enough to keep the Patent Office examiners busy and 
the applications have not ceased to appear; but under the 
regulations, information on this subject may be obtained 
only in the official Patent Office reports, which are printed 
when issued in our regular Patent and Trade-Mark De- 


partment. The applications for trade-marks based on the 





(Copyright, London Times-New York Times-Lord Carnarvon.) 


CLUSTER OF KinGc Tut’s ALABASTA UNGUENT VASES, 
ot the unique and superb type, with a background of parts 
of ebony and ivory chairs found in the tomb. 


late Lord Carnarvon’s discoveries were much larger in num- 
ber in some other industries than in our clientele, but soap 
makers, perfume manufacturers and toiletry originators 
were well in line and the result was shown in many exhibits 
in the First International Perfumery, Toilet Articles and 
Soap Exposition, held last April in New York, supplemen- 
tary to the annual convention of the American Manufacturers 
of Toilet Articles, formerly and more widely known as the 
Manufacturing Perfumers’ Association. 

Our industries have gone ahead in adopting and adapting 
the ideas of the Pharaohs and their times and subjects in 
enterprising yet conservative style, for they have not over- 
done the temptation to succumb to a craze that in the cloth- 
ing and some other fields has proved costly to the victims 

(Continued on Next Page) 
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NEW COSMETIC DRIVE 


OUR COSMETICIANS BLAZE NEW PATH 


The report of the fourth annual convention of the Ameri- 





can Society of Cosmeticians, on page 297 of our August 
issue, enlightened our r rs and advertisers in a new 
direction. Brief notices of previous nventions attracted 
little attention. But this convention proved that the cos- 


meticians, as they are now entitled to be called professionally, 





have builded well in forcing not only recognition but con- 
structive refor ind improvements in their chosen field 
of endeavor Considered either as a business, or as a pre 
fession, the potential possibilities of this asst ‘jation are 


without much limit. It is notable that besides the 800 dele 
gates from all over the United States there were some from 
far-off Hawaii, and even from Australia, for the association, 
despite its title, welcomes exponents of its principles from 
everywhere on earth. Of the convention little need be re- 
peated, for its purposes were clearly given in our report. 














But of the effects on the perfumery, toiletry and allied in- 
dustries much more is to be considered ery delegate, 
and many more, are naturally interested in our industries 
ind should become more s¢ Chey all are likely to become 
buyers of raw perfume and cosmetic materials, as well as 
of the manufactured products The industry is growing 
ind the cosmeticians are going to help swell the roll of 


buyers of raw perfume ma- 
terials. 

In the forefront of th 
American Society of Cos 
meticians is Dr. Nellie B. 
Cooper, of Baton Rouge, 
La., the president, who was 
re-elected by unanimous 
choice of the convention. 
Dr. Cooper is now nationally 
prominent as a conservative 
and consistent advocate of 
the rational use of all so- 
called “beauty remedies” and 
expedients, and stands for 
the healthful, proper and 
sane application of the gifts 
that modern perfumers and 
cosmetic makers have pro 
vided for adding to the beauty 
of the feminine element of Dr. NELLIE B. Cooper 
humanity. Nor does that 
mean that Dr. Cocper ignores the benefits that the masculine 
part of creation might derive from seeking the good offices 
of cosmeticians. 





Dr. Cooper's career is interesting from many points of 
view, one of which is that it shows the character of not 
only the leaders, but of other members of the American 
Society of Cosmeticians. Dr, Cooper is an Al American. 
Her great-grandparents came from England and France, 
through religious persecution. Her grandparents went from 
Virginia to Alabama, and Dr. Cooper was born in Dallas, 
Tex... where she was educated in the public schools. Her 
college experience was both in Iowa Teachers’ College, 
Cedar Falls, Ia.. and at Jennen Medical Colle; Chicago. 

Leaving educational life, Dr. Cooper had charge of credits 
and collections in a large concern before she became in- 
terested in the cosmetics field. She took her first training 
in the Marinello Sct 

















hool in its early days, later taking a 
course in the New York School of Chiropody, graduating 
in 1914 with third honors and giving the “Salutation’’ at 
the Palm Garden exercises. She also took a special course 
at Pattle Creek on corrective gymnastics, dietetics, massage, 
hydro-electro-thermo and helio-therapy. 

\fter teaching in the Marinello School (1915 to 1919), 
Dr. Ccoper opened a shop in Baton Rouge, due to her suc- 
cession to property that had been in her family over a 
hundred vears and was originally a Spanish King’s land 
grant, which has had only four transfers since it was issued 

Dr. Cooper has impressed the ideals of her profession 
upon a wide area of the nation. Her efforts have been 
successful toward making the American Society of Cos- 
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meticiais forcetul and purposeful entity and the mem 
bershiy s doubled under her administratior She has 
ittel numerous irticles relative t tie chiet features 
( ] litt >» licies nd has lectured un pu hi schools 
and universities 
I new administratior f Dr. Cooper cannot tail to be 
benelicia th t th society and t ndustries 


COSMETICS REIGN AT ATLANTIC CITY’S 
SHOW OF BATHING BEAUTIES 


The Atlantic City Bathing Beauties Show this year was 
even more gorgeous than in 1922, when Hudson Maxim as 
King Ne ne issued an edict against cosmetics and pertumes, 


because he liked the odor of (war) powder better, but it 


afforded a flood of paradoxes. 


First As to beauties: Penryhn Stanlaws, the noted artist 


chairman of the judges in the contest, after viewing seventy- 
four beauties (count them), remarked: “In this contest | 


have not seen one girl who is a real representative of the 
true American girl. There must be found some way to per- 
suade the real American girl to enter a contest of this kind, 
if the beauties of young American womanhood are to be 
found.” 

Second: Miss America of 1922 was reelected by a close 
margin. A year ago she disclaimed cosmetics vigorously. 
Now she is going to “study” to be an actress. No woman 
can face the footlights, however her complexion may be, 
without gracious and artistic aid of lots of cosmetics. 

Third Some of the bathing girl beauties turned out to 
be married women, much to the chagrin of the fans. 

Fourth: There was not a discordant note about toiletries. 
Yes, everybody wore ’em and happily, too 


KING TUT’S INSPIRATION PERSISTS 


(Continued from Preceding Page) 


and filled the courts with Tut-Ankh-Amen litigation, some 
suits involving as much as $250,000, all of which may fur- 
nish amusement to the spirit (if he has one) of the youth 
who was Egypt’s ruler 3,500 years ago. The renewed in 
terest is shown in inquiries we have had for pictures of the 
alabasta perfume vases that Howard Carter carried out of 
the probable burial place of Tut-Ankh-Amen. The quali 
ication is advisable, for while there is little doubt that the 
rocky storehouse of antiquities was built for his tomb, his 




















mummy is still unfound and may be resting elsewhere 
Through the courtesy of the London Times and New York 
Times service we are able to let them see herewith the 
original photograph of the perfume ises taken from the 
tom 

| es were itricately carved and filled with pet 
fumed il, and the assembled t sts were allowed a mo 
ment’s inhalat f the precious odor \lthough more than 
thirty enturies have passed since the perfumes were pl iced 
in the tomb, the scent still remained fresh and fragrant 
No attempt has been made to identify the perfumes, as far 

‘ 
is K \ 

() rs We ill ‘ 5 tl ait 4 lipsticks ind ¢ el W 
pencils were ogue in Egypt at the tim King Tut 
\nk \n but Miss Helen Fernald, chi locent. or 
str t T t the Univ rsity oT Pe nsyl il la is delved 
teresting] nt t subject Sie Says 

e use of cosmetics was comm the liest Egyp 
tial ls rv ve have ecord nt early py amid 
a ( m made ip’ | yaintil the faces gree! 
vhich was sup sed be the most desirable color for the 
complexion They probably used ground malachite for the 
purpose. Just how the styles of ‘make-up’ changed from 
dynasty to dynasty would furnish abundant material for re 
St 1. Ma f the implements used have been found and 
Ss | are i! ‘ 1 » 111 

“By the time f Pharaoh Tut-Ankh-Amen the women 
probably ‘made up’ very much the same way as ‘flappers’ 
do toda For eyebrow pencils they used specially shaped 
coals. There is every evidence that they discovered rouge 


ns about the same time. By Tut-Ankh-Amen’s 


day apparently it was thought no longer the thing to have 


i brilliant green skin. At this age the women wore their 
hair short, probably cut as close as men wear theirs today. 
Later on the fashion of elaborate wigs came in vogue for 
both men and women.” 


VIEWS OF BIG STORES DIFFER IN 
DEMONSTRATORS’ SURVEY 


(Report of Research Department of Condé Nast Publica- 
tions, Inc., on a Canvass of the Situation.) 


\t the suggestion of some of our clients, a questionnaire 
was sent to a number of department stores, geographically 
well distributed over the United States to ascertain their 
attitude on Demonstrators and PM’s in toilet goods de- 
partments. The results are in and tabulated. 

We are not publishing the names of the stores. The list 
includes stores in many important cities of the United 
States. We wanted the executives to express themselves 
fully without feeling they would be annoyed by a deluge of 
correspondence because they had done so with reference 
tc a policy that was vital to the store. By PM’s, I mean 
the practice followed by some manufacturers of paying 
certain buyers and clerks a bonus above salarv paid by 
store to push their merchandise at the expense of other lines. 

Reports were received from 4] stores. Three did not 
answer questions sufficiently to warrant including replies 
in results. 

I. Thirty-two, or 84 per cent of the stores state that they 
could profitably handle more toilet goods business. There 
are apparently undeveloped resources for selling more toilet 
preparations in department stores with their present space 
and force. 

Less than half of those reporting believe department 
stores are getting their just share of this business. It would 
appear that the drug stores and specialty shops, in their 
judgment, are getting a larger portion of the business than 
normally entitled to. 

II. Three out of four of the stores answering have dem- 
onstrators (74 per cent) ranging trom 1 to 25. 

Many of them use them for the introduction of new 
goods and find it advisable for short periods only. They 
bring quick returns, decrease expenses, but as a rule do 
not help to sell other merchandise. Demonstrators must be 
of the right kind or they disrupt business. Many stores be- 
lieve in blind demonstrators only. Customers must be pro- 
tected against forced purchases they do not want. There 
is little difficulty, stores say, with demonstrators represent- 
ing old established advertised lines. 

One large concern finds it has doubled its business in 
toilet preparations since eliminating demonstrators. 

However, less than half of the stores (47 per cent) re- 
porting say the demonstrator is entirely satisfactory to them 
and 63 per cent of them would prefer to handle their own 
salespeople rather than have representatives of manufac- 
turers do their selling for them. 

III. Four out of five stores reporting say unqualifiedly 
that PM’s are harmful to their Stores generally 
find buyers and clerks are influenced to buy and push 


regardless ot 


business. 





with big returns to themselves personally 
future sales or reputation of department or stores; cus- 
tomers’ wants are not given careful consideration 

velieve clerks should be paid enough by store 
al support without outside incentive or induce- 






store approves PM’s only on lines that can double 
iness \ll right if very carefully watched, says an- 


ther Another finds it wise to use them only to sell slow 


moving goods, or to show new goods with big profit 

No store in the list comes out ind endorses the practice 
without some reservations 

It would seem that this practice is subject to dangers that 
make the plan questionable. 

IV. Sixty-eight per cent of the 
money now used for demonstrators and PM’s 
national magazine and local newspaper advertising. 

Ten per cent advocate large discounts to stores, 
cent more samples for free distribution and 10 per cent 
larger salaries to salespeople. Only one thinks there is 
nothing further to be accomplished. 


stores prefer that the 


« used f< I 


10 per 
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rv NATIONAL HAIRDRESSERS ADOPT NEW COIFFURES 


for Importance of Hair Preparations Emphasized—Five American Styles Approved—Association Made Up of Delegates 
from 32 Subsidiary Bodies Acts to Protect and Dignify Profession 
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Photo courtesy of The American Hairdresser 
new 
They Top Row (Left to Right): Harry M. Sptro, treasurer; Witt1Am C. HorrMan, trustee; RoBert BISHINGER, 
e do trustee; MApDAm LoultseE, trustee; ANTHONY Bacu, trustee: M. CAMPANA, historian. Bottom Row: MINERVA 
st be Russ, vice-president; C. M. Koziay, past president; Witt1Am C. ‘Snyper, president; C. W. GopDEFRoy, vice-presi- 
} kT ~4¢ “r - 
Ss De- dent; Miss THEo BENpeR, secretary; Miss EstHer J. JOHNSON, financial secretary. 
pro- 
cs - The growing importance of the profession of hairdressing lished at St. Louis last year. This year five national Ameri- 
sent- . - an A ? 
and the increasing numbers being attracted to it was strik can styles of coiffures, created by American artists, were 
ss in ingly shown at the third annual convention of the National developed. He also advocated the adoption of a national 
Hairdressers Association, Inc., at the Pennsylvania Hotel, code of ethics, which had been drawn up by the executive 
) re- ' . ' 2 1 1 
co New York City, September 10-13 oard and submitted to the subsidiary associations. The 
them oe ’ ; ; ; 
own The convention also gave indications of the next pro code was adopted by unanimous vote 
ufac nounced trend in the development of toilet preparations \ discussion was held on the necessity for the standardiza- 
Unmistakably the hair—women's crowning glory—bids fait tion of names for various goods used in hair dressing or 
pee : 
lly 4 . 2 ‘ . ‘a ‘ ; — 
i to be the subject of greater study and attention in America eauty shop practice Thus, when rst class quality hair 
a than ever befor: implies, if the develop rr “second quality hair” is referred to, it should carry w 
ss «(of ment of many new hair preparations to suit the growing it certain standards. Misleading adv ising and misbrand- 
us- umber of needs which are sure to appeat ing goods also were discussed 
Among e d nite esults r the ce ent Was tie conterence es tself p imarily 
Steg ick fa uniform bill for the regulatio {f hairdressing nt evils of price « d brought out 
ind beauty shops. It was prepared by the counsel of the n Che reading of papers was dispensed 
e association, and will be submitted to the various subsidiary Wl se that were prepared will be printed 
: associations for their appt il, after which it will be sub 1 lings 
W 
+ mitted the various State legislature The tollowing officers were elected: 
aictice Th National Hairdressers’ Association is ¢ mpos d ot President, Wm. ( Snyder Kansas ( ity, Kans.; vice- 
delegates sent from numerous subsidiary associations in all president, C. W. Godefroy, St. Louis, Mo.; second vice- 
; that art t the country, there being one representative for each president, Minerva Russ, San F[rancisco, Cal.; secretary, 
ity members of the subsidiary bodies Miss Theo. Bender, St. Louis, Mo.; financial secretary, 
t the lhe convention opened September 10. Badges were pre- Miss Esther J. Johnson, Chicago, Ill.; historian, M. Cam 
d tor by Mrs. G. Fitzgerald. Then Francis Bent, on be pana, Providence, R. 1.; treasurer, Harry M. Spiro, New 
tf Mayor Hylan and Harry M. Spiro, president of the York, N. Y.: trustees—Madame Louise: Wm. C. Hoffiman., 
} ner York Association, welcomed the delegates. The presi- Seattle, Wash.; A. Bach, Philadelphia, Pa.; Robert Bish 
t 1 | . . 
ent . cent, Charles M. Kozlay, in his annual address, stressed nger, Pittsburgh, Pa. 
re is the importance of the adoption of a style show, exhibition It was voted that the retiring president, Charles M. Koz- 
and competition under the auspices of the national associa- lay, should be known as past president and be an ex-officio 
tion. Styles of coiffures for American women were estab member of the board. Seven new local or subsidiary asso- 






































































ciations were admitted into membership, making a total of 
32 associations now in the national body 

Th tblic stvle sh . 1 ! treaties Ramticns 

le pudlic style show proved t « interestl leature 

of the meeting The show consisted exhibitions of living 


hairdressing and transtormations The 


exhibitors were: Wiifred Academy, New York City; Chi 
cago and IIlinois Hairdressers’ Associati »; Harry 
Spiro, New York City; St. Louis Hairdressers’ Association, 
St. Louis Pittsburgh; National Hair- 
Hairdressers’ Academy, 








Robert 
dressers’ Association, and Chicago 
American style 
of the in- 


The influence I iental hairdressing 
was most pronounced Chis is particularly true 
fluence of China and Japan 

Eight resolutions were adopted giving thanks to retiring 
officers, to the New York associations, to the counsel, A. M. 
Davis, who has given his services free ever since the or 
ganization of the association, and to Charles M. Kozlay, 
retiring president, as a testimonial of regard and apprecia 
tion for founding the association and guiding it through its 
infancy. Mr. Kozlay refused to accept a renomination which 
the associations offered him. A gold watch was presented 
to him by the New York association; a silver loving cup 





by the National association, and a framed engraving of 
Benjamin Franklin by the Executive Board as a token of 
their esteen The presentations were made at the annual 


banquet 
The next meeting is to be held in 
In connection with the 
wv the 


Atlantic City 
convention there was an exhibit 
of accessories used | hairdressers and beauty parlors, 
including numerous toilet preparations in which the follow 
ing were represented: E. Burnham, Inc., Rubberset Co., 
Herrmann Permanent Hair Wave Co., Charlotte Gay, Cora 
M. Davis, E. Clinton & Co., Inc., Gibbs & Co., United Per 
manent Wave Supply Corp., National School of Cosmet- 
ology and DeGuile Laboratories, Inc., David M. Howley, 
Halliwell Electric Co., Inc., Lewis & Bornstein, Inecto, Inc., 
R. Ginsberg & Bro., Wildroot Co., Inc., L’Aureole Co., Inc., 
Shelton Electric Co., R. Odell & Sons Co., Paul M. Kree 
System of Multiple Electrolysis, Western Hair Goods Co., 
Fred W. Butler, Distributor, Pasquier Co., Inc., Gotham 
Corporation, Hairtor Specialty Co., Ella C. Shroder, Dis 
tributor, Blue Bird, Inc., Julius Pauly, Inc., Edmond Process, 
Reichman & Faust, Chisholm Co., National Hair Goods Co., 
Art-Aseptible Furniture Co., the American Hairdresser, 
R-No-Mae Co., House of A. Blatt, Inc., Wilfred Academy 
of Hair and Beauty Culture, Eugene, Ltd., Marinello Co., 
Charles Strier Co., Inc.. Hyman & Oppenheim, Permanent 
Wave Machine and Supply Corp., William Meyer Co 
Tanenbaum, Godefroy Mfg. Co., B. Clement, Parker Herbex 
Mfg. Corp., Abraham & Straus, Inc.. : 
Frederics, Inc., Gem-Air Permanent 
Inc.. Humphrey Co., Div. A. Breslauer, Inc., Madame 
Berthe, Emarco Co., H. Charles Laufe, Stephens, Dr. Emile 
Shoree’s School of Beauty Muscle Culture, S. W. Brandus. 
Produits Nina, H. C. Huson, Youth-Ami Laboratories, Les- 
ter W. Geib, Virozol Co 


Jacob 


Paragon Process, E 


Wave Co., Neos Co., 


Isopropylic Alcohol for Cosmetic Purposes 


exhaustive researches in order to 
isopropylic alcoho! used to replace 
ethylic alcohol in cosmetic and hygienic preparations. Al 
though all the tests made on animals, as well as on human 
beings, have not shown any results more harmful than those 

ethylic alcohol, and 


while the fatal dose for rabbits was the same in the case 


H. Bouttan has made 
determine 


whether can he 





caused by using an equal quantity of 


f bot Bouttan declares with prudent reserve 


h ale hols, M 
} ] 


ropvlic 2'cohol for cosmetic and 


of bo 
that the use of iso] hygieni 
preparations does not present any drawhacks as long as 
application is confined to the skin solely to. superficial 
contact (to a slight extent) with the mucous membranes. 
The eventual introduction of very small quantities of isopro- 
pylic alcohol into the buccal cavity is not attended with 
any danger Rev. Chim. Ind 


Nobody’s Fault 


This towel is scalding hot.” 
I couldn't hold it any longer.”— 
. 


CUSTOMER Ouch! 
Barnrr—"Sorrv, sir! 
Palatka (Fla.) News. 
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BARBERS’ SUPPLY DEALERS 
\ record attendance 
ot the 


is looked for at the annual meeting 
Association which is to be 
New York ( ity, October 


Plans already completed by the committee 


Barbers’ Supply Dealers’ 


held at the Pennsylvania Hotel, 


8, 9, 10 and 11 
include a series of sting discus 


arranging the affair intere 


sions from the floor on various problems confronting the 
industry, such as the free goods evil and other abuses which 
have crept into trade practice almost unnoticed 


\mong the speakers scheduled to give addresses are Dr. 


Doran, of the Prohibition Unit, who will of course speak 
on the functions of his office and answer questions on its 


work ; 


on the 


Emile Snyder, of Memphis, Tenn., who will speak 


“Value of Cooperation” and Roy F. Soule who will 
speak on “Merchandising.” Papers to be read include the 
following “Suicidal Symptoms in the Barber Supply Busi- 
“Credit.” The barber 


ness,” and matter of the certified 


shop which has been considered carefully by leaders in the 
track 

\ get-together dinner will be held 
October 1] 


will come up for special attention and discussion. 
October & and the 


annual dance and banquet 


NATIONAL VANITY FAIR NEXT BIG EVENT 


Beautification and daintiness of toilet in the most colorful 
and alluring, as well as practicable guises, and touching 
upon all that interests not only the women but also the men, 
are to be presented at the first annual National Vanity Fair 
at the Chicago Coliseum this autumn. The exposition, the 
irst of its kind in the great commercial district, of which 


Chicago is the heart, will open on November 30 and run 


for nine days. 
Che cosmetic manufacturers and makers of perfumes and 
other toilet accessories are giving the exposition strong sup- 


port, according to the statement made by the National Van- 


ity Fair management. Many nationally recognized mid- 
western concerns already have reserved exhibit space, it 1s 
stated, and exhibitors from the east and far west have 


made application 

So that every phase of beautification may be emphasized, 
four big beauty contests have been inaugurated. The girls 
entered in these events will be judged by experts on every 
point of physical loveliness that can be credited to use of 
toilet goods and accessories. It is expected that more than 
three hundred girls, not only from the Chicago district but 
from other of the country, will appear at the Colli- 
seum. The committee of judges will be composed chiefly 
of experts who can seize on this opportunity to demonstrate 
f articles and methods of 


sections 


the lessons of the necessity of 
beautificatior 

That the exposition will be colorful in other respects is 
assured by the fact that many exhibitors have availed them- 
selves of the management's invitation to utilize the four 
hundred feet of style walk and stages for their demonstra- 
tors and models. They have planned to have feminine fig- 
ures that are nationally known through advertising step 
from their exhibits to promenade on the style 
walk, 


respective 


Advertising Club Plans an Exposition 


For the first time in the history of the country a compre- 
hensive exposition of advertising and all of its allied profes- 
sions and crafts is to be held in the city of New York. An- 
nouncement has just been made by the Advertising Club that 
an Advertising Exposition under its auspices will take place 
next November at the Seventy-first Regiment Armory. Com- 
mittees are now at work carrying out the most extensive 
plans to cover so broad a subject as it is proposed to show 
everything in the art of arresting public attention that has 
existed and now exists from the Stone Age to sky writing. 
Francis H. Sisson, of the Guaranty Trust Co., is chairman 
of the executive board. 
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PERFUMERS EXHIBIT AT CANADIAN NATIONAL EXPOSITION 


Abcut 1,500,000 Visitors from All Parts of Canada and the United States Attend Forty-fifth Consecutive Exposition 


—A Permanent Enterprise on Gigantic Lines 


PatMmer’s Ltp. 3. V. 


1. Soaps-PERFUMES Ltp. 2. 


6. ANDREW JERGENS Co. LtTp. 7. 


The forty-fifth consecutive Canadian National Exposition 
came to a close September 8. In the brief space of time 
between August 25 when it was officially opened—incident- 
ally by Dr. Janting the discoverer of In- 
sulin—until the closing day over 1,493,000 visitors from al! 
parts of Canada, from the 
seas visited the 
ronto. 


Frederick Grant 


United States and from over- 
permanent exposition in the heart of To- 


Unlike world’s fairs of the past, such as those in London, 
National 
Exposition is a permanent affair, firmly established and ever 
expanding. 


Chicago, Paris and San Francisco, the Canadian 
The scope of the exposition is so broad that 
it covers pretty nearly every commercial and cultural ac- 
tivity in the life of the Canadian commonwealth. 

Back in 1879 when the Dominion was only 12 years old, 
the City of Toronto established the first exposition to take 
the place of agricultural fairs. With a grant of 40 acres 
and an appropriation of $120,000 for buildings the govern- 
ment laid the foundation for the enterprise which has grown 


VIVAUDOI 





INC. 4. Hupnut Lr. 5. Vinotta’ Co. 


Ltp. 


RICHARD 
Joun Taytor & Co. 


to its with 80 
buildings and 300 temporary structures representing an in- 
vestment of $11,000,000. 


contained city 


present enormous proportions permanent 
The exposition is virtually a self- 
with police and fire departments, a bank, a 
post office, lighting and power companies, express and tele- 
phone and telegraph companies of its own. At present it 


Lake 


But it has by no means reached the pinnacle of 


occupies 300 acres and extends for one mile along 
Ontario. 
its growth. Already plans are under way for completely 
rebuilding the entire exposition; and two of the new build- 
ings have already been erected. One is the coliseum, a 
structure seating 7,600 people and covering 8% acres under 
one roof which was erected at a cost of $1,500,000 and the 
other is a grand stand seating 16,800. 

In keeping with the size of these structures, which seem 
to epitomize the spirit of Canada, spectacles are held on a 
gigantic scale. Thus, the Cleopatra spectacle was staged this 
year and pageant choruses made up of 40 choral and 200 
church choirs numbering 1,500 people impressed upon the 





































































dominant spirit 


Visitors as perhaps nothing else could, the 








f « perative eftort waich is so characteristic of our neigh 
ors at the North 

Pract ly eve 1 ranch of commercial and social life 
was exemplifed some way or other in the exhibits. Among 
the features there were these Classiications : Science and 
Warriors, Automotive Industries, Young Canada, Merchants 
and Manufacturers, Music and Women, Hydro and Press. 


lloral Festival, Labor, International, Farmers, Transporta 
tion, and Review here were special days for various 
activities, including community and sports, on which 


emphasis was laid on the particular activity scheduled 


also 
occa- 


sions 


tor that time Days were set apart for judging cattle and 
animal stock and others were also reserved for the musical 
competitions lhere were dancing contests, there was a 


baby show, there were whippet races, there was trap shoot 


ing and, of there were the permanent exhibits by the 
manufacturers 
Of chief interest 
Manufacturers’ and Pure Food buildings where 
ot perfumers were shown. 
\mong the typical exhibits were those of 
r. Piver, Armand Giroux, 


course, 


displays in the 
the exhibits 


to our trades were the 


Parfumerie L 
Montreal, selling agent. In its 


booth the complete line was shown. Over 185,500 perfume 
cards were distributed, as well as about 11,000 samples of 
sachet powder in small bags, face powder and perfume 


F. S. McDougall, subagent for Ontario, for L. T. Piver, 


represented the company and welcomed visitors 


Soap-Perfumes, Ltd., Toronto, A. P. Taylor, managing 
director \. C. Baillie, secretary, was in charge of the 
booth, which had ten demonstrators. Manyflowers soap and 
pertume were teatured almost exclusivel [he company re 
ports that it is shipping its soaps to England and to th 
United States 

Palmer’s Limited, Montreal, H. E. Robins, Ontario repre 


sentative, Ma Cherie and Sweet preparations were 


shown. Robert Minty, managing director, paid a visit to 
Toronto during the exhibitio 

Richard Hudnut, Ltd., Toronto, P. T. Andrews, Canadiat 

salesmanager Chree lowers, extracts, toilet waters and 

s were shown 

ct Co. Toronto, W ). Shelmerdine, Cana 

Cold cream and vanishing cream wert 

her interesting exhibits were the following 


Ltd., 
R. Corson, president 
ltd 


Montreal, G. H Sloan, 


orman, sales 


lor nto rep- 





\lymer, Vatcher, general 





Ont., 71 


manager 
Erasmic 
M. H. Kels re] 


\merican 


resentati 


Ltd., Perth, Ontario, R. Carr 


Ltd., Anglo 


( 


Andrew Jergens Co., repre- 
sentative F. Hutchinson, secretary-treasurer 

La Barre & Cie, Montreal, Gordon Burdick, Toronto 
manager \riola preparations were show 


Dunn, Ltd., Montreal, Ff. M. Taylor. 
John Taylor & Co., Ltd., Toronto, A. Hatton advertis- 
ing manage Sheik perfumes were shown 
United Drug Co., Ltd., Toronto, J. R 
sentative Jonteel preparations were shown 
Vinolia Co., Ltd., Toronto, William Mackay 

tive 
V. Vivaudou, Inc 
and Dr. Weigert 


I 


Lazell, William H 


Kennedy, repre 
representa- 


Montreal, George Simpson, manager 


N. W. D. A. and N. A. R. D. to Hold Annual Meetings 
National Association of Wholesale 


thing ready for its forty-ninth annual meeting in 
Ohio, October 8-12. Special trains will carry the members 
from various parts of the country 

Association of Retail Druggists is 


National 
annual meeting in Boston September 24-28. 


has 
Cleveland, 


Druggists every 


10olding its 


This is its 


twenty-fifth anniversary We already have given a list 
of exhibitors at the accompanying trade show 


3esides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements 
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SEPTEMBER, 1923 


PERFUMER 


WITH THE UNIVERSITIES 


COSMETICS COURSE AT COLUMBIA 


The well rounded course of lectures and laboratorv wi 


on the composition and manufacture of toilet preparations, 





semi-me 
Wimmer at 


of Pharmacy, Columbia University, will again 


and to a limited 
1920 by Prof. Curt P 


cosmetics, perfumes extent 


preparations begun in 


the College 
be given this year 
\s in the past it will be 
for a period of thirty divided into two 
The first part of the evening, beginning at 8 o’clock and 
extending until 9 is taken up with lectures | 
the balance of the evening is given over to practical labora- 
tory work, The course this year will begin October 2. 
Dr. Wimmer has been a student of the subject of 
cosmetics and toilet preparations, particularly from a_ prac- 
tical point of view and accordingly the course has proved 
in the past to be of considerable value not only to salesmen 
dealers but to manufacturers as well Anyone inter- 
ested in taking the should communicate with th 
registrar of the College of |] 115 West 68th street, 
New York City, or directly Prof. Wimmer The 


conducted on Tuesday evenings 


weeks, semesters. 


OCIOCK 15 and 


close 


and 
cours¢ 





irmacy, 
with 


announcement of the course appears on advertising page 
112 of this issue 


Philadelphia College of Pharmacy 


Pharma 

the 100th 
report ol 
drive to 
already 
a total 


Bulletin Philadelphia College of 

just received, full account of 
commencement, with names of the graduates, a 

the Alumni Association and information about the 

funds for The amount 

sets of the college, 


rais¢ 
assure the 


The 


mda 


Oo; lé 


iiice, gives a 


the new 
other as 
of more than would seem to ultimate 
completion and equipment of the new buildings. It 
ounced k of construction will begin as 


that the work 
of pledge matters in con- 


pledged, together with 

1 SO00,000, 
college 
is am 
es and other 


soon as the collectior 


nection with construction will permit. Lists are given of 
the contributors and of the officers of the Alumni Associa 
tio I the veal 1923-24. 


Mellon Institute Lectures 


\ course of thirty 
search at the Mellon 
during the university year 
following: April 21, 1924, 
May 12, “Perfumes,” E. H. 

: 4 ; late not vet 


lectures by specialists engaged in re- 
Institute will be given on Mondays 
1923-24. Among them are the 
Food Flavors.” M. DeGroot 
Balz \. F. Shupp will lecture 
having been announced 


TOILETRIES AND SOAP IN CANADA 
Phe industries are 
} 


now grouped third in Canada’s statistics of the 


perfume, toilet preparations and soap 
producti n 


of chemicals and allied products, the latter totaling about 
$87,185,102 in 1922, showing a marked advance over the pro- 
luction of the previous year. The manufacture of 
washing compounds, and toilet preparations contributed prod- 
ucts valued at $15,570,000. Canada still imports more than 
$1,000,000 worth of soaps annually, mostly from the United 
States, nearly all being under the headings ‘common laundry 
soap” and “toilet soap.” 

On the other hand, the exports of Canadian soap go prin 
cipally to the United Kingdom. The total value of the 
export trade is in the neighborhood of $200,000. The manu- 
facture of washing compounds in Canada is one of the 
industries in which decided progress has been made. Three 
new plants were established in 1921. The ease of manufac- 
tures and the ready market for these useful preparations 
probably account for the increased prosperity. 

While considerable quantities of perfumes, cosmetics, and 
toilet preparations are made as minor products of several 
other industries, the manufacture of these commodities as 
principal products has been carried on in Canada for a num- 
ber of years, and the industry has become recognized as one 
of no mean importance. A number of American firms have 
established branch companies and factories in Canada 
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NINTH ANNUAL CHEMICAL EXPOSITION A SUCCESS 


Last of Annual Shows Fairly Well Attended and Good Business Reported Generally by Exhibitors—Hereafter to Be 
Held Every Two Years—Next One Sept. 28-Oct. 3, 1925 


The Ninth Annual Exposition of Chemical Industries was 
eld at Grand Central Palace, New York City, during the 


imately 400 exhibitors displayed chemicals in vari 
om the raw materials to finished products; and 


a signilican feature of the exposition Was the educational 


s, complicated devices by which finished prod 


ucts were made, were demonstrated by actual samples taken 


from successive steps and by graphical formula \s in the 
past, there were numerous displays of equipment and ma- 
chinery used in manutacturing plants 

wee floors were taken up with the exhibits, and whil 


the attendance the early part of the week was probably not 


11 1 





ip t that of a year 20, It was noticeable that the visitors 
were serious in their purp 

It w the last annual expositi { chemical industr 
next year the exhibition is to be omitted and in the future 
t is to be held every other year. \ce irdingly, the Tenth 


Annual Exposition will be held September 28-October 3, 
1925. The meeting of the Chemical Equipment Associatiot 


\ssociation were held 


banquet of the Salesmen’s 


The be th of Tut AMERICAN PERI MER ND ESSENTIAI 
Oi. Review proved to be the center of interest te isitins 
perfumers, manufacturers of toilet preparations, soayq ind 
of allied lines and to the trac generally 

Among the exhibits interest to our readers were the 
following 

EJ. Stokes Machine ( Philadel phia, ! New I] 
ing units, as well as tablet machines in operation wer 


shown \ laboratory 


vacuum dryer and an automatic tub 


lling and closing machine attracted considerable attentior 
Representatives were Lawrence H. Bailey and (| | Cok 
nal 

( S. /ndu l I] ( nad S. Indu ( 
( ( Vex k Ci C. P. 96 pe ent alcohol was 
among the most interesting things shown at this exhibit 


red Steffens, 


M ic | Cal 


Dr. M. C. Whitake1 
\twood and M. M 
{lsop Engineering Co., New Yor Cit \ new electric 
liquid mixer, a Vaccu-pump and Vaccu-tilters, were show! 

R Samuel Alsop and H. C. Sibley 


nepresentatives wert 
Florasynth Laboratories Inc.. Unionport, N } Syn 
. ] 


Repr nt . 
Nepresentatives wel 


B. R, Tunison, W. R 


chemicals, Mavor 
raw matcrials were shown 


Representatives of the company 
vere: L, A. Rosett, C. L. Senior and Ak id 
p ! 


ler Katz 

roctop Schwartz, Philadelphia, Pa—Th 
ing system, equipped with a Proctor dryer in operation, 
shown. The representatives were Arthur Wright, rank 
W. Young and C. C. Bryant. 
Pfaudler Co., Rochester, N. Y enameled 
plain and jacketed kettles, tanks and containers were shown 


aromatic 1 extracts ane 


Xal 





Glass steel, 





Representatives were: C. S. Barnes, R. B. ilmer and I 
E. Colvin 
Karl Kiefer Machine (¢ Cincinnati, Ohio —Filling ma 


filters, and 


Representatives were I 
Finn, Joseph Eckhoff and 


chines, pumps, 
corking machines were 
E. Finch, A. J. 
J. S.-Zweibel. 
Vachinery Co., Worcester, Mass —The World 
labeler was shown in several models for handling all shapes 
and sizes of boxes and bottles used by manufacturers of 
perfumes, toilet preparations, soaps, flavors and allied lines 


Leonard W. Howell and Clarence 


percolating equipment, 
shown, 


Sterling, M. ( 


rinsers, 


Economic 


Representatives were: 
C, Butler 
Capes-Viscose, Inc., Delawanna, N. J—Numerous bottles 
capped with Capes-Viscose, as well as samples of the caps 
im a moist condition, were shown and the company dis 








tributed 1 p ts I ; ttractive serts which are ar- 
g in the PERFUMER | representative was Mr er. 
' . ' : 
1 } ( er Various uses t which 
t merous adhesives by this company are put were 


| 
Oldham. 


Three rotex 
peration illustrating the principle of 


Hicks and E 


The Orvi Sim ps ( Cincinnati, Ohi 


e system It was said that these 
ls up to 300 mesh fineness. The rep- 


vas Lowe Simpson 





re Vew ryorr Clty Catistic 


soda, soda ash, bleaching powder, bicarbonate of soda, ben- 

ate of soda and coumarin were among the products shown 

Representatives were J. W. Boyer, R. J. Quinn, W. D 
E. E. Routh 


Marshal, J. | Peake Bb. De Wolf and 











display of this company’s pump in cross section showed h 
it perated The 1 resentative was | LD. Goert 
al ! ta, Ohi Glass en 
ameled, cast iron and welded steel equipment, including ket 
tles ntainers, evaporating dishes, mixing tanks, etc., were 
shown. Representatives were W. E. Gray, Jr., and R. W 
Smith, 
Edu / i ¢ Vex ( Single | ling 
nits wit iut nat ] QO ( Ve \\ e she m 
¢ t Rep entatives ere \\ I ugene 
John Wieland ed Scholkopf and Miss Helen 
S ue ( 1 \ ) LD PI S n 
les stean d l <eted a yparatus such s kettle mix 
stills, ete.. w Xepresentatives wet c.f 
boggess, S | ) W. Sowers 
; 5 jau 7 d l 
Itvric l ) l al l were an g t terestit 
products V1 é s t S i. E. Hall, A. R 
N gl ind ¢ | Gabriel 
\ y ¢ C1 Filters 
made of 1 metal indling acids were show Yep 
sentatives wt ae Ae les d Homer Cloukey 
! ! re l [ Various 
ns t silicat r se 1 Was § \ R presentatives were 
1. G. Vail, W. St ke R. C. Brow W. H. Burt J 
) Carte nd | M. Fricl 
Vs / ti ] \ zi ( I rt le 
nixers plied to t s already in the equipment of manu- 
cturer were § V1 \I iddock represented the m 
pany 


dustries generally was exhibited he representative was 
Raymond B. Lad 

fustrial Chemical ¢ ew York Ct Decolorizing 
and deodorizing carbon, precipitated chalk and carbon 


Representatives wert J. 


black in alcohol were shown 
Wrench, C. A. Dickinson, R. Renouf and M. F. 


lbbe Ey necrim ( r N c% ) ork ( ry 


Hughes 


Pebble mills, 


inixers and rotary cutters were shown Representatives 
were: H. Cc Russ, H | Kleinfeldt, \ . Beach, Ir., 
Robert Foster and Frederick Conrad 

llcohol Warehouse ¢ is New York City \leoh 1 and 
denaturants were show! Representatives were B ‘. 
Goldstein, T. B. Snow and L. S. Sacharoff 


' 
Great Western Manufacturing ( Leavenworth, Ka 





Combs gvyratory sifting and screening machines were dis 
played by this company The representative was Charles 
. Murphy, eastern distributor for the company 

Sholes, Ini Vew York Ci Monel metal 
including tanks, tank linings, kettles and other 
needed to withstand acid corrosion were shown. 
Sholes and S. P. Snelling 

Other exhibitors were Mathieson & Atkinson, 
meter & C Joseph Baker Sons and Perkins, Inc., 
Glase« te Co 


7 specialties 


equipment 
The repre- 
sentatives were C. | 
Bach- 
ind the 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


AMERICAN CHEMICAL SOCIETY 


One of the 


mecting 


features of the American Chemical Society's 
10-14, was the 


1e $25,000 annual chemical prize 


Milwaukee, September formal an 


which was 
192? 


nounceme! 


originally published in this ial in Septem! “he 





+} 1] 
I 


$500,000 in su that it will yield the 


gift really is 

from. the 

Allied Chemical & Dye Corporation of New York. The 
I 

1 


$25,000 yearly prize \s before announced it is 


committee named to carry forward the conditions of the gift 


Smith, provost emeritus of the University of 


are Edgar | ] 
Pennsylvani Prof. C. B..% 
Dr. Ira Remsen, Hopkins 


Universit rr. F. P. Vanable of the University of North 


r. W. Richards of Harvard University 


handler, Columbia University ; 


emeritus of Johns 


Carolina, and Dr 

More $80,000 in prizes, consisting money, scholar 
ships and books, will be distributed by the American Chem1 
cal Societ students in the high, secondary’ and higher 


educational schools of the United States as awards in essay 


contests on the science chemistry next veal The amount 
is made available through Mr. and Mrs. Francis P 
of New York as a 


Patricia 


Gaarvan 





memorial to their deceased daugh 


One of the features of the convention was the award of 
the Priestly Medal to Dr. Ira Remsen ot Johns Hopkins 
University for outstanding achievement in 


Washington, D. ¢ 


chemical science. 
was announced as the convention city 
for the spring meeting of the 1924, and Ithaca, 
N. Y., will entertain members of the during the 
autumn meeting 


AMERICAN PHARMACEUTICAL ASSOCIATION 


The. seventy-first annual meeting of the \merican 
Pharmaceutical Association at Asheville, N. C., September 
3-8, practically marked an epoch, for amendments to its 
constitution adopted a year ago at Cleveland were approved. 
More than 500 members attended and a healthy sign was 
the addition of 1,000 new members in the year 

Under the new regime the old council of the association 
is replaced by a board of directors, changes are made in 
the method of election of members and officers and_ the 
organization becomes a national delegate body of the state 
associations and other pharmaceutical societies. This pro- 
vides closer co-operation between the A.Ph.A. and other 
national bodies, including the National Association of 
Retail Druggists. 

The sessions of the 


society in 


society 


A.Ph.A 


were presided over by Julius 


A. Koch, Pittsburgh. The incoming president H. V. Arny, 
New York, was installed at the final general session. 
Charles H. La Wall, of Philadelphia, was succeeded as 


president of the American 


Faculties by C. W. Johnson, 
Colorado, succeeds Edward H. 
president of the National 
macy 

Under the new plan officers to be elected during the en- 
suing year are nominated by the house of delegates. The 
following nominations for president were made by the 
House: John Culley, Ogden, Utah; C. W. Holton, Newark, 
N. J.; and George Judish, Iowa. 


Confererice of Pharmaceutical 
Seattle F. E. Mortenson, 
Walsdorf, Louisiana, as 
Association of Boards of Phar 


Societe de Chimie Industrielle. 


The Societe de Chimie Industrielle has invited members of 
the American Chemical Society to attend the third congress 
of Industrial Chemistry to be held at Paris October 21 to 26. 
The American chemists also are invited to contribute papers 
and to take part in the discussions. 

Specialty Men to Meet in Minneapolis 

American Specialty Manufacturers’ Association meets in 
Minneapolis September 26-28. A fine program has been 
prepared. The New York and other eastern members will 
go to the convention by special limited trains. 


CHICAGO ALLIES ENJOY PICNIC 


The members of the Perfumery, Soap & Extract 


Asso- 


ciation of Chicago, who, on account of vacations, business 


or other reasons, did not attend the select gathering 


family picnic, on August 3] 


missed the event of the year. 


All automobiles were comfortably filled for the drive 


55 miles over concrete roads, and as the day was one ot 


those clear, cool, sunny days that Chicago is noted for the 


njoyable even to those in flivvers.  T1 


ride Was Very 
Walter L 


at wished exercis¢ 


Filmer, provided row boats for t 


} 


secretary, 108 


after a very fine chicken dinner. 


\bout 2:00 P. M. a ball game was started and it was 


some game; just look at the picture of the players and sex 
what a fine bunch they are. After the game and bef 

bathing, thermos bottles of cold spring water were pass 
around. Although it was a little late. in the season tl 
water in the lake was warm and the bathing was very en- 
joyable The lake has a very fine sandy beach whic 











ROBERT 


Top Row: SWEITZER, COUNTY 
FiLtMER, EpGAr J. QuEENy, A. Fortune, 
, GeorGE Woops, H. D. Crooks, F. Tuomas. 
CuHas. SHAPIRO, FRANK MANNING, CLARENCE 
MorGAN. 


FROM THE LEFT 
Cammx* W. 1. 
C. A. SEGUIN 
Lower Row: 


extends far out from shore so that those that could 


swim were perfectly safe 
About 5:00 P. 
home started, each taking the road that 


M. the party broke up and the grind for 
best 
Now that the summer season is ended the weekly bowling 
Elks Club being 


suited him 


has been resumed, the first session at the 
held on September 19. 

Any members of the trade that are in Chicago on Wed- 
nesdays are cordially invited to attend the 12:30 P. M. lunch- 
Elks Club, and to bowl on Wednesday eve- 
Club. The 


visitors of a hearty welcome and an enjoyable time. 


eons at the 


nings at the same officers wish to assure all 


New York Allies to Resume Soon 


Perfumery, Soap and Allied Industries of New York 
will hold the first meeting of the season about the middle 
of October. Unusual entertainment, including a good 
public speaker, is planned for the occasion. The definite 
time and place will be decided by the board of governors 
early in October. 

Chemists’ Club’s Silver Anniversary 

New York Chemists’ Club is arranging to celebrate its 

twenty-fifth anniversary in October and a committee is pre- 


paring an interesting program of entertainment. Dr. 
William H. Nicholds, a charter member, will preside. 
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BABSON DISCUSSES AUTUMN’S TRADE OPPORTUNITIES 


R 


Roger W. Babson, the noted statistical expert and au- 
on trade conditions and business prospects, who is 
regular contributor to this journal, in reviewing the com- 
nercial field with special reference to Autumn, makes the 
lowing observations 
“It is an old saying that ‘tis an ill wind that blows no 


some good. As a boy of Gloucester when we used to 
sail boats this was strongly impressed upon me. The wind 
vas not always blowing the way which would help me the 
st, but then it was helping some one else. In the same 
Va t will still be possible to sell goods and to make 


ts, provided one shapes his course in accordance with 


nt business conditions. Even the Japanese disaster, 
t hurts some lines ot business, is increasing the sales 


thers. Likewise even in periods of depression in the 





usiness wave, there are always some lines which are helped 
than hurt There are always some industries and 
ilities which are able to buy 


Hoist Sail, Put to Sea and Fish 


is foolish to pretend that the tide is coming in when 








is going out lo do so is merely butting one’s head 
nst a stone wall and does no one any good. On the 
ver hand, because the tide turns ts no reason why we 
ld moor our ship to the wharf and refuse to go fishing. 
There are just as many fish in the ocean whether the tid 
ming in or going out. The important thing is to hoist 


sail, put out to sea and fish! The one hundred and ten 
million people in this country must continue to eat during 
the next twelve months as they have the past twelve months 
Clothes, shoes, and other tMings will wear out just the same 
It is true that not so much will be wasted or even spent on 


luxuries as has been the case during the past year, but mor 


money will be saved. When money is saved, it is ‘spent.’ 
The difference is that the banks in which it is deposited 
spend it for bonds! The money received from these bonds 
is spent for permanent improvements rather than for things 
of only temporary value. Hence the next year offers 
articular opportunity for those who are manufacturing an 
selling things of permanent value 

“This is the message which should be preached to every 
department head and salesman in America If some lines 
f business decline during the next year other lines will 

If some things are harder to sell next year other 
will be easier to sell Analyze yourself, your lines, 
and your selling talk. Change what is necessary to fit the 
new conditions, Always keep in mind, however, that there 
will be opportunities as there always have been; that there 
will be more peo] le to shelter, feed and clothe than thers 
ever have been; and that a decline in business does not 
mean that people do not buy, but rather that they buy 
different things! 

“Most any one could run a business if there were always 
a shop full of orders, if all collections were prompt, and 
materials and labor plentiful. The fact that all these con 
ditions are never found at the same time is the test of the 
real executive or investor. When orders come easy, de- 
liveries are uncertain, materials are scarce, money rates 
high, and labor recalcitrant. On the other hand, when ma 
ials, credit, and labor are plentiful, orders are hard te 
get, and collections are slow. Both boom times and de 
ressions bring their troubles and both their opportunities 
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Public Wants Lower Prices 


“Since our letter on ‘Meeting Foreign Competition’ we 
ive had some very interesting replies, all of which show 
e€ importance of this subject. Different lines are affected 


h 


in varying degrees by imports of foreign goods, but all 
agree on one point, namely, that there is an unusual de- 


man 


Dv e 


today for lower prices. Several have found that 
iminating unnecessary frills, either in their goods or 
the manner of distribution, they have been able to mak« 
substantial reductions in prices without lessening the actual 
utility of the goods. As a result their sales are holding up 
and even increasing. Still others have got results simply by 
emphasizing the economy of their goods in their advertis 
ing. As to the particular means to be used, each case 
represents a different problem and must be solved accord- 














||} A LESSON FOR ALL FROM THE DEATH 
OF WARREN G. HARDING 





(Abstract of Rog Il’. Babson’s Reflections) 

The bells ire tolling ’ . My othees ire 
closed and itting alone * * 
thoughts ¢ mind, but one question 
tinually ari is IVhy ts it that we must 
Watt until ) bef re We lo Somethin for 


s 


them 





w Mr. Harding well enough 
to appreciate t troubles he was having with some 
of the men who today are loudest in their praise and 
most prominent among the mourner Mr. Harding 
may have died from something with a long Latir 


rl 


name, but many will tell you that he died with a 

















broken heart 


Mr. Harding was a peace-loving man, one whose 
aim in life .was to make everybody happy, but he 





truly felt that he had succeeded in making no one 
happy He was criticized and abused by both his 
friends and enemies. Even the day before he was 
taken ill, great newspapers which are now loudest 


iii in their praise of the man and who are today sus- 
pending publication in his honor, were two weeks ago 
| printing words of condemnation. * * * 

i How shallow we all are. How ready 
. ollow the crowd in abuse or praise wi 
) the merits of a man and with no 
eelings. I cannot refrain from won- 
thoughts which must have come to tl 
minds of Ex-Presidents Taft and Wilson as they 

| stood by the portals of the White House . 
' * The truth is that thousands of people are 
today suffering exactly what Mr. Harding suffered 
ll} during the past two years, and we are treating them 
i] just as this cold world treated Mr. Harding. These 








men are wm all stages of life, but they are to be 





found in every city and every industry. It applies to 
janitor of our building, to the workers in our 
actory and office, to our employers —: 
in the highest stations. These people we see 


} 





ves, even to men 

oer 

pay tention to them, but rather scold and 

criticize them. Yet, if they should die tomorrow, we 

| would tell what splendid men they were and bury 
| their caskets in flowers. 

i} This is not written in a critical spirit. We have 

| done in the past few days for Mr. Harding only what 

| we should have done. My point is that we should 


have done some of these things for him when he was 


lay, pay no a 






alive and should do these things for others whom 

| we have in our midst today and with whom we are 

| associated in our homes, factories and everyday life. 

The great lesson is twofold: 1. We should do | 

| more for the living while they are living, and not 

wait until they are gone before saying kind words, 

holding meetings of praise and sending flowers galore. |]| 

2. We should remember that almost each day some 
one in our community is losing a husband, a brother 


or a father, and that these “someones” sorely need 











} 
|]} our sympathy, help and prayers. 
i} 
i]! 
ingly. The important point is that the public wants 
thing very badly—that is, lower prices. To those wh iD 
meet it, this want represents a real opportunity.” 

Some Trade Straws on Business Conditions 
Both Dun’s Review and Bradstreet’s Sta if Trad. 
port that the coming of Autumn is marked by an improve- 

} 


ment in general business, despite certain irregularities and 
“spottiness” in certain lines of industry. 

The number of business failures continues to decrease 
steadily with every month this year. 

Department stores report increases in sales for August 


f from 15 to 23 per cent 
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WHY REGISTER YOUR TRADE MARK? 


By HOWARD S. NEIMAN, Patent and Trade Mark Editor of the American Perfumer & Essential Oil Review 


Chet great deal of misunderstanding regarding the 
rights nferred by a United States trade mark registra- 
tion, at is a result there is a great deal of neglect in the 
proper protection of! these most valuable assets 


\ trade mark should be considered as a commercial as- 





set and not merely as a legal protection of rights, although 
nat t gality affects the commercial value. 

Your tr irk is your commercial photograph. It rep- 
resent lefinitely as would your portrait. It is the 
onl 1 le connecting link between you and your 
ustomer ry time you induce your customer to re- 
peat e mark you make an entry in your Sales 
Acc + 

Her t Cessity f protecting it commerci ind 
{ prt thers from innocently or purposely ng 

l 1 ict \ lis] est erst $ usiness 1S 
prop or small and they all soon meet their legal 
\ it 

Che deliberately dishonest competitor is not as dangerous 
ts the innocently dishcnest one—the one who unconsciously 

nd unknowingly trespasses upon your rights 

lt protect yourself from the latter, the former 
cal liminated 

In stries, and especially in the toilet preparations 
indust imaginations run along parallel paths 

t is natur it a manufacturer should endeavor to adopt 

tr scriptive, or at least suggestive f his 
product ( s all toilet products have many common 
chara the resultant trade names of competitors 
are ¢ y allied in sound and appearance, producing the 
very 1 n in the minds of the purchasers which the 
owner! the trade marks know should be avoided. 

\ tr rk is valueless unless it is characteristic 

‘John Smit would have no value as a trade mark, be- 
cause t so many John Smiths. Ebenezer Ezekiel 
Smith e better ut still it contains the eternal 
Smit! nclusions are reached because of the knowl 
edge s that there are innumerable Smiths. 

How, the n you determine whether your proposed 
trade e similar to it, has or has not been pre 
vious] pted for your class of products? 

Unfortunately this cannot be decided positively, but it 
can be decided with some assurance of probability 

Th t States Patent Office trade mark records con- 
tain hundreds of thousands of adopted trade marks with 
detail nation as to the name and address of the 
adopter, t products upon which he has used the mark 
and t e upon which the user claims to have first 
em| mark 

Her a source of valuable information tor one about 
to a trade mark, and while naturally it does not 
contain every mark that has been employed, or is being 
emplovec loes include a very large proportion of such 
names a mblems. 

These 1 rds are available to patent attorneys for pur- 
poses of imination, and a search will readily disclose 
your rig 


hts as to registered trade marks 


It is ident that the results of such an examination will 


indicate whether or not your particular trade mark, or one 


been registered, and such further informa- 


tion as will allow you to determine, by proper investigation 


whether or not it is still being used in commerce or has 


been abandoned under conditions which will allow vou to 


adopt it 
No sensible merchant seriously considers the adoption of 


a trade mark until the above facts have been shown 


Che registration of a trade mark by another party is 


therefore of the greatest value to the proposed adopter as 


it enables him to avoid a conflict with the rights of. the 


registrant and convinces him of the advisability of adopting 


a new mark distinctive from those previously registered 


Chis is the value of a trade mark registration to one who 


proposes adopting a new one, and a moment’s considerati 


will indicate the still greater commercial value of the regis- 


tration to the registrant 


[he fact that you have registered your mark enables an 


innocent party to refrain from infringing upon your trade 


mark rights for with a knowledge of your trade mark he 


will carefully avoid trespassing upon your property and will 


adopt a name or emblem, as far removed as possible from 


the one you have previously acquired. 


The registration of a trade mark is therefore notice to 


the world that you have acquired and possess a certain com- 
mercial designation for your products, which notice being 
available to every one acts as a positive deterrent to thos 
who without this knowledge might innocently cause you 
serious damage and drag you into expensive and irritating 
litigation necessary for the protection of your rights 


\ wise merchant avoids litigation and properly protects 





his property by such means as will prevent its theft, whicl 
would result in considerable expense and trouble incident t 
Its recovery. 

\n examination of the 


all of the 


United States trade mark records 


shows that larger and more successful merchants 


lave taken advantage of this means of protecting their trad 
mark property from innocent infringement, and it is fair t 
assume that at least a part of their success is due to this 


foresighted act of protection which has allowed them to us 


their best commercial asset without a curtailment of its 


value by others 
a trade 





The cost of mark registration is insignificant com 
pared with the commercial protection it affords and_ the 


governmental advertisement of rights is worth many 
times the 

No attempt is here made to enumerate the many legal ad- 
United 


the thoughtful merchant will appreciate the 


your 


small expenditure incident to obtaining it 


vantages of States registration as it is believed that 


great commer- 


ial value of such registration and the importance of taking 
full advantage of this inexpensive method of surrounding 


states 


his rights by the protection offered by the United 


Government 


Patents and Trade-Marks Average 9,000 Each Month 


Receipts of patents and trade-mark applications during 


the last 
the United 
9,000 pet 


been the greatest in the history 0 
Office 


One 


two years have 


Patent 


The applications hav 


states 


month. ago the technical 


Office 


averaged year 


the Patent 


from ten to fifteen 


Now not 


yne of the 500 technical examiners in the forty-nine divisions 


divisions of were 


months in arrears in handling these applications. 
than ten months behind in making 


is more 


inal reports upon 


the applicatic ns 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


\ special meeting I ( xecu Committ f t 
) i \lar icturers \ssocia \ eld t 
Astor, New York, Friday, September 14 
e | sident, Gord \l. Da he chair | 
< mbers present w e | S. Roget 4 
N Heekin, F. S. Muchmore, F. L. Beggs, D. T. ‘ g 
\ \\ I denslager ind the att ind cu é ‘ 
| lickey 
] t & Sherman ¢ Milwauke Wis., was elected 
embersniy 
A tte i discus la mal repor the Sim] ca 
S | it a 1 h subdyec suggest v ns S 
| asking that they be used. 1 Metin will be sent out 
toh Cia comn | 
11% oz. 2, 4, 8, 16 and 32 nd 1 gal. It is suggested 
‘ mould , : seoel if l d ie 


tuti d laws of tl S it li 
en da Ss issociat nen s the 
lucts wl they manufacture i ‘ 1 
piled dl ed in loose-leat n and shed t ] 
S This should he iluable aid d will vel- 
m 1 all quarters 


President 
\t +} ie 


Day Explains Work of Association 


nt eighth annual National Tea 
Merchants’ Association, held in Milwaukee, 
Gordon M Day, president f 


rece meeting of the 


fee 


the 


lacturers Association, delivered an interesting address « 

the work of the F. E. M. A. Among other things he said 
“Co-operation is the keynote of organizations such. as 
irs and ours and let me impress upon you the fact that 
u will receive benefits from your organization only in 
portion to the efforts you extend in the work of carry- 

ing on same. It is my opinion, were not for trade 


it it 
ganizations such as these, to which you I belong, that 
been wiped 
many of our Government officials have 
seemed to fully understand the necessity of certain lines 
idustry. 


‘he Flavoring 


and 


many absolutely necessary industries would hav 


of business, as 








Extracts Manufacturers Association of 
United States have been through this proposition prol 
ibly more strenuously than any other line of industry in ex- 
istence today. This is due to prohibition which has come 
n us and which has affected our industry, due to the fact 
that, as you possibly know, it is absolutely necessary for us 
n complying with the Food Laws in manufacturing our 
products, to have access to non-beverage alcohol. 

“When Congress or a State Legislature convenes, the first 
bill that is usually offered is a bill pertaining to prohibition 
and prohibiting the use of alcohol in any products whatso- 
The food laws of this country demand the use of 


ever 
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ct . ; 
] < < e] | ee né 
U Assoc t S Ca < | 
, 1, + 
se ' te ¢ 
( rvanizat nietaniee. 4 : 
g extracts gitimate ses and 
\ . ted 2 
stance worked egitin legisla s n- 
gisla d I b 5 
2 $ I o x s 
\\< | nes SssSave 
laws vould be ill t 
g n | t ! 
s closel Ided tog dal t 5 
glad pe tl 
; Assoc , 
I t ¢ o S 
lt members g g them « \ 
1 nl m cost ct o SVS 
‘ ‘ 
1 } 
5 Q ‘ 1 us 
ship 
rl Lat ne ome Is take V 
| 1 ss that ik ) t n ears 
v This is d by the work being Ye 
( I ind g y wo 
| na) e i est a it SOM 
tu late of t vork th $ 
doing his ect it this time, w : pli fic 
of containers. Ou dustry has g Ly- 
¢ a higher price fe ttle containers f this is 
1¢ to the tremendous mber SIZES ttles 
vhich are used, many of which are obsolet ssary 
‘The memb« S r orga f el ‘ ild 
duce the cost « rlasswa \ s G 1 our 
lustry, that they would be performing r the 
nembers and for the buying public at larg g wuni- 
form sizes and styles of bottles. We ha ed a 
committee which is out this propos the 
present time we will be ea 
reduced prict I manufacturers t will 
materially assist us keeping the prict «ducts 
within reason to the trade. This cannot b <ed out 
idvantageously in every industry, but uni I simpli- 
cation of products and packages is bec g gen- 
erally thought of and it may be that you : could 
effect a simplification of certain items ' 1 assist 
your members in securi better prices their n handis 
“Our Association, its Research Committee, is 
making an exhaustive study relative to the higher quality 
contained in pure flavors as in preference t mpound 
flavors, and I would like to make a suggest you at 
this time which I believe will benefit your business. Many 





of you aiming at just what I am about to say it there 
are those who are not working strictly t l higher 
plane for your industry and my idea is this, all business 1s 
based on service. The best service will eventually win for 
any individual or concern. When I speak of service I have 
a specific kind of service in view and the ser\ I speak 
about this morning is quality service. Many people in your 













tt 


any coffee, except 


market. 


e ot business would not consider selli 
grade that you could p 
condition exists per t 


however, 


very Des ré n the 





samc 






I who d 


elle Ve, Vy ot vou 


use this discretion in purchasing your 
your business. You are apt to buy inferior 
where you should endeavor furnish 


trade with high grade gox 
] 





flavoring extracts 
grades o! 


mpound vour 
; 


1 1 ’ 
ids and | make a plea to you to so 


range your selling plan that in the future you will be 
le to offer to your customers pure flavoring extracts in 
preference to compounds, as it is my honest opinion tha 
could build up a better, higher grade business in this 
nanner than in offering cheaper grades of merchandis« 


SODA WATER FLAVORS MANUFACTURERS 
Harry Whittle, of Philadelphia, and Thomas J. 
+} 


secretary and attorney, together with 


president, 
ickey, of Chicago, 


e legislative committee of the National Association of 


Manufacturers of Soda Water Flavors, have kept up their 
ities taking care of the interests of the association 
1 its members, The annual convention will be held in 


Providence, Rhode Island, on October 15 


Vanilla Bean Imports for the Fiscal Year 


g the imports of inilla beans f the fiscal 
« e June 0, 1923, are w available The totals 
sons tor the two previous years, follow 





} 

unds Valuation. 

- 1,281,239 $2,883,881 

1922 1,248,217 2,278,992 

192] esol 986,071 1,750,896 

Valuations by months in the last fiscal year follow 
922. July, $187,619; August, $176,432; September, $203, 
October, $127,995; November, $234,912; December, 
$148,272 1923, January, $259,081; February, $147,899; 
March, $139,351; April, $273,651 ; May, $459,753; June, $525, 


805; total, $2,883,881. 
Vanilla Crop Damaged in Mexico 


rly estimates of vanilla production in Mexico indicated 


I larger than that ot last vear H wwever, because of 
ght and storms, the expected rease will probably not 
realized. With favorable weather for the remainder of 


he season, the crop of 1923-24 may possibly equal that of 


22-23. The 1922-23 crop was estimated at 175,000 pounds 
f beans.—Vice Consul Willys A. Myers, Vera Crus. 
Spice Exports in June and for Fiscal Year 

xports of spices in June totaled 184,761 pounds and were 


the Department of Com- 
142,288 pounds, $22,339. 


at $23,671, according to 
The May figures were 

xports for the twelve months ended June 30 were, 1,642.- 
380 pounds, valued at $200,710, and the value for the year 
ended June 30. $167,011. The larger part of the ship- 
went to Canada. Quebec and Ontario 





eceived 92853 pounds, $10,342, and the Prairie Provinces 
ght 45,094 pounds, $3,723 


Olive and Olive Oil Production in Spain 


Anderson Henry, Barcelona, Spain, has 
and detailed report to the Depart- 
the olive and olive oil production in 
sion, Department of Com 
disp sal of 


Frank 
interesting 

ommerce on 
and the Foodstuffs Divi 
will be glad to place this 


terested parties, by reference to Ni 


Italian Olive Oil Affects Spanish Industry 





report at the 


101,031 


tio ot 


productio olive oil is 
depreciation of the 


Italian 

ut | million kectoliters, that th 
lire affords a margin of 40 per cent to Italian producers, 
nd_ that there is little 


. 1 
1 to the tact that 


good harvest is approaching, 


it olive oil in Spain, reports Vice Consul C. Austin 
Castle, Barcelona, Spain, to the Department of Commerce 
Sevill Spain, reports that prices are weakening 
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PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FEDERAL aNpD State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
SOAP SECTION and other departments for further information. 





Notices of Judgment Given Dnder Pure Food and 
Drugs Act by the Secretary of Agriculture 
Notices of Judgment given under the Federal 
Act, Nos. 11,351 to 11,400, 


by the Bureau of Chemistry, Wa 


Among the 


Food and Drugs inclusive, sent 





out recently ington, D 


the following are of interest to our readers: 


11,370. Adulteration and misbranding of soluble sac- 


charin. U. S. vs. a corporation. Plea of guilty 


Fine, $150. Mixture of in part of insoluble saccharin and 


sodium bicar 


ronate 


Olive oil misbranding and adulteration, seizures 


one fine of $1,000 and another of $60. 


Union of South Africa Makes Volstead Law Excuse to 
Prohibit Importation of American Fruit Juices 


1 


Consul Charles ] The South 





J. Pisar, Cape Town, reports: 
Commissioner of Customs and Excise has 
uled that 
ican manufacture, in 
than one-half of ] per I 
within the definition of intoxicating liquors as 
le national prohibition act of the United 


importation into the Union of South Africa is 


recenti 


since concentrated fruit juices and sirups of Amer- 


and » mn- 


tended for use as beverages 


cent I 





[his action is taken in accordance with a procla- 
mation published in the Government Gazette of South 


lfrica, September 23, 1921, and issued under authority 





he tion on the importation of wines and spirits act 
921, whereby the importation into the Union of wines and 


manufacture of the United States 


product 61 
from any country whatsoever 


America is prohibited 
North Dakota Food and Drugs Regulations 


Rk. O. Baird, North Dakota State Food Commissioner and 
Chemist, has issued Bulletin No. 2, which contains the text 
State Food and Drugs Act, with rules and regulations 
[he use of coal tar colors in candies 
Schedules are in preparation for fresh and 
juices and additional standards are under 
soda water flavors, etc., preservatives 
The regulations and rules deal in 
As applied to food flavoring pri 
ciples the term “extract” is applicable only to alcoholic or 
hydro-alcoholic solutions of the ry 
term “flavor” may be applied to food flavoring principles in 
which a vehicle other than alcohol is used. A_ product 
labeled with the word “flavor” shall contain the same kinds 
and proportions of active flavoring ingredients as are re- 
quired under the definitions and standards for extracts, and 
labeled to show the vehicle used in lieu 





ot the 
in force in June, 1923 
is prohibited. 
fruit 
sideration for 
coloring matters 


with flavoring extracts 


sweet 








flavoring substances 


must further be 
alcohol. The pamphlet consists of 44 pages and is a valuabl 
compendium for manufacturers whose flavorings and other 


Dakota markets 


North 


Pure Food Regulations in Brazil 


tood 


products enter the 


Foodstuffs that have passed through any process of « 
servation or preparation are subject to analysis upon im- 
portation into the Federal district from a foreign c 
according to Brazilian regulations effective recently 
labels of such products must indicate the name of the manu- | 
facturer, the name of his local representative or that ot J 
the importer, and the number of the analysis. If th 
been in cold storage, this fact must also be 
nn the label t 

Artificial food products are admitted provided the word 
“imitation” is printed on the containers i 
similar size to indicating the kind « 





on ds 
have indicated 
“artificial” or 1 
letters of a I 


goods. 


tnose 
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\. Killeen, vice-president of George Lueders & out under the influence of the fine atmosphere and genial 
sac- N York City, is receiving the congratulations of sun in which the fisher folk of Pickerel River bask. One 
ruilty friend r the new honor which has come to him in the tf our presidents thought out and elaborated policies whil 
n and birt his first grandson. Edward J. Martin, Jr., was mM quiet angling trips on the Potomac River and everybod 
September 2 to Mr. and Mrs. Edward J. Martin of can well believe that Pickerel River, so well named, oug 
sulted 236 Ocean avenue, Brooklyn. Mrs. Martin was Miss Ruth to vield more ideas and better es, in business at least, th 
Killeet anything that might be found while casting flies in the stai 


Id tributary of Chesapeake Bay 











s x ‘ . 

; Odor and its Origin,” an extremely valuable survey ot 

> ' Rt. ateet ; ve SAE af this inane in the : wo : s ; 
cently Subject, WICH Starts OR Page ww OF LS. Bese, UK Che group of gentlemen in the accompanying photograpl 
A mer- result of research work by an eminent British scientist, ire the principals of Julian W. Lyon & Co., Inc., 35 Fulton 
| ee vho is known to many of our readers by fame, but perhap street, New York, who posed informally for the Editor re- 
| \ not others. So we take pleasure in presenting to them in cently in front of their bui ding. Reading from left to 
rs is ° 


“co io haltf-tons : . 
Saal the accompanying halt-ton right they are: I. H. Budd, secretary; J. W. Lyon, presi- 


Thomas H. Durrans M.Sc. 


(London), F.L.C. of the Ox- 




















yrocla- 
South ford University Industrial 
t 7 Research Laboratory of A. 
oe soake, Roberts & Co., Ltd., 
tes ot London, England. He is 
the author of several ex- 
tremely important studies in 
—— research work of immediate 
ie text interest to the essential oil 
latio1 and perfumery industries. 
-andies Mr. Durrans was graduated 
pet ee as Bachelor of Science in 
aa London University in 1906 
detail THomas H. Durrans and next year joined the 
x prin- staff of A. Boake, Roberts 
ore € Co., Ltd, Stratford, London. He joined Professor W. 1. H. Bupp, J. W. Lyon, A. M. Waneuer, R. G. CaLLMeY! 
ies 7 H. Perkin at Oxford University in 1916 and was elected : 
oduct . on of the Institute of | hemists of Great Britain in 1917 dent; A. M. Wangler, treasurer; and R. G. Callmeyer, vic 
>» kinds In 1918 he was elected Master of Science in London Uni- president and sales manager. 
a * : = —— in 1906 been made Fellow of the The company have just appointed as agents for a larg 
leu of =e eee part of the South, the Lilly Brokerage Co., Memphis, Ten: 
aluable who will carry stocks of products handled by their princi 


M 1M E. N. | l, of | . \ pals, viz., synthetics from Polak & Schwarz, Ltd., Zaandam, 
Mr. and Mrs, . Rowell, of Batavia, N. Y., have been 


Holland; natural flower oils and essential oils from August 
some of the hot spells recently at their summer 





Bermond, Nice, France: and citrus oils from La Zagara, 





m Pickerel River ar ring, O Modest in size ; ares : 
a ckerel River, near Loring, Ont. M o - = Reggio, Calabria, Italy. 
rustically artistic and set in a cluster of tall Canadian 


pines the bungalow offers unexampled opportunity for rest, 








refreshment and contentment \ postal card view of the We are advised by the French Cosmetic Manufacturing 
a mise en scene is very tempting, even without the knowledge Co., Inc., New Rochelle, N. Y., that the continued growt! 
" a ds f the hospitality to be found within the picturesque mais: f their business has made it necessary further to increas 
dicated \nd the natives do say, according to wireless information, their already large facilities and to provide for this they 
that Mr. Rowell’s skill as a fisherman in this haunt of pis have increased their capital and reorganized their company. 
‘ word catorialists is on a vith the intuition and ability that | \. Schwannecke under whose competent guidance the 
Sind of have made success for E. N. Rowell & Company's big paper business has reached its present proportions has been electe 
box manufactory at Batavia, N. } Perhaps some of tl president and will devote his attention largely to the sales 
ideas in the finely colored inserts of the Rowell boxes, whic! lepartment The general executive management will | 


1 


¥ appear every month in this journal, may have been studied in the hands of Mr. E. Salomon 
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rs a 2 Luede x | New B. Sitaramachar managing director t tie s i 
) pe 1 \pril t L. Givaudan & Products, Ltd f Mysore irrived in | lon in A st 
‘ S eriant eturne SeptemD 4 ( I sit t ist unt September, wh le plans ! 
ths t na re to New York, with Canada as a further objective 
tu ( y t i I ora it 1 \ladras gineeri College ind a 
pert t t t t ery we years the Mysore Governm ‘ . 
l V ( S sig | ik 2K t sandalwood tact ; e 
\\ s t Ss mb ] e Esse our ( npa is i 
* 
1 ‘ ‘ j ’ ‘ . § 
| ce ! ‘ S é Ix ted d t ind consigne¢ f sandalwood 
ral t I rat t \ivsore Goy ment The company now has tv » 
& ( tories working full time \ir. Sitaramachar’s t1 p g 
‘ ‘ ‘ ( : ‘ dy ade « stions in ¢ ctio . 
rhe ( tu nar} ing ‘yr ducts t the establishm \\ | 
] ’ ] + + rn nad } \1 | . 1 1 ’ 
: <S \ ( ‘ ML. Lanning in New York City Mr. Sitaramachar w make 1 id 
xy ( irt s 1 ( ‘ Aspae & Fletcher, 26 Cortlandt 
\ ] F 
' ‘ ‘ ' 1 ) 
le EXPE ; New York Cit \merican agents for Essenflour | S 
+ | ‘ ’ 1 
m npany M Navi Lt Ltd | t cement of the company appr 
1 eon tal S e ol verti ve 7] 
\ ( i tate t evel ) 
> ' 
Orla S. Goodri is resigned as vict president a sec- 
. . > 13 7 retal tf the Goodricl Drue 0. 3 Ymaha, Neb.., and is 4 
5 2018 Rails 1 Exchange Building, St. Louis, i : 7 , - 
to embark for imselt \s a result of his retirement from : 
tad « ' ot centatiy 
a t t Uti\ . } . e 
the company 1 is hk eorganized with J. | (a I 
S ries, New \ < Ult j J } 
ment Howard Goodrich ce presid t and tr s 
1 ind J mers Goodrich secretary, and will continu 8 
\ rporatio1 Det t Mi 1 ier ft : ‘ ‘ 
; : pera s as bet selling its products primarily gh 
ex ile radiat departime S ts ti : 
lemonstrators 
cal ible tube business to t Continental 1 cee ; ; 
Vel hit ; . While visiting New York City recently Mr. Goodrich re- 
( \ .orK, Which toc ver the macniner\ ' 1 1 1 1 . e 
: ; ited the interesting history of the company which has 
Inve ( t on Septembe | ihe ¢ t ta ‘ 
grown from a retail drug store in 1904 into a large manu 
ny te the Detroit plant as inch 11 ' ' . 
facturing company doing an annual net business over $300- # 
it] plants 1 Chicag 1 s Cit wit . : 99 ‘ 1 - 
: ; OOO Ch company tormally began the Manufacture ol 
\r is gener nanart thi Wetroit de- . ; ~ 1 : 1 ; 
toilet preparations in 1905 when it was incorporated but 
partn 
was not until 1911 after many discouraging experiments t 
, “ . | 1 successful sales plan was perfected. It was then that the 
kX nN I as, ot Crusellas & ( lavana Ly i ¥ ene 
company’s system of selling its Velvatina line of toilet pr 
is vis e in New < City pri to making a i 
a irations in towns under 25,000 population was put 
trip t Oct er in tl nte ts is company : 
TY 1 
os : systematic basis The sales grew so that in 1914 as much 7 
M\ eclalizing in the manutacture OT soa : aa . . 
usiness was done as in all of the previous years con 
Since then the business has grown steadily and the compan) 


concentrated its efforts on the Southern and Central states 











Ci ‘ trom two weeks’ combination aut oe ware a M 

1 1 1 ig the early history of the company, r. Go 
mobil g trip to Lake Placid, Lake Saranac and : oe ne 
: : ie : ; that the first essential oil man to call on t 
Tupper | Soon after his return from his novel yaca- . Nx York. | ; 

| ) 1 company was ©) srown, ot New ork, but then ot 
tion M rstner met in New York Ramon Crusellas a ee 
1 1 | INansas City. > 

former associate of his in Crusellas & C ivana, Cuba , 

As t press the attractive inserts tf Polak & b Ie Gogarty has succeeded lrank Healy in charg 
Schwar dam, Holland, are delayed in delivery and the division of J. L. Hopkins & Co., New York City, iden- — 
will not reach port in time to be included in this issue tied with the toilet preparations trade. Mr. Healy is now 
While the itiful insert will be missed by our readers Dr. Healy, having completed a course of chiropractic last 
in this i its reappearance in the October issue is assured July, soon after which he opened an office in Brooklyn t 

’ . 
practice the profess 

hose s head of the New York essential 1 - 
louse I mes B. Horner & ( . is een enjoying his . 4 ° . : . t 

; 2 Stanley Manufacturing Co., Dayton, Ohio, in its inset : 
innua . gY at Wolfe Island in the St awrence Rivet } -> 4 pt 

4 , . etween advertising pages 72 and 73 shows one of its § 
near Winegst (nt rie caugnt early Ss many ASS as the . ' Tm ° . 1 -] c 

, 1 ! 1 typical metal seals The background is printed in black 

Epitor ed at a nearby resort it 2 1 nuskal ¢ ’ . . rat ’ 
ind white displaying a wide variety of the seals made 
lot LC ’ | ° ° ° | ¥ 
the company. On the reverse side a list of the compan « 
' : ' representatives is given 
Ploug mical Co., Memphis, which recently acquired 


Mme. Ise’bell’s Toilet Mfg. Co., of Chicago, is making plans 
for the increase of its capital stock from $2,500,000 to $7,- William H. Gessell, vice president of Lehn & Fink, Inc 


RT serene 





500,000 | the erection of an addition to its plant, which New York, and general manager of the laboratories and 
will cost $600,000. New floor space of 160,000 square feet works at Bloomfield, N. J., attended the annual meeting 0! 
will be provided the American Pharmaceutical Association at Asheville ; 
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eadership of Their Manager, Miss Mary R. Cass 


mployees on Their 1923 Outing at Fort Niagara Park, Under the 


4 
“ 


Buffalo Ff 


N. Burt Co. 


4 


Panoramic View of the F. 








The 1923 picnic of the Buffalo, N. Y., employees of th 
F. N. Burt Co., Ltd., was held August 20 at historic F 
Niagara Beach and fairly eclipsed previous outings in en 
joyment and good-fellowship. Trains and automobiles car- 


‘ied fully a thousand to the delightful resort, wh 





Miss Mary R. Cass, Seatep. OtTners, Lert to RIGHT 

I. G. BAKER, W. G. Hazen, N. J. Smitu, W. M. McLeop 

H. C. Coppins, ¢ Ml. Boscowirz, A. H. Dreux, J. A 
HoLMEs 


ditions were ideal for bathing, dancing and merrymaking 
\ feast was served in appetizing style and ample justice 
was done to it. Miss M. R. Cass, manager of the Buffalo 
plants, was chairman of the executive committee and 
was aided by committees of the employees in making the 
event a success, George M. Diebold being chairman of the 
general committee. The accompanying picture shows Miss 
Cass surrounded by some of her lieutenants, those in the 
group being: E. G. Baker, secretary; W. G. Hazen, Cleve- 
land box representative; N. J. Smith, in charge of Buffalo 
territory; W. M. McLeod, assistant secretary: H. C. Cop 
pins, general superintendent; C. M. Boscowitz, New York 
box representative; A. H. Dreux, superintendent of factory 
C; and John A. Holmes, manager of sales, paper cup divi 
sion. The end of the perfect outing came at last and the 
happy participants journeyed back to Buffalo 


Francois Morel, one of the partners of Lautier Fils, 


Grasse, France, arrived on the Lafayette August 27 and 


will remain until early in October. He is making his head- 








ONE oF THE LauTieR Fits’ FLower PLANTATIONS, GRASSE 


quarters at the firm’s American branch, 47 Cliff street, New 
York, where C. H. Bourguet is manager. Mr. Morel has 
kindly furnished us with the photograph reproduced here- 
with showing one of the plantations of lavender which his 
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r Itivating Miss Ca line Ba ad leate daughte yt Sidne 
,O000 plant t t ncrease t Wout Colgate, vice president t Colgate & o., and Mrs. Colg 
2,000,000 t t sent ouses in Grass¢ vas married to Howard Canning Taylor, Jr., son of Dr 





more congen! wards, of Pottstown, Pa., assisted by the Rev. Dr. Josep e 


iged to carry sucl Hazen, of the North Orange Baptist Church. A 








the mountains ption tollowed. The bride had her sister, Miss Marg 
lgate, for her maid of honor. The bridesmaids were tl 
\ Oth street, New York Misses Sarah Baker, of Buffalo; Catherine Quier, Reading 
facture of roug Madeline Williams, Magnolia, Mass.; Julia Dwight, 
ther toilet accessories York; Lorna Boyd, Staten Island, and Virginia Kk 
| tive operation and Ridgeway, Pa Barbara May, of Southport, Cont 
Chey aim to produce all! Hower girl. Edward J. Taylor was his brother's best 
er t t tory conditions. Che ushers were Samuel Ba Colgate, Burton Wakema 
Taylor, Nelson Chaffee Peck, homas Tulay Mackie, los 
\ } MM erBy, Cor submit t ter Rhea Dulles, Matthew Griswold, Francis F. Harrisor 
ss page 93 a new automatic ma ind Dr, Rudolph N. Schullinger Mr. Taylor and his 
ing and attaching clips to collapsible tubes. ride will reside at 157 East 81st street, New York Cit 
lished 1 their present style in 1917 by after October 15 Che bride attended the Beard School 
al { ther of e sons who are all Orange, N. J., and was graduated from the Bennett School 
el the business, and he is had over twenty-eight Millbrook, N. Y., in 1922. She was president of her class, 
eat x<perience in the manutactur f automatic machinery Mr. Tavlor was graduated from Yale in 1920. 
the mpany is I’. A. Weimann, presi- ma 
Q il manager, Ferdinand Weimann being vice The Colgate Clock for August is especially bright and 


t, R. P. Weimann, treasurer, and Alfred Weimann, — jnteresting. A film strip of the Golf Tournament and num- 
' ! erous other illustrations, besides news and gossip, fill its 


pages. The Colgate Band's activities are told and progress 





M nery | f York, Pa., announces that its js shown on the new branch plant at Jeffersonville, Indiana 
g al ive been moved to Richland ave- Ags we have already reported, the company has acquired 
Pennsylvania Railroad, adjoining the com part possession and work is going on actively in remodeling 
' York plant. Out of town visitors may arrange fot the reformatory buildings. In three buildings work has 
transp ling on the telephone, or may journey progressed to a point to permit the installation of soap pans, 
1R nd avenues, then walking three blocks tanks, evaporators, stills, ete., while operations on the glycer- 
sout yy taking the Jackson and George caf to Country ine plant are well advanced. It was expected that the re- 
Ch 1d {1 Virginia avenue, then walking three blocks mainder of the property would be turned over to Colgate & 
west Co, September 15 and that the reconstruction will be com- 
cia pleted in the spring of 1924 
) 1 . New York, has announced through Nearly three pages are devoted to engagements and wed- 
‘ts presid Cc. \ ir Miller, that the Silica Gel Corpora llings lles on the Colgate staff. There are many more 
is contracted with a company organized who wot qualify for beauty contest winners. 
( \ » furnish the latter with silica gel to 
— & Ped manufacture of a toilet powder to be Joseph Valentine, manager of the Valmont Manufac- 
sol Sila-K-Gel Stockholders of the turing Co., Brooklyn, N. Y., has returned from an ex- § 
Da ( 1 e first privilege to subscribe to the tended trip through the Middle West which he says prove 
stock of mpany, known as Silica Gel Products to be very encouraging from a business point of view. Or 
Corporat ' capitalized with 50,000 shares of 7 per his return he broke in his new Peerless automobil 


cent « ferred stock, par $10 each, and 100,000 rt tour to Jamestown, N. Y., a distance of 345 miles 








shares « tock without par valu The Davison which it is reported in the Valmont offices was made 
stockholder ntitled to subscribe to 24,255 shares of . record time 
refer vith it an equal number of s! S ——— 
comm« stax St Iders of record Sept. 15 have the Dr. Edgar F. Smith, a former president of the Ameri 
right on or before Sept. 25 to subscribe one unit consisting Chemical Society, and provost-emeritus of the Universit 
one share of preterred and one share of common of The t Pennsylvania, has been made an officer of the Legi 
Silica Gel Products Corporation at $10 per unit, for eacl Honor by Fran 
a res f the spective holdings stock of t ’ 


Davison Chemical ( Arthur C. Haas, of the Procter & Gamble Co., has be 
| late member of the New York Produ 





elected an asso 

street Philadelphia, change 

d an assignment of 

preparations, trom Directors of the Globe Soap Co., Cincinnati, declared the 

rrangements having quarterly 1 per cent on the common and 1% per < 

-\Mark Department the rst, second and special preferred, payable September é 
aL Ou Review 15 \ll the issues will sell ex-dividend on September | ¢ 
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— X rever, 109 Beekman street, New York City, ac: 
npamict b \Irs Dreyer returned on the Ni nw .mster- 
a September 7 from a two months’ pleasure and business 
— id. made memorable for Mr. Dreyer because he 
Pe site is bovhood home in Denmark and also because otf 
; c extended visit in Grasse during the height of the Jasmin 
wd 


Mrs. 


section of the 


and Dreyer witnessed a forest 





tS il e “While n Grasse Mr, 


which destroyed a large woods to the 


t of Grasse, made possible largely by the long drought. 





larg ‘ At Grasse Mr. Dreyer spent considerable time at the 
vere tn - 1 1 : 

: w factory of Bertrand Freres, for whom he is United 
oe : States and Canadian representative. The new factory 1s 
, ated in what is known as the Plan de Grasse, the level 
. stretch of country below Grasse proper and the factory is 
phe situated in the midst of the rose fields. In addition to this 
oe tace Mr. Dreyer reports that it has been equipped 
gs a til a new type of stills. 
= ; Mr. and Mrs. Dreyer also made several trips into the 
se ps nountainous region where besides enjoying the scenery of 
ey a the Alpes Maritimes they had an opportunity to inspect 
K 1t 


he condition of the lavender districts. An automobile trip 





School, 


os class. 


ght and 
id num- 
fill its 
progress 
Indiana, 
acquired 
nodeling 
ork has 
ap pans, 
' glycer- 
the re- 
ylgate & 


be com- 


id wed- 
ny more 





[anufac- 


(Lert to RicgHtT) VAN RIJN VAN 
(MAN 
A. VAN 


\r THE NAARDEN Works: 
\LKEMADI 


CHEMIST), F. NiEUWENHUIS 
\GER), M. Ferrx (CuHemistT), P. R. Dreyer, Dr. W. 


. Dorp 


( CHIEF 








(GENERAL MANAGER) 


5 mile 
made vas also made on a moonlight night to Gourdon 2,100 feet 
bove the sea level. Other features of the trip, which 
covered Denmark, Holland, North Germany, France and 
me Switzerland, included a visit to the plant of the Naarden 
NIVETS Chemical Works, at Naarden, Holland, for which Mr 
— reyer is Canadian and American representative. The ac- 
mpanying group taken at Naarden shows Mr. Dreyer 


members of the chemical works staff 


~ yee & 
— Mr. Dreyer reports that he has taken on the new agency 


uce I f Paolo Vilardi, Reggio, Calabria, Italy, for lemon, oran 
nd bergamot oils. The other account is that of Société 
des Essences Bourbonnaises, Paris. who specialize in 
ured the geranium, l 


vetivert and ylang-ylang oils of the well-known 
Chatel brand. St New York. 


will be carried in 


at 
OCKS 
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Giese & Son, New 
August 14 
Mr. Giese rises early, commutes 


Orade ll, N. 





birthday 





Despite his 


New 


many years 


York from his hom 


J., attends t 





business, which has grown to world-wide proportions, and 
in the evening he enjoys various forms of recreation, 
as bowling, automobiling, or “Listening In in 
radio which he has had installed 
Coming to this country from Germany at the age oi 


twenty until 1872, when 


he began 


two years he held various positions 


for himself as a broker and chemical 


Dusiness 


gent at 18 Cedar 


sales. ag street, New York 


manufacturers’ 


Heinrich Haensel, of 





Pirna, a German 


Herman A, 
a gum and otto of rose house, 


City. terpet 


essential oil house, and Holstein, Constantinople, 
substantial 


labored in 


among the 


Mr. 


were 
Id houses of that day for whom Giese 
this country. 

Many changes have come over New York City 


Giese opened his office at 18 Cedar 


eet, which 





& Son occupied a part of the 
was opposite the site of the present Mutual Life Insurance 
Kemp were on an opposite 


and A. Klipstein & 


Lanman & 
Davis & Ci 


Building. 


Parke, 


corner, 


and 





Aucust Giese AND His First PLace or B 





Co. were all in the vicinity of Cedar street. Where August 
Giese & Son are now located, 162 William street, was the 
leather section and Chambers street was the outer 

limit of the drug and chemical industry, which was then 


centered, as it now is, in 


have 


New York City 


had s\ 





ords 


Few men of his age 1 long business re 


as Mr 


nree wars. One of the rst 


During his trade career he has witnessed 


(aes 


experiences he had in the 
Johnson reviewing the 
War. He 
watched the rise of many enormous industries, such as the 
light 


United States President 


Federal troops returning from the Civil 


was to see 


also has 


electric and power, automobiles, motion pictures, and 


he more youthful radio industry 


One son, Otto E. Giese, has been associated with him in 


Alfred, is 


done business since 


1899, and his other 


engaged 
1894 


also 


the firm since 


son, 


in other work. The company has 


in filtering and material, and it 


The 
accordingly 


In the 


apparatus hltering 


deals in terpeneless essential oils. 
& Son is 51 


essential oil he 


August Giese 


oldest 


firm of 
vears old, being one of the 


uses 


country. 
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) S( ( S t1 ¢ i ¢ } 
S1 f d é l stud 
od nad Cy d examina 
\ ( ern William S ) have I the 
lext S ( Marl Mass I ] 1 Soa] 
t m, M t an early date, having 
i ng I 1 Ip! t S ell 
‘ ! y it SOO f s an- 
\ | < ¢ ‘ i] ¢ 
g of empl : Ls ( ( Cambridg 
Mass., W Septen 8 at | le Lake Park 
Salem, N. H. 7 S ting t \ ers of whicl 
rtici] $ enact ; ecides th US amusements 
ffered the | ther \ ( S pleasure Tou 
in swimr s canoer vling 1 other recrea 
tional games \ crac eati st supplied much fur 
Che « n executive ¢ tt \ a 3 Carlisle 
tr portat Le D. Si Vv; 1 p d prizes Wal 
ter J. Whel ports, Philip R. B entertainment 
Cather Daytor icture, [vere R. Vickary Ch 
judges of sp were Arthur R e, J. Robie Cov { 


Tine p st in the Pacific Nort! west has ¢ el 
‘ 2 1 the last few me s. Edward Westwood 
sales n iger f the National Co nut Soap Co I 
lac ma rey ts i big mcreast de Na d tor s il lak S 
ind soa] wder in Washingto Idal ind Oregon 

The Nort ( ist Soap ( of Seattle f which |] ] 
Zor s resident cently eceived a tract from the 
Navy Department for fifty tons of soap powder to be de 


Recent fires: Emil White Soap C 
loss estimated at $15,000: Teele S: ap Co., 
Mass., di $7,000; Quaker City 
D and 





Philadelphia, about $2,000. 


Brooklyn, N. Y., 
Cambridge, 
Perfume Co., 








The 


forty years, 


general manager Berry company 


over and manufactures 


ence 


toilet preparations, of which their leaders 


Dr. Berry’s freckle ointment and comple 


Bollman is planning an extensive national 


paign 


il 


SEP 1923 
P » & ‘ \ se deat il., 
, , ent issue, and w — 
er & G e | ( i ti, mat " 
f ro vill to his widow. M: e 
( sf T ‘ ‘ it Ve 
| S é Pres 21 
ird sions t F ( 
$100,000; i Chi s H : lecid 
\ ert ! \ el $50,001 117 lea S 
( \ ( t Hospi $25 
M. C. A., $10,000; Y. W A 4 $10,0 
\\ \ Pasad $10,000 The tat 
t ive vill ed ( \ 
shbec Soap San rancis¢ ) 
| VW Cl Lil Vas Q pl S 
idvertising a vith the Le Ver Yor 
ipers 
Palmol ( Milw e, has 1 gist 
+ t + le ’ | cl 
No a tising Cal onten 
1 ' 5 ling t 
i 1 4 
Pyramid 1 cts ( s Ang ' 
trade-mark “Sure Shot” for use on 
t Tl ] i t l 
t t lit © 3.4 em] te .B 
n Q 
b> cilla t Ine ayx » 
l newspapers ind navgazZi 5 Oe 4 - 
paigi } cil ve title ce 
d e powde fou roducts ne¢ l 
\Torl 1 treatment r} 
rected \ ] Jenn xX 4 Ltd t g 
i 4 
Victor de Jou Oap manutactu! \ ' 
t finished a new building which 1 é 
idditi a space t 5 plant 
Louis K. Liggett, head of the United 
th specia Boston Red Cross commit U Is 
lO! J ipan relief VOTK 
avid A. Schulte, president of the S Stores 
Corp ition, wh sailed « the lou » ne 
1 business trip to Europe, to establis ections 
for Park & Tilford. He expects t ] clusive 
igencies in this country for the distribu rtain prod- 
ucts through Park & Tilford. More ections 
vill be made in France than in England | 
Harry A. Bollman, for thirty years lising mat, 
ind buyer for a large manufacturing 11 is joined 
the Dr. C. H. Berry Co., of Chicago, as president and 
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Mat ir readers have long known, 


from their striking 
PERFUMER, as well as by 


ments in THE AMERICAN 


Sierra Talc Co 


advertis 


) 
using their products, that the (formerly 
the Iny lc | is a pretty wide-awake and energetic 


One of its moving spirits dropped into our 
s he usually does when in New York, and 
flourishing 


st f conversation told how this 





WILLIS 


RANKLIN BootH 


start. His story is of interest to our readers, 
as showing w another of our country’s abundant mineral 
resources was made useful, so he can tell it in his own 
words: 

“When tl nited 
1917, I was interested 


manufacturing 


War in 


busy 


entered the World 


with my two brothers in a 


States 


electrical ap} company which had 
Chicago and Canada. In many of 


block of tale 


factories in California, 
ur appliances we use an insulating core or 
n which our heating wire is wound. Before the war we 


European block tale for this purpose but the 


were using 
cut off almost all this supply, so we 
a satisfactory substi \fter a 


tests in our CX- 


submarine 
carried on a search for 
thorough and mewhat expensive set of 


perimental department we found the material in California, 


within 200 miles of our California factory 


“Luckil d this out just in time, for we were 


surely ‘scraping the dish’ when our first shipment arrived 


from the deposits in Keeler, Inyo County, Cali- 
fornia. We e been using this tale for over five years 
n 





bought it was a small mill, 
flour mill. It 
ill local demand for tire dust, soap filler 


the property when we 
built somewhat like an old style ‘grandad’ 


had supplied a sn 


and other cheap purposes. The old operators told us they 
had never been able to make any good talcum powder out 
of California tale. But our people refused to let this pass 


without finding where the trouble was. 
“So one Sunday in the presence of the assembled populace 





of Keeler, some fifty in all, and after some hours of strenuous 
exercise with a monkey wrench we got the mill going. 
Everybody was anxious to see what the old machine could 


] 
do under new management, and the product was eagerly 


examined. One of the ladies in the party on 
powder ex 


feeling the 
laimed, ‘Why don’t you make talcum powder all 
the time 

“We had the powder analyzed and then started extensive 
development wor We found the deposits to 


surface showings indicated, besides 


in the mines 
be far larger than the 
which the tale 


same in quality. 


was everywhere the 





H 





“It took us some months though before we got the old 


mill running to suit us, and in the meantime we were doing 


the development work I spoke about. Finally we began 


hauling tale to the mill with 16-mule teams and started to 
mill our first car amid the gloomy forebodings of all the 
‘experts’ in the tale business. 


“It was a little hard at first for us to convince users that 





BooTH Percy H. 


BootH 


anything good in the way of tale could come out of Cali- 


fornia, but we finally convinced one wide-awake Chicago 


firm that we had the goods and moreover could deliver 


them 


“We explained the plan on which we were operating and 


convinced them that we had a large and reliable supply 


that they could depend on, that we were producing talc, not 


selling stock, and that the tale when produced was right 


up to our samples and met their specifications as to analysis. 


On the strength of our showing the Chicago firm decided 


to take a chance with us and ordered their first car. They 
have been our distributors ever since and are ordering 


from us. 


‘This first 


steadily 


customer recommended us to others; they 


= t 


passed the good word ng and our business has had a 
steady growth. In 1919 our demand had increased to such 
an extent that we felt justified in installing a complete mill 
plant 

“In that year, too, we decided to pension off our 16 long- 
eared friends and replaced them with a fleet of gas mules 
each of which has four 


drive wheels instead of four feet. 


It is quite a treat to see these walk off to the mill with 
eight tons of mineral. 

“We also formally organized the business as the Inyo Tale 
Co.. and 


rms in the 


following the example of many other progressive 
THE 
This 


trade we commenced advertising in 


\MERICAN PeERFUMER & ESSENTIAL Om REVIEW. 


habit has grown on us 
“On account of the success which the Booth brothers have 


had in nationally marketing the Hotpoint line of Heating 


\ppliances they are firm believers in advertising and in 


branded merchandise. Therefore tale buyers can under- 


stand why the manufacturers of Sierra tales brand their 
products 
Mertz, of Mertz, 


Chicago, Ill., who 


“Lewis H. Kick & Co., 
has been with the 
little 


tales as we are. He 


advertising 
agents of Booth 
brothers many years and knows our ways is as much 
writes all our 
Cloud for 


PERFUMER, and people stop to read them 


interested in Sierra 


announcements about Sierra Snow and Sierra 
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d out about the Sierra Tale C sur product 
where we are located, which is the important message 
Vis t convey 
While our ranization is no nearer perfection than 
thing else on this earth, we are making improvements 
e time as the chance offers. We like the tale business 
e like the people we do business with. They are as 
1 set men as live anywhere and we hope we can 
‘ please them and merit their good will.” 
Phe vnership of the Sierra Tale ¢ is almost entirely 
t inds of the Booth brothers: Willis H. Booth, wh 
ice-president of the Guaranty Trust Co., New York, 
( recently installed as president of the International 
Commerce, is its financial head 
Booth is the general manager and he was for 
‘ years connected with the Mining and Metal- 
1 Department of the University of California which 
lly titted him to take charge of the practical operations 
company 
H. Booth, the sales was formerly the 
sales manager of the Hotpoint Electric Heating Co., one 
the first companies that successfully marketed a Pacific 
( s duct nationally These men, therefore, offer a 
it f financial, practical, mining, milling and sales 
perien h 1 1s respons ble for the success of 


NE BLoMBERG AT BELLE ISLE CONSERVATORY 
Blomberg, one of the active young men on the 
rank Z. Woods, manufacturers’ representative, 186 
irket street, Chicago, Ill., is back from his vaca- 
tanned and feeling refreshed from his experi 


Muskegon and 
Belle Isle 


De 
The 


Blomberg visited Canada, 


the famous Conservatory at 


picture shows him in the foreground of a remarkably ex 
cellent snapshot of the Conservatory. Part of the period 
he put in at his old home town, Petoskey, Michigan, and 


varied the 


ew 


program by se¢ races and tak- 


ing the Windsor 
I 


trips to Mackinac Island. He certainly got more 


enjoyment out of his holiday interval than most folk are able 
to accomplish. Mr. Blomberg is in charge of the firm’s 
il lepartment 

t Worth Soap Works is in line for medal for enter- 
prise Starting in Fort Worth, Texas, a year or so ago 
with two wash pots in an otherwise vacant room it has 
grown into a healthy soap manufacturing business, making 


four prod 
i 


and 


ucts, laundry soap, liquid soap, dusto powder soap 


a preparation for floor sweeping. 


| red 
York 


where 


H 
City, hi 


Ungerer, 


vice 
Lake Wentworth, 


Mrs, 


returned from 


is 





he spent his 


Vacation 


daughter. Mr. Ungerer had an excellent opportunit 
enjoy his favorite sport of fishing in which he esta 
i new record 

(seorg Grunberg, president of the Scientific Speci 
Co., Inc., 331 Fourth avenue, New York City, writ 
from Hamburg, Germany, where he is traveling 1 
interest his company, that conditions are not as 
represented, despite the fact that prices are very hi 

The Virginia Dare Extract Co., Inc., organized unc 
laws of New York, has taken over Garrett & Co.'s « 
department and will continue the business in the Bus] 
minal Building, Brooklyn, N. Y. The officers of the 
pany are: Bernard H. Smith, president; Harry ¢ 


Wm. J. Flesh, 


vice-president and secretary ; 


Ss B®. £ 


treasurer; J. K. Tucker, assistant treasurer. The bo 
directors is composed of Messrs. Smith, Hirsch, Flesh 
\arshuetz 

Mr. Smith formerly was chief chemist of the [ 
States Laboratory at Boston, and later had charge 


Laboratory of the Baker Extract Co. 


He was general manager ot 
the’ extract department ot 
Garrett & Co. since its in- 
ception 

Mr. Hirsch is sales man- 
ager. He was for many 
years president and_= sales 
manager of the Van Duzer 
Extract Co. at New York 


\lass 
the 


Mr 
Van 


and Springtield, 


Hirsch established 


president of Ungerer & C 


Marshuetz, vice-president; W. Frank 


Duzer brand throughout the 
United States 
Mr. Flesh and Mr. Mar- 
shuetz are retired merchants 
and will devote their time . : 
' : Harry C. Hirsi 
selling the company’s prod 
uct in New York City and vicinity. Mr. Eaton will 


the attorney for the company. 


The selling force of the old company will remain intact 


added 


and from 


time to time additional salesmen will be 
W. R. W. Nichols will have charge of the Western terri- 
tory and will maintain an office and warehouse 


Francisco 


Havoring extracts, Claro Syrup and Sherry-Jell, 


Another 
this 


the 
Fioret 


of 


country is of Paris, who established 


show rooms at 677 Fifth avenue, New York. The Amer 


can interests are in the hands of Fioret, Inc., 
Simon A. Fioret, the founder of the business 
several years ago, is president Mr. Fioret h 


connected with the perfume industry for twenty-five years 


principally in France and Russia 


in 


In 


a> 


Ungerer and 


Lit 


act 


S 


Paris perfumers to extend activities 


beaut! 





pet 


vice presider t 


Tone 


at Springtield, Mass 





The new company will exploit Virginia Dar 





Robert W. Smith, president of R. Walton Smith & ¢ 


Inc., 


16 E 


i Vieux 


43rd street, New Y 
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cpt 
Cie, New 
\cuna is no longer connected with the company. 


York, announces that 


Pierre Lemoine et Inc., 
Georges 
A. I. Gebhart has taken over the New York City territory 
for the company and will call on the trade regularly. 

Mr. Gebhart formerly was connected with the Industrial 
Alcohol and Chemical Division of the Internal Revenue Bu- 
reau at Washington, under Dr. J. M. 


Doran, making examinations and analyses of perfumes, cos- 


working directly 


metics and allied products having to deal with the use of 


specially lenatured alcohol in the manufacturing indus- 


tries. He is a graduate of George Washington University 


in the District of Columbia. 


Ltd.. a branch of the American concern of the 


Nyal Co., 
same name, has opened offices with C. H. Moon as man- 
ager at 11 Great James street, London, W.C.1, and is now 
carrying a complete range of Nyal products and those of 
Frederick Stearns & Co. of Canada, Ltd., 
reported that the Stearns 


\ustralia have increased greatly 


manufacturing 
chemists. It is factories and 
laboratories in Canada and 
in output and in volume of trade during the last few years 


as well as at the parent plant in Detroit. 








TURNS 


TO “War” 


H. H. Bertram FroM PERFUMES 
Babcock Co., 


Meet H. 


of Cavalry, on duty with the troops at Camp 


Introducing the head of the A. P. perfum- 


ers, New York City, in a new role. Henry Ber- 
tram, Captain 
Silzer, Sea Girt, N. J. 


of the 


Note the martial air and alertness 


officer and his mount. “This is a great life,” com- 


mented the brave captain in a moment’s respite from military 
duty. “Il must confess I like to temporarily exchange the 
odors of the perfumer’s laboratory for the inspiration of 
the scent of battle along the picket lines.” Either in war or 
peace Captain Bertram is a good fighter, as members of the 
\merican Toilet Articles very 

} 


know, for they rewarded his vigorous efforts in behalf of 


Manufacturers of well 


re-electing him to another three years’ 


Board at the last 


the association by 


term on the Executive convention. 


American Can Co., 
16 per 


New York, reports earnings of about 
cent on the $41,233,300 common stock for the first 
six months of the current year, or at the rate of 32 per 
cent annually. The company has ample cash for all require- 
ments in spite of the large amounts tied up in widely dis- 
tributed goods. 

The company has declared the regular quarterly dividend 
of 134 per cent on the preferred stock, payable October 1 
to holders of record September 14. 
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Ph. Chaleyer, special representative of L. Givaudan & Co., 
Geneva, Switzerland, returned to New York on the Lafayette, 
August 27th, after spending his vacation in France and 
Switzerland. Mr. with 
George Lueders & Co., American and Canadian representa- 
tives of L. Givaudan & Co., 


Chaleyer works in conjunction 
and will continue to visit the 
perfumers throughout the country and keep them posted on 
the latest 


Paris. 


novelties in synthetics for perfumery used in 


A. H. Fowler, New England manager of V. Vivaudou, 


Inc., was a recent visitor to headquarters in New York. 

R. L. Watkins Co., New York, Mulsified Cocoanut Oil 
Shampoo, Liquid Arvon and other proprietary medicines 
has appointed the John F. 


New York, to direct 


and toilet preparations, Murray 


\dvertising Agency, Inc., its adver- 
tising. 

Harry Bartold appears herewith before our readers mounted 
on one of the thorough-bred western horses that have helped 
to make civilization in 
the North-West. The i 
vista is Sheridan, Wy- 
oming State. Mr. Bar- 


told 
duction, for he has 





needs no. intro- 
won fame through his 
activities in the Chica- 
go Perfumery, Soap 
and Extract Associa- 
tion and as the repre- 
sentative of George 
Lueders & Company, 
of New York, in the 
Middle-West 


with 


region, 





headquarters in 
Mr. Bartold 


has just returned from 


Chicago. 











BARTOLD 


HArRyY 


a long vacation, spend- 
ing four weeks in the 
Most of his time was 


g Horn Mountains in Wyoming. 


devoted to horseback riding, fishing and hunting. He fin- 
ished his trip by going up North into the State of Wash- 
ington, and from there down to San Francisco, Los Angeles 
and San Diego, calling occasionally on some of his friends. 
Mr. Bartold found the changes in climate quite refreshing 
and he is now back in the Chicago office of George Lueders 


& Co. looking for a good active business this autumn. 


Robert Brownlee has opened an office at 15 East 40th 
street, New York City, an American and Canadian agent 
for Lerys, Paris perfumers. He also represents J. C. 


Boldoot, perfumer, Amsterdam, Holland. 


Saul Davis has essential oil organization of 


Neumann, 


joined the 
Buslee & Wolfe, Inc., Chicago, Ill. 

Paris advices say that Marshal Petain’s former aide-de- 
camp, Francois Maurice Bourgeois, has been arrested at the 
instance of M. Coty, the perfumery manufacturer and owner 
of the Figaro. He charges Bourgeois with malversation of 
funds exceeding $60,000. 
who discounted bills for him, used the money received for 


M. Coty alleges that Bourgeois, 


purposes of speculation. 
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UL. S. Industrial Alcohol Co, is doing a record-breaking 
table business in all departments, greatly in excess ot 


estimates, 
York 
engaged in the 
in the 

stantial 
earned on common stock. 


according to reports current ir 






\ all Stree cs New 


Extensive improvements are being made in plants 


manufacture of industrial alcohol and thos« 


chemical branch. Earnings this year will show sub- 


improvement over 1922 when $3.08 a share was 


Charles W. Young & Co., 
soap powder and chips, and Young's soaps, 
the W. B. MacKenney Co., 


agency, to direct 


Philadelphia, Pearl Borax soap, 


have appointed 
Philadelphia advertising 
their outdoor advertising. 

Ralph E. 
branch of the Dow Chemical Co., is 
Grant A. Dorland, Jr 
of Mr 


Dorland, in charge of sales at the New York 
now a grandfather. 
residence 
East Orange, N. J. 


arrived in August at the 
Dorland’s son, Grant A 


In the 


bankruptcy case of Richard P 
S. MacGrotty, doing business as William H. Daggitt’s Son, 
383 West 12th street, Manhattan, New York City, the 


Irom 


Daggitt and Harry 


court 


September 12 granted a discharge bankruptcy. Thi 


rm has long been a manufacturer of soap 
Allen Products Co., Inc brushes, 25 West 
43rd street. New York, went into voluntary 


7. Liabilities, 


rotary tooth 








bankruptcy 


Septen $9,845; assets, main items 


g stock, $4,300, and accounts, $3,342 
et Mfg. Co., Manhattan Borough, New 
York ; increased its capital stock from $20,000 to $50,000 
P he advertising pages is no less a real duty 


ng the text pages of this journal every month. 











tl Americ Cott Oil Co. is to become the Gold Dust 
Corporation with a capitalization of $5,000,000 Tl is 
the nination *¢ the reorganizat tl had been der 
( eration § 

e official st - 

uccee 1 Lyn 

s of th my 

t ened in 1 

Rumors t t ¢ 
\\ CONSICE v i « 
( ne it ictivities to su revenue-producing items as 
ait Soal ( 1 Dust ul ] other soaps r soa W- 
| i e with t i n manage t May The 
sale the companys p erties 1 t So ce 
hat time t to cx rm the tent ic ibando1 @ the 
dl l Company ials have declined to cot 

mpa ‘ wncially 1 nake possible t re 

! yr ef te 

\u § $5,000,000 ot merican Cotton Oil Company twenty 

r 5s lue Mav 1 193] ind $8,500,000 \ rica Cot 
t Onl Com ear 6 per cent notes d sept. ¢ 
1924 The capital stock \ug. 8 consisted of preferred 


> 


$10,198,600, and out- 


ding comn stock amounting to $20,237,100 


Eugene R. Wagstatf, who has been in charge of the 


1 


milling department of the Lightfoot Schultz Co., Hoboken 
N. J., has gone to Colgate & Co., Jersey City, N. J 





Cal., has changed its 


Mr. Tyree was a re- 


Tale Co., Los Angeles, 
Tyree Chemical Co. 


American 
name to the H 
cent visitor to New York City, stopping at the McAlpin. 
Minzesheimer has joined the sales department of 
Inc., New York perfumer. He 
More recently he 


r. 4. 
Pacquin, 
with the Dry Goods Economist. 
with the Nipola Products Co., Inc., of New York. 


was at one time 


has been 


soap manufacturers, 
their Boston 


by the 


The petition of the Lever Bros. Co., 
that Mechanic front of 


renamed Lever Square, 


Boston. Square, in 


plant, be has been rejected 


City to rename streets 
that it 
quare after an English title- 


Lever 


Council. The council has refused 


ifter war heroes and takes the stand would _ be 
doubly inconsistent to name a 
holder. 


brothers, is 


Lord Leverhulme, one of the original 


principal owner of the corporation. 


United Drug Co., of Boston, for the first half of the cur- 
rent year reports net profits of $2,512,780 after depreciation 
ind reserve for doubtful accounts. After preferred dividends 
und interest charges the surplus was $1,285,687, equivalent 
to $3.62 a share on the $35,459,500 common stock outstand- 
$1.18 a share on the 


of the 


ing, against a surplus of $409,035, or 
stock 


common outstanding at the end 
Net sales amounted to $32,132,804, against 


$34,525,600 
irst half of 1922. 
merchandise sales was 


$28,472,766 last while cost of 


$21,824,694, agai 


was $4,052,615 


year, 


ist $19,316,826. The pront 


ind loss surplus 
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the point. As a reference book for those interested or 
dealing in these products this monograph is highly to b 
recommended IE. G. THOMSSEN. 


NEW PRICE LISTS, PUBLICATIONS, ETC. 


Starrorp ALLEN & Sons, Ltp., London, Eng., Ungerer & 
Co., 124 West 19th New York, 
August price list of essential 
synthetics and sundries, including the Allen oleoresins and 
The list 
variations in prices, the majority of which favor the buyer, 


street, American repre- 


sentative oils, chemicals, 


other Allen specialties, is at hand. shows many 
as compared with the previous quotations. 

“Kine Tut’s Beauties’ Secrets,” de luxe edition, $1, is 
an Egyptian papyrus containing information and formulas 
gotten up in artistic style by King Tut’s Papyrus, 4062 
Sheridan Chicago, Ill. The company markets 
Egyptian toilet articles, price lists of which are enclosed. 

Unitep States Borttcers’ Macuinrry Co., 4015 North 
Rockwell street, Chicago, IIl., sends us the latest issue of 


road, also 


the Bottiing and Packaging Engineer, which is replete with 
interesting information regarding the equipment manufac- 
tured by the company, illustrations being given. 

James Weir, INc., florists, Brooklyn, N. Y., send us the 
September number of the Fleurette, a miniature magazine, 
daintily and artistically printed, with bright articles appro 


priate to the autumn season in floriculture, etc. 


RossvittE Co., Lawrenceburg, Ind., sends us a striking 
tour-page leaflet calling attention to its grain alcohol. The 
first page is in the form of a letter which describes the 


manufacture of alcohol in an 


grain interesting way and 
bottle of 


In the letter, the company reiterates its 


which also contains an illustration of a Rubifoam, 


the liquid dentifrice. 
offer to send a gallon sample of its grain alcohol without 
cost to any perfumer or maker of toilet preparations, for 
testing purposes. To simplify action on its offer a printed 


postcard is included with the letter. The inside of the 











BOOK REVIEW eaflet is made u a reproduction of the picture in the 
O s Propucts AND VEGETABLE OILS; PRODUCTION irst ot the present series of its lithographed inserts and the 
\np TRADE; 614 x 914 in. 511 pp., paper: International text develops from an interesting angle the “Spirit of the 
> . : ive : 
Institute « \griculture, Bureau of Statistics, Rom birst Americat 
tal 923 MaGNus, Mapee & REYNARD, INC., 257 Pearl street, New 
I ent | ication in Enelish is the se« | n thi York City, are distributing their Autumn catalog and whole- 
; ‘ , sale pri lict } ~atal . tain 4d a - 
& subject the institute, the first having been published py eee Che catalog contains 40 pages and lists 
: ssent oile } : — nid ail. -eeutteios ter 
1921 in French. It is without doubt a very valuable book ‘ ential oils, « ils, d ave ay yes Ite 
thos who d il in vegetable oils and oleaginous products PAPCES,: CRS \ resume of market conditions is feature 
ind large users of these products. The work was prepared ind special sections are devoted to artificial fruit con- 
é' entrates, flower flavors, fruit flavors, perfume oils, certi- 
by Capone Giorgio, Doctor of Economics Grinenco, Ivan ’ orn 4 fla ’ Kt HAVOES, Perrunn lls, cert 
: j neal = . - 1 . . 
Doctor of Agronomics, Costa, Mario, who compiled the ed food colors, balsams essential oils. A copy may 
bI ’ had by writing to the company at the above address 
tables a 
The \ ve io divided tuto two parts, besides the intro THe ANTI TIC A Ba TERICIDAL PR PERTIES 1 Iso 
: : : , : PROPYL ALCOHOL,” by Dudley H. Grant, M. S., | abeth, 
luction which gives the general scope of the subjec is a : ee : +e 
1 « int $ brief y of the principa | croy \. J., just at hand, is eprint In pampnhiet form of an able 
we asa nteresting DI I survey oO ne rine < OL ¢ ys ss 
| t t rising about thr vartet e+] worl review of the subject in an article which appeared in the 
The first pat eee: ere ee ee eee ree ee eae tte August number of the merican Journal Wedical 
takes up the imount ot vieldit g seeds ind OS produced — = ora Q , es 
: . S\ Ces 
umbet f act under cultivation, amount imported \I Ml Vl ; ; 
“ : “MANIA ND | \LEDICATION is a reprint of < 
export d of each of 170 ce r1es separately. Yearly cure . : : wis m1 
“y ; é P John Uri Lloyd, of Cincinnati 
given as far as available The second part consists ; KS 
: ; ‘ ' ' a \ lebted for a copy The original 
ipitulatory tables of area and vield ot the chiet o1] bear : ' M s \pril 
: a fou im March, ri, 
¢ crops and trade data thereon. 192 7 : 7 
s . ML5 , OF dea vith protounc 
\ work of this kind must of necessity consist most a d witl I 
; ‘ . . thinkers who are unable to adjust their perspectives, or un- 
tables Che authors in tm cases give the reference as t ao ve ; a 
, , ‘ Te ; 9 1 balanced visionaries, < ou some of their critics also may 
the authority from which the table was compiled, all ot ; g 7 Z oe 
: wee one ' : \ be in possession of similarly one-sided intellects. The 
them being official. This makes the data especially valu : 
bl t ithenticity The text is alw brief and to Veteran scientist be lieves that few persons can escape biased 
able as Oo autne city. rie XT S < ays r an C¢ 


thought on at least some subjects. He has made an inter- 


mind on new related 


It is well worth 


esting study of the science of the 
angles which exploit much obvious truth. 
reading even by those who may have the traits so common 


in faddish or one-idea persons. 


NEW INCORPORATIONS 
readers who may wish to take advantage of this 
that it is desirable to 
more than one of the names mentioned 
in the incorporations. Except in the case of the incor- 
poration of old firms, the postal people may not have ready 
addresses of new business enterprises.) 


(Ow 


department are advised write, not 


send circulars, to 


references for 

Henfla Corp., Manhattan Borough, New York City, make 
toilet preparations, $10,000 capital stock, has been incorpo- 
rated by H. Silver, G. I. Yahr. 
342 Madison avenue. 

Cervi, Manhattan Borough, New York City, make toilet 
preparations, $5,000 capital stock, has been incorporated by 
F. S. Cervi, J. R. Donnelly, J. F. Attorneys, Don- 
nelly & Curren, 160 Broadway. 

B. Kronish & Bro., Manhattan Borough, New York City, 
face powders, $50,000 capital stock, has been incorporated by 
B. and D. Kronish, A. L. Attorney, H. Chaityn, 27 
Cedar street. 


Attorney, J. M. Herzenberg, 


Curren. 


Loewy. 
Soap Distributors Manhattan Borough, New York City, 
make soaps, $10,000 capital stock, has been incorporated by 
G. G. Dillon, E. F. Watt, E. J. Attorneys Elliott, 
Jones & Fanning, 215 Montague street, Brooklyn. 

Duro Soap Co., Milwaukee, Wis., $10,000 capital stock, 
Walter 


Fanning. 


incorporated by Roman J. Paradowski, 
Choinski and Stanley Rastkowski. 

Modern Bond tubes, 
$1,500,000 capital stock, has been incorporated in Delaware 
by Richard W. Bond, Wilmington; Samuel C. Bond, Holly- 
oak, Del.; John P. Cann, Newark, Del. 


(Continued on Page 381) 


has been 


Corp., manufacture collapsible 
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IN MEMORIAM FOR DEPARTED FRIENDS 
AntTRAM, Harry A., sales manager for the F. N. Burt Co., 
Ltd., Buffalo, N. Y., September, 1922. 

WitiiaM H. A., 
tion, Brooklyn, September, 1919. 


BRUNS, of the Metal Package Corpora- 


BuEDINGEN, W. L., head of William Buedingen & Son, 
boxes, New York and Rochester, September, 1919. 
CoLGaATte, RicHarp Morse, of Colgate & Co., New York, 


at West 


CRUSELLAS, 


N. Js 


RAMON, 


September, 1919 
Compania 


Orange, 
founder of Nacional de 
Perfumeria, Havana, Cuba, September, 1921 

Pierce, of the J. P 
soaps, Dayton, Ohio, September, 1910. 
WiuiaM J., of J 
delphia, soaps, September, 1908. 


Davies, JOSEPH Davies Company, 


EAVENSON, Eavenson & Sons, Phila- 


Faxon, Frank A., of the Faxon & Gallagher Drug Com- 
pany, Kansas City, Mo., September, 1912. 

FEENEY, NICHOLAS, retired soap manufacturer, Brooklyn, 
N. Y., September, 1917. 

GARDENTY, ANTOINE, former partner in Bernard-Escoffier 
Fils, Grasse, France, September, 1919. 

Goop, JAMEs, soaps, Philadelphia, September, 1910. 

Hanson, STANTON L., president of the Vanitafs Co., New 
York, formerly of Hanson-Jenks Co., September, 1916 

KERKESLAGER, Mitton W., soap manufacturer, Philadel- 


phia, Pa., September, 1913. 


LANNEN, Tuomas E., attorney Flavoring Extract Manu- 
Association, Chicago, September, 1921. 


Ph.D., chemist, of 


facturers’ 

LewkowItscH, Dr. Jutius, London, 
England, September, 1913. 

Luyties, HerMAn C. G., president Sanitol Chemical 
Laboratory Co., St. Louis, September, 1921 

Motier, CHARLES A., manufacturer of favoring extracts, 
Brooklyn, N. Y., September, 1915 

MorGcan, GeorGE FREDERICK, JR., vice president of Enoch 
Morgan's Sons Co., soaps, New York, September, 1921. 

NEVINS, SAMUEL, talc, Philadelphia, September, 1910. 

Oxcott, GeorceE Mann, president of the Dodge & Olcott 
Co., New York, September, 1917. 

Peet, WILLIAM J., 


pany, Kansas City, September, 1910. 


of the Peet Soap Manufacturing Com- 
Ropertson, JoHN T., veteran Connecticut soap manufac- 
turer, on the liner Olympic, 

SELIG, 


September, 1922. 
Jack, sales manager for the Manhattan Can Co., 
Brooklyn, N. Y., September, 1922. 

SMITH, the Department of 
Chemistry, Columbia University, New York, died in Edin- 
burgh, Scotland, September, 1922. 

W., Cleveland, O., 
Pompeian massage cream, September, 1917. 
oil distiller, 


ALEXANDER, long head of 


STETCHER, FREDERICK proprietor of 


Stotz, JoHN T 3roadheadsville, Pa., 


tember, 1915 


pep- 


 SNIURRRNNCRTR I 
Fred E. Signer 
Signer, salesmanager for the Butterworth-Jud- 
N. Y 
Mr. Signer was 54 years of age and had been ill only one 
week 


Fred ] 
son Co., died September 9, at his home in Bronxville, 
He was born in Buffalo, and soon after completing 
the 
the position of general eastern freight agent of the Lehigh 
Valley Railroad. He resigned that position to join the But- 
terworth-Judson Co. in 1920. 


his education engaged in railroad business, rising to 


Mr. Signer was vice-president of the Dyestuffs Section of 


the Synthetic Organic Chemical Manufacturers Associa- 
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tion and was identified with the Salemen’s Association of 
the American Chemical Industry. He was also a member 
of the Drug and Chemical Club, Traffic Club of New York 
and the Ardsley Club. 


Lyle W. Signer; two daughters, Marjorie and Dorothy, and 


He is survived by his wife, Mrs, 


a brother, Charles. 


Leo M. Garahan 


Leo M. Garahan, proprietor of Maison Maynard, Inc, 
Brooklyn, and well known in the toilet preparation industry 
in the Metropolitan district, was drowned September 8 in 
the Hudson River off Spuyten Duyvil, after falling over- 
board from his motor boat Lorelei. Mr. Garahan, in com- 
pany with his wife, was enjoying a motor sail when the 
accident happened. He was 39 years of age and resided at 


349 St. Johns Place, Brooklyn. 


William E. Curtis 


William E. Curtis, a director in the Scovill Manu- 


facturing Co., of Waterbury, Conn., died in August at 
his summer home at York Harbor, Maine, aged 68 years, 
Besides his interest in the Scovill Company Mr. Curtis 


had been prominent in civic activities. As a lawyer 


practicing in New York he had achieved distinction and 
he served as Assistant Secretary of the Treasury in the 


second Cleveland administration. Mr. Curtis belonged 


to numerous associations, including the American Bar, 


and his legal, business and social activities covered a 


wide range 
Theron C. Stearns 


Theron C. Stearns, 67 years old, treasurer and gen- 
eral manager of the Stearns & Gordon Co., Jersey City, 
374 Street, that 
He was a graduate of Northwestern University, 


died August 21 at his home, Forrest 
city. 
had practiced medicine, and since 1881 had engaged in 
research work. He 


Club of New York, 
Society, the Elks, and Masons. 


chemical was a member of the 


Chemists the American Chemical 


Obituary Notes 


William H. Mechling, president of Mechling Brothers’ 
Camden, N. J., 
He is survived by sons, 
S. and Edward A., the 
Charles M. Russell, vice-president and counsel of E. 
Y ork, died on 
\ugust 11 at his home in Pelham Manor, aged 51 years. 
He New York Club. 
Thomas F. one of the organizers of the 
\merican Chicle Co. and the National Licorice Co., died 
August 21 at 


Chemical Co., is dead, aged 76 years. 


his widow and two Benjamin 


who are officers of company. 


Fougera & Co., 90 Beekman street, New 
was a member of the Press 
Harvey, 
his home, 3 Rutherford place, this city. 
He was sixty-seven years old. 

Stephen Paschal Sharples, chemist, Cambridge, Mass. 
died 


\ugust 20 at his summer home, Deer Isle, Maine. 
1842, at West Chester, Pa. Re- 
ceiving his bachelor’s degree from Lawrence Scientific 
School of Harvard University in 1866, he devoted his 


He was born April 1, 


life work as a chemist. He was a member of numerous 
national organizations, including the American Chemi- 
cal Society. 
Henry Arnold, who until it went out of existence was 
and superintendent of the J. G. 
Haas Soap Co., St. Louis, Mo., died August 10. He 


vas much interested in the one time Soap Manufacturers’ 


secretary, treasurer 


Association. He is survived by a son, Henry G. Arnold, 


and two daughters. 
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D. C. We include everything relating to the four co- 


ordinate branches of the essential oil industry, viz.: Per- TRADE-MARK REGISTRATIONS APPLIED FOR 
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PATENTS AND TRADE-MARKS 
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NOTE TO READERS Designs Patented are designated by the letter “D.” 
All inquiries relating to patents, trade-marks, labels, copy- 

~ f i i k att rights, etc., should be addressed to 

vision Of a very competent patent and trade-mark attorney. SATENT AN TRADFE-MARK DEPT 

This report of patents, trade-marks, designs is compiled : PATENS AND TRADE pe - r. ea 

from the official records of the Patent Office in Washington, Perfumer Pub. Co. 14 Cliff St.. New Yor 


This department is conducted under the general super- 


fumes, Soap, Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- (Act of Feb. 20, 1905) 
ceded by the letter ““M” have been granted registration un- 158,534—Frank T. Morrissey, doing business as Lowell 
der the Act of March 19, 1920. The remainder are those Products Company, Lowell, Mass. (Filed Jan. 27, 1922. 
applied for under the Act of February 20, 1905, and which Used since March 19, 1921.) —Food-Flavoring Extracts. 
have been passed to publication, 161,792.—Poland Soap Works, Anniston, Ala. (Filed 








Inventions Patented are designated by the letter “P.” April 5, 1922. Used since May 7, 1921.)—Washing Pow- 
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der, Oil Soap, Liquid Soap, Chip Soap, Laundry Soap, Soap 

t A il \ t » tip 
5.—Buddy Brooks, In Marshall, Mich. (Filed 
922. Used since I¢ 2, 1922 Talcum’ Pow 

ders 

162,729.—Gra D, Bari, 4 igo, Ill. (Filed April 22, 
1922. Used since Sept. 1, 1920 Face Powder, Talcum 
Powder, Perfume, Rouge, Hair 7 Hand Jellies, Nail 





Rouge 
Polish, Lip Stick, Nail Bleach, Cuticle Oil, Cuticl 
Cold Cream, Smelling Salts, Brilliantine, Astringent Lotions, 
Complexion 


Cream, 





Meal, Toilet Water, and Hand Whiter 
162,932.—W illiam H. Johnson, New York, N. Y., assignor 
to The Tin Decorating Company of Baltimore, Baltimore, 
Md., a Corporation of New Jersey. (Filed April 26, 1922 
Used since April 21, 1922.) —Flavoring Extracts for Flavor- 
ing Food Products 
164,060.—Albert Malsin, New York, N. Y. 


18, 1922. Used since May 1, 1922 Soap 
| : 


er. 


( I tled May 


( Filed 
Flavoring Ex 


166,369.—Holstein Harvey, Inc., Wilmington, Del. 
July 1, 1922. Used since April 13, 1922.) 
tracts for Food. 

166,869.—The Anglo Indian Drug & Chemical Co., d 
business as Kaminia Perfumery Co., Bombay, India. (‘Filed 
July 14, 1922 July 1, 1908.)—Perfumery as a 
Toilet Articl in Other Toilet Preparations, and 
Hair Oil 

167,841.—DeGuile Laboratories, Inc., Minneapolis, Minn 
(Filed Aug. 5, 1922. Used since 1918.)—Muscle Oil, Acne 
Lotion, Bleaching Lotion, Lemon Cream, Cleansing Cream, 
and Skin Tontc. 

168,603.—Gem-Air Permanent Wave Co., Inc., New York, 
N. \ (Filed Aug. 23, 1922. Used since April, 1921.) 
Oily Preparation for Producing Permanent Waves in the 
Human Hair. 

169,581.—Jules Ferond Co., Inc., New York, N. Y. 
Sept. 18, 1922. Used since April, 1910.) 
the Treatment of the Scalp. 

171,452.—Charles C. Cummins, Columbus, Ohio. 
Nov. 1, 1922. Used since July 1, 1922.)—Dentifrice. 

172,644.—Garrett & Co., Inc., Brooklyn, N. Y. 
Nov.:28, 1922 Used since Nov. 24, 1921.) 
Extracts 

73,219.—Albert 
Valda Beauty 
Dec. 11, 1922 
Hair Tonic 

173,701 
22, 1922 
ing Feet 

173,779.—Oakley & Cod., Inc., New York, N. Y. (Filed 
Dec. 23, 1922. Used since January, 1909.)—Perfume, Toilet 
Waters, Talcum Powder, Face Powder, Bath Powder, Bath 
Salts, Smelling Salts, Lip Sticks, Eyebrow Pencils, Vanish- 
ing Cream, Cold Cream, Tooth Powder, Tooth Paste, Hand 
Lotions, Face Lotions, Hair Tonic, Depilatory Powder, and 
Deodorizing Cream. 

175,194.—Haskins Brothers & Company, doing business 
as Petroleum Soap Company, Omaha, Nebr.; Sioux City, 
Iowa, and St. Paul, Minn. (Filed Jan. 27, 1923. Under 
ten-year proviso. Used since 1891.)—Laundry Soap. 

175,504.—MacLean Drug Company, Chicago, II 
Feb. 3, 1923. Used November, 1918.)—Shoe Polish, 
Shaving Cream for Softening the Beard, Shaving Stick, 
Soap in Bars and Liquid Form, Fabric Cleaners, Metal Pol- 
ish, Leather Cleaning Preparation for Wood, 
Glass and Stone Hand-Cleaning Preparations, 
Cleaning Pads for Removing Spots from Cloth. Soap Flakes 
and Powders. Neat’s Foot Oil, Fuller’s Earth for 
Purposes, Whiting for Fo 

176,025.—Houb'igant, Inc., 
14, 1923 Used since February, 
Water, Face Powder, Toilet 
for the Face and Hands, 
Salts, Sachet Powde 

176,250.—Col 
Feb. 19, 1923 
Shaving. 

176,309.—Albeco Company, San Francisco, Calif. 
Feb. 19, 1923. Used since July 1, 1922.)—Foot-Relief Pow- 
der, Massage Cream, Vanishing Cream, Superfine Tale, 
Shampoo Supreme Hair Pomade, Depilatory; Astringent 


oing 


Used since 
and for Use 


( Filed 


Preparation for 
( Filed 
( Filed 


Fi “ vd Flavoring 


Mari 
( Filed 


Beauty Paste and 


H. Thompson, doing business as 
Products Co., San Francisco, Calif. 


Used since March, 1904.) 


Ellen 


Used since 


Te rry Cook, Buffalo, N .¥ 


Dec. 16, 1922.) —Emollient 


(‘Filed Dec. 
for Treat- 


( Filed 


Since 


Dressing, 
Surfaces, 
Detergent 
twear 
New York, N. Y. (Filed Feb. 
1900 Perfume, Toilet 
Powder, Face Creams, Lotions 
Rouge, Eau De Colognes, Bath 
r, and Brilliantine 
gate & Company, Jersey City, N. J 
Used 


( Filed 


since Dec 22, 1921.) Soap for 


( Filed 
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Lilas Fleur 


chap Lotion, 


Toilette, Toilet W ater, Face 


Perfumes 


176,642.—Neutral Soap Co., Chicago, Ill. (Filed Feb. 26, 


1923. Used since June 25, 1922.)—Washing Cleanser 
5 Saluzzi, doing 

fume Manufacturing Co., 
®, 1923 l sed since Nov. 15 


Lotion. 


Powders, Anti- 


176,705 


usiness as Economic 
N. Y. (Filed Feb 


Hair Tonic and S| 


Pasquale 
srooklyn, 
1922. ) Kir 
176,890 


( Filed 


New 
\ug. 22, 1921.)—Toi 


York, N. Y 


Empire Soap Company, Inc 
March 3, 1923. Used since 


let 
»oap. 
177,275. Leon laverie, Paris, France. (Filed Mart l 12, 
1923. Used since Nov. 23, 1921.)—Depilatory. 


177,308 H R Lovell & Co., Greenville, Pa. tiled 
March 12, 1923. Used Nov. 1, 1922.)—Preparation 
for the Treatment of Itching and Diseased Scalps, Dandruff 
and Eczema to Prevent Falling Hair. 

177,414.—Union 
(Filed March 13, 


since 


Pharmacal Company, Kansas City, M 
1923. Used since Jan. 3, 1923.) 
Cream, Finishing Cream, Bleaching Cream, Cold Cream, 
Vanishing Cream, Almond Cream, Lemon Cream, Cocoa- 
Butter Cream, Menthol Cream, Witch-Hazel Cream, Massage 
Cream, Tooth Paste, Powder, Talcum Powder, Com 
pact Powder, Styptic Powder, Sachet Powder, Toilet Pow- 
der, Face Rouge, Lip Rouge, Lip Stick, Nail Polish, Denti- 
frice, Toilet Waters, Face Lotion, Body Lotion, Peroxide, 
Hair Tonic, Hair Oil, Hair Dressing, Liquid Brilliantines 
Solid Brilliantines, Champoos, Stringents, Depilatory, De- 
odorizing Preparations, Facial Clay Pack, Wrinkle Paste, 
Perfumes, Liquid Dressing for Curling and Waving the 
Hair and Extract for Handkerchiefs. 
177,443.—Adolf J. Kleis, doing business as Shei 
Products Company, Chicago, Ill. (Filed 
Used since Jan. 29, 1923.)—Hair Dressing. 
178,231. York, N. Y. 
29, 1923. March 8, 1923.) 


(ream. 


178,290.—Louis Singer, doing business as L. S 


New York, N. Y. 


| ace 








Face 


k Toilet 


| 
March 14, 1923, 


Danya, Inc., New 


(Filed March 
Used 


since Rouge Vanishing 
a Labora- 
(Filed March 29, 1923. Used 
since March 15, 1923.)—Liquid Nail Polish, Nail Polish 
Remover, Nail Polish in Cake Form, a Paste Polish, a 
Nail White, and a Cuticle Remover. 

178,330 


Minn. 


toric cs 


The Cannon Toilet Manufacturing Co., St. Paul, 
(Filed March 30, 1923. Used since January 21, 


1921.)—FFace and Hand Lotions, Face Creams, and Hair 
Pomades. 
178,416.—Terra Vitae Company, Chicago, Ill. (Filed 


March 31, 1923. Used since March 10, 1923.) 
a Composition for Treatment of the Skin. 
178,426.—Horace F. Callow, doing business at Kekionga 
Scalp Tonic Company, Decatur, Ind. (Filed April 2, 1923 
Used March, 1922.)—Medical Compounds, Being a 
Liquid Preparation Composed of Drugs and Chemicals 
to be Used to Cleanse the Scalp and Preserve the Hair 
178,486.—Princetta Woodard, Chattanooga, Tenn. ( Filed 
\pr. 2, 1923. Used since Sept. 1, 1922.)—Hair Grower, a 
Pressing Oil, a Temple Grower, and a Corn Salve. 
178,609.—Haskins Brothers & Company, Sioux City, Iowa 
and Omaha, Neb. (Filed April 5, 1923. Used since 1865.) 
Soap. 


Beauty Clay, 


since 


178,698.—Five-In-On¢ 
( Filed \pril 6, 192 
Tonic and Shampoo. 

178,701.—American Witch Hazel Supply Co., 
N.Y. (Filed April 7, 1923. Used since Aug. 1, 1921.)— 
Perfume Extract, Talcum Powder, Cold Cream, Massage 

ream, Hair Dressing, Face Lotion, Coconut Oil, Shampoo, 
Brilliantine, Rolling Cream, Scalp and Hair Tonic, and 
Poilet Water. 

178,766.— Morana, Incorporated, New York. N. Y. (Filed 
April 7, 1923. Used March 29, 1923.)—Artificial- 
Vanilla Materials Suitable for the Manufacture of Flavor- 
ing Extracts. 

178 934.—Salvaderm Co., New York, N. Y. 
10, 1923. Used since June, 1916.)—Skin Lotion. 

178,961.—De Cameron, Inc., New York, N. ¥ 
April 11, 1923. Used since Oct. 1, 1921.) —Perfumes. 

179,085.—Jacob Barab, doing business as Aniseptol Chem- 


Manufacturing Co., Dallas, Tex 
3. Used since Nov. 15, 1911.)—Hair 


New York, 


A 
since 


(Filed April 
( Filed 











sage 


poo, 


and 
“iled 
cial- 
vor- 
pril 
‘iled 


em- 





THE AMERICAN 





PERFUMER 

















Lot Juinine Hair 
ire 1 Shampe 
te 
t 
Se x Cit iowa 
31, 1922 Soa] 
iness as Washington 
\ (Filed April 16, 
° ‘one 
Il Filed April 19 
ce Powder, Cold 


Cream, Hair Pomade, Brilliantine, Toilet Water, Perfum 

ir T ing Oil for Making the Hair Lie Flat, 
Talcum Powder, Hair Grower in the orm of a Liquid to be 
Applied to the Scalp, Hair Beautifier in the Form of a 
Th Glossiness to the Hair, Pressing 
Oil, Scalp Stimulator in the Form a Liquid to be Ap 
plied to the Sea Remove Dandruff, Hair Velvet Cream 
for Men Com} i Thick Liquid tor Imparting Glossi 
ness to the nd Making It Lie Flat, Hair Lustre 
Comprising to be Applied to the Hair for Impart- 


Glossiness reto, Skin Beautiner Comprising a Com 








ing 
bined Cream, Powder, and Rouge 

179,461.—Delica Laboratories Co., Chicago, Ill. (Filed 
April 21, 1923. Used since Jan. 27, 1923 Lip Sticks, Eye 
Brow and Lash Dressing, Cold Cream, Vanishing Cream, 


Rouge, Face Powder, Talcum Powder, Toilet Water, Per- 


fume. 
179,485 Herbert ( ly de Schaefer, Denver, Colo. ( Filed 
April 21, 1923. Used since Sept. 30, 1922 Face Powders, 


Sachet Powders, Skin Creams, Face and Hand Lotions, Hair 
Tonics, and Skin Whitener. 

179,544—J. S. Merrell Drug Company, St. Louis, Mo. 
(Filed April 23, 1923. Used since June, 1920.)—Boric Acid 
Carbolic Acid, Oxalic Acid, Salicylic Acid, Tartaric Acid, 
Denatured Alcohol, Lump Alum, Powdered Alum, Aromatic 
Spirits Ammonia, Ammonia Water, Antiseptic Solution, Asa 
fetida, Elm Bark, Sassafras Bark, Bay Rum, Blue Vitriol, 
Powdered Borax, Calamine, Camphor Liniment, Camphor 
Spirits, Capsicum, Cardamom Seed, Celery Seed, Prepared 
Chalk, Chlorate Potash, Chloroform Liniment, Licorice 
Compound, Crystal Copperas, Powdered Copperas. Cori- 
ander Seed, Cream Tartar, Epsom Salts. Essence Pepper 
mint, Eye Wash, Flaxseed Meal, Whole Flaxseed, Formalde 


hyde Solution, Glycerin, Glycerin and Rose Water, 





1 














gen Pi r yxide, Lead, Hens 1 Le ives, 

Henna Leaves, Senna Leaves, Powdered Senna aves, L 
Water, Moth Balls, Mustard Plasters, Neutralizing Cordial, 
Castor Oil, Mineral Oil for External Use, Sw i] 





Olive Oil, Paregoric, Permanganate Potash, Ro 
Powdered Orris Root, Saltpeter, Sea Salt, 1 
Soap Liniment, Soda Bica 
spirits Niter, Sugar of Milk, Sul 
blimed, Sulphur Roll, Tinctur: 
. Taleum, Tumeric, 7 
Hazel Extract, Zine Oxid 
; . Cleves, doing business as Karmol 
Laboratory, Washington, D. C. (Filed April 25, 1923. Used 


eauty Clay 





179,793 Loui 
Company, Cinen 
since March 20, 


doing business as Foot Balm 
(Filed April 27, 1923. Used 
oot Balm. 











i ab 5 = 
23. Used since July vel 
180,069.— A. M. Katzn N.Y. (Filed 
iv 2, 1923. Used imes 
180,099.—Cot Ine d New York 


N.Y. (Filed May 3, 1923. Used since May, 1910.)—Per- 


fumes, Te Water, Fa Powder, Sachet Powder, Talcum 





180.104 Cot , Ine ‘Wilmington, Del. and New York, 
] \ ] ed since May, 191¢ 











| wder, Compact Powde 
Sachet r, Br ti Eau d 
\ 1x XN 

Si k N. \ (Filed May 
10, 192 | ( 

180,424 ng siness as | g 
Kutzit mp Lincoln br 
( Filed ce Nov. 6, 1919.) Soa] 





Compoun Special Hand Soap and 
Special Hand Sand Soap, Soap for Domestic Use, and Pol- 


ishin yr SO ip. 





180,452 Mueller & Goet Galion, Ohio (Filed May 10, 
1923. Used since March 15, 1923.)—Preparation for Clean- 
g Clothes and Fabrics 


180,543—Magnus Chemical Company, Inc., Brooklyn, N. 
Y. (Filed May 12, 1923. Used since May 2, 1922.)—Soap 
for Detergent Purposes and Soap Mixtures for Cleaning 
Finished Surfaces 

180,613.—Microba Antiseptic Co., Grand Forks, N. Dak. 
(Filed May 14, 1923. Used since Ji 1922.) —Coconut-Oil 
Shampoo 

180,723.—The Remiller Co.. New York, N. Y. (Filed 
May 16, 1923. Used since May 5, 1923 ge. 

180,791.—Dainty-Form Company, Inc., Nev 
(Filed May 18, 1923 Used since May 11, 
Reducing Cream. 

180,827.—A. P. Babcock Company, New York, N. Y. 
(Filed May 19, 1923. Used since March 1, 1923.)—Talcum 
Powder, Face Powder, Rouge, Toilet Water, Perfume, Bath 
Salts, Cold Cream, Cream Balm, Sachet, Incense, Skin 
Lotion, Vanishing Cream, and Clear Cream. 

180,865.—Independent Drug Company, Jacksonville, Fila. 
(Filed May 19, 1923. Used since February, 1920.)—Toilet 
Preparations—namely, Almond Cream, Cold Cream. Per- 
xide Cream, Quinine and Sage Hair Tonic, and Dental 
Cream 

180,940.—Nelson, Baker & Company, Detroit, Mich 
(Filed May 21, 1923. Used since May 10, 1923.)—Face 
Powder and Cold Cream 

180.966.—Lucie | 


























May 22, 1923. Used since Feb. 1, 1922.)—Hair Grower 
180,980.—The William P St. Louis, Mo. 
(Filed Mav 22, 1923 Used s 1923.) Chemical 
Preparation for the Treatm 

180,986.—Kathleen May Q York, N. Y¥ 
Filed May 22. 1923. Used since January, 1905.)—Toilet 
reams and Astringents 

180,989.—George C. Spencer, doing business as Spencer 
Perfume Company, South Bend, Ind. (Filed May 22, 1923 
| sed since May 5, 1923 I ice Powde Ts, Face Creams, 


Perfumes, Toilet Waters, and Rouges. 
180,993.— Walter H. Waddell and Bertha Waddell. doing 
business as Tartaroff Co., Chicago, Ill. (Filed May 22, 
Used since August, 1921.)—Preparations for Remov- 
ing Tartar, Film, and Discolorations from the Teeth. 
181,023.—Charles L. Green, New Orleans. La ( Filed 
May 23, 1923. Used since April 1, 1922.)—Hair Grower 
and Dandruff Preparation 
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181,276.—Homer J. Handley, Chappell, Nebr. (Filed May 
28, 1923. Used since April 10, 1922.)—Skin Lotion. 

181,287.—Leigh Chemist, Inc., New York, N. Y. (Filed 
May 28, 1923. Used since April 18, 1923.)—Perfumes. 

181,288.—Leigh Chemist, Inc., New York, N. Y. (Filed 
May 28, 1923. Used since April 30, 1923.)—Perfumes 

181,335.—Bouvier Laboratories, Inc., Haverhill, Mass. 
(Filed May 29, 1923. Used since March 29, 1923. )—Grease- 
less Hair Dressing 

181,353.—Societe Anonyme des Laboratories Innoxa, Paris, 
France (Filed May 29, 1923 Used since Nov. 5, 1919.) 
Toilet Powder, Cold Cre: Eau de Cologne, Perfumes, 


im 
Dentifrices, Face and Hair Lotion 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Mar. 19, 1920) 


These Registrations Are Not Su to Opposition) 
171,903.—Frederick La Fuer, doing business as The La 
Fuer Company, Detroit, Mich. (Filed Feb. 28, 1923. Serial 


No. 176,743. Used since Apr. 29, 1921.) 


Hair Restorative 


171,911.—Richard Hudnut, New York, N. Y. (Filed Dec 
121,922; Serial No. 173,235. Used since June, 1915.) 
Rouge 

171,917.—Glossy Straight Manufacturing Co., Selma, Ala. 
(Filed Oct. 11, 1922. Serial No. 170,581. Used since June 
22, 1922.)—Hair Dressing. 

171,929.—James J. Bradley, New York, N. Y. (Filed April 
28, 1923. Serial No. 179,850. Used since September, 1916.) 

Soap 

171,944.—Consolidated Rendering Co., Boston, Mass. 


(Filed April 30, 1921. Serial No. 147,013 
Tallow for Soap Making 
171,952—Jean Jordeau, Inc., South Orange, N. J., and 

New York, N. Y. (Filed March 20, 1923. Serial No. 177,- 

743. Used since May, 1920.)—Preparation for the Treat- 

ment of Eyelashes 


Used since 1901.) 


171,954.—Maurice Babani, Paris, France. (Filed Feb. 
3, 1923. Serial No. 175,456. Used since 1920.)—Perfume 
Extracts, Lotions, Toilet Waters, Toilet Powders, Eau de 


Cologne, Dentifrices, Rouges, and Rice Powder. 
171,967.—National Drug Stores Corp., New York, N. Y. 
(Filed Jan. 4, 1922. Serial No. 157,498. Used since Oct. 17, 


1921.)—Tooth Paste. 
172,177.—The American Ammone Company, New York, 
N. Y. (Filed Sept. 8, 1922. Serial No. 169,196. Used since 


March 1, 1909.) 


Soluble Washing Compounds. 


173,081.—Hardy Newman & Co., also doing business as 
Parfait Powder Puff Co., Chicago, Ill. (Filed May 28, 
1923. Serial No. 181,303. Used since May, 1920.) —Powder 
Puffs. 

173,087.—Ludwig Scherk, Berlin, Germany. (Filed April 
30, 1923. Serial No. 179,967. Used since Jan. 1, 1913.) 


Perfumery, Face Cream, Face Lotion, Rouge, 


Mouth Wash, and Tooth Paste. 


Hair Tonic, 


DESIGNS PATENTED 


Dropper Bottle. Thomas A. De Vilbiss. Toledo, 
Ohio, assignor to The De Vilbiss Manufacturing Company, 
Toledo, Ohio, a Corporation of Ohio. Filed Oct. 24, 1921. 
Serial No. 510,148. Term of patent 3% vears. 
62,928.—Vanity Box. Burdon P. Hyde, Waterbury, Conn., 
assignor to Scovill Manufacturing Company, Waterbury, 


62 &89_- 





Conn., a Corporation of Connecticut. Filed Dec. 9, 1922. 
Serial No. 4,55 Term of patent 7 years 
62 962.—\ Box *hilip A. Reutter, Waterbury, 


Conn., assignor to Scovill Manufacturing Company, Water- 


bury, Conn., a Corporation of Connecticut. Filed Dec. 9, 
1922. Serial No. 4,550. Term of patent 7 years 

62,965.—Vanity Box. Emerson H. Tompkins, Waterbury, 
Conn., a Corporation of Connecticut. (Filed Dec. 9, 1922. 
Serial No. 4,548. Term of patent 7 vears 

62,966.—Vanity Box. Emerson H. Tompkins, Waterbury, 
Conn., assig to Scovill Manufacturing Company, Water 
bury, Cont i Corporation of Connecticut Filed Dec. 9, 
1922. Serial No. 4.549. Term of patent 7 vears 

62.987.—Face-Powder Box. William H. Green, New York, 


N. Y., assignor to The Remiller C New York, N. Y., a 
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Corporation of New York. Filed Dec. 7, 1922. Serial Ni 


4.518. Term of patent 14 years. 

62,995.—Bottle. William Kropff, New York, N. Y. Filed 
Feb. 3, 1923. Serial No. 5,061. Term of patent 7 years, 

62,996.— Bottle. William Kropff, New York, N.Y. Filed 
Feb. 3, 1923. Serial No. 5,062. Term of patent 7 years 

63,005.—Vanity Box. Edwin Ross, New York, N. Y, 
assignor to Woodworth, Incorporated, New York, N. Y, 
a Corporation of New York. Filed Jan. 19, 1923. Serial 
No. 4.938. Term of patent 7 years 

63,015.—Toilet-Powder Receptacle. Philip K. Williams 


Glastonbury, Conn., assignor to The J. B 
pany, Glastonbury, 


Williams 
Corporation of ( 


Com 


Conn., a mnecticut 





Filed Dec. 15, 1922. Serial No. 4,604. Term of patent 14 
vears. 
PATENTS GRANTED 

1,464: Vanity Box. Eleanor A. Warner, St. Paul, 
Minn. Filed July 3, 1922. Serial No. 572,526. 7 Claims 
(Cl. 240-8.4. ) 

\ vanity box comprising a body portion having a side 
wall and a bottom, a receptacle for holding powder, less i1 


depth than said body portion telescoping into the latte 
and spaced from the bottom thereof to form a battery re- 
ceiving chamber, a cover for said body portion mounted t 
swing upwardly, a mirror carried by said 
inside thereof, and electrical illuminating 
mirror, means including a dry cell battery in said 
chamber, an electric light bulb located between the top and 
bottom of said receptacle, and means in operative connec- 
tion with said cover for holding the light circuit open when 
the box is closed responsive to a closing movement of said 
cover. 


cover on. the 
means for. said 
said 


1,465,530.—Bath Sales. Herbert Wilson Smith, Wash 
ington, D. C. Filed Jan. 18, 1922. Serial No. 530,166. 
Claims. (Cl. 167-9.) 


1. A new composition of matter consisting of a pine oil 
incorporated with sodium bicarbonate, with an addition of 
Canadian balsam in dry powdered form, magnesium sul- 
phate and sodium chloride. 


2. The method of preparing a bath salt, consisting in 


mixing a pine oil with an alkali to absorb and render said 
oil emulsifiable, adding Canadian balsam in dry powdered 
form to the resultant product and mixing the same there- 
with, and adding magnesium sulphate and sodium chlorid 
to the mixture. 


1,465,535.—Powder Puff. Joseph E. Valentine, Flushing, 
N. Y., assignor to Valmont Manufacturing Co., Inc., a 
Corporation of New York. Filed Sept. 27, 1919. Serial 


No. 326,881. (Cl. 132-78.5. ) 

\ powder puff of the character described, including, in 
combination, a frame formed of a pair of rings, one of 
said rings being less in exterior diameter than the interior 
diameter of the other so that it may be positioned there- 
within, material covering the front f ring and 


6 Claims. 


face of one 
other material covering the rear face of the other ring, the 
edges of both pieces of material being clamped between the 
exterior edge of the smaller ring and the larger ring, where- 
by said material is unsupported except at the edges of the 
frame so that both covers for substantially their full areas 
are flexible and yielding in use 

1,465,566.—Powder Puff. Theodore W. 
City, Mich Filed Sept. 28, 1922. 
Claims. (Cl. 132-78.5.) 


Schramm, Bay 


Serial No. 591,190. 4 


A powder puff having a flexible cord or ribbon secured 
thereto, a powder containing receptacle attached to said 
cord, an opening in the puff adapted to secure the ‘eptacle 
when not in use, and means for closing said ope 








1,467,764.—Vanitv Box. Anker S. Lvhne, Bridgeport, 
Conn. Filed Dec. 20, 1922. Serial No. 608,103. 5 Claims. 
(( ] 132 83.) 

In combination a box, means for securing a powder com 
pact in said box comprising a plate provided with one of 
more slits leading from one side thereof to provide one or 
more resilient tongues extending at one side of the plate, 
and means for rigidly securing the plate to a wall of the 
box in position to allow the tongue to extend over the edge 


ot a compact and hold it in position, said tongue 


tongues 
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eing vieldable with respect to the plate to allow insertion 
and ren f the compact without removing the plate 
1.467,768.—Containet \rthur Schoenbrun, New York, 
VN. ¥ ssignor to Magnum Import Co., Inc., New York, 
N. \ led May 23, 1922. Serial No. 563,144. 1 Claim. 
(Cl. 215-1 

\ receptacl f the character specified, comprising a bot 
tle having positely disposed lateral overhung hook mem 
ers ulder beneath each hook member so as to 

m between each shoulder and its adjacent hook 
member al a stopper for insertion in said bottle, said 
stoppet e a head with a groove normally in alinement 
with said shoulders and extending from one side to the 
other 1 head, said groove and said cavities being 
idapted the reception of a flexible cord to retain the 
stopper in position in the bottle 


CANADIAN PATENTS AND TRADE MARKS 





[he increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper pat und trademark protection in both of these 
countries in order that the expansion of business may not 





be ct 

For the 
department de 
relating to the 

This report 1s 
Canadian Patent Office 

\ll inquiries relating to patents, trademarks, designs, 
registrations, copyrights, etc., should be addressed to: 
PATENT AND TRADEMARK DEPARTMENT, 
Publishing Co., 14 Cliff Street, New York 


irtailed by legal difficulties. 

information of our readers, we have instituted 
voted to patents and trademarks in Canada 
industries represented our publication. 


compiled from the official records in the 


Perfuiner City 


PATENTS GRANTED IN CANADA 


233.39C, container, A. H. 
of New York City. 
233,890, tooth cleansing preparation, Special Chemical Co., 
of Car! Pfanstiehl, Highland Park, Ill. 
234,020, method of extracting oil and process 
of extracting oil and fat from vanilla material, “Cellulose 
et Papiers” Societe de Recherches et d’Applications, assignee 
ot Alfred Le Chatelier, both of Paris, France. 

234.037, cracking hydrocarbon oils, Standard 
Oil Co., of Francisco, Cal., assignee of Richard Wright 
Hanna, Wi Daniel Mason and Walter G. Hamilton. 


Trageser and Louis Hassinger, 


assignee 


234.019 and 


process of 
San 
illi am 


TRADE MARKS REGISTERED IN CANADA 


“Noxon,” metal polishes, etc., Noxon 
Co., Newark, N. J 
“Vivette,” “Fleurs de Bagdad,” and 
umers and toilet preparations of all 
Rud re ph | Jorke n, Montreal, Quebec. 
“Aricyl,” “Odylen,” “Pulbit,” “Venetan,” 


Chemical Products 


“Les Saisons,” 


kinds 


per- 
Herman 


“Tolid,” “Al 


legan,”” “Certain,” “Ustin,” “Solbar,” and “Uspulun,” drugs 
and chemicals, Winthrop Chemical Co., Inc., New York. 
“Solvo,” cleaner for ceramics, Sinclair Mfg. Co., Toledo, 
QO 
“Skybry cleanser, Skybryte Co., Cleveland, O. 
“Cre-o-vin,’ medicine, Frederick Stearns & Co. of 
Canada, Ltd., Windsor, Ont 
“Mug,” shaving soap and picture of a mug, Williams 
Co., Glastonbury, Conn. 

“Rhodia,” chemical products, perfumery, etc., Societ 
Chimique des Usines du Rhone, 21 Rue Jean Goujon, Paris 
“Parfait Bonheur,” perfumes, etc., J. Jutras, Montreal 

“Huldah,” face powders, creams, hair tonics, depilators, 
etc. Huldah C. Johnson, Chicago, II 

Metalflo,” Metalon Products Corps., New York. 

Za-Rex,” flavoring extracts and flavor syrups for non 
alecholic be erages, Za-Rex Food Products, Inc Boston, 


Mass 


*Perfecti bottle caps, Smith-Lee Co., Oneida, N. ¥ 
Hair Restorer 
Customer (to barber): “Your hair-restorer has made 


my hair come out more than ever. 


os “ 
s Barbe Using too much makes the hair come right out, 
instead of only half-way.”—IWestern Druggist. 


$25,000 capital stock, has 


NEW INCORPORATIONS 


CC ontinued from f Se 3/75) 


Lab Cincinnati, Ohio, perfumery, 
I o 


Otto 


Radiol ratories Co., 





Hirsch- 
\lbert 


been incorporated by 
Edward E] 


Evans 


feld, mer [bding, 


Jacob Conrad 


William E. Foertmeyer, 
and Charles W 
Coin De Paris, Manhattan 
$10,000 capital 
jr, BD: | 


street 


Liquid Sx 


New 


incorp 


Borough, York City, per- 
rated by A 


Gaa illand, 


Nas Deen 


Attorney 


stock, 


fumery, 


Dowing cook 


Foulds, 
Liberty 





Sanitary ap & Supply Co., Phil: 


capital stock, has been incorporated in Del: 
Guarantee & Trust C 
Manhattan Borough, New York City, 


and 


idelphia, $2 
aware for clients 
by the ¢ orpor ation 
Daunou, 
druggists’ sundries, 


perfumes 150 shares preferred 


stock $100 each, 100 common no par value, active capita! 
$5C0, has been incorporated by M. Madio, R. Morel, R. O 
Desvernine. Attorneys, Hornblower, Mills & Garrison, 24 
Broad street. 

James Parfumeur, Manhattan Borough, New York City, 
toilet preparations, $75,000 capital stock, has been incor- 
porated by J. J. Nevins, C. Kennedy, M. L. Phelan. At- 
torney, M. Nave, 2 Rector street. 

Edna Wallace Hopper, Wilmington, manufacture toilet 


effects, $100,000 capital stock, has been incorporated in Dela- 


ware for clients by the Corporation Trust Co. of America. 
Baldpate Co., Manhattan Borough, New York City, toilet 
preparations, $50,000 capital stock, has been incorporated 
by M. Honic, L. and H. Westphal. Attorney, T. F. Gryer, 
150 Nassau street. 
Marvo Beauty Laboratories, Manhattan Borough, New 
York City, toilet preparations, $20,000 capital stock, has 


Witol, J. Gloushkoff. 


Broadway. 


been incorporated by W. Drem, S. 
\. Vogel, 280 


Laboratories, 


\ttorney, 

Princess Manhattan Borough, New York 
City, toilet articles, $5,000 capital stock, has been incorporated 
by J. McNulty, W. Campbell, H. Attorney, B. R. 
Leinhardt, 44 Court street, Brooklyn. 


Manhattan 


Story. 


New 


has been incorporated by E. 


Perfumerie Borough, 


$10,000 capital stock, 


York City, 


Lamm, 


Venus, 


B. Goodman, F. Porsh. Attorneys, Prince & Loeb, 19 Cedar 
street. 

Calou, Manhattan Borough, New York City, perfumes, 
5,000 capital stock, has been incorporated by M. D. Schwabe, 
\. Westheimer, M. Green. Attorney, S. T. Stern, 41 Park 
Row. 

Cremondate Co., Brooklyn Borough, New York City, 
fruit juices, $50,000 capital stock—has been incorporated by 
T. G. and L. and M. J. Indell. Attorneys, Smith, Weynberg 
& Rich, 44 Court street, Brooklyn. 

Porborg-Demoor, Manhattan Borough, New York City 


and vegetable oils, $50,000 capital stock, has been 
incorporated by H. Ehrick, M. Chonack, W. S. 
\ttorneys, Herman & Ernst, 170 Broadway 
Pro-Ven Lz Wilmington, 


$500,000 has been incorporated in 
Co 


make olive 


Tienken 
perfumes, 


iboratories, powder, 


stock, Delaware 
Colonial 
Perfection Toilet Preparations Co., 
York City, 
J. C. Dietsch, H. ¢ 
Ritter, Island City. 
Co., 
capital 


capital 
for clients by the Charter 
New 
$125,000 capital stock, has been incorporated 


Attorney, F. W. 


Queens Borough, 
ook, P. Rufmartin 
Long 
Salas Chemical Philadelphia, manufacture barber 
$160,000 


Delaware by 


been incorporated in 


Rosenfelt, 


supplies, stock, has 


Ralph Rosenfelt, Louis Gustave 


Kohn. 
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Nt I = \ \ Ss g C l 
ere \ 1 vhic S t es t ey 
kind are subject t ig me tax am it e¢ to one 
pe ent ad n lhe s f so-called “Luxury Arti 
cles,” including toilet a es, is subject to a further tax 
of 12 per cent ad valorem. However, if such luxury articles 
are ught for the | of reselling, this tax of 12 per 
cent is not levied. In orde oid the payment of this 
12 per cent tax, buyers from foreign countries have to pro- 
duce a certificate from their Chamber of Commerce to the 


such articles. 
\ustrian 


rk City.] 


effect that they are merchants or dealers in 


[Detailed information may be obtained from the 


New Yo 


Consulate General, 24 State street, 


CHINA 


Rosin AND TURPENTINE.—Consul Webber, at Hongkong, 
reports: Four grades of rosin are imported—namely G, H, 
J and L. The first two are most in demand. Rosin is used 


for soldering and also in the manufacture of soap, paper, 
India furnishes about 80 per cent of the 
United 


and cheap varnish. 
remainder coming equally from the 
Federated Malay 
chiefly in 


Only 


imports, the 
States and the States 


local 


brought 


Turpentine is used connection with the 


soap-making industry 1 small quantity is 
Great Britain supplies 70 per cent of the 
United States and the Dutch East In- 


dies each furnish about 15 per cent of the remainder. 


into the country 


imports, while the 


DOMINICAN REPUBLIC 
Soap 


Makin- 
into the 


PERFUMERY AND Vice-Consul George A. 


son, at Santo Domingo, reports these imports 


Dominican Republic: 
Perfumery, cosmetics and other toilet preparations: 
$43,776: 1919, $82,628; 1920, $296,062; 1921, $119,173 


$86,884; 1919, $783,140; 1920, $701,485; 1921, 


1913, 
Soap: 


1913 $301,939. 


DUTCH EAST INDIES 


Customs TaArirF Proposep.—A revised cus- 


Dutch East Indies will be presented to 


REVISION OF 
toms tariff for the 
the Volksraad in October. It is understood that the revision 
will principally affect luxury articles, and that the present 
limit of 12 per cent ad valorem imposed on imports will not 


I e exc eded 


GERMANY 
The 
There were hardly any 
States dollar 


market 


Leipsic Fatr A Fizz annual Michaelmas Fair 


proved a failure American buyers, 


United 
values. The toy 


dominated in 


Tut-Ankh- 


although the standard 


as dead as 


384) 


fixing was 


(Continued on Page 


THE MARKET 


Essential Oils, Aromatic Chemicals, Etc 


as been featured by a continually improving 
1 er } ] , ’ ] tat -s) , lere’ idene 
lemand oods and a gradual stiffening of sellers’ ideas 
n most of the principal items in the perfumers’ requirements 
Buyers have not been backward about coming into the mar- 
ket with full confidence in the future. They are apparently 
s well aware as anyone that values are likely to be higher 


on many materials in the near future and that purchases 


made now may well show a 


‘he costs of most of the materials 


handsome profit later in the 


season, I on the list are 


higher now than they were a year ago and it is reasonable to 


suppose that with business steadily improving and _ costs 
higher, advances in spot prices are practically inevitable. To 


what extent these advances will materialize in the immediate 


future and to what degree they will be deferred until later 
depends almost wholly upon the size and character of stocks 
1ere. It may be said that there are still considerable stocks 
of some of the more important materials available from last 
year’s supplies, but there are others on the list which are in 
light supply and which will undoubtedly feel the effects of 
higher production costs in the very near future. 

Che floral essences, with the single exception of neroli, con- 
maintain a undertone and while advances 


tinue to strong 


} 


have not as yet been general, there is every reason to sup- 
pose that values will be materially higher on new crop mate- 
rial. Stocks of lavender, for example, have been sufficient 
for the demand, but they are gradually being absorbed, while 
new lavender is costing anywhere from 35 per cent to 60 per 
cent more than the old stocks. Neroli is in abundant supply 
and is likely to remain so, although the recent declines in 
prices have apparently been overdone and some reaction to- 
ward higher levels has taken place during the last two weeks. 
This may be expected to continue, and purchases of neroli 
would part of Other 


essences are all in light supply when the new crop is taken 


now seem to be the wisdom. floral 


into consideration and all may be expected to be higher when 
the market actually begins to work upon the new production. 

The seed oils show the reverse of this upward tendency at 
the moment, but there is no reason to suppose that values 
will decline below normal levels. Neither crops nor country 
prices would indicate any such state of affairs. The only 
reason for declining and weak markets on caraway, corian- 
der, wormseed and other seed oils is the fact that practically 
all of these items reached inflated price levels at the time 
when seed was at high levels and buying of both seed and 
oil was restricted on that account. The new crop has re- 
versed this and, while values are not yet at low levels or 
anywhere near there, they have declined at least 20 per cent 
on the average and seem likely to be materially lower in 
the not far distant future . 

The spice oils are still irregular. Restrictions on the 
manufacture of certain products containing anise oil which 
have gone into effect both here and abroad have cut the sale 
of the material sharply and brought the price to the lowest 
records in the history of the industry. At the same time 

(Continued on Page 384) 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESSENTIAL OILS 


Almond, Bitter, per lb... 
Almond, S. P. A.....-- 
Almond, F. F. C. “art’.. 
Almond, Sweet True ... 
Almond, Apricot Kernel. 
Amber, crude 
Amber, rectified 
Amyris, balsamifera 
Anise, “lead free U.S.P.” 
Aspic (spike) Spanish.. 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent 
Birch sweet N. C. ... 
Penn. and Conn....... 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose, Femelle . 
tam. U.S: PSEA us 
Cajeput, Native U. S. P. 
Calamus 
Camphor, Jap, “white” .. 
Cananga, Java 
Cananga, Java rectified. 
Caraway Seed, rectified. 
Cardamon, Ceylon 
BOOED ges vacccxevesdaces 
Cassia, rectified, 
Cedar Leaf 
Cedar Wood 
GE -eicesevicckocces 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java 
Cloves, Bourbon 
Cloves, Zanzibar 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 


ee 


Eucalyptus, Aus., “U.S.P.” 


Fennel, Sweet 
Geranium, Rose Algerian. 
Geranium, Bourbon 
Geranium, Turkish 
(palma rosa) 
NE ois wacsewucev's 
Gingergrass ............ 
Guiac (Wood) 
Hemlock 


Juniper Berries, rectified 


Lavender, English ..... 
Lavender, U. S. P. “IX”... 
Boia ae oi 0 2s 
Lemon “Calif” 
Lemongrass ............ 
Limes, distilled 

Limes, expressed 
Linaloe ...... 
Mace, distilled 
eee 
Mustard, genuine........ 
Mustard, artificial ...... 
Neroli, Bigarade, Pure.. 


Neroli, Petale, extra.... 55 


SE 
Opoponax .............. 

ange, bitter ......... 
Orange, sweet, W. Indies 
Orange, sweet, Italian .. 
Orange, Calif. 

riganum, 


imitation 


$3.75@ $4.00 
4.004 4.25 
2.00@ 2.25 
37@ 40 
25@ 29 
S0@ 
1.00@ 1.10 
3.00@ 3.25 
Of \(@ 52 
75@ 90 
115@ 1.25 
2.60@ 2.70 
200@ 2.70 
2.75@ 
2.10@ 2.25 
3.50@ 4.00 
50@ «55 
1.00@ 
2.35@ _ 2.50 
4A0@ 45 
85@ 90 
4.25@ 
16%@ 4.17 
2.35@ 2.5 
3.50@ 3.75 
7.25@ 7.50 
. 25.00@ 
12.00@ 15.00 
3.35@ 3.50 
115@ 1.25 
.27@ «28 
10.00@ 11.00 
12.00@ 15.00 
73@ 75 
0a 95 
2.75@ 
2.25@ 2.40 
A0@ 
18.00@ 19.00 
1.15@ 1.20 
6.00@ 6.25 
15.00@ 
425@ 4.50 
5@ 
55a 0 
1.25@ 
8.25@ 9.00 
6.75@ 7.25 
4.50@ 4.75 
6.00@ 
3.00@ 
485@ 
150@ 1.60 
1.35@ 1.50 
32.00@ 
285@ 3.25 
75@ 95 
80@ 90 
20M 
9 1.00 
1.65@ 1.75 
2.25@ 2.35 
1.00@ 
15@ 
18.00@ 
2.50@ 2.75 
60.00@ 75.00 
55.00@; 
1.00@ 
28.00 
2.80@ 
2.75@ 
3.40@ 3.50 
3.40@ 
30@ 


Orris Root, concrete, for- 
Ce ec eee (0z.) 
Orris Root, concrete, do- 
ne tes (oz. ) 
Orris root, absolute (0z.) 
Parsley 
RMCIOOLY: vaceruccadndes 
Pennyroyal, American ... 
Pennyroyal, French 
Peppermint 
Peppermint, 
Petit Grain, 
Petit Grain, 
RNS in ccapexmeneeas 
Pine Needles, from Pinus 
Sylvestris 


redistilled .. 
So. American 
French 


Rose, Bulgaria ....(0z.) 
Rosemary, French. . (fb) 
Rosemary, Spanish 

MM vs wen deweckdacmunes 
NN sacechatwingweices's 
Sandalwood, East India.. 
Sassafras, artificial 

Sassafras, natural ...... 
et 
Snake Root ....... 

WUD -Acuckscuesuuss 
PNUGE vocacecanescteaned 
EE Juceccaumecewuuwes 


Thyme, French, red 
Thyme, French, white . 
Thyme, Spanish, red ... 
Vetivert, Bourbon 
eee. TR ssiavadaaan 
Wintergreen, Southern 
Pennsylvania 
Wormseed 
\ ormwo¢ rd 
Ylang- Ylang, 
Ylang-Ylang, 


Manila ... 
Bourbon 


on 


un 


? 


3.506 
54.00@ 
3.50 
8.00@a 
2 40(a 
2.20fa 
3.35(a 
3.50a 
1.80@ 
8.00@ 
1.90@ 


2.00@ 
7.00 
55@ 
50@ 
4.50@ 
3.75@ 
7.0@ 
A@ 
1.40@ 


3.25@ 


. 18.00@ 


2.60@ 
1.40@ 
5.50@ 
1.10@ 
1.20@ 

1.00@ 


6.75 


6.50 

5.00@ 
30.00@ 
5.50@ 


9.00 


2.30 


3.50 


1.90 
9.00 


10.00 
60 


9 
7.75 
50 


1.50 
6. 
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DERIVATIVES AND CHEMICALS 


Acetophenone .......... 
Amy! Salicylate, dom.... 
Amyl Salicylate, foreign 
PME os cousckicuneacue 


Anisic Aldehyde, foreign 
ee 
Benzaldehyde, domestic 
uu & FF. 
Benzaldehyde, F. F. C., 
MENS oo. ceenanvixxcs 
Benzilidenacetone ....... 
Benzyl Acetate, domestic 
Benzyl, Acetate, foreign. 
Benzyl Alcohol 
Benzyl Benzoate 
Borneol 
3ornylacetate 
sromstyrol 
eS caciavawawba se naes 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Citral 
Cin ©. Fe watncanecaas 
Citronellol, domestic .... 
Citronellol, foreign 
Cumarin, natural 
Cumarin, artificial, do- 
NN eiccccciduesccss 
Cumarin, artificial, for... 
Diphenylmethane 
Diphenvloxide 
Ethyl Cinnamate 
Eucalyptol 
Eugenol 





4.75@ 
1.50@ 
1.75@ 
1.25@ 
4.50@ 
3.75@ 


1.65@ 


2.00@ 
2.754 
1.20@ 
1.75@ 
1.50@ 
1.60@ 
2.75@ 
4.25@ 
2.50@ 
12.00@ 
3.35@ 
11.00@ 


4.50@ 
5.50@ 
2.25@ 

85@ 
5.50@ 

80@ 
3.25@ 


4.75 
2.50 


85 
3.75 


Eugenol foreign ........ 4.50@ 5.00 
Geraniol, domestic ..... 3.50@ 
Geraniol, foreign 3.75@ 4.00 
Geranyl-Acetate 5.00@ 
Heliotropin, domestic ... 2.00@ 2.25 
RUNOny G5. Rd sn dees (oz.) 8.00@ 9.00 
lso-Butyl-Salicylate nominal 
EG DOE 4 wer. eeeus 475@ 6.50 
CSM Swe ccodewsrawas 3.50@ 6.00 
Lily Base (Hydroxyci- 

TEE. cca veda ceed 11.00@ 15.00 
Linalyl Acetate ....... 8.75@ 
Linalyl Benzoate ‘ nominal 
Methyl Acetophenone ... 5.75@ 
Methyl Anthranilate .... 2.75@ 3.75 
Methyl Cinnamate 5.50 
Methyl Eugenol ........ 8.50@ 9.00 
Methyl Heptenone ....... 9.00@ 
Methyl Heptine Carbon.. 39.00@ 44.00 
Methyl Iso Eugenol-.... 14.50@ 
Methyl Paracresol 6.50@ 
Methyl Phenylacetate, 

Art. Honey Aroma 6.50@ 
Methyl Salicylate ...... 52@ «55 
Musk Ambrette ........ 12.50@ 14.00 
Musk Ketone .......... 12.00@ 13.50 
Musk Xylene .......... 3.00@ 3.50 
INONGNS cv neeetseees dander 48.00@ 
Nonylic Alcohol ........ 40.00@ 52.00 
Phenylacetaldehyde ..... 12.00@ 14.00 

IOONIOE «ac cccacwecus 12.00@ 14.00 
Phenyl Ethyl Acetate.... 15.00@ 17.50 
Phenylethylic Alcohol 8.50@ 9.00 
Phenylacetic Acid ..... 3.50@ 
Rhodinol, domestic ..... 18.00@ 22.00 
Rhodinol, foreign ...... 18.50@ 22.00 
IO caus anccanescous 60@ 
Seen Ce newscast (oz.) 20.00@ 25.00 
Terpineol, C. P., dom... .55@ _ .65 
Terpineol, C. P., imp. tb. 85@ 1.00 
Terpinyl Acetate ....... 1.75@ 
WOU = vacuvecewanceues 3.50@ 3.75 
Vanillin .--(0z.) 41@ 43 

BEANS 


Tonka Beans, Para 
Tonka Beans, Angostura 


Vanilla Beans, Mexican 
Vanilla Beans, cut...... 
Vanilla Beans, Bourbon 
Wetec ckiccvecencn 


Vanilla Beans, Bour. cut 
Vanilla Beans, Tahiti yel- 
low label 


White label 


SUNDRIES 
Alcohol Cologne spts, gal. 
*Ambergris, black. . (oz.) 
Ambergris, gray ...(oz.) 
Chalk, precipitated...... 
Civet horns 
Lanolin hydrous ....... 
Lanolin anhydrous...... 
DO Vib ccacecewr anes 
Musk, Cab., pods. .(oz.) 
Musk, Cab., grains. (oz.) 
Musk, Tonquin, gr. (o0z.) 


Musk, Tonquin, pods (oz. ) 
Orris Root, Florentine, 
WS Saccecuauewe de. 


Orris Root, Powdered... 
Rice Starch 


Talc. Italian ...... (ton) 
Tale. French ...... (ton) 
Talc. domestic .... (ton) 





*Nominal. 


95@ 1.00 
2.20@ 2.25 
9.75@ 12.00 
6.25@ 6.75 
5.50@ 6.00 
5.00@ 5.25 

nominal 
nominal 

477@ 4.90 
10.00@ 18.00 

28.00@ 
03%2@ 06% 

2.65@ 

22@ 24 

24@ 30 
17.00@ none 
18.00@ 20.00 
26.00@ 28.00 
32.00@ 34.00 
22.00@ 23.00 

O8@ 10 

10@ 15 

16@ 
45.00@ 60.00 
25.00@ 50.00 
18.00@ 40.00 
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(Contmued fro Page 382) 
cassia has advanced beyond all bounds owing to conditions 
in China and the difficulty arising when attempts are mad 
to get goods on shipment. Cinnamon has remained stead) 
ind so have the other spice oils, there having been no great 


change either in spot demand or in replacement prices 


Che Messina essences are weak and more or less unsettled 








Trading in them is about over from the consumers’ point 
of view for the present season. At the same time, ofters for 
shipment have been somewhat heavier during the past few 


weeks and new crop goods are now being qu ited at lower 


than recently prevailing levels The result has been selling 
pressure from the speculative element in the market and a 
stead lecline to lower price levels 
Aromatic Chemicals 
Business has not been of very great importance, although 
there has been the usual steady call for quality products 
from the perfume and flavoring trades. Buying has been 


small immediate consumption 
business has done, but conditions are 
settled to lead to much contract business 
[he price situation showed few changes 
during the last month. There has been a slight decline in 
domestic materials on the probably, from 
| that economies in production are gradually going 
Foreign synthetics have been 


principally im quantities fot 


Some contract been 
hardly@sufticiently 


on either side 


average, arising, 
the tact 
into effect on some materials 
high and seem likely to continue toward even higher hgures 
as time goes on Such materials as come into competition 
with domestic products are very difficult to import with the 
in effect. Those which can be imported in fairly 
held at high prices because they are the 
reasonable profit 


tariff now 
free fashion are 
only materials on which there can be a 
for the producers abroad in this market 


Vanilla Beans 


The Mexican crop is all up and nothing is left in Mexico 
no longer be bought in France at any price in 
quantities sufficient to help this market. All available stocks 
have already been shipped. The quantity of Tahitis avail- 
able is small and shipments are few in number and limited 
in volume With practically all available beans already 
here, the market continues undersupplied. Further, there are 


; ; 
Bourbons can 


at least eight consuming months ahead before new goods 
in any volume can be expected to come through from the 


new crop. Just how a serious shortage and very high prices 


can be avoided is difficult to see at present. The only way 
out for many consumers would seem to be the use of sub 
stitutes. Probably those who are able to use these various 


materials will do so, for apparently there is no chance ot 


rettit reasonable prices this year. 


getting vanilla beans at 


Sundries 


The most interesting situation which has developed in con 
nection with the market for sundries is the excitement 11 
menthol which came out of the Japanese disaster. Specula 
tive activity in the New York market shot the price from 
cases to $18 per pound in similar quantities 
within two days after the These temporary high 
levels are pre 1iough it has been 
ascertained that stocks of menthol of at least 1,700 cases were 
destroved at Yokohama That the decidedly declining tend 
market will be checked by the which 
101 market into the 
This market 


$9 per pound in 
disaster 


bably not warranted a 


ency of the disaster 


throws the ment! hands of practically one 


manufacturer 1s certain will go through with 


ill existing contracts, but has no nearby goods to offer now 
One thing is certain. The new crop is unharmed. This 
will doubtless mean menthol enough for: the trade at a 
price. N ne is yet in a position to say what this price 
will be. Other sundries are generally unchanged with prices 


about the same as those prevailing last month 


Tax the Volstead Jokes to Make a Bonus 





In this “extra dry” country. why not denature the Vol 
stead Act by taxing the prohibition jokes, and then let. the 
soldier boys “have one on us” as bonus ?—The Silent Partnes 
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FOREIGN CORRESPONDENCE 
(Continued from Page 382) 
Amen, who was represented in the wares I-xhibitors of 


urticles, as well as others, 


toilet saw no hope and most of 


them withdrew before the fair was closed officially It was 


1 great disappointment to all concerned 


ITALY 
REVISED CUSTOMS 


The 


toms tariff which was put into effect on July 1, 


Italian cus- 
1921, subject 


by Parliament, was approved, with 


\PPROVAL Of} TARIFF. 





ibsequent approval 
number of 


1923, 


modifications, by a royal decree dated July 11 


and effective on the day after its publication in th 


reotta Uficiale for Tul ain’ 
Gassetta Ufficiale tor July 26, 1923. Raw cassia and cam- 


phor, raw or retined are exempt from duty. There are new 


duties on a number of Item 37 Ibis, 


\merican products. 


small tubes for colors, perfumery, etc.,, of aluminum and 


its alloys, increases the rates as varnished, 
from 150 
150 lire to 142.50 lire 


gold 


(Information 


follows: (a) 


lithographed, silvered, gilt, or other decorated, 


lire to 172.50 lire; (b) other, from 


These figures represent the basic rate. There is a 


complicated system of coefficients. regarding 
the details of the new tariff may be obtained from the Divi- 
sion of Foreign Tariffs, Commerce Department, Washing- 


ton, D. C 


NEWFOUNDLAND 
SpeciAL WAR SurtTAx.—The 


cent formerly levied upon Newfound- 


ABOLITION OF THEI customs 
war surtax of 25 per 


land 


except 


import duties has been abolished for all commodities 


wink 


RUMANIA 


Proposep Upwarp REVISION OF THE IMpoRT TARIFF.— 


The 


preparing the 


committee on fnances of the Roumanian Parliament is 
draft of a new import tariff, with higher 


duties in general than the present import schedule, which 


has been in effect since June 30, 1921. 


RUSSIA 


SMUGGLING oF LuxurRIES Grows.—Smuggling has in- 


creased a great extent along Russia’s western frontier of 


late. This is attributed to the demand for foreign goods, 
fact that the government re- 
tains a monopoly on all foreign trade. Many 


Soviet 


particularly luxuries, and the 


Sipe 
dealers ob- 


ject to doing business through the foreign trade 





that because of the “red tape” 
filled. The 


pays handsomely because of the extraordinary demands 


department on the ground 


months are required before orders are smug- 
gling 
in Moscow, Petrograd and other Russian cities for luxuries, 
which 


particularly perfumes, soaps and other toilet articles, 


retail at five or six times, or even more, over the original 


purchasing price 


URUGUAY 


SENATE P Biit EstaBlisHi1nG \ law 
providing for the establishment of free ports at Colonia and 


Nue\ It is not 


cCxpe 


ASSES REE Ports 
Palmira has been approved by the Senate 


‘ted that this law will have practical effect for some 


time 
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THE SOLUBILITY OF SOAPS 


By Ernst LuKscu 


The solubility of the soap is defined, not as the actual per 
cent of soap which goes into solution, which cannot be deter- 
soaps, but as the 
For 


this purpose the soaps must be compared under rigorously 


mined, owing to the collodial nature of 


relative ease with which the soaps go into solution 


exact conditions, and must be strictly neutral and completely 
dried. Flat pieces of soap were used, which were affixed to 


wood and immersed for given periods in rain water. It 
seems evident from a series of experiments that the solubility 
falls with a rise in the titer, and rises in proportion with 
Also, the 


Further, the better the fat is 


the saponification number chemical composition 
of the fat has an influence 
saponified, the more easily will the soap dissolve. An excess 


of alkali hastens solution notably. In order to obtain even 
better practical relative comparisons, different soaps of the 
be pressed out side by side into one bar, 


In this 


same strength can 
which is subjected to the action of running water. 
way the difference in solubility of the soaps becomes clearly 
Chemisches Zentralblatt: 


evident. 


NEW METHODS FOR SOAP INDUSTRY 

Fatty acids, and even neutral fats and oils, can be made 
into soap with common salt, without the use of caustic or 
soda ash, The author explains the action of fat-splitters 
by the presence of sulpho-acids, because the action is in- 
creased by the addition of sulphuric acid, and by their good 
emulsifying properties. By increasing the tendency to emul- 
sify, the splitting can be hastened. A good agitator is essen- 
tial for saponificationm—by the use of “typhoon” agitator 
the time required for a normal saponification was shortened 
from 3 hours 28 minutes to 42 minutes. The sodium chloride 
saponification can be carried out by applying ammonia gas 
under pressure, while sodium chloride solution is run in. 
The excess of ammonia can be recovered, and the ammonium 
chloride remaining in the mother liquors used for regenerat- 
This 


not applied for economical reasons, may be 


ing ammonia. process, which has been known, but 


applicable in 
such countries as do not manufacture caustic soda, or make 
it in insufficient quantities—Abstract of paper by K. Loeff, 
Chemisches Zentralblat. 


Final Rosin Census for 1921 Issued 

Revised statistics for the turpentine and rosin industry for 
1921 have been compiled and published by the Bureau of 
Census in cooperation with the Department of Agricuiture. 
Production of turpentine in 1921 totaled 24,378,854 gallons 
valued at $13,356,790 and of rosin 1,661,624 barrels (500 Ibs.) 
valued at $10,796,975. Exports of turpentine were 9,267,959 
gallons valued at $6,032,012, and exports of rosin were 
1,001,542 barrels (280 Ibs.) valued at $5,201,963. Imports 
ot turpentine were 32,210 gallons and rosin, 29,030 pounds. 
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WHAT ABOUT COCOANUT OIL? 


Soap manufacturers have been watching the downward 
cocoanut oil during the 
They 


would go and to what extent it could again be used as a 


course of very closely past year 


ir more. have been wondering how tar it 


just 


cheap, or at least reasonably priced, ingredients for their 


products. Well cognizant of the advantages to be gained 


by the use of this material provided the price was right, 


they have been anxious to see it reach levels at which its 


use would again become more advantageous than the em- 


ployment of any or all of the numerous substitutes which 


came into use when the oil was exceedingly high in price 


and difficult to get even then. 


Recently, they have apparently reached the conclusion 


that despite influences which might well bring about even 
lower prices, the cost of the material had reached the 
point where it was a desirable buy. In fact, during the 
past two or three weeks they have been in the market to 
some extent and have purchased in sufficient quantity to 


cause an about face in the trend of prices and the begin- 


ning of what now seems to be a definite upward turn 


It is not to be expected nor is it expected by those in 
touch with the situation that values will recover more 
than a scant fraction of the loss since 1920, but the re- 


tiners here are inclined to be more encouraged over the 
situation than they have been in many months. Continued 
buying may well bring the material to the point where it 
again begins to show a profit for the crushers. It has 
not shown any such balance in the profit and loss columns 
for more than a year back. 

The position of the domestic refiner of cocoanut oil has 
not been an enviable one during the last two years. Fol- 
lowing a period of high and rapidly advancing prices 
during which the soaper was almost unable to use cocoanut 
oil in his products, the market took a pronounced and de- 
cided slump. The causes for this slump are easy to find. 
They rest very largely with the soap trade, although the 
restrictions on the use of the oil for edible purposes may 
also have played moderate part in the reductions in prices. 
With oil up around the 20c mark, it became practically 
impossible for the soaper to use the material to advantage, 
especially in the cheaper grades of his product. He was 
forced to the use of substitutes and he had no great diff- 
culty in finding them both in volume and at prices which 
materially reduced his costs. He has used these substitutes 
for some time now. Some of them have been in very 
general use for more than two years and to a large ex- 
tent. he has found them to be eminently satisfactory. It 
is true that they have not wholly replaced cocoanut oil 
nor have they been as good for all purposes as was the 
original product, but they have answered the purpose and 
few complaints have been received as to the character of 
the finished product when the substitutes were employed in 


manutacture. 7 ; 
Legal Restrictions 


Faced with a declining market and a considerable de- 
sree of difficulty in selling his product the crusher and, to 
some extent, the importer of cocoanut oil as well, started 
looking for a market to take the place of that lost during 
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the slump in the soap trade’s purchasing. The natural 
course to pursue in this line was the use o1 the product in 
food products At the outset this proved to be a tairly 
satistactory and reasonabiy broad market tor much surplus 
material. “ Adaitional relining was necessary but the prices 
at which the material could be sold in competition with 
animal fats were such that the refiner was compensated to 
a great degree tor his trouble and continued to make a 
moderate profit on his manufactures. Gradually, however, 
the competition of animal tats became more severe and the 
profits trom the production of edible oil became less and 
less. ; 

At about this time, which was only a few months ago, 
various states, especially in the West and the South, passed 
severe restrictions governing the use of cocoanut oil as an 
edible product. Particularly were these restrictions tightened 
on so-called “filled milk.” This product consisted of skim 
milk and cocoanut oil in such proportions as to compensate 
for the loss of fat through skimming. The retiners of oil 
had been selling considerable quantities of the edible product 
for use in this material, the finished product being used prin- 
cipally for the manufacture of ice cream and various confec- 
tions. A large part of this market now appears to have 
been lost to the cocoanut oil trade through the action of 
several state legislatures. However, the more important 
loss was in the use of substitutes in the soap trade as set 
forth before. 

The continued decline of the oil which reached a point 
below 8c per pound prior to the recent flurry became a matter 
of more than a little concern to the refiners. Prices were 
such that goods could hardly be sold at a profit unless the 
raw material, copra, were to be purchased at very low price 
levels. So low did the bid prices on this raw material be- 
come, that the producers of copra were practically unable to 
dispose of their stocks at prices yielding a profit. Hence 
importations of the raw material have latterly begun to 
fall off materially. They may be expected to continue light 
so long as the prices which can be paid for them are low. It 
will require quite a stimulus of buying in the oil to materially 
change this position. 

The Future of Prices 


As for the future of the market, there is room for grave 
doubt as to whether the soaper will be able to get his cocoa- 
nut oil much cheaper than he is getting it now. While there 
has been no large buying by the soap trade, upon which the 
refiners depend to a great degree for their sales of goods and 
while the restrictions on edible material are being tightened 
in all sections of the country with resulting smaller and 
smaller sales for the refiners, yet it must be remembered that 
there is always a limit beyond which it is practically impos- 
sible to send a product without so materially affecting pro 
duction that a recovery is inevitable. It begins to look as if 
that limit were close at hand in the cocoanut oil industry, 
especially as regards the domestic production. At present 
price levels there is not too much incentive for production 
even on cheap raw material. Further, there is a growing 
possibility of curtailment of imports of copra due to the low 
prices which are being and have recently been paid for this 
raw material 

The only thing which could bring about much lower prices 
for the trade would be a heavy accumulation of stocks in the 
hands of the refiners and the importers. Not much is known 
of the character or size of their supplies at the moment. It 
may be said without fear of successful contraversion, however, 
that these supplies, both of raw material and of the finished 
product are not large enough to withstand much buying on 
the part of the soap industry, without affecting the price of 
the material, that industry consumes cocoanut oil in 
trainloads 

Naturally, 


since 


a continued withholding of purchases on the 
part of the soapers might still further bring the market 
toward lower levels. It is questionable, however, if the 
soaper who sees cocoanut oil below 8c per pound for the 
first time in years will be able to resist the temptation to 
come into the market for supplies. As evidences of this 
condition of affairs, the recent purchasing of supplies by 
some of the soap manufacturers may be cited. } 
The Present Position 


The domestic refiners are now in a more favorable posi- 


THE AMERICAN PERFUMER 








SEPTEMBER, 192: 





tion than they have occupied in some time. Regardless of 
their stocks and of the restrictions which are being placed 
upon the use of the edible product, they have their product at 
the point where it 1s undemably an attractive purchase for 
the soaper. It is reasonable to suppose that he will be a 
buyer when prices are in the present vicinity or even a 
little higher. If the refiner can secure his raw material at 
reasonable prices and if he can get copra to make cocoanut 
oil near the 8c per pound level, he may be assumed to be 
about out of the woods. There will be a market for him at 
that level in the soap trade, to which, after all, he prefers to 
sell his product, both from the standpoint of convenience and 
from the standpoint of volume of sales. At the same time, 
the soap manufacturer may be expected to be fairly well 
satisfied to buy the material at that price level. 

There appears to be no reason to suppose that the restric- 
tions on edible products will do much harm to the refiner, 
Naturally, he would like to have this market in addition to 
the soap trade. It was and is still a lucrative business to sell 
edible oil at good prices to those who are permitted to use it. 
However, it is not likely that the refiners are spending a 
great deal of time crying over “filled milk.” They like the 
soap trade and they probably like the present outlook fairly 
well. ‘Soapers can hardly expect to get oil much cheaper. 
Economic reasons stand in the way of very much further 
reductions. Recent events in the market would indicate that 
they are well aware of the situation and that they are pre- 
pared to take advantage of low prices, or at least satisfactory 
price levels. If prices stay where they are, the soap maker is 
not going to worry very much. If they go higher, he always 
has at hand the remedy which he used before. Very few are 
being carried away by the rumors that tremendous stocks of 
goods and severe restrictions on trade in edible oil will mean 
ultra-cheap oil for themselves. They know the course of the 
cocoanut oil market too well. 


ESTIMATION OF TRIMETHYLENE GLYCOL IN 
CRUDE GLYCERINE 


The authors (L..V. Cocks and A. H. Salway) have pre- 
viously (Jour. Soc. Chem. Ind. 37, Trans. 126) described a 
method for this determination, involving a distillation of the 
crude glycerine and a determination of the density and 
apparent glycerine content (by the acetin method) of the 
distillate. From these data the trimethylene glycol content 
was calculated by means of two equations. Since in estab- 
lishing the equations it was assumed that no contraction 
takes place on mixing glycerine, trimethylene glycol and 
water, the calculated values are only approximately correct. 
In order to place the method on a more secure basis. the 
authors have systematically determined the densities and ap- 
parent glycerine content in series of mixtures of water, 
glycerine and trimethylene glycol. From these data curves 
were drawn and tables compiled from which the content of 
trimethylene glycol in any mixture of the three 
substances can be found. The details, including the tables 
and curves are given in the original paper. 

The trimethylene glycol used in these experiments was 
obtained by fractional distillation of the by-product glycerine 
(catch box liquor) resulting from the preparation of com- 
mercial distilled glycerine. A determination is carried out 
as follows: 100 grams of the crude glycerine are placed in 
a flask of about 600 c. c. capacity, fitted with a stopper and 
capillary inlet tube; an air condenser 2% or 3 feet long and 
a receiver are attached. Before the distillation is begun, the 
ipparatus is evacuated; the flask is then heated in an oil 
bath at 230-240° in such a manner that about one drop per 
second falls into the receiver ; this is continued until about 30 
ner cent of the weight of the crude glycerine has come over. 
The density and acetin value of the distillate are then 
determined. From these figures one obtains the trimethyiene 
glycol content by referring to the curves or to corrected 


possible 


equations.—Jour. Soc. Chem. Ind. 41, Trans. 17. Contribu- 
tion from the Research Laboratory, Lever Bros.. Por 
Sunlight, 


Mexico Raises Duty on Laundry Soap 
By a decree effective September 1, Mexico has increased 
the import duty on laundry soap from 10 centavos to 15 
centavos per kilo, equal to 7%4 cents for 2.2 pounds. 
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SOAP BASE FOR MILLED SOAPS* 


Milled soaps are the most recent and noteworthy achieve- 
ment of the industry of toilet soap manufacture. The mak- 
ing of toilet soaps, properly speaking, began in Germany 
with the introduction of cocoanut oil and palm kernel oil, 
the former of which is particularly well suited to the manu- 
facture of toilet soaps. Not only had soaps been made 
previously by the hot and half-warm methods, but also toilet 
soaps had been made by the cold method from cocoanut oil, 
and sometimes very good results were obtained. However, 
absolutely neutral soaps can not be made by the cold method, 
and even those which had been boiled had the great dis- 
advantage of drying out very noticeably during storage. The 
soaps made by the half-warm method were usually filled, 
and need not therefore be considered here. Furthermore, 
the soaps were far from satisfactory with respect to the 
coloring and perfuming operations, 

These disadvantages caused the manufacturers to con- 
ceive the idea of preparing a pure settled soap, carefully 
made from appropriate raw materials and of the right 
alkalinity, of drying this ‘soap in the form of shavings or 
or ribbons, and of coloring and perfuming the soap base thus 
prepared in suitable machines, subsequently pressing it into 
bars in the “ball machine,” and handling it thereafter in the 
same manner as cold-process cocoanut oil soap. 

Since the soap base loses up to 18 per cent of its weight 
in moisture during the process of drying in the form of 
shavings, the toilet soap prepared from it can not dry out 
further to any great extent, but remains fresh and uniform 
indefinitely. And since, moreover, a greater range of effects 
can be obtained in the coloring and perfuming of soaps made 
by this process, these milled soaps have sold readily and 
have largely displaced the cocoanut oil soaps. 

inferior soaps, some of which may even be rancid, are 
often found upon the market, in any case. These are al- 
ways the result of incorrect composition or, especially, of 
faulty methods of manufacture. It must be understood 
from the start that soap base can not be successfully made 
by inexperienced operators. On the other hand, thorough 
technical knowledge and experience are necessary in order 
to avoid the losses which may be occasioned by incomplete 
saponification and subsequent rancidity during storage, 
which losses may, in these times of high costs for ma- 
terials and transportation, be almost incalculable. Never- 


theless, there are many manufacturers today who do not 








take these circumstances into account, and thereby run 
fearful risks 

During the last years of the war, of course, the making 
of pure milled soaps had to be abandoned altogether on ac- 
h 


count of the shortage of fats and oils. Recently, however, 


it has been universally resumed, since suitable raw materials 
are again obtainable. The substitutes for toilet soaps which 
were made during the later years of the war, and which con- 
tained clay, kaolin or pumice stone, were so unpopular with 
the consumers that many manufacturers and dealers in 
Germany still have quantities of such goods on their hands, 
and do not know what to do with them. 

For the preparation of soap base it is necessary above 
all to employ fats and oils having as little odor as possible. 
Rancid fats therefore must positively be purified before 
use. This may be done by careful saponification of the 
free fatty acids and the most complete possible separation of 
the resulting evil-smelling soaps from the clear fat, which 


om — To 
From Seifensieder Zeitung 


Vol. 49, No. 21 


should then be odo 





or nearly so. What little odor 
remains will then disappear entirely in the soap-boiling, and 
the finished soap base, providing it has been carefully and 
skilfully made, can be used without fear that the milled 
soap made from it will become rancid in storage. If the 
fat, after being treated as above described, still possesses 
an unpleasant odor, and especially if the odor be strong, its 
use in the manufacture of soap base is strongly advised 
against, since the odor can never be entirely removed from 
the soap, even by boiling with several changes of water, and 
will always injure the perfume, or even overshadow it 
altogether. For this reason most bone grease, horse grease, 
and some grades of tallow are essentially unsuitable for the 
manufacture of the soap base. On the other hand, rancid 
grades of cocoanut oil, rancidified vegetable fats, margarines, 
etc., can be successfully purified by means of soda lye, and 
can then be used without harm, in mixtures. 

Many manufacturers employ this class of fats directly. 
without purifying them. But in such cases it has often been 
observed that the finished milled soap does not hold its per- 
fume, which changes even during the milling, or at least in 
the warehouse. Furthermore, such soaps usually become 
rancid much more easily than those made from purified fats. 

The preliminary purification of the fats to be used in mak- 
ing the soap base has other advantages as well. All mechan- 
ically carried impurities, such as splinters of wood, frag- 
ments of weeds, various kinds of dirt clinging to the staves 
of the casks, and other refuse, which is sometimes found in 
considerable amounts in soap grease, can be separated at 
the same time. Furthermore, inferior grades of fats can be 
made suitable for use by this means and, on account of 
their cheaper cost, will more than pay for the cost of treat- 
ment. Great care must be taken in the separation of the 
lighter particles of dirt, which do not sink in the fat like 
the heavy dirt, but may pass into the soap base, become 
disseminated in it, and afterwards cause ugly spots in the 
finished soap, which can not be removed. 

Second only in importance to the odor of the fats is their 
color. Although a pure white milled soap can not be made 
from a grayish or yellow soap base, still good clear shades 


can be obtained with such material, though they are limited 


to such colors as deep yellows or browns. It is obviously 
impossible to use pure white fats today in the manufacturt 
of a soap base, on account of their enormous price. In 


order to sell in a competitive market it is necessary to use 
pale yellowish fats, and to bleach the soap in the kettle. 
Fortunately there are today available several 


11 
excellent 


bleaching agents which, while not really cheap, still offer 
considerable advantages when the difference in price be- 
tween pure whité and yellowish fats is taken into account. 
Furthermore, the bleaching process is in no way harmful 
or costly, and can be carried out even by employes without 
technical training. For brown or other dark-colored soaps 
it is always: advantageous to prepare a soap base from 


dark-colored fats, which, however, should in no case have a 


strong odor. Even these soaps may also be bleached a 
little with advantage, in order to obtain brighter shades of 
color. Fats such as these should also undergo the most 
thorough possible purification before going into the kettle, 
in order to improve their odor as well as to remove all 
mechanically-carried impurities. 

Of course, fats to be used in soap base may be split 
before saponification, and be used in the form of fatty acids. 
In this case it is also essential to purify the fats and remove 
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he free fatty acids from them before splitting. This is 
rder to avoid Carrying useless ballast through the whole 
splitting process, and to prevent the hindering action ot 
dirt particles. Since the fatty acids resulting from most of 
the usual splitting processes turn out somewhat darker in 
than the original neutral fats, the resulting soap 
base will also be more deeply colored. This disadvantage 
can be easily overcome by subsequent bleaching of the soap, 
and is more than counterbalanced by the gain due to 
glycerine recovery. The saponification of the fatty acids 
can be effected with carbonate instead of with caustic alkali. 
This method, however, requires appropriate equipment and 
expert management and attention during the 
saponification. It is, therefore, not to be generally recom- 
mended 


1 
color 


1 
| 


especially 


white soap base, such as is used for pure 
soaps and often also for so-called shaving 
soap, used for pharmaceutical purposes, was formerly miade 
almost exclusively from pure white beef tallow and cocoa- 
nut oil, and was made with two or three changes, as is still 
done. Mutton tallow was never favored, for various rea- 
sons, Nowadays, likewise, the use of so-called by-product 
cocoanut oil, such as is furnished by margarine factories, 
is not to be encouraged in soap base. This oil consists 
largely of evil-smelling fatty acids, and, even aside from 
its reddish-gray color, which can be removed to a great 
extent by bleaching the soap, never gives a completely 
satisfactory soap base. The color and perfume, as well as 
the keeping quality of the finished milled soap, are bound 
to suffer For a soap base of the finest quality, therefore, 
only pure cocoanut oil should be used, free from admix- 
ture with palm kernel oil, which has a strong odor. 

The tallow, however, can be replaced advantageously, 
at least in part, by hardened oils, which are obtainable now 
at a fair price, and which are perfectly white and almost 
free from odor. Account must | 


First class 


white milled 


be taken, however, of the 
high melting point of the hardened fats, and sufficient quan- 
tities of soft fats or oils must be added to give the soap 
base plasticity enough to stand milling. In order to avoid 
the frequently repeated complaints concerning the slight 
solubility and poor lathering power of soaps made from 
hardened fats, there can be added, besides the other oils, a 
greater proportion of cocoanut oil to the mixture. The re- 
cently published investigations of Professor Leimdérfer have 
given valuable indications to the experienced technician with 
regard to the avoidance of such imperfections. It is impos- 
sible to give definite general instructions for the application 
of the methods and principles which Professor Leimdorfer 
has so generously made known. In any case, they can be 
adapted to present practice and utilized with success only 
by experienced specialists. 

As a rule, the stock for a first-quality soap base consists 
of 50 kilos of tallow, 30 kilos of cocoanut oil and 20 kilos 
of lard, peanut oil, bean oil or a similar oil or soft fat. 

The percentage of soft fat or oil is to be regulated 
entirely according to the melting point of the tallow used. 
lf a high-melting mutton tallow is being employed the pro- 
portion of soft fat must be correspondingly increased, while 
on the other hand the percentage of tallow should be 
greater the softer it is, or the more liquid the oils are. The 
tallow, lard, etc., are carefully saponified with weak soda 
lye, strengthened very sharply, boiled slowly for a few 
hours, and finally the soap is salted out to a soft grain. 

Great care should be taken to avoid an excess of salt, 
for otherwise scales are certain to form in the finished 


soap. The normal quantity is usually 2 to 3 per cent, 
reckoned on the fat stock, of dry salt, varying according 
to the water content of the nigre. If the strengthening 


has been considerable, so that there is quite an excess of 
caustic present, a perfectly clear brine will not be obtained 
with the use of so little salt. The brine must, in this case, 
be put in another container, again neutralized and, if neces- 
sary, be salted out more completely. Still, the soap base 
must be strengthened very strong at the first water be- 
cause the tallow is very difficult to saponify completely, 
and there is a risk, with insufficient strengthening, of in- 
complete saponification and consequent rancidity of the soap 
in storage 

It is well known that tallow, especially when it is fresh 
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and contains little free fatty acids, is difficult to saponify, 
In fact, it can only be saponified with weak lyes, and then 
only practically completely by long-continued boiling, If 


the strength, that is, the excess of caustic, be determined 
} 





after the boiling is done, and the soap is then allowed to 
stand over night and the strength again determined, it will 
always be found to have diminished. And the difference 


will be the greater, the greater the strength of the caustic 
lye used in the saponification; that is, the lower the 
content of the soap. Part of the excess caustic has ac- 
cordingly been consumed by the fat which had escaped 
saponification and remained in the soap. If the particles 
of fat which thus remained unsaponified had not found 
excess alkali and enough moisture, they would 


Water- 


sufficient 
have stayed unsaponified, distributed through the soap, and 
the result would certainly have been rancid milled soap, 
Many mistakes are made at just this point. 

There are soap boilers who deny the absolute necessity 
of the most complete possible saponification of tallow-like 
fats at the first change. They assert that in the 
saponification of the cocoanut oil, at the second change, 
these unsaponified tallow particles will not escape. This 
assertion is partly justified, because the greater part of even 
a tallow-like fat will be forced to saponify when the chem- 
ical reaction of saponification once gets started in the kettle. 
[his takes place, however, only during the actual course 
f the reaction, which is undoubtedly capable of bringing 
about the complete saponification of even difficultly 
fiable fats, in most cases. Such a condition only exists, 
however, when the amount of lye necessary for complete 
saponification of the fat, as well as a sufficient excess of 
lye, is already present in the kettle, and when the fat and 
lye are in adequate mutual contact. But these essential 
conditions are hardly ever met with in practice. 


following 


saponi- 


On one hand, a chemical reaction between fats contain- 
ing even a portion of tallow and a sufficient quantity of 
strong lye can hardly be forced to take place, even by 
boiling, while, if any quantity of cocoanut oil is present, 
the reaction would become so violent that the greater part 
of the contents of the kettle would undoubtedly boil over. 
On the other hand, if additions of water or lye were made 
in order to prevent boiling over, the reaction would be 
interrupted and hindered, so that a complete saponification 
would no longer take place. Continuing the boiling after 
this point will not bring about a complete saponification so 
long as the stock consists largely of tallow and the nigre 
contains insufficient moisture, for the gradually continuing 
saponification process proceeds very gently and slowly, and 
can no longer carry along with it the difficultly saponitiable 
fat particles. The real reason for the above-mentioned 
prejudice on the part of some soap makers is either that 
they lack the necessary equipment, particularly a second 
kettle to hold and work up thick soapy brines, or else pure 
convenience and the desire to save trouble. This prejudice, 
however, is, as has been shown by the above considerations, 
unfounded, and leads to a dangerous self-deception. 


(To be Continued ) 


A NEW VEGETABLE OIL IN MEXICO 


The ‘Chamber of Commerce, Mexico City, issues this re- 
port: “There is a new Mexican oil coming into the field. 
This comes from the seeds of kapok, the Mexican tree 
cotton. There are great forests of this tree cotton, in three 
states of Mexico. The cotton lies inside of large pods, 
with thin shells, and is very easily extracted. The cotton 
is full of large seeds. A machine was invented by an 
Englishman and a German, working together, to gin this 
cotton. A German house in the City of Mexico has just 
bought several of the machines and has begun the manu- 
facture of the oil, selling it locally and to the states. The 
oil is said to be the equal of sesame, and the seeds produce 
one-fifth of their weight in oil.” 


Tallow from New Zealand 


According to Vice Consul in Charge John E. Morgan, 
Wellington, New Zealand, the exports of tallow to the 
United Kingdom and the Continent during April amounted 
to 3,109 tons. 


» 
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SOAP MAKING GREAT GREEK INDUSTRY 


Next to the olive oil and wine industries, the production 


of soap is the 
savs Acting Commercial 


industry in 
Hall in a 
\ccording to the 


manufacturing 
Attache R. O. 


largest export 
Greece, 
report to the Department of Commerce. 
Greek census of December 18, 1920, there were in the coun- 
try at that time 134 soap factories, employing 675 workmen 
184 horsepower. 


present, 


ind utilizing This census is presumably 


fairly accurate for the 
Practically all of the soap normally exported from Greece 
the nearby countries, chiefly Turkey, Yugoslavia, 
Bulgaria, and North Africa. In 1922, soap was the sixth 
largest item of Greek export, with a valuation of approxi- 
mately $1.500,000. In 1919, the record year, Greece ex- 
pe rted soap to the value of $2,624,000. 
In general, Greek soap factories are located in the dis- 
tricts producing the greatest quantities of olive oil. A large 
part of the soap produced contains no ingredients other than 
low-grade olive oil, olive stone oil, and caustic soda. Im- 
ports of caustic soda into Greece vary between 2,000 and 
2000 tons annually, Relatively small quantities of oleo oil, 
stearin, coconut oil, and other materials also are imported 
by the soap industry. It is understood that the soap fac- 
tories in Macedonia use a larger production of animal] fats 


goes to 


than do the factories in southern Greece. 

Most of the Greek soap is white or green laundry soap 
of three qualities. The better of these grades is used for 
toilet purposes. A few plants scattered through the country 
produce perfumed toilet soap, but large quantities of the 
fancy grades are imported from England, France, and Italy, 
England furnishing the largest amount. 


APPARATUS FOR PURIFYING FATS 


(French patent 533,275, Franz Gruener.) The apparatus 
consists of a double-walled vessel, the lower part being cone- 
shaped. Hot or cold water can be introduced into the 
jacket. The fat is melted in the vessel, whereupon the water 
and impurities sink to the bottom. The warm water is then 
removed from the jacket and cold water is run in, causing 
the fat to solidify again. The water and impurities are let 
out at the bottom. 


Determination of the Iodine Number of Fats 


The new method proposed by Hildt for the determination 
of the iodine number has been subjected to a critical study 
by B. M. Margosches and R. Baru (Zeitschr. f. angew. 
Chemie, 1921, No. 34, p 454-456). It was found that the 
numbers obtained with a solution of iodine monochloride and 
carbon tetrachloride only correspond with those determined 
with the generally used solutions of Hubl and Wijs, if the 
surplus of halogen is insufficient. Halogen addition and 
halogen substitution take place according to the degree of the 
halogen excess and the time of experimentation. Exactly 
corresponding values can only be obtained, if the tests are 
carried out under certain conditions. 


Process Patented for Making Glycerine 


\ustrian patent number 88,188, assigned to F. Bayer & 
Co., is concerned with a process of manufacturing pure gly- 
cerine. Liquids which contain glycerine are treated with 
lead compounds, such as lead oxide or lead hydroxide. The 
result is the precipitation of a lead glycerine. This com- 
pound is then heated with water under pressure or with the 
addition of alkali. Pure glycerine is obtained in this manner. 


Naval Stores Regulations Delayed 


Preparations under the regulations under the naval stores 
standardization and branding law is being delayed by illness 
in the office of the solicitor of the Department of Agriculture. 
Dr. F. P. Veitch, in charge of naval stores work in the 
department, hoped to have the regulations issued in tenta- 
tive form by August 15 for criticism of the trade, but it 
appears now that they may not be issued for several weeks. 
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FEATURES OF SOAP MATERIAL MARKET 


(Continued from next page) 
not until the new crop cottonseed oil is available. 
Olive oil foots have been steady but without large trad- 
ing. There is, however, a fair demand for September and 
October deliveries. 
September 14, 1923. \. H. Horner. 
Industrial Chemicals 
The market in general is in somewhat better shape than 
it was a month ago, but as yet there has been no great 
increase in the prices of the leading materials. From the 
soapers’ standpoint, the situation is satisfactory. Caustic 
soda and soda ash are costing more to produce but they can 
be bought at the old prices on contract. This has led to a 


considerable amount of early season contract business, which 


in some quarters is believed to presage a contract season 
close to record volume. The weak spots in the market 
during the last month have continued to lie in the bleach 


and chlorine groups which have been weak and unsettled 


with great pressure to sell on the part of makers who hold 
stocks and an ever decreasing level of prices. Caustic 
potash, after a period of great firmness weakened sharply 
upon receipt of news to the effct that the German manufac- 
turers had broken with their Hamburg exporters and were 
now willing to sell direct from their factories in the export 
market. This resulted in lower prices for shipment as well 
as on spot, but also in a marked recession in demand as 
buyers decided to await further’ developments. Toward the 
close of the period, a Ruhr agreement seemed to be nearer 
and possibly lower prices on chemicals from that section of 
Germany are to be expected on this news. Buying should 
be better in the near future and at that time, prices may be 
expected to stiffen. It has already improved to some extent 
but the market was not in shape to immediately respond to 
the stimulus of better business. It may respond at any mo- 
ment, however, and early purchasing will certainly not be 
amiss this year. 


Other Soap Materials 


The naval stores situation has not shown any material 
change during the last month. There has been some im- 
provemnt in the demand from the soap trade here and other 
consuming industries have also taken rosins in sufficient 
quantities to hold values steady. Lack of export demand 
is the thing which has prevented any great degree of firm- 
ness from manifesting itself in the trade. There may be 
higher prices later but demand for export will certainly have 
to improve considerably if this is the case. Stocks in the 
South and here are ample and it will require quite a bit of 
buying to deplete them sufficiently to alter the appearance 
of the market. 


Vegetable Oil Exports 


Exnorts of cocoanut oi! during June amounted to 1,016 926 
pounds, valued at $96.035; crude cottonseed oil 175.238 
pounds, $17,428; refined cottonseed oil, 1,520,414 pounds, 
$203.500; linseed oil 334,643 pounds, $47.583: soya bean oil, 
86,659 pounds. $11.063; corn oil. 355.140 pounds, $44.307; 
cocoa butter 132,323 pounds, $37,114. Canada, Mexico, Cuba 
and Nicaragua took large shipments. 


Cocoanut Oil in the Philippines 
\ cablegram reports that cocoanut oil trading in the 
Philippines continued inactive in July, due to lack of demand 
from the United States. Early recovery was not expected 
and production was still low. The month’s exports were 
7,000 tons. 
Facts About Turpentine and Rosin Trade 
Copies of Department of Agriculture Cireular 258, 
Turpentine and Rosin. by V. E. Grotlisch mentioned in our 
May issue, may be obtained free of charge by writing to 
the Department of Agriculture, Washington, D. C 
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MARKET REVIEW ON TALLOW, ETC. 





TALLOW 
(Written Specially for This Journal) 
With the latest sales of New York extra grade at 8! 


ex-plant, also 83g cents delivered, the market has practically 


; cents 
reached the highest point since its recovery from the 656 


cents-634 cents level. 


4 

Greases, in line with tallow, have been strong and steady 
with good quality house grease at 7'4 cents per pound 
loose and other grades selling at relative prices depending 
on acid and quality. 

The middle western and western markets have also been 
firm, but some of the largest buyers are now disposed te 
stand by and await further developments which may lead to 
a recession in prices as considerable stocks have been with- 
held from the market to secure more money. 

A good part of the recent advance in values was war- 
ranted as the drop in prices from the 93¢ cents level for 
New York extra grade to 65¢-634 cents took place dur- 
ing a period of about six weeks. 

South America is again offering good quality stocks at 
prices very close to the prevailing New York market which 
should operate to stem the recent advancing tendency. 

September 15, 1923. Topras T. PERGAMENT. 


GLYCERINE 
(Written Specially for This Journal) 


Since our letter of August 14, no change has been made 
in the regular quotation for Chemically Pure; for some 
time, the figure has been 17% cents, both East and West, 
but within the last week, Chicago refiners have dropped 
their price to 17 cents. These quotations are subject to a 
discount, especially for round lots. Important powder man- 
ufacturers have bought considerable dynamite within the 
past two weeks, which has strengthened the market, with- 
out advancing the values of Crude or Chemically Pure. 
The higher price of tallow and other soap making material 
is also having some influence on the market, although it is 
more in the nature of stabilization than an advance in price. 


The active season for Chemically Pure is approaching and 
if it comes up to expectations and the demand for dynamite 


continues, we must be prepared for an improvement in price 


for all grades. Glycerine is still below its real value and 
5 cents per pound below pre-war figures, having only been 
kept down because of a supply of war explosives, which 
the powder makers have utilized, to displace nitroglycerine 
powder This situation will end sometime, but just when, 


is not known, for the explosives sold by the Government 
were of large quantity 


September 17, 1923 W. A. Stoprorp 


VEGETABLE OILS 


ritten Specially for This Journal) 


All vegetable oils seem to be in a very firm position right 


(H 
now and the general consensus of opinion is that prices will 
not recede during the next twenty or thirty days but rather 
that slight advances may be seen in some of the oils during 
this time. 

Cocoanut oil holds very firm and the market shows no 
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signs of weakness. In fact, Copra is strong and rather diffi. 
cult to obtain excepting at high prices, and with this situ- 
ation as it is many factors look for a higher market. 

Palm oils are very active and at this writing quite a 
number of inquiries are in the market for Niger, Lagos 
and other grades. The prices of Palm oils today, according 
to many opinions, are low compared with tallow and with 
Palm oil selling at a comparatively higher price in the United 
Kingdom traders and importers here are not at all anxious 
sellers at present levels. 

Crude cottonseed oil is scarce. Sales were made at 10% 
cents in the South. The difficulty in purchasing crude cot- 
tonseed oil brought out a very heavy demand for crude corn 
and also Soya bean oils resulting in higher prices for both 
these commodities. Present stocks of corn and Soya bean 
oils are not very plentiful and are held by strong hands, 
There seems to be no immediate relief in sight or at least 


(Continued on Preceding Page) 


SOAP MATERIALS 


Tallow and Grease 
Tallow, New York, Special, .0634c. Edible, New York, 
08. Yellow grease, New York, .06@.07. White grease, 
New York, .08@.09. 


Rosin, New York, Sept. 15, 1923: 


Common to good ee eo cbnaeontels 6.00 
Peaiueneeme eee N:P ASC siaantrawns 6.00 
i, “eabanceneda Sviiee | a ar 6.00 
re cr | a ee ae 6.10 
SR occa antindiran Ge i Uh recaceces 6.10 
DR: cnaueaniesanixe ee A Whe xen tengees 7.0 
Starch, Pearl, per 100 Ibs............ sesecsguae @ 
Starch, Powdered, per 100 Ibs............ 312 @ 
Stearic acid, single pressed, per Ib. ........ 12 @ 
Stearic acid, double pressed, per lb......... 1234a 
Stearic acid, triple pressed, per Ib......... .1442€@ 
Cavceie. ©). 1 OE Wik csc cavsccece nc . 7YZ@ 18 
Glycerine, dynamite, per Ib. ............0... 16% 
Soap lye, crude, 80 per cent, loose, per Ib... 11% 
Soap lye, saponification, 80 per cent, loose, 

Sk. sve ecctvatduerxwuskeraeevanes 13 

Oils 
Coconmit edible, per WD. ou.5 isasvcecv ese cs ll @ 114% 
Cocoanut, Ceylon, Dom., per Ib............ 09%z@ .09% 
Pete, LAO6, PEF Tic ic. ccceccss escncs oe ae ee 
PR PON WORE Wii o's kick sy6 80 wrwss cece ened 0634@_ .07 
eee, WOPNOL. DOC Th. cad is vesicwsicnes O83%4@ 09% 
Cotton, crude, per Ib., f. o. b. mill ......... 09 @ 09% 
Cotton, refined, per lb., New York........ ALY@ 12 
Soya Bean, per Ib........ 4 Sans ne iathlelsce 
Corn, crude, per Ib.... eee Oe 12%@ .12% 
Castor, No. 1, per ae i cieoe hack ... Lda 
Castor, No. 3, per lb.. 124@ 
Peanut, crude, per lb..... satura Reidel ai 15. nominal 
Peanut, refined, per lb. lke Rie dia ; 16 nominal 
Olive, denatured, per gal... ; success Oo tae 
Olive Foots, prime green, per lb.... acai O8Y2@_ .09 
Chemicals 

Soda, Caustic, 76 per cent, per 100 Ibs..... 3.35 @ 3.75 
Soda Ash, 58 per cent, per 100 Ibs....... 175 @ 2.10 
Potash, caustic, 88@92 per cent, per Ib., 

he, Rate aker aera Pere Sethe gare 074%@ 09 
Potash Carbonate, 80@85 per cent, per lb., 

_ ey eee ae tener a aki ati 06%4@Q@ .07 
Salt, common, fine, per 100 Ibs............. nominal 
Sulphuric acid, 60 degrees, per ton......... 10.00 @11.00 
Sulphuric acid, 66 degrees, per ton........ 15.00 @16.00 
ORR, COUSINS, DOP Wysiisis eckiccscccavccn 05%2@ 6 
a ee ae ee O5¥%e4@ .06 


Zine Oxide, American, lead free, per lb. ... .08%@ .09 
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her diffi. 
his situ- 
et, 
quite a 
| IRALIA 
ccording 
ind with 1 
‘ona The Uni 1B 
anxious 1€ niversa ase 
at 10% . . ° . 
on If any perfume base may be said to possess the attribute of 
ade corn universality it is IRALIA, “Naef,” since there are few, if any, 
— — compositions in which its employment will not be attended by 
ya bean > : ’ 
s hands, highly advantageous resultants. 
at least 
Unequalled and inimitable, there is no substitute for IRALIA, 
“‘Naef,” in any of its multifarious uses. It is unique and a valued 
and indispensable resource of the greatest perfumers of the world. 
v York, 
grease, 


| UNGERER & CO. M. NAEF & CO. 
600 NEW YORK GENEVA 


6.00 
6.10 
6.10 
7.0 





ee A 


of OIL PATCHOULY 





iso 
“Staff Allen’s”’ 

114 taf en's 
09% 
: 07% 
) .07 
ro MPLOYED in such small proportion as must ever be the case in 
Y U7? . e . 
) 12 perfumes, the cost of the Oil Patchouly used is too small for serious 
7 12% consideration. 
| Judged from the standpoint of resultants its importance is so inestimable 
— as to render attempted minute economies through the substitution of inferior 
) 1.20 Patchouly not merely injudicious but stupid. 

0 

Enlightened self interest demands selection of the finest available Oil 

3.75 9 Patchouly, ‘Staffallens. 

2.10 D 

09 


e UNGERER & COMPANY New York 
11.00 STAFFORD ALLEN G SONS London 


16.00 
) 06 








68 THE AMERICAN PERFUMER SEPTEMBER, 


OO, 0, oo, 


1923 





A. Boake, Roberts & Co, Ltd. 


Carpenters Rd. Stratford, London, E. 15 
ENGLAND 


Cables: BOAKE, LONDON Telephone; MARYLAND 1050 (4 lines 


Codes: A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION—BENTLEY’S—MARCONI 


Aeroplane Showing Road, 


Rail and Water 


Facilities 


Photograph of our 


Works 





Manufacturers of 
SYNTHETICS 
ABRA AND ISOLATES 


OF GUARANTEED PURITY AND ODOR VALUE 





AMYL SALICYLATE LINALOL AND ESTERS 

CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 

CITRAL MUSK XYLOL 100% 


CITRONELLOL AND ESTERS | ppeny, ETHYL ALCOHOL 
ETHYL PHTHALATE AND ESTERS 
GERANIOLS AND ESTERS RHODINOL AND ESTERS 


| ISO EUGENOL THYMOL B.P. 
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punensemens aS - nae os = - anene = = = 
2. 4. 0. ©. @. ©. @ © © & © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © ©. ©. © © © 0. Oo, SO. 0.9. 2. 2. 0. © % ©  % © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © © o © © © 
i Sregeetenseapeate conten eeteetentpatp cece ode EK FEE EE EF EK EEE EE EK EK KF EEE FF 
























Postectectec este ttectectectestectactastas?. 2% % .% 4 ae > - 
Sn Na OK ee ee ee — 
> . Pte Oe OOO OF 98 OF 08 00 Ot 00 oer od oe ree reson tee eet ee renee testes eetestestestos 2 

7? ¢ nnn eee rner re te tert tetera tartar ter tar tge teeter Natt eetao ta et et et eto CoeL ot oe ots eters oecoesotcoasoe toe tosteeteetoeteeteatoaeets 4) 


SpkoPoPodtotetadaladaPadiat. pp, 
oaseetoctoeteetoeteeteetoeten’ orlessoesoetoeteeteetoetoetoeteeteetes totes testes teeteetoe®, 
arte eat teeta teeter ets wt ew swt ot eset onset ee loalee leer otseeroeseereeosteetoetostoetesteateeteeten 


= ~ -_ 
Pac%actns®, 
| eSoetoss 











THE AMERICAN PERFUMER 


923 






SEPTEMBER, 1 


Societa Italo-Francese 


per Industria dei Profumi e dei Prodotti Chimici 


VALLECROSIA (Bordighera) Italy 





Works at Vallecrosia 


Other Works at FONDI (Caserta) and St. Marie de Madagascar. 


—We deliver from our own plantations the same products manufac- 
tured till to-day only by the Grasse Industry. 

—Our plants are equipped with the most modern and perfected 
apparatus. 

—Our flowers do not suffer during transportation, as the works are 
right amidst the plantations. 

—OUR WORD IS QUALITY: WE SELL WITH ABSOLUTE 
GUARANTEE OF PURITY. 


NATURAL CONCRETES OF FLOWERS atsotutes and tiguides 
| ESSENTIAL OILS Rosemary, Thyme, ete.” 
FLORAL WATERS 
FLORENTINE ORRIS {ens 


a Samples and Prices on Request 
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Is Bound To Create 


The artistic container is long remember- 
ed, sometimes longer than the name of 


a Favorable Impression 


child invariably attract new customers as 
well as hold the friendship of old ones. 


ee 








the product it holds. 


SS 


Let us co-operate with you in your con- 
tainer problems. 





od 


Containers created by Alderman-Fair- 


ALDERMAN-FAIRCHILD COMPANY 


Container Craftsmen 


= 


WM. H. GREEN 


Rochester, N. Y. 


A. E. GRATE 
Wessern Representative 








q) 
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ESSENFLOUR PRODUCTS ro. 
MYSORE 6S. INDIA) 


ttial Oils and Manufacturers of Perfumery Product 


lala 


Sole Consignees and Distributors 


MYSORE 
SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias. 


Samples and prices will be readily furnished on application to 


sole representatives 


Sole Agents U.S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 New York City COSCASPDEN, N. Y 











72 THE AMERICAN PERFUMER SEPTEMBER, 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 
AROMATIC CHEMICALS AND SYNTHETIC 
FLOWER OILS OF OUR OWN MANUFACTURE 
Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70%  Wistaria 
Lilac Sweet Heliotrope Fleur to 90%) 
SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 
Sole representatives in the United States and Canada for the following firms: 
SCHMOLLER AND BOMPARD 


GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


Can Offer at Attractive Prices 


Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 
Aldehyde C 14 
Benzyl Acetate 
Benzyl Benzoate 
Linalyl Acetate 
Methyl! Anthranilate 
Violet 100% 
(Alpha Beta-Methy]) 








MESSINA, ITALY 





SPECIALTIES 
Mandarin 
TERPENELESS 
Bergamot 
TERPENELESS 
Lemon 

TERPENELESS 
Orange 

TERPENELESS 


=! As well as all other Handpressed Oils 
D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
Free of Charge. 


| MARIO DE PASQUALE 


1923 





Harmonious, Colorful Decorations for | AN We 
Bottle, Jar or Box 


STANLEY ii 


EMBOSSED METAL LABELS 


With Patented Gummed Paper Backs 


THE STANLEY MANUFACTURING G. 
DAYTON, OHIO 


Write for Samples and Name of Nearest Representative 


7 > AL AUIIT) © y 
~ 
Ba ent . 

»)) a . 













ALL WORK #? QUALITY 1s 
NOT MADE BY CHANCE 


An article made for cheapness and not for excellence of 
workmanship is, when justly estimated, attended with 
much less profit to the buyer. 


STANLEY’S GUMMED EMBOSSED METAL SEALS 
AND LABELS are a perfect combination of the finest 
workmanship and materials that come through years of 
experience. 


We realize that our future growth and progress depend 


upon the artistic worth, durability and satisfaction to our 
patrons of every seal or label sent out from our factory. 


Get in touch with our nearest representative or write direct. 


MR. S. WOODSON HUNDLEY - New York City Representative 
202 W. 92nd Street, Phone Riverside 9830, NEW YORK CITY, N. Y. 


MR. CHARLES A. RINDELL - Middle Western Representative 
Suite 505 Garrick Building, 64 West Randolph Street, CHICAGO, ILLINOIS 
MR. R. F. STIDHAM - - - - California Representative 


P. O. Box 141, CAKLAND, CALIFORNIA 


MR. RICHARD HOFMANN .- Southern California Representative 
1407 Detwiler Bldg., Phone 64158, LOS ANGELES, CALIFORNIA 


MR. BURTON COOPER - Boston and Vicinity Representative 
173 Milk Street, BOSTON, MASSACHUSETTS 


CLEVELAND NOVELTY COMPANY - Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO 


PINTO & MALABEL - - - - Southern Representative 
524 Jefferson County Bank Building, BIRMINGHAM, ALABAMA 


The STANLEY MANUFACTURING CQ, 


Sf DAYTON, OHIO 


American Manufacturers of Toilet Articles Ass 


See other side for Samples of Stanley Labels 
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Oil Peppermint UV. S. P. 
Redistilled 


Finest quality 
e 
Oil Lavender 


35%o—40% 


e 


Oil Geranium 


African-Bourbon 


e 
Thymol 
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Correspondence Invited 
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PRIVATE BRAND 


Perfumes 


- 
— 
~ 


Creams Powders 


Lotions Shampoos 
Shaving Cream Lipsticks 
Evebrow Pencils 


Compacts 


(Powder and Rouge) 


eae 


HAND PAINTED VANITY CASES 


-> 


QUALITY SERVICE PRICE 
With these three fundamental principles of 


success we desire to serve your require- 
ments in the complete cosmetic line. 


All Items Under Your Own Name if 
Desired 


A complete factory equipped to efficiently : 
and quickly fill your orders the same day 
they are received. Owning our own build- 
ing, we are in a position to quote low prices. 


Check the following listed items that inter- 


est you. Write us on your own letterhead 

for prices. No order too large or too small. 
' 
; 

Rouge Compacts Creams 
All Shades All Shades Cold Cream j 
All Sizes All Sizes Vanishing Cream f 
Matching all odors a i 


Astringents, etc 


Hair Preparations 


Bay Rum, Lilac, Eau de Quinine, Olive Oil Manicure Requirements 
Shampoo, Bandoline, Ete. Face Lotions 
Write Today. 
Salikof and Belle Hovey 
. ’ > 
Laboratories | 


126 No. 3rd St., Philadelphia, Pa. 
(Phone Market 3037) 
New York, 1340 Broadway 
(Phone Fitzroy 3333) 


aaa 
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HIGHEST HONORS AWARDED 
AT INTERNATIONAL EXHIBITIONS FOR 40 YEARS 


DE LAIRE 


The Pioneer Line of 


Synthetics for Perfumes and Soaps 


CASSIE JASMIN NEROLI 


Ambre 83 Bouvardia Civette 
Cyclamen Jacinthe Lily of the Valley 
MoussedeChypre Mousse deSaxe 
Sweet Pea Tilleul, etc. 


Alcohol Cinnamic Alcohol Phenylethylic 
Hydroxycitronellal Ionones Musks, etc. 


Apply for price list and samples to FABRIQUES DE LAIRE 
DODGE & OLCOTT CO. ISSY (near Paris) 
New York and CALAIS 


FRANCE 


Sole American DIstributers 
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RE you contemplating . 
new and distinctive 
packages for your 1924 

Vanity Compact business ? 


time and cooperative effort. 


Quality at reasonable cost and 
individuality of design can 
only be achieved through a 
mutual understanding of your 

requirements and our ability : 
to meet them. 


Successful results require | 


If your thoughts are running 
in this direction, let us coun- 
sel with you. 


Se eR gee 


AUGUST GOERTZ & CoO., Inc. 


=== BETTER METAL VANITY CASES 


276 Morris Avenue Newark, N. J. 
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E beg to announce to the 

trade at large the issuance 
of U. S. Patent No. 1,465,535, un- 
der date of August 21, 1923, cov- 
ering the novel construction used 
in our Valmont Puffs. 


The novelty and utility of this 
puff is attested by its widespread 
use and by the numerous attempts 
at duplication by other puff manu- 
facturers while the patent was be- 
ing prosecuted. 


THE AMERICAN 


PERFUMER 


WE also wish to announce the 
adoption of our patented 
one piece fluted top and handle 
for the double compacts. 


This construction gives the re- 
quired thinness with the added ad- 
vantages of the firm, substantial 
handle, and the beautiful effect 
produced by the fluted silk. It is 
the greatest addition to the ap- 
pearance of the double compact 
box since the advent of the box 
itself, Samples on Request. 


(Infringements of the Patent above 


referred to will be prosecuted) 


Capacity 950 gross per day 


Valmont Manufacturing Co. 


INCORPORATED 


35 York Street 


Brooklyn, N. Y. 
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“De Luxe Art Metal” 
Gold-Dipped or Steel-Oxidized “ 


LiP-STICK CONTAINERS 














their bewitching faces in full. 


A big furore is certain—better 
hurry! 


Samples and Prices on Request 


De Luxe Art Metal Corporation 
New York City Office: 1123 Broadway 
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can now be had with ‘ 
ieeniieaimnniinaipinamemntia : 

e e e * e 9 
Diminishing Mirrors : 
—so that Madame et Mademoi- i 

selle can now see beautifully not f 

only their colorful lips but also . 


—— 


( % 
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| Opening for § 

refilling ere 
Escape of Ppow- & 
der prevented 
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ot ABSOLUTELY NEW! 


“WOOLVANITY”- 


(TRADE MARK) 


A NEW vanity 
case made with 


utmost exactness, and 
containing a full vision 
mirror, with a refill- 
able powdering  sur- 
face of the highest 





les} Oy snap. grade pure lamb’s 
wool. Exterior 
made in both white 
and gray imitation kid 
with stitching to 
4 match. Sealed indi- 
Full d , i % 
Size vidually in Sanitary Full 
, Size 
Glassine Envelopes. 
Patents Pending 
OPEN CLOSED 
Showing full vision mirror, method of filling, | | Showing powdering surface and mirror concealed 
perforations in lamb-skin permits powder to come —a feature that keeps both mirror and powdering 
through to surface of wool evenly. surface absolutely clean and sanitary. 
ABSOLUTELY THE NEWEST AND MOST ORIGINAL 
VANITY YET DEVISED FOR MILADY’S USE 





“FILL-ME” 
“DUCHESS” 











Prices on request. 


Let us quote you on our compact puffs. 


‘“nLim LL, R, Rose Beauty Propucts Corp. 


Manufacturers of Patented Powder Puffs and Novelties 


817 Chapel St., 


AS A MAN LOVES HIS CIGAR, SO DOES A LADY LIKE 


OUR PRODUCTS. 


“EVERY PUFF A eesemneaitmiieenee 


New Haven, Conn. 


“LA PRINCESS” 
“BEAUTY” 
“SENORITA” 


LTT TTD iii saeaiiaaiuel 
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Romping School Kids 


Hardly a care in all the world— 


Much like the many men who 
rely on us for producing com- 
pacts, lip sticks, and eyebrow 
pencils. 


“Heartaches” —is that what the 
coming Holiday Rush Season 
will mean to you, on account of 
manufacturing difficulties? It 
holds no fear for us, nor for the 
many well known firms whom 
we serve. 


If you sell compacts, lip sticks 
or eyebrow pencils you ought 
to know us. 


Prices are right 


Julius Schmid, Inc. 


439 West 55th Street 
New York City 
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Matiéres Premieres pour la Parfumerie 


Producers of highest quality 
CONCRETES—LIQUID ABSOLUTES—NOVA ABSOLUTES—POMADES 
ABSOLUTES COLORLESS—RESINOATES 
ESSENTIAL OILS—FLORAL WATERS—CONCRETE ORRIS FLORENTINE 


OIL OF YLANG YLANG MAYOTTE 


Possesses a sweeter and more flowery character than the Bourbon Oil. The high cost of 
the genuine Manilla distillate—when obtainable—should be an incentive to the perfumer 
to test the Mayotte Oil, 
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which, we believe, has won permanent favor with American 


e-Paens 
Wt 

5 

rt 


e) 


A 


WI 
jenna 


uke 


Samples and prices will be sent on request 
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COMPLETE STOCKS NOW CARRIED IN NEW YORK 
And at branch offices. 
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EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA 


JULIAN W. LYON & CO. 


INCORPORATED 


i) Cable Address 35 FULTON STREET Telephone 


“Julyon” New York Beekman 3040-3041-0657 
NEW YORK 


Chicago Office: Philadelphia Office: Memphis Office: 
A. C. DRURY & CO. CG Sooner. 


Manager LILLY BROKERAGE Co. 
420 Rush Street 689 Drexel Building 472-480 Union Ave. 
Telephone: Central 2349 Telephone: Lombard 3616 Telephone: Main 5127 
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REGGIO, CALABRIA, ITALY 
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PRODUCERS OF HIGHEST QUALITY 
OIL BERGAMOT OIL MANDARIN 
OIL LEMON U.S.P. OIL ORANGE U.S.P. 


COMPLETE STOCK CARRIED IN NEW YORK AND AT 
BRANCH OFFICES 


IN ORIGINAL UNOPENED CONTAINERS 
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Exclusive Agents for United States and Canada 


JULIAN W. LYON & CO. 


INCORPORATED 
35 Fulton Street New York 
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ESSENTIAL OILS FRUIT FLAVORS OLIVE OIL 
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NEW CROP 


Pure Spanish Oil Neroli Bigarade Petale 
Pure Spanish Oil Geranium 
Pure French Oil Geranium Pays 
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Chicago Office: Philadelphia Office: Memphis Office: 
A. ©. aque & CO. c. H. CAMPBELL, Manager LILLY BROKERAGE CO. 
sh St. 689 Drexel Bidg. 472-480 Union Ave. 
hietoes “eine 2349 Telephone: Lombard 3610 Telephone: Main 5127 
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H. W. EDDY 
“The Bond Man” 











A Straight Talk to Manufacturers of 
Flavoring Extracts, Medicinal Prepa- 
rations and Wholesale Druggists: 


By H. W. Eddy — The Bond Man 


Y business is to relieve you not only of the 
M expense, but also of the annoying delays and 
correspondence which so frequently are occasioned 
when applications for permits, supplementary forms 
and other declarations required under the Pro- 
hibition laws are not properly drafted when sub- 
mitted to the government. 


Most bonding companies sell you the bond and you 
prepare or have prepared at considerable expense, 
the applications for permits and other necessary 
documents. My clients are relieved of the expense 
and annoyance of these troublesome matters. All 
details are taken care of by me—the applications for 
permits, supplementary declarations and the tabu- 
lating of the information required by the government 
is done at my office and forms are sent to applicants 
all ready for their signatures. They are then signed 
and returned to me. All documents are carefully 
checked and re-checked at my office before being 
sent to the government. 


No charge is made for the extensive service I render 


my patrons—the price at which bonds are sold is 
the same as others charge. 


Let me tell you more about my service—there is no 
obligation. 


H. W. Eddy—The Bond Man 


506 Olive Street St. Louis, Mo. 
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Scientific Utilities Co., Inc. 
18 East Sixteenth Street 
NEW YORK 


Hamburg 


Plain and Colored 
Perfume Vials 


Latest Designs 
Largest Assortment 
Prompt Deliveries 


i undersigned company takes this opportunity of acquainting 
the perfume public with the fact that it has undergone a com- 
plete reorganization both inside and outside. 





At the same time, it has increased considerably its facilities for 
the manufacture and sale of plain and colored striped perfume vials, 
with rod stopper and cap, or with constricted neck, at prices that are 
lower than that of any other firm in this line; at the same time 
keeping up the best standard of quality and workmanship. 

We defy comparison. 

We carry the largest stock on hand, hence are ready to mak: 
prompt and quick deliveries. Ask for new price list. 
















SCIENTIFIC UTILITIES CO., INC. 
NATHAN SANDERS, Pres. 














Filling \pparatus Laboratory Glassware 


| 
i 
| 
New and specially designed 
apparatus for filling pe rfume 6 
vials either in large or small Capping Material 
Sealtight cappin naterial, an ideal al 


quantities. Prices low, results 
satisfactory. 
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Are You Using the Best Quality Face 
Powder and Rouge Compacts Available? 


Do They Give You the 
Repeat Business They Should? 


Our Rouge and Face Powder Compacts, 
Lipsticks and Eyebrow Pencils Mean 


Larger Repeat Business for You! 


It has been our privilege to supply face powder and rouge compacts to several 
of those manufacturers who have made the greatest strides in successfully 
marketing high grade packages of rouge and powder compacts. We stand 
behind our motto: 
Quality—a little higher Write for samples and quotations today and 
W orkmanship—a little finer learn the reason why our products bring repeat 
Service—a little better business to others. 
Prices—a little lower 
Our modern up-to-date plant insures immediate 
* deliveries regardless of quantity. 
We will fill your boxes or furnish complete 
packages under your own name. 


Inquiries will receive the personal attention of 
Mr. Louis Kronish, general manager. 


Le Marcelino Company 
104 Fifth Ave. New York, N. Y. 
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Feather Weight 
Thin Model Double Vanity 





THINNER THAN THE AVERAGE SINGLE 
BOX—ONLY 9/16 INCH HIGH 





ZINN BUILDING 
NEW YORK 


Established 1875 





Ladies of Refinement Will Prefer this Vanity. It overcomes all ob- 
jections against the bulky size, weight and inconvenience of the ordinary 
double vanity. 


Single Boxes Thin Model—7/16-in. 


» « . : 
Only 9/16 Inch High High 
MECHANICALLY PERFECT and Three sizes—1™%, 2 and 2% in. diameter. 
made with positive spring catch for cover, Positive spring catch for cover, with easy 
with easy button release. button release. 
\ll finishes: highly polished—oxidized sil- . . ‘ s 
en = Compact firmly held by special spring 


ee > 
ver—tripie-plate @ —or ym Mil). . ‘ 
, ple-plate gold—or Roman (dull holder—snaps into place—no pasting 


Full size mirror of Grade Al quality. makes refilling practical in the 2! in. size. 
Prompt Deliveries 


SIMON ZINN, Ine. 


210 Eleventh Avenue, New York 


*Phone: Chelsea 2901 
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f You Need Collapsible Tubes 


—plain or decorated 









We Can Give You 
Unusual Service 


PURE TIN 
TIN COATED 
LEAD ALLOY 


WRITE FOR FULL 
INFORMATION 


No Order too Large 
None too Small 


HORAK MANUFACTURING CO. 


2522-24 S. Western Avenue, Chicago, IIl. 
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Do you know that this is one of th 


Mr. Manufacturer 


biggest seasons in hand painted heel 


And that one of the most complete lines is available 
here at exceptionally low prices for quality goods? 








ETC., ETC. BULK OR PACKAGE GOODS AS YOU PREFER. 


B. KRONISH and BRO. 


oe ee 





“The Prettiest Line of Vanities in the Market’’—sc buyers say. 





B. KRONISH and BRO. 






LIPSTICKS, ROUGE AND 
FACE POWDER COMPACTS 
NAIL BEAUTIFIERS 
SHAMPOO, ETC. 
HAND PAINTED AND DECORATED 
VANITY CASES 
SPECIAL DESIGNS TO ORDER 


A COMPLETE LINE OF 

’ TOILET ACCESSORIES 

MADE OF FINEST 
INGREDIENTS 


Handmaids to Beauly 


WE SPECIAL.ZE § ® 
IN SERVING 
MANUFACTURERS 


* i FROM OUR NEW LABORATORIES—ROUGE AND FACE 
Immediate Delivery POWDER COMPACTS, LIP-STICKS, EYEBROW PENCILS, 


35 East 10th Street New York City 
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BOVE we illustrate a few STANDARD TYPES of VIALS made 
of plain and COLORED STRIPED GLASS. Other types can be 
made up to your order. 
STOPPERS are GROUND TIGHT 
and DO NOT LEAK. CAPS, both 
BRASS and NICKEL PLATED 
are guaranteed not to tarnish. 
T SPECIAL ATTENTION is called FILLING APPARATUS 
JEALTIGH to our NON-REFILLABLE 
aa (patented) VIALS. These can be a 
' ; made of plain white, colored striped , S — 
A capping material jars clamped on to a 
alcohol and ether and also of Non-Transparent Glass metal stand. 
yy proof, also transpar- in all colors, mostly, pink, black, EASY TO 
ent. Sold in 1 pound green, blue, amber, etc. OPERATE 
cans, sufficient for LET US KNOW what your require- EASY TO CLEAN 
amg 15 gross ents are and we will submit 
II vials. = '% pt. (250 cc.) 
_ samples and prices. " each $8.00 
E OF PER LB. $1.75 1 pt. (500 cc.) 





c Sp \ 

uly ow 

#i* | Scientific Specialties Co., Inc. 
RERS 331 FOURTH AVENUE NEW YORK, N. Y. 


Foreign Offices: HAMBURG, BERLIN Tel. Madison Square 7940 


Factories: , 
S| Meuselbach, Cursdorf, Cable Address: 
Thuringia SCIENTIFIC, A B C Code 5th Edit. 
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This is the Filling Machine --- 


—that discharges a continuous stream of 


Ps 

i perfectly filled bottles—one just like the 

: ¥ | next—4o0 to 100 a minute, every minute 

cat of the day. 

Tak Lig a 

TT Here and there a bottle may not fill, 
but you’ll find that it is broken or has an 


imperfect top. All such bottles are au- 
tomatically discarded. 


There’s never any smear or spill on the 
outsides of the bottles from dripping or 
overflowing, to make it necessary to wipe 
the bottles. All such waste and extra 
labor—heretofore a “necessary evil” 
meaning thousands of dollars every year 
to many manufacturers—is eliminated. 


Just one operator is needed—to put on 
Karl Kiefer the bottles. All the rest is automatic. 
Rotary Vacuum 
Filling Machine Bottles as small as 4% oz. and other 
sizes up to 16 oz. are being filled on this 


wonderful machine. 

Perfumes, extracts, syrups, ink, oil, 
light and heavy liquids of all kinds are 
filled successfully on our Vacuum Fill- 


ing Machines. 


Write for details and catalog. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 





SIERRA TALC 


A dependable 


source of supply — 


Suppose you were given three samples of 
newly mined Talc —one of them being a sample of 
Sierra Talc and the other two being well-known 
brands—how much difference could you distinguish 
between them ? The naked eye could find very little. 


But notice them under a glass. 


You would find that the sample of Sierra 
Talc was free from hard grit, mica scales, shiners, 
color spots, iron and lime and had an excellent 
slip—so essential in the manufacture of high-grade 
talc and face powders. 


This fact of uniform quality in Sierra Talcs 
is constant. We have mined our deposits for five 
years from seven different angles. Samples taken 
from every part of the deposit show the absolute 
dependable, constant quality of Sierra Talc. 


A new deposit recently opened shows a still 
lower lime content which means that Sierra Tales 
are practically free from lime and hard grit. 


This dependable source of supply is your 
gain. You can profit by using Sierra Tale in your 
toilet goods. 





One quality but in two degrees of fineness: Sierra 
Cloud 300 mesh and Sierra Snow 200 mesh. If 
you are turning oul toilet preparations you 
would be interested in samples of Sierra Talc 
which we will ship you on request. 


In order to facilitate shipments we maintain dis- 
tributing houses in— 


New York Boston Philadelphia Detroit 


Chicago St. Louis San Francisco 


SIERRA TALC COMPANY 


EQUITABLE BANK BUILDING 
N LOS ANGELES, CALIFORNIA 
\ 





IT ACTUALLY COSTS LESS— 
FOR WHAT IT SAVES 


Toilet goods manufacturers who have been using Sierra Talc for the past 
five years actually find that in the long run they are saving money. In fact some 
of them find that the saving on the use of Sierra Talcs actually brings in profit. 


Take for instance—The manufacturer who uses Sierra Talc and Face 
Powders, Toilet Powders, Foot Powders, Creams, Pastes and Lotions finds that 
Sierra Talcs enter his processes without having to be bolted. As a result all the 
expense of gyrating and bolting, common to many other brands is entirely done 
away with. A great saving in time and trouble. 


And again—Sierra Talcs come to you in neat, clean 100-lb. sacks. This 
means convenience in handling, time and labor saved. It also means that the 
patended sacks insure Sierra Talc reaching you in a perfect condition—no ravel- 
ings, grit, strings or dirt. 


Another point is— Sierra Talcs are uniform in quality. The highest type of 
modern milling equipment insures a Talc of 200 mesh or finer, freedom from grit, 
iron and lime and having a good slip. Sierra Talcs are of a brilliant white color 
and meet all the exacting requirements of the perfumer trade. 


Sierra Cloud Sierra Snow 


It is used in the manufacture of especially It is light and fluffy and can be readily mixed 
fine, high-grade toilet and face powder with other powders when necessary 


If you are interested in the use of Talc in the toilet goods trade write 
us for samples to prove our claim. We maintain distributing houses in 


New York Boston Philadelphia Detroit Chicago St. Louis San Francisco 


SIERRA Ta Fe COMPANY os Equitable Bank Building 


Los Angeles California 
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Welch's Mulsified \ 


| 
TYE NATIONAL DRINK" Cocoanut Oil Shampoo 


Good labels 
sell products, but 


l (Good labeling 
‘ Uy oD 
“AURIA sells more products 


for the labels must be put on _ eco- 


Van , nomically, accurately, neatly and rapidly. 
oe Gmp. Hundreds of the best selling products for 


that reason are labeled on the 


Saal» 
ae) inn 


\E PAGE'S 


GLUE 


Chemica! Co. 


Let us show you how the World Labeler will 
work for you as it does for those concerns 
whose trade marks are shown here. 
* e 
Economic Machinery Co. 
18 Grafton Street Worcester, Mass. 


Pluto Water 








THE AMERICAN PERFUMER SEPTEMBER, | 


“‘GAeE 
‘'WEPPILO 


Universal 
Vacuum 


Filler 


Will increase your production 
50 to 100 per cent 
and 
reduce your filling expense 














Among our satisfied users are: 





The Pepsodent Co., Chicago, Iil. 

Melba Manufacturing § Co., 
Chicago, Til. 

Franco-American Hygienic Co., 
Chicago, IIl. 

The Palmolive Company, Mil- 
waukee, Wis. 

Al Sano Laboratories, Mil- 
waukee, Wis. 

The Stomatol Company of 
America, Highland Park, IIl. 
A. J. Krank Manufacturing 
Company, St. Paul, Minn. 
We can satisfy you. 


















The Wepplo 
Universal 
Vacuum Filler 










is adapted for filling all containers with liquids, semi- 
liquids or paste. It saves time, material and space. It 






will make money for you. 






Write us your needs and we will prove to you that 
we can put money in your pocket through a big saving 







in filling of your containers. 


The WEPPLO 


Manufacturing Gmpany 
733737 North Carpenter St. Chicago 
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Ideal amalgamator for incorporating colors and 
perfumes in soap before milling. Saves one or 
two millings and increases capacity of mills. 


HoucHIN-AIKEN Co. Inc. 
ENGINEERS & MACHINISTS 
26 Court St. . BROOKLYN, N.Y. . 
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FOR EFFICIENT MIXING 


1923 








If the quality of your product 
depends upon efhcient mixing, a 


Read Three-Speed Mixer should be 


used. 


For thoroughness in mixing it is 
incomparable, as the planetary mix- 
ing action, which only a Read can 
have, puts quality into every batch. 


For mixing Facial Creams, Soaps, 
Dental Creams, Shaving Creams, or 
any other product, which requires a 
thorough mixing, a READ is, with- 
out a doubt, the best machine ob- 
tainable. 


Prominent Users of 
READ 3-SPEED MIXERS 


are 


COLGATE & CO., Jersey City, N. J. 
UNITED DRUG CO.’S All Plants. 


PEPSENIC SELTZER CO., Worcester, 
Mass. 


SIMS DRUG CO., Pittsburgh, Pa. 


4 ~—— 





Read Mixers are the result of 15 years’ experience in building mixing machinery. 
You'll find the principle of planetary motion has been applied to the mixing action of a 
READ. We have an interesting booklet on these mixers that will be sent you FREE 
if you so desire. 


READ MACHINERY COMPANY 


YORK, PA. 


Manufacturers of 


Mixing — Sifting —Weighing — Conveying Machinery 
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The First Automatic Machine 
to Close and Clip 





Capacity 40 to 50 Tubes per Minute 
Operating Satisfactorily in Five 
Nationally Known Plants 


“I wish to state that at this “Our Closing Machine is a most “The third Closing & Clipping 
time that from all indications promising unit, and unless our machine which you delivered 
this machine is going to be a plans should materially change, us is a very wonderful machine. 
great labor saver as well as we shall place another order It has been running to our ab- 
making a neater package.” with you shortly.” solute satisfaction.” 


Above are excerpts from letters received from three of the largest toilet preparations 
manufacturers in the United States. 

Requires only one operator. Eight consecutive automatic operations. Closes and 
flattens end of tubes, double folds, clips and dates automatically. Simple ejector dis- 
charges finished tubes from machine conveyor. Motor drive. 







Write for Full Information. 


The Weimann Bros. Manufacturing Co. 


Y/ 
Q = DERBY, CONN 
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have that irresistible and widely adaptable Tea Rose odor in your 
lerate priced toilet waters, pertumes, and cosmetics. 
er true-charactered synthetic in our famous D. line within the reach of all 
ise of our improved method of distillation. 
let us send you a trial ounce of Tea Rose D. so that you can put it to the use test in 
oratory. 


“THE USE TEST IS THE ONLY TEST” 


COMPAGNIE PARENTO, Ine. 


NATURAL AND SYNTHETIC RAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 


General Offices WORKS Western Office 
505 Fifth Avenue CROTON-ON-HUDSON 410 So. Michigan Ave. 
NEW YORK CITY New York CHICAGO, ILL. 


Tel. Vanderbilt 8564 Tel. Croton 141 Tel. Harrison 7207 














FRIES BROS. 


Manufacturers of Aromatic Chemicals 


ESTABLISHED 1855 


VANILLIN 


Appearance—White needle-formed crystals 
Melting Point—82° C 

Ash—None 

Alcohol Solubility—Readily and completely soluble 












Works: Office: 
Bloomfield, N. J. 92 Reade St., New York City 
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LILAC 


FOR YOUR PARTICULAR 
REQUIREMENTS 


We make a specific Lilac for every product. 
Our prices are designed to meet your require- 
ments. 


Read our list. Select one or two that you 
could use. 


Let us send you samples. 





Alex-Lilac No. 3, $2.50 Yb. Sai, °S 
Alex-Lilac No. 2, 3.50 Ib. fispcs siesta 
Alex-Lilac No. 12, 3.00 Ib. Lilac 


Aler-lilac No. 11, 4.00 Ib. #3! sues 


Cr s, I W: 
te Pov Le 
tions, etc 

Alex-Lilac No. 1, 14.00 Ib. & \ssusstey Git: 
an a i oe 
Creams 

Alex-Lilac No. 50, 18.00 Ib. sic...) oP 
ing aloha pote 


Alex-Lilac No. 23, 26.00 Ib. Perigutany,, desirabis 
like preparations 

Alex-Lilac Lily May, 30.00 Ib. Ssci? gauss’ 
eee and is 


Alex-Lilac Extra, 36.00 Ib. Piveren* .f7°",t" 


very distinctive and 
delicate odor. 





Write for samples and our complete price list 
of Synthetic Flower Oils. 


Alex. Fries & Bro. 


312-314-316 E. 2nd St. Cincinnati, Ohio 
Established 70 Years 
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Hoshi Pharmaceutical 


Co. Ltd. 
Tokio, Japan 


Quinine and its Salts 


US FP. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 


“PURITAN BRAND” 
ESSENTIAL OILS 
& 
SYNTHETICS 





BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICALS 
and 


PHARMACEUTICALS 


VIETOR & HOSKEN 


160 Pearl St., New York 
Sole Distributors 
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F LORASYNTH LaBoRATORIES. | INc. 


MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


Our specialties as shown below created a great deal of interest at our exhibit 
at the ninth exposition of chemical industries, held in the Grand Central 
Palace, New York, September 17 to 22 inclusive. 


ISO BUTYL INDOL ray DIETHYL PHTHALATE 
A Powerful Organic Product ou . GC. 7. 


A Fixative of Quality Denaturing Quality. Specify our 
WILL NOT DISCOLOR ‘f ee product for your 39B alcohol. 





BASIC MATERIALS 
FOR FLAVORING 
EXTRACT MANUFAC. METHYL ANTHRANI.- 

TURERS 


LATE C. P. 
100% Crystals 


BENZYL ACETATE C. ALDEHYDES 


Of finest quality and flowery KETONES 
character. FRUIT ESTERS 


Why pay an excessive duty on im- 
ported Coal Tar Products? 


Consult our Research 
Dept. about your flavor- 
ing problems. 










For NON-ALCOHOLIC flavors:— 


MONACETIN 


Solvent for essential oils 
Soluble in water 
Soluble in alcohol 

Clear — odorless — tasteless 













U. S. Industrial Chemical Co. 
110 E. 42nd Street New York City 


Branch offices and warehouses in all principal cities. 
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Looks Its Best 





N attractive bottle looks its best 
only when the capping har- 
monizes with the label or prepara- 


tion. 


Capes-Viscose, obtainable either 


transparent or opaque in any color 

















to harmonize with your label, help 
to bring out and emphasize the 
beauty of your package. 


Capes-Viscose are applied moist, but —, 
dry quickly and shrink uniformly, \ 
forming a tough film that holds the 





cork or stopper perfectly in place. 
They are impervious to alcohol, 
ether or oil and are applied economi- 


cally without machinery of any kind. 


Send us your package 
for a trial capping 





CAPES-VISCOSE, INc. 


Sales Office : 
132 Madison Avenue, New York 


Phone: Lexington 2743 







American Works: Delawanna, N. N 3 
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HE growing popularity of Capes-Viscose 
with leading manufacturers is due to the 
all-round service given by this capping. 





Not only is it possible to reproduce the color 
of the contents or the label of your container 
but the possibilities for new and striking color 
combinations are almost limitless. 

Capes-Viscose are hoods of cellulose which are 
applied moist to the bottle economically and 





without machinery. They dry quickly forming 
an absolutely sanitary, non absorbent and dur- 
able seal over the stopper, lip and neck of the 
bottle, making it impossible for the contents 
to leak or evaporate. They are so strong that 
it is impossible to twist or slip a properly 
fitting cap. 


Those who have tried other cappings now 
demand Capes-Viscose. 


CAPES - VISCOSE, INC. 


Sales Office: 132 Madison Ave., New York 


American Works: Delawanna, N. J. 


—— sam 
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O UR products are made for manu- 
facturers of cold creams, oint- 
ments and other toilet and pharma- 
ceutical preparations. Highly refined, 
tasteless, odorless and absolutely pure. 
Our specialists will confer with you 
on any problem involving the use of 
mineral oils or jellies. 


Formulas for cold creams, lotions, 


salves, etc., available to our customers 
without charge. 


Kremol 


Special Service 
for 
Manufacturers of 
Cosmetics 
A pure- white mineral oil of exceptional quality 
especially refined for use in manufacuring COLD 
CREAMS, NOSE and THROAT SPRAYS and 
general pharmaceutical purposes, Made in two 


grades—LIGHT and HEAVY. 


Medicol 


A medicinal white mineral oil of super-quality. 
Manufactured especially for Internal Use. Made 
in five grades—LIGHT, MEDIUM, HEAVY, EX- 
TRA HEAVY and SPECIAL HEAVY. All grades 


“~~ than conform to the requirements of the 
U. P, 


Sherpetco 


PETROLATUM 
AMBER LILY WHITE 
LIGHT AMBER WHITE SUPERFINE 
CREAM WHITE SNOW WHITE 


Manufactured from strictly PENNSYLVANIA 
CRUDE, filtered for COLOR, TASTE and ODOR. 
All grades conforming to U. 8S. P. requirements. 


Sheroline 


A synthetic petroleum jelly, snow white in color, 
used as a base for COLD CREAMS, CAMPHOR 
ICE, SALVES, OINTMENTS, etc. 


Write for Samples and Full Information 


ot 
° 


SHERWOOD 
PETROLEUM CO., Inc. 


Quality Products— 
the standard by which all others are judged 
General Offices: 


Bush Terminal 


Brooklyn, N. Y. 
§ Sunset 8049 
| Sunset 7862 


Refinery Eastern Works, 
Coraopolis, Pa. 


Telephones 


Brooklyn, N. ¥ 
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Ising Truodor 


Floral Ottos 


For Perfume Extracts: 


..Per lb. $48.00 


Trial ounce 3.25 


a very powerful and true Jasmin odor for fine Extracts. 


Jasmine Yellow 


Per lb. $40.00 
Trial ounce 2.75 


a perfect reproduction of the now so popular flower. 


Narcisse Fleuri 


For Powders: 


Bouquet Oriental Per Ib. $16.00 
Trial ounce 1.25 


delightful, lasting and rich in its modern sweetness. 


Bouquet Charmante Per Ib. $10.00 
Trial ounce .75 


An odor following the types now in demand yet quite indi- 
vidual in character. 


For Creams: 


Lily of the Valley C........Per Ib. $28.00 
Trial ounce 2.00 


Adds a delightfully delicate sweet odor to any good cream. 


Rose Rouge C Per Ib. $16.00 


Trial ounce 1.25 


A most pleasing, refreshing odor for toilet creams. 


THE 


C. E. ISING 
CORPORATION 


Manufacturing Flushing, 
Chemists Nu ¥ 
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EVERGREEN CHEMICAL CO. %s 


Blenders of Conc Flower Oils and Colors ‘i, 


Established 1898 


9 CHURCH ST., NEW YORK 


Try these few, Extra Quality and Value. 


FOR LILAC WATER FOR 
FOR like the imported. COLD CREAM QUININE “F” 
FACE POWDER Lilas Vegetal — Rose “E,” Ib. $25. OIL 
Bouquet No. 1000 Ib. $16. 4 oz. to 100 lbs. lb. $7. Guaranteed 
French Type— 1 oz. to gallon A Cream “Seller” to produce odor 
$30 Ib. 65% Alcohol and Advertiser. of the imported. 


Full assortment of odors, various grades, for Creams, Face and Talcum 
Powders, and all Toilet Preparations. 


We are Headquarters for 


Blended Conc Flower Oils 


fo Booklet of Toilet Formulae, and complete price list on application; also if you have 
& any difficulties to overcome, write us, we may be able to assist you. No obligations. coe 
s 
0 ey 
o 
4s, er 








For Face Powders --- 









Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable 
Fineness. Heavy if desired. Dusts out under the puff like 
the finest pollen. 








Stearate of Zine 


Odorless. Impalpable. Pure White. Water-Resisting. 
Great Adhesiveness. Light or Heavy as desired. 











We are manufacturing the foregoing on a large scale. 
At present our output is 100 barrels daily. Deliveries in any 
quantity from one barrel to a carload. Prompt shipments. 









WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories 
Bush Terminal Building 
No. 9 
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A. MASCHMEYER, JR. 


AMSTERDAM (OMVAL) HOLLAND Established 1899 


MANU FAC RER OF 


HIGH-CLASS SYNTHETICS and AROMATIC CHEMICALS 


INCLUDING HIS WELL KNOWN SPECIALTIES 


ROSE CENTIFOLIA“AMODOR,” JASMIN WHITE EXTRA, NEROLY SYNTH. EXTRA 


Ambre A. AND N. iv ROSEPHENON EXTRA 
Cycutia 100% peo RHopoL EXTRA 


\lusk AMBRETTE 100% EOE RHODINOL 


PHENYLETHYLALCOHOL C. P. of world wide IONONES—ALL GRADES 
: repute 7 
\ LDEHYDES P VERT M. 


Exclusive American A gents 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 
CHICAGO BRANCH LOS ANGELES BRANCH 
217 E. Illinois St 414 N. San Pedro St. 


PURE and DENATURED 


ALCOHOL 


For Manufacturing, Industrial, 
Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


Largest Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


Sales Offices and Distributing Warehouses 


a York Philadelphia Chicago Kansas City,Mo. St. Paul, Minn. Cleveland Oren ris 
3altimore Boston St. Louis New Orleans Pittsburgh Bloaaeh i: ttle Pe tle 











ESTABLISHED 
1840 





———Shipkoff’s Pure Otto of Rose 


Main Offices: 


Shipkoff & Co., Ltd. 
Sofia, Bulgaria 


Branch Office: 
Kazanlik, Bulgaria 





Model factories: 


In all main centers 
of the Rose District. 
Highest Awards 
Including four Grand 
Prizes. 
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The ancient Romans called the rose Regina 
Florum (the queen of flowers) and the aroma of 
the rose—the perfume of the Gods. The rose has 
always stood for the flower of Love, and likewise, 
the real rose perfume will ever be the highest 
creation of the perfumery art—soothing, charm- 
ing and bewitching the heart of young and old. 
To love the rose is to love the highest beauty in 
nature and to love a rose perfume is to admire 
the noblest beauty in character. No flower gar- 
den is complete without rose bushes; no flower 
bouquet is ever perfect without roses and no 
rich perfume, no matter how mystic and seductive 
its aroma, was ever created without a fair part of 
the Damask rose basic odor. Shipkoff’s Otto of 
Rose, distilled from the fresh Damask roses, alone 
gives to a perfume that round harmonious finish, 
which charms. Use always Shipkoff’s Otto of 
Rose in all your perfume creations. 


American Office 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 
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INCORPORATED 
1922 


Distributing  de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


London Depot: 
5 Giltspur St. 
Newgate St. 

BE. ©. 1 


Original packages: 
4, 8, 16, 24, 32, 40, 48, 
56, 64, 72 and 80 ozs. 
each. 








For Toilet Powders 


PLYMOUTH STEARATES 


of 
ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories 


PARAFFINES 


New York 
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391.323 N. SHELDON STREET CHICAGO, ILL. 
Essential Oils 
Aromatic Chemicals 
Waxes Spermaceti 


Zine Oxide Rice Starch 


PROMPT SHIPMENTS FROM STOCK 
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| R. WALTON SMITH & CO. 


INCORPORATED 
16 EAST 43rd STREET, NEW YORK 


\ 
si CABLES “QLEUM” NEW YORK 


ESSENTIAL OILS | 


PERFUMERS’ RAW MATERIALS He 


DIRECT FROM 
PRODUCER to CONSUMER 


IN ORIGINAL CONTAINERS 
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NEW YORK PARIS BOSTON € 
16 East 43rd St. 15 Rue Charles V 173 Milk Street HLS 
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IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TALC —Domestic 


FULLER’S EARTH (Genuine English) 


1923 


SBRBBRERBESBERBERESERERREREP RE REPRE ERERBRRE PERRO RRR RRR ORR 


INFUSORIAL EARTH 
PRECIPITATED CHALK 
PREPARED CHALK 


STEARATE OF ZINC 
PARIS WHITE 
WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 


Chicago Representatives 
A. C. DRURY & CO. 


420 Rush St. 


Telephone Central 2349 


Institute of Scientific Research 


E have established an institute of 

SCIENTIFIC RESEARCH at 
16 Rue Commandant Marchand, Lyons, 
France, and our organization consists of 
some of the best chemists and technical 
men who specialize on aromatics. 


This institute is under the direct 
personal direction of Mr. R.M.Gattefosse, 
the famous perfumer, which insures a 
most precise and thorough result on any 
questions that may be put to this institute. 


If you are seeking information on the 
Oils, 


Perfumes, or constituents, Aromatic ma- 


questions of Essential Synthetic 
terial of all descriptions, formulas for 
Toilet Waters, 


Powders, etc., or 


extracts, Letions, 


perfumes without 
alcohol, Soap formulas, and will submit 
same to this institute every attention 
will be given to a most scientific solution 


at the lowest possible cost. 


Your Correspondence Is Invited 


INSTITUTE OF SCIENTIFIC RESEARCH 


16 RUE COMMANDANT MARCHAND 


LYONS, FRANCE 
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{ Business Built on Recommendation 


LIPSTICKS—Our lipsticks are unsurpassed in smoothness. 
A cold cream base insures their velvet-like texture. 


CONSULTING SERVICE: You may want to make 


your own Powder and Rouge Compacts or to originate a 
cosmetic specialty. We cheerfully assist you in solving your 
problems. 


Write us on your letterhead for quotations and samples. 
We shall be glad to have our representative call on you. 


Let us co-operate with you. 


JOSEPH L. STUMMER 


Manufacturing and Consulting Chemist 
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Office and Laboratories 
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U-L-MUSK TONQUIN, SYNTHETIC 


Oz. $5.25; lb. $80.00 








For some years we have been working upon a Synthetic Tonquin Musk. For a long time we have had 
it—nearly, but there was something missing, a minor but necessary note in the complete musk odor. Now 
we have found this missing component, and, with its aid, have succeeded in making a synthetic Tonquin 
Musk so perfect that we can hardly distinguish it from the natural product ourselves. We are convinced 
that to all to whom we can make it known it will make the use of natural Musk AS OBSOLETE As 


WATCHES DID THAT OF THE FLINT AND STEEL. 









TONQUIN MUSK SYNTHETIC U.-L is perfectly soluble and requires no maceration in the preparation 


of the tincture. It is equivalent in strength to natural musk at one-eighth the price. 















1LLOW 





US TO CONVINCE YOU! \ postal card will bring you a sample. 


UNITED LABORATORIES 


Perfume Bases. Natural and Synthetic Materials for Perfumers and Toilet Goods 
Manufacturers. 





As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 


Western Representatives: 
186 No. La Salle St.. Chicago, Il. 










F. H. HOLMAN & CO. 
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OIL JASMIN SYNTHETIC TERPENELESS 
OIL NEROLI SYNTHETIC OILS 
OIL ROSE SYNTHETIC ORANGE AND LEMON 











OIL SANDALWOOD E. I. 
PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H.C. RYLAND 


ESSENT Importer and Exporter AROMATIC 
_ 52 LAIGHT ST. 


OILS NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 


MMMM Le 
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Perfumers! 
Iso-Eugenol Pure 


of rich, flowery character, free from any impurities, or harsh 
odor. Indispensable in high grade bouquet perfumes. 


Violeton-Alpha 100 To 


A new process enables us to offer this pure Alpha-Ionone at 
a very reasonable price. 


Soapmakers! 
Gerol Violet “S” 


An alkali-proof chemical of Geranium A successfully compounded oil for soaps, 
character. Powerful, economical. $1.60 on Ionone basis. A real achievement at 
per lb. $2.60 per lb. 


Write for samples and prices in quantities 


“aas* FELTON CHEMICAL COMPANY, INC. "ie" 


BROOKLYN, N. Y. 
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HE keen interest and 
attention with which 
Rowell Paper Boxes are 
examined wherever dis- 
played prove their sell- 
ing power. And the care 


ee 
ORIENTAL SANDAL 
Face Powner 


<memeee 


taken in the selection 
of the raw materials, in 
cutting and in assembling 
them into beautiful rigid 
containers helps to insure 
repeat orders. 


E. N. Rowell Co., Inc. 
Batavia, N.Y. 


New York Sales Office: THE BRISTOL INDUSTRIES, Inc. 
41 Park Row, Room 805. 





Telephone: Cortlandt 1574-5 
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Commonwealth Chemical Corporation 


Benzoate of Benzoic Acid 


oda 
Coumarin BenzaldehyGe 


Products 


Finest Quality 


COUMARIN 


Large and Small Crystals 
A white and lustrous product 
of rich, fragrant odor 


The MATHIESON ALKALI WORKS Yc 


25 WEST 43° STREET NEW YORK CITY 
CHICAGO CHARLOTTE PROVIDENCE PHILADELPHIA 








LYONS FRANCE PARIS 








ORIENTAL ODOURS 
In the creation of new and interesting Oriental effects, we recommend a trial of our 
INCENSE OIL. A natural product made from Incense Gum. Very powerful and lasting 


effect of burning Incense. 


HYDROXYCITRONELLAL 100°, 
PHENYLETHYL ALCOHOL G. EXTRA 
Two Products of World-Wide Reputation for Supreme Quality 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, INC. 


CHICAGO NEW YORK 
Frank B. Tracy 160 Fifth Ave. 
918 Hartford Bldg. 
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Perfumery Box 


Coverings 


Our latest Sample Book “Nou- 
veautés 1923,” contains many ex- 
clusive patterns suitable for per- 
fumery box coverings. Unusual 
designs in Velours, Printed and 
Embossed patterns, Imitation 
Leathers and other novelties. 

If you are in the Perfumery 

business you should not be 
without our samples 


Yours on request 


/hiting-Patterson Company 


Incorporated 


265 Canal Street, New York 





PAPER BOX 


We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Let us estimate on your next 
contract. 


All boxes can be furnished with powder container 


EUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 
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Quality 
Collapsible 


Attention to Detail 


Guaranteed Not to 
Peel or Crack 


Pure Tin 


or Lead 


S easy to operate 
as your electric 
switch. 


One hand only is re- 
quired to open and 
close the perforations. 


tightness. 


KLIK-TITE CAP & 
CONTAINER CO. 


8 West 40th Street, New York 
RALPH W. WILSON, Manager 





Plain or Decorated 


WHEELING STAMPING COMPANY 
Factory Eastern Representative 


WHEELING, W. VA. GEO. K. DILLER 
B. E. STOVER, Sales Mer., 90 West Broadway, New York 


| 
Investigate its powder 
| 
| 
| 
| 
| 
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PERFUMERS & JEWELERS BOx Co. 


Incorporated 1914 


214-216 West 14th Street 
NEW YORK 


NH 
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Attractive, Well-made Boxes 
E 
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A little more care; a little more intimate inter- 









est—little things in themselves, but they go far 
in the making of a fine tube. 






WHETHER YOU WANT to keep your present « 







scheme, or make a change, we believe we can show you an 








improvement, 





















LreT Us SEND you samples of tubes we have made. 


ctor, 


the tube beautiful 





VICTOR : 
COLLAPSIBLE 1" 
TUBES 


Victor Metal Products Corp’n, 188 Diamond Street, Brooklyn, N. Y. 
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Our Patented 
Qe Combination 
, Qs Lock Box. 


SERVICE QUALITY 


If you are interested in something entirely 
new in combination vanities; something 
smaller, thinner and lighter than anything 


hitherto offered, write us for samples. 


Exclusive Metal Products Corp. | 
457-461 West Broadway 
New York City 


Western Representative: V. E. Meadows, 1719 Wallin Ave., Chicago, IIl. 
Phone Shelldrake 5529 Patented May 15, 
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Beautiful 


Baccarat 
Glassware 















Slegance 
Cubes 


NYONE may select 

tubes that meet the gen- 
eral requirements, but a 
keener sense of discrimina- 
tion will distinguish in 
tubes — aside from their 
practical features a cer- 
tain elegance of appearance 
lacking in others. 


(GLOBE Tubes are the 

containers of the fore- 
most preparations and are 
instantaneously discernible 
by the consumer as indica- 
tive of their contents. 























I’ will be to your advan- 
tage to communicate 
with us. 





leries de Baccarat in pu 


n pl 
! 
glass ire offered to \me} 


t 


Globe Collapsible 
Tube Corp. 


401 JEFFERSON STREET 
HOBOKEN, N. J. 


res 
ical 
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fu rik f samples on displ 









for full information 


Guerin-Pouyat-Elite, Ltd. 
Sole Agents for United States and Canad 


43 W. 23d STREET NEW YORK, N. Y. 
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SepTEMBER, 1923 THE AMERICAN PERFUMER 111 


% DOUBLE VANITY! 


MANY advantages over others. 


No special hinges—no rivets—nothing to get out of order! 


NEAT! SLENDER! PRACTICAL! 


All Finishes. Designs. Cut Outs. 
BOXES hinged and slip covers, in 11”, 244” and 214”. 
LIP STICK containers—Oval and Round. 
BASES—aluminum and zinc for 


powder and rouge compacts. 
















Prompt deliveries. 


MAJESTIC METAL SPECIALTIES 


(Majestic Machine & Tool Co., Inc.) 


Main Office—Factory Annex Factory—Warehouse 
197-201 Grand St. 128-138 Mott St. 
NEW YORK 


(Patent Pending) 


Phones: Canal 8455-0988 













Appearance Can Arouse Desire : 
THEREFORE THE’ DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 

We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The Randolph Paper Box Co., Inc. 
1307-1313 Ross St. Richmond, Va. 
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recommends 










Win. Buedingen & gon. 


NEwrorK ROCHESTER. LosanceEtes 
30 East 42nd St 1500 Clinton Ave.N-Main Office 315 West 6th Street 















DSTI 





t 


COLUMBIA UNIVERSITY 


College of Pharmacy of the City of New York 
115 West 68th Street 

New York, N. Y. 

I-vening Courses 


Session 1923-1924 


L Cf RSE OF INSTRUCTION ON THE COMPOSITION AND MANUFACTURE Ol 


COSMETICS 
TOILET PREPARATIONS 
PERFUMES 


“ws 


Course begins first Tuesday in October, 8 P. M. Given by Professor C, P. Wimmer. 4 a 
Sunimary of Lecture Topics mailed upon re- [wo semesters of fifteen 3 hour periods eacli. ; 
quest. 

1 : :; . . Fee, $24.00 per semester 
For further information write to the Regis- I oer 
trar of the College of Pharmacy, 115 West Laboratory fee, $5.00. 


68th St... New York City. 


Sales of Superior Solar Rouge 
and Powder Compacts 
‘are Breaking All Records 


WWW” LLL LALLA LILLIA LLL LLL LLL ddd 


W* quadrupled our capacity in 
our first year—but still the de- 
mand for Hand Made Rouge and 
Powder compacts continues to grow. 


Growth at end of our 


In the last analysis the merit of Hand First Half Year 
Made compacts is determined by the 


public alone. 


Nothing we can say about our Hand 
Made rouge and powder compacts is 
comparable to the circumstance that 
manufacturers who are offering them 
are selling more and more of them 


in undreamed of quantities. 


You too can increase your sales by 


adopting Hand Made rouge and com- 


pact powders. 


Growth at end of our Second 


Quality Inspires Our Growth 
Half Year—and Still Growing 


Service Maintains It. 


“LLLP LLL. 


Solar Laboratories, Inc. 


435 EAST 24th STREET NEW YORK, N. Y. 
Western and Southern Representative: 


IRA SCHIEBER 
2018 Railroad Exchange Building, St. Louis, Mo. 
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Note these Selling Points 


Single Mirror on Spring Hinge — Back of Mirror Highly ; 
Polished ‘ 
Light in Weight—Same Size as a Single Vanity 
Patented Snap Lock—Full Sized Compacts— Rouge Puff Held 
in Place 
Write for Full Information 





Pallas Mfg. Co., Inc. 


Mott Haven 4254 
459-463 E. 133d St. 
NEW YORK 
Western and Southern Representative 


IRA SCHIEBER 


2018 Railroad Exchanve Building, St. Louis, Mo. 
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FERDINAND BUEDINGEN COMPANY 


INCORPORATED 


ROCHESTER — NEW YORK 


BUILDERS OF FINE BOXES 


Machine and Hand Construction 


New York Office: | New England Representative: 
152 West 42nd Street A. S. Jewett, 32 Atlantic Ave. 
W. John Buedingen Boston, Mass. 





SCOVILL QUALITY 


Expressed in a 


NEW DOUBLE VANITY BOX 


EMBODIES all of the features which women prefer. 

Beautiful in appearance—convenient in size— neither 
heavy nor bulky. 

Easily opened. A slight pressure releases the Double 
Positive Spring Catch which controls both covers-— 
Saves the nails and temper. 


Furnished in the various SCOVILL quality finishes, 
with or without inlaid colored border design on both 
cover and r suge platform. 


HT rite to our nearest office for prices 


BRASS MILL PRODUCTS — MFG. GOODS TO ORDER 
SCOVILL MANUFACTURING COMPANY | —_—= 
Mills, Factories and Main Office: — Waterbury, Conn, | SPECIAL FEATURES 
: Double Positive Spring Catch, Rouge Puff 
Patented Holder, Powder and Rouge 
Patented Refill Holders. 


Sales Offices: 
280 Broadway, New York Pennsylvania Bldg. Phila. 
10 High Street, Boston Rialto Bldg. San Francisco 
Leader-News Bldg. Cleveland 224 W. Lake St., Chicago 
We will exhibit at the Perfumery, Toilet Articles and Soap Exposition,71st Regiment Armory, New York City, March 3rd to 8th, 1924. 
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LO AM 


Toilet 
Preparations 


PAPER Box Co. INc. 








Quality and Service| | 


We are equipped to manufacture 
a complete line of: 


Rouge and 
Face Powder 
Compacts 


Lipsticks 
Eyebrow 
Pencils 
Face Powder 
Creams 


We have the facilities to produce a 
line of high grade cosmetics under 
YOUR OWN BRAND. 





Write for. Samples 
and Quotations 





PARFUMEUR 


PARIS 
NEW YORK 


CHEMISTS ano PERFUMERS 
SINCE 1862 








PR 172 Fifth Avenue 
etn New York, N. Y. 
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THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 


| The Charm of 
Newness 


is well exemplified in the design 
of this box with its graceful 
swelled sides, its extended 
bottom; and its domed top— 
which fits in every position. 


>» © 
« e 


Write for a Sample 


Young Brothers —_—DsPlayologists 


New York Office, 130 W. 42nd Street 2 
Bush Terminal Sales Building (4th Floor) Providence, R. I. 








HE first sales of perfumes and 


powders may depend upon the ap- 
peal which the product makes to the eye. ALL 


Give your product a distinctive touch — GRADES 
an unusual Dennison seal to brighten the 
bottle or box—and you are one step 
nearer a sale. 


Dennison seals are first of all quality 
seals. They are capably designed and 


carefully 


seal is a mark of merit on any product. 


Fill out the coupon and write for samples, 
without any obligation. You may find 


a new idea for your seal. Get Our Prices 


Dennison has also made the finest boxes 


for perfumers for seventy-five years. po 


Dennioon oKlanufachwcing Sec In Stock in 


Dept. 9 A.-P. Framingham, Mass. 


am send me samples of fine seals for Perfumers. Spot Shipment 


Address... 
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AUGUST GIESE | 
& SON | 
162 William Street 
New York 





—— FRENCH 
—_ FILTER 


to sell 


PAPER 


manufactured. A Dennison 


THE MAKERS New York for 
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Tight, Dependable Closures, Plus— 


N addition to making tight, dependable closures, Arm- 
strong’s Embossed Top Corks provide the utmost in 
convenience and safety for the users of your bottled 
goods. They are easily removed without a cork screw, 
knife blade or bottle opener and a simple twist of the 
hand makes a tight re-seal. There is no danger of splat- 
tered clothing, broken finger nails or gouged hands with 


Armstrong’s “x; Corks 


But one of the biggest features is their decorative value. 
Provided in a color to harmonize with your product or 
label, and with your name or trade-mark embossed on the 
top, Armstrong’s Embossed Top Corks improve materially 
the appearance and selling value of your package. 


The only way to judge their dependability, con- 
venience, safety and decorative value is to see some 
of the corks themselves. If you purchase stoppers 
in lots of 10,000 or more of one size, samples and 
prices of Armstrong’s Embossed Top Corks will be 
sent cheerfully on request. 


ARMSTRONG CORK COMPANY, 139 Twenty-fourth Street, PITTSBURGH, PA. 


DEJONGE 
Quality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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The New 
Rivco 


VERITHIN 


Double-Compact. Case 













The Seal for 
Toilet Requisites 



















ROBABLY no preparations 

require greater care in select- 
ing a closure than toilet requi- 
sites. Delicately perfumed. 
Deteriorating, drying out unless 
sealed air-tight after each daily 
application. 







INCE the advent of the 


double vanity case it has 















been the ideal of every manu- 





facturer to produce an extra- 





thin, yet light and practical 
double-mirrored case. Our 
VERITHIN double - compact 
case embodies this ideal to an 
extent hitherto unachieved. 






Leading manufacturers have 
found in the Duplex Seal the 
only completely satisfactory clo- 
sure—sealing and resealing the 
jar air-tight—keeping the con- 
tents fresh and sweet down to 
the last little bit. Off witha 
quarter turn of the wrist—on 
with the same easy motion. 


The Duplex Seal builds good 


matt Seal 


A PERFECT SEALING & RE-SEALING 
CAP FOR GLASS BOTTLES & JARS 













Attractive, sturdy and extra- 
thin the new RIVCO double 


case cannot but lend an en- 








viable prestige to the manu- 
facturer who uses a RIVCO 
product for his compact num- 
bers. 










The single vanity case can 
also be made extra-thin. 






Requests for prices or samples 





receive immediate attention. 















NATIONAL SEAL COMPANY, Inc. 
Executive Offices and Works: 
14th Ave. and 36th St., Brooklyn, N.Y. 
208 S. La Salle Street, Chicago, Ill. 
Liberty Central Bldg., St. Louis, Mo. 
201 First National Bank Bldg., Kansas City, Mo. 
Newport Bldg., 68 Devonshire St., Boston, Mass. 
Morgan & Sampson, Pacific Coast Representatives 
84 Second Street, San Francisco, Calif. 






Rhode Island Vanity 
Case Company, Inc. 


Sales and Executive Offices 


13-25 Astor Place, New York 




















Duplex Seals manufactured and sold in Canada 
by The Canadian Bond Crown Co., Ltd., 
75 Panet St., Montreal 


, 
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2342)top Breakage 
Costs! 


ANG! Every time one of your porters or truckmen drops a 

box of jars, it usually means a breakage bill which you have 

to pay. When express or freight forwarders do it, it means 
trouble, correspondence and delay at best. 


And do you ever think of the breakage losses on your goods when 
in the hands of your jobbers, retailers and consumers? 


Peerless Tubes as containers for your product mean an end to these needless and 
annoying breakage costs. Of course, that is only one point in their favor, and not 
the most important one either, but it is sufficient to make their adoption imperative. 

And don’t forget the Sanitation, Beauty, Convenience and Economy-in-Use of Peer- 
less Collapsible Tubes. They keep contents moist and fresh, 


May we send you samples ? 


PEERLESS TUBE COMPANY 
48 Locust Avenue, Bloomfield, N. J. 


Chicago Agents: V. E. 

MEADOWS, 1721 Wallen 

Ave., Chicago, Ill. Tel. 
Shelldrake 5529 





The Lorscheider—Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


Originators, Designers 
and Specialists 


IN THE 
Highest Grade 
Boxes 


FOR 


Complexion Powders, 
Perfumery and 
Toilet Articles 
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No. 8 Paste Mixer 


MOTOR DRIVE 








SPECIALLY adapted for 

the mixing of Tooth Paste, 

Toilet Creams, Paints, Ink 

and various materials in Paste 
Form. 


All gears are machine cut and 
substantially guarded. 


Send for our catalogue fully illus- 
trating our full line. 


Arthur Colton Company 


MANUFACTURERS ¥ OF @ PHARMACEUTICAL % MACHINERY 








2604 East Jefferson Avenue, Detroit, Mich. 





HAND TUBE FILLER 


No. 6-A 





Diameter 14” 

Height 29” 

Capacity 

> Gallons 
Weight 

85 Lbs. 


















HAND TUBE 
FOLDER, 


Folds from 0 to 8 
clips. Weight, 5 lbs. 







” HOT WATER 
BASE 

Fills from 15 
to 20 Tubes 
per Minute 
Tubes % to 
1%” Diameter 





















No. of Clip Diam. of Tube 





Electric Driven 


Power Crimping Machines THE CLIP THAT DOES NOT 
CUT THE TUBE 








HEIGHT 12 INCHES WIDTH 7 INCHES v Sin tenia . 
se p Numbers when 
LENGTH 14 INCHES WEIGHT 95 LBS. ordering orm 6 to 0 
CRIMPS O TO 8 carried in stock 
Ye H. P. MOTOR—RUNS FROM ANY LAMP SOCKET Larger sizes furnished 





promptly 








Tube, Jar or Powder Labor Saving Filling Machinery 
Send for catalog of full line of hand and power equipment. 


GEORGE G. RODGERS, Springfield, Ohio 
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eee ee 






any Ltd. 


SPECIALISTS IN 


Small. Fine 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N. ¥. 
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With the HALLER 


More efficient production means 
more profits. 

Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 

No matter what your output is, we 
can reduce your operating costs. 


Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets 
Pittsburgh, Penna., U. S. A. 





a 


CLOSED 


for Tooth 


Cut Down Operating Costs 





Telescope Top Sheet Metal Specialties—such 


Powder Cans 


BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 




















eee 


Patented 
November 2, 1909 
December 13, 1910 






To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
ize the package. 








Write for sample. 






Designers and manufacturers of 







as caps for talcum and tooth- 
powder cans and jars in Brass— 
Polished Nickel Plated, etc.— 
and other metals. 
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ADAPTABILITY 


That is one out- 
standing feature of the 

REDINGTON 

CARTONING 

MACHINE 
They are success- 
fully wrapping and 
cartoning soap, tubes 
of tooth paste with circular, 
bottles with corrugated liner and 
circular, and a great many other 
objec’s and styles of package. Cartons may be 
closed by either gluing or tucking in. 


rh 
On 


FOR SETTING-UP AND CLOSING 
TOOTH BRUSH CARTONS 


F. B. REDINGTON CO. 


ESTABLISHED 1897 INCORPORATED 1907 
DESIGNERS AND BUILDERS OF SPECIAL MACHINERY 


110 SO. SANGAMON ST. CHICAGO, U. S. A 


SIMPLEX 


AUTOMATIC FILLING AND 
CLOSING MACHINES 


Get the machines with the 
improved ideas—increases your 
production—Cuts your operat- 
ing costs— 


Tube and Jar Filling Patented and Patents Pending 
Machine Tube Closing and Clipping Machine 


These machines are the result of long research and intelligent tests, and will handle success- 
fully all Viscous, Semi-Viscous and Liquid Materials. Your inquiries are solicited. 


T. L. HARRISON AND COMPANY 


Engineers and Manufacturers of Chemical Machinery 
THE BOURSE BUILDING (Machinery Exhibit) ‘ . ; PHILADELPHIA, PA. 
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x 


details. Please state 


Kind of liquid... 


Monthly output... 
and pin to your letterhead 





Made in four 


sizes with 










wood, sheet 


~ “ae: 


iron, blue 
enameled, 
cast iron, 
blue enamel- 
porcelain 
lined, gal- 
vanized iron, 
aluminum or 







copper cans. 
Motor or 
pulley drive. 
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“We Filter and Fill 20,000 Bottles Daily 


with 1 operator on our new 
Mohanco Machine with Vaccu 
Filter,” says one manufacturer 





Production Managers! Write immediately. 


Without obligating yourself, 























DAY Pony Mixers Solve the Mixing Problems of Large TOOTH PASTE Manufacturer 


These strong, efficient mixers as well as other DAY equipment are also used in the manufacture of 
Colgate, Pompeian and Kolynos products, and in th: preparation of hundreds of other toilet goods prod- 
ucts. Blades and can revolve in opposite directions mixing products quickly and thoroughly. 


Write for our New Catalogue of DAY 


The J. H. DAY Company 


New York Chicago. Boston 


Special Machinery 


Cincinnati, Ohio 


Pittsburgh St. Louis Atlanta Dallas 








4 cou g ‘ 
to reduce | ts 
increase output g 
Mol be ving 
N great € t is 
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MOHAN AND COMPANY, INC. 


44 East 23rd St., New York 


Manufacturers of Labor - Saving 
Machinery for Filling Liquids, La- 
belling Containers, Counting and 
Filling Tablets, Pills, etc. 








Part of Bat- 
tery of Day 
No. 2 Pony 
Mixers used 
in the prep- 
aration of 
tooth paste 
by the Pep- 
sodent Com- 
pany in their 
plant at Chi- 
cago, Ill. 
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Double Head Eight-Stem 


Semi- Automatic | 


VACUUM FILLING 
MACHINE 


Fills four bottles while four others are being put in 
machine. Placing them in the machine discharges others 
on a Belt Conveyor. Readily adjusted for any ordinary 
size bottle. Foot control Valve automatically fills con- 
tainers and dumps Overflow Jars. Detect bottles that 
will leak after filling, fills to absolute uniform height, 
and has no drippage. 


Full particulars on application. 


INTERNATIONAL FILLER CORP. 


Factory and General Offices 


PETERSBURG, VA. 


REPRESENTATIVES 


New York St. Louis, Mo Cleveland, Ohio 
R. J. PIELLISCH CORLISS SUPPLY & MFG. CO. A. K. EINSTEIN 
Phone Beekman 2217 Phone Bomont 25 Phone Prospect 1252 
207 Water St. 1906 Olive St Union Building 








STOKES BOTTLE 


Liquid Soap 
WASHING MACHINE 


as clear as a crystal 






is assured by filtering your liquid soap thru a 


SHRIVER 
Filter Press 








The Shriver method is quicker, more econom- 
ical and increases production. 





















If you are desirous of learning more about the 
filtration of liquid soap by means of a filter press 
—write us. We maintain a Service Bureau for 
just such a purpose. 


T. SHRIVER & CO. 


890 Hamilton St,, Harrison, N, J. 


\Vashes one gross of bottles per minute, 
inside and outside. 


PERCOLATORS TUBE FILLERS 
WATER STILLS POWDER FILLERS 
PENCIL MOLDS CREAM MIXERS 


Send for Catalog. 


F. J. STOKES MACHINE CO. 


6112 Tabor Road, Olney, P. O., Philadelphia, Pa. 


















The filter cloth used is just as important as the filter press. 
We are in a position to supply filter paper or filter clots, 
especially woven for filter press work, at very close prices. 
Ask us to quote on your filter cloth requirements. 
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THEODOR LEONHARD WAX CO., In. 


Q u a | 1 t y Haledon, Paterson, N. J. 
, Quality 
Quality 


and 


ESTABLISHED 1852 


Service 





Service 
° Specialties 
S e r V f Cc e | Pure White Sun Bleached Beeswax 


Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
OXZYN COMPANY Bleached Beeswax. Guaranteed un- 
154—11th Ave. New York City | der Food and Drug Act, June 30, 1906. 


Originators of NATURAL ROUGE for Serial No. 4068. 
Brunettes, Blondes and Olivettes. 
Write for samples 


Lip Rouge :: Cosmetique :: Eye Brow Pencils Long Distance Tel. Lambert 8183 











IF WE ARE NOT MAKING 
YOUR COMPACT PUFFS, 







WE ARE BOTH LOSING MONEY. 










——— 


VANILLA 


BEANS 


€ 










THURSTON & BRAIDICH 


27 CLIFF STREET 








NEW YORK 


Acme Compact Puff Co. 
500 N. Dearborn St. Chicago 
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H. Ll. HEITER 


| am the Pioneer in Furnishing Metal Boxes 





for Compacts to the Trade 


200 Fifth Avenue New York City 


Phone Gramercy 3221 












Labeling Pastes 


TIP-TOP WHEAT PASTE POWDER. Made 
into a Paste with Cold, Hot or Boiling Water. 
TRY IT 


Glyzzerol B 












SPHINX PASTE—For high grade s . 
labels to glass or paper. A SUBSTITUTE 
TINNOL—For plain or lacquered tins. FOR 


MACHINE GUM—For wood or paste- 





board. 
CONDENSED PASTE POWDER—1 


REG. U.S, PAT, OFF lb. makes 2 gallons snow white paste c. P, GLYCERINE 


tor general pasting purposes. 
For further particulars write 


The Arabol Mfg. Co. 110° EAsT 42nd STREET New York 


RAMESES Mt) 


ie Glass Products Co. 
Vineland, N. J. 













Unique Miniature 


Perfume 
Vials 


capacities 
1 to 10 ce 


Full set of samples 
on request. 
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| 6A” ” QUALITY MIRRORS 


MIRRORS FOR VANITY 
CASES, COMPACTS AND 
ADVERTISING 
NOVELTIES 
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MIRRORS 
ARE GUARANTEED 
DELIVERIES PROMPT. 
WE WILL GLADLY SUBMIT 

SAMPLES AND PRICES. 


191-193 Chrystie St., New York City 
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For Your Compact 
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MIRRORS 


for 


VANITY BOXES 


> 
» 
g)(3¢)(32) SSSI 





_ DISTINCTIVE 
Better Made 


ata 





ww 
> 






PROMPT DELIVERY 





Lower Price 


E are the largest 


makers of _ special 














* Furlager Manufacturing Co. size mirrors for Vanity- 


z 67 East 8th St. New York, N. Y. boxes and other toilet ar- 














ticles and guarantee all our 


mirrors against defects of 


CLARENCE ae any character. 


y Specially packed for 
M RGA shipment out of town and 


guaranteed against breakage. 
& COMPANY 


We,are representatives in the Actually Prompt 
Middle West for the Belgian Deliveries 


Trading Co., Inc., which re- 
cently acquired The Essential 
Oil Co., of Trenton, N.J., 
world’s}Jlargest manufacturers 
of 


TERPINEOL 


FULL SIOCKS ARE CARRIED 


ROY AL MIRROR WORKS 
355W. ONTARIO ST. 187 MERCER STREET 


CHICAGO ~™ 


L_SUPERIOR 88/0 
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(®) GLASS VIALS(® 


Automatic Machine Made, Are Uniform . Sj 
in Capacity, Corkage, Height and Width 


Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO,ILL. NEW YORK,N.Y. 


wo roar mcm ox COLLAPSIBLE TUBES 


(ALL SIZES) 
Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, etc 


STANDARD SPECIALTY AND TUBE CO. 
NEW BRIGHTON, PA. 


Seals of 
Refinement 
Our samples will interest you 


Our prices will surprise you 
WRITE FOR BOTH 











JOHN HORN Hs 837-839 10th Ave., New York 
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The attached are a few réepresentenilt numbers from our line of Stock Perfume and * 
Toilet Preparation Labels. We will be pleased to send our complete Sample Line, which 
consists of an extensive assortment of styles and designs for $2.00. This amount 

THE HENDERSON LITHOGRAPHING Co., CINCINNATI, OHIO,U.S.A. — 
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OUR SAMPLES ARE NOW CONVENIENTLY PLACED IN BOOK FORM. 
WRITE FOR THIS ELABORATE AND EXCLUSIVE LINE. 





—— 


MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and package dressings for perfume, 
toilet preparations, soap and kindred lines. 


The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, OHIO 


DM grades of 
VANILLA. BEANS 


GUM 
Arabic Fr. CE nanth 
Crude Powdered 


POWDERED KARAYA GUM 





THE AMERICAN PERFUMER 





ROUGE and FACE 
POWDER COMPACTS 


Lip Sticks, Nail Polish 


Cosmetique, Eyebrow Pencils 





ABONITA COMPANY, Ine. | 
134 S. Clinton St. Chicago 
Compact Specialists 


PRIVATE BRANDS EXCLUSIVELY 
PROMPT SERVICE—IMMEDIATE DELIVERIES 
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(ALL STYLES) 


‘Rol ft Vanity Wool Rouge p uffs 


about 1% in diameter 


Sole U. S. Dis aplbuners 
M. DE MATTIA COMPANY 
88 Watt St., New York City 


AMECOUSEMA AMERICAN 
TRADING HOUSE 
in? 25 Rue St. Augue tin, Paris (2), France 
Cables :—"*AMECOUSEMA PARIS . 
All codes 
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| KNICKERBOCKER “MADE-RIGHT” 
SAMPLE CASES 


| Bring Bigger, Better, More Orders B 6 C) K S 


When you want 
any book on per- 
fumes, soaps, etc, 


write us. 


Perfumer Pub Co. 


Write for Pictorial Catalog 80. 14 Cliff Street New York 
| KNICKERBOCKER CASE COMPANY | 


Specialists and Original Designers 


224 N. Clinton Street Chicago | 


DO YOU KNOW 


THAT THE SUPREME COURT OF THE UNITED STATES HAS DECLARED 


|. That an unregistered trademark is valid only in that portion of the United 
States where it has been actually used in business ? 


2. That you cannot prevent another from using your unregistered trademark 
in that portion of the United States where you have not previously used it? 


3. That a user of your unregistered trademark in another portion of the United 
States can prevent you from using it there, although you may have adopted it 
years before he did? 


From the above you will see that you may be unable to extend your business 
under your unregistered trademarks. 


Have you protected these most valuable assets of your business by proper 
registration in the United States Patent Office? 


Consult the Patent, Trademark and Copyright Department of the 


Perfumer Publishing Company, 14 Cliff Street, New York City 
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Headquarters 
Beeswax 
Witch Hazel 


Stearate of Zine 





Magnesia Carbonate 


Inquiries solicited. 


A.C.Drury & Co. 


Waxes, Gums “ Heaw’ Chemicaks 
‘Dnugs, ésential bils Ec. 


| 420 Rush Street 


Chicago, Illinois 


STOCK 
LABELS 


for 
TOILET 


@ 
ee 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
120 WEST 32n4 STREET 
NEW YORK 


AN, (ath, KLAN 


(TIAN NNN 


VANILLA BEANS 


All Massesion 





_ LIMBERT & CO., Inc. 


12 South Marshall St. 
PHILADELPHIA 


— 
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Buy Powder Puffs 
of Proven Worth 


Arr ea iny powder puff manufac- 
turer can boast of having a few well 
known account But when firms whose 
names would m ‘ihn a “blue book” of the 
industry come back to ESPIEM time and 
time again, ie can be only one answer-— 
quality. ESPIEM puffs are quality puffs, 
but are sold at rock bottom prices. 

Just now we can give you special prices 
on your rouge puffs of French all lambs’ 
wool 13¢”—wide. Tops of beautiful pink or 
blue satin. Ask us to quote—to-day. 


Rock Bottom Prices 





The ESPIEM COMPANY 
Manufacturers of Quality Powder Puffs 
153 West 15th Street New York 
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artistic appearance. 
richness that The Melba Mfg. Co. 
added to their product 
by tying it with Heminway Package Silks. 
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An Exquisite 
Final Touch! 


UCH of the attention- and sales-value 


of toilet products depends on 


Made to match any shade of 
packing; for general use as well 
as for perfumes. Samples of 
five different qualities gladly 
Sent on request. 


THE H.K.H. SILK COMPANY 
of N. Y., Inc. 


120 E. 16th Street, N. Y. City 
Dept. T 





L. A. 


To the manufacturers of high quality creams I offer this 
fascinating Locust Odor. 4 to 6 ounces to the 100 lbs. of cream. 


New York 
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Note the final touch of 


(here illustrated), 
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Another 


fan Dyk “Floriol” 


Locust Blossom V. D. for greaseless cream 


Trial ounce $1.60. 


Let me mail you a sample. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 
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1923 


CLASSIFIED 


ADVERTISEMENTS 





The rate for advertisements in this section is 500. per line per in. 
sertion. Please send check with copy. Address all communications ts 
PERFUMER PUB. CO.. 14 Cliff St., "New York. 








BUSINESS OPPORTUNITIES 


FOR SALE AT COST 


Closing out Felix Cola & Sonet synthetic oils in original 
4 Kem and 1 Kgm packages :— 


Chypraneol . -64.00 per Kem TMOG. ascees ..91.00 per Kam 
Oreol C .....59.00 ' Jekmiol ..:..<te00 “ ™ 
Anthemol ....47.00 “ ROO once A 
Gardenol ....56.00 “ * Forel... <is.« «Sn 

Idanol ..... 55.00 “ * Jasmin Fleur .51.00 
Pompeinol ...42.00 “ *  Muguet de Mai 33.00 

Lilas Fleur ..62.00 “ “Rose D’Orient 51.00 


Address B. O. No. 1152, care of this journal 


FOR SALE- BOX NAILING MACHINI 


6-track DOIG No. 2 Nailers, $275.00 each. 

6-track MORGAN No. 6 Nailer, $375.00 

2—8-track MORGAN No. 8 Nailers, $375.00 eax 

1—8-track DOIG No. 4 Nailer, $235.00. 

1—9-track DOIG No. 4 Nailer, $350.00. 

G-track MORGAN No. 9 Nailers, with Side Arm at- 
tachhiments, $400.00 each. 

Also Box and Woodworking machinery of all kinds 

State your wants. What have you for sale? 

Chas. N. Braun Machinery Co., Fort Wayne, In 


(Continued on page 134) 
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Pound $24.00. 
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1114 State -Lake Bldg. 
Chicago 
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SOAP SPECIALTIES 
oa SHAMPOO BASE SOAP SURGICAL GREEN SOAP U.S.P. 
a 4 « ganich OLIVE OIL BASE SOAP SHAVING CREAM 
iaiea al LIQUID SHAMPOO SOFT POTASH SOAPS 
om EmMic SHAMPOO PASTE AUTOMOBILE SOAP 

LIQUID TOILET SOAP CASTILE SOAP U. S. P. 

nal WHITE FLOATING SOAP BARS AND POWDERED | 
m 115 NINTH ST., BROOKLYN, N.Y. Write for Samples and Quotations | 




















AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 


TOILET SOAPS—SHAVING CREAM—FACE CREAMS 
Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. -_~ - Tippecanoe City, Ohio 


a ’ (14 miles north of Dayton, Ohio.) 








A P E R B O 7 E S Let Us Expedite Your Imports and See That 
fon P E R FU M E R S Your Classification Is Correct 


CUSTOM HOUSE BROKERS | 
aun f-= se Se 


HAND and MACHINE MADE 
Distinctive Designs for FOREIGN FREIGHT FORWARDERS 


Face Powders, Toilet 
Preparations and Perfumes. — 


nN x 1 Broadway 
ROBERT NEUMANN Lo CURTO & FUNE | 


1401-1411 Plum St. Cincinnati, Ohio | Re eee 














Go Ga Ge Gee, 


TFANCY BOX COVER PAPER. | 


Ni NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 


DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


MATTHIAS & FREEMAN PAPER CO. 





Ge Ge @, Ge Ge Ge Ge DD. DO. OO. G. . Oo. Oo. 
Ee 


17 N. SEVENTH STREET PHILADELPHIA 
i iiesiiihihatiatiaeiinataigeniatiain ‘ edoetetontcdoatetontetontetontetnatetoetetoe 
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BUSINESS OPPORTUNITIES 
stablished toilet goods business founded in 187% ‘Perais 
for 200 barrels denatured alcohol for sale I I] tails and 


formation will be furnished to imquir WV 


LAUNDRY BAR SOAPS make an appointment to visit plant. hdleens 0. No 


47, care of this journal 








SITUATIONS WANTED 


Chemist, M.Sc., large experience in toilet rations, 
cosmetics, and perfumes, wants to change present position 
for one with steady, progressive concer [nitiat re- 
ative ability . able to ri plant Address | KK 105] st ston 
Rd., Apt. 2, New York Cit 

Salesman, familiar with essential oils, synthetics, crude 
drugs, or gt od appearance and addre Ss, Is Open I ngage- 
ment First class references All replies conhdential Ad- 

The “Proctor” Continuous Truck Dryer—a won- dress S. W.. No. 1150, care of this journal 
derfully efficient system of drying all Laundry " - ; 
Bar Soaps. The bars of soap on trucks are auto- Salesman, with several vears’ experience in the sale of 
matically run through the dryer. Perfect sur- drugs. chemicals and essential oils, desires posit vith es- 
face drying is obtained with the least possible ntial oil sith Address S. W \ 115] : f at 
loss of weight. Saves time, space and labor. ential ¢ rm UE ESS ’ : AJ, ‘ ths 
Send for our catalogue. journal 
PROCTOR & SCHWARTZ, INC Perfumer of very broad experience, connected with best 
’ . a ; 
Formerly The Philadelphia Textile Machinery Co., se Ss in _ 1 OF 4 1S my n a engagement in metropolitan 
: . istrict record and good recommendat \ddress 
Philadelphia, Pa. : a a ee ' ress 
—— , 99 in confidence S. W. No. 1153, care of this ral 
HELP WANTED 

REPRESENTATIVE WANTED Thoroughly experienced to 
sell well known line of powder puffs and mpacts to the 
manufacturing trad Splendid opportunity for ¢ | man 
Must be acquainted with buyers. Address H. \V. No. 1134 
care of this journal. 





(Continued on page 136) 







or PERFUMERS 
FLAVORING EXTRACT MFRS. 


AND MANUFACTURING CHEMISTS 


Absolutely Pure, Odorless and 
Supplied in all Formulas 






















WILL BE PLEASED TO FURNISH SAMPLE 
OF SPECIALLY DENATURED FORMULAS ON 
REQUEST. 


THE GEORGE WIEDEMANN CO., INC. 
NEWPORT, KENTUCKY 





‘ts 















this 


best 
slitan 
dre ss 


d to 
» the 
man 


1134, 
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COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 
Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 


STEARIC ACID 


Vt) esas 82 
PACKED TIGHT 
3 DELIVERED RIGHT 


Pure Stearic Acid in Convenient Size Cases 
RUB-NO-MORE CO. FORT: WAYNE. ENB. 





SUPERFINE SHAMPOO BASE 


We have the finest Cocoanut Oil Base made for making shampoo. Complete 
formula with sample for the asking. 


We also have a full line of White Mineral Jellies, Petrolatums, White Oils, 
etc. Write for samples and prices. 


PENNSYLVANIA OIL COMPANY 
412-420 N. Western Ave. CHICAGO, ILLINOIS 




















HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 
BROOKLYN. N. Y. 


POWDERED SOAP 





SHAMPOO BASE 










LIQUID SHAMPOO U. S. P. CASTILE BARS & 
LIQUID TOILET SOAP POWDERED 
SURGICAL GREEN SOAP _ SHAVING POWDER & CREAM 

_weankf"ERE°%, °Sfiruny SHAMPOO PASTE TOILET AND BATH SOAPS 
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Alexander Compact 
Rouge Machine 


Makes any size or shape compact. 
Formulas furnished Purchasers free. 
The finished compact looks like 
hand-made but is far superior. 
Original cost of equipment is small 
and is easily covered. 


Formulas 


For 
Perfumery & Toilet Prepara- 


tions. 


Charges Moderate 


A. ALEXANDER 


1123 Broadway, N. Y. C. 


Telephone Watkins 1968 


ee ee ee 


(Continued from page 134) 





HELP WANTED 


1 proved ability t handle exclusive 
ot internation reputation 
hest stor € stan 


mcterences 
ie is thoroughly establishec 
) 1148, Cal 


cosmetics 


ind 100d Opportunity 
ess H. W., No 1149, ca ( i 





ED—Must be experi enced it 


ind rouge compacts; no others need 


pportunity§ tor sa man 
3 this journa 


IF YOU NEED ANY 
KIND OF 
MACHINERY 
ASK US 


Perfumer Publishing Company 
14 Cliff Street New York 


Information Department 


ESTABLISHED 1890 


FOREIGN—" YZ 


KAOLIN 
ZINC OXIDE 


MAGNESIA CARBONATE 


L_. C>-Domestic 


SOAP POWDER 
ZINC STEARATE 
PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


STARCH 


INFUSORIAL EARTH 


WHITTAKER, CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 


245 Front St. 


New York 
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produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


ROSE CENTIFOLIA $36.00 LB. 


A MASTER PRODUCT—RED ROSE TYPE—LET US SEND YOU A SAMPLE. 

EAU DE QUININE RIVIERA $10.00 LB. 
FRENCH TYPE—POSSESSING THE FLOWERY FRAGRANCE SO MUCH LOOKED FOR. 
EAU DE QUININE COLOR Witt Nor stain—tiquip FORM $8 GAL- 
LILAC ssp” $6.00 LB THE GREATEST VALUE EVER OFFERED FOR 


* THE PRICE FOR CREAMS, TOILET WATER, ETC. 


ORIENTAL BOUQUET $12.00 LB. 4, NEW POWERFUL 


ORIENTAL TYPE ODOR 


RIVIERA PRODUCTS CO., 27 W. ILLINOIS, CHICAGO 


DEALERS AND MANUFACTURERS’ AGTS. IN ESS. OILS, COLORS, LANOLIN, BEESWAX,: FILTER PAPER, ETC. 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET 
SOAP and SHAMPOO will enable you to in- 
crease your business. 

BUCKEYE BASE SOAP will produce a liquid 
soap or shampoo that will be uniform in every 
respect. An exacting chemical analysis insures 
the uniform composition of these soaps. 


LIQUID SHAMPOO 
SHAMPOO BASE. SOAP 
SHAMPOO PASTE 
LIQUID TOILET SOAP 
TOILET BASE SOAP 
SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


TUBE CLIPS THE 


All Milk Rolling Massage Cream 
also 


Made of nickel zinc and will not rust. Eight sizes 


carried in stock for prompt delivery. 
Diameter Tube—Length Clip | Diameter Tube—Length Clip 
% — es Inch : . ie Inch 
I 
_ “ste - 14% “ "1115/16 “ 
a. Gena = 1y4 “ waa * 
THE H. C. CooK co. 


ANSONIA, CONN. 
New York Office: 100 LAFAYETTE STREET 


Cold Cream and Greaseless Cream 
Fine Quality—Better Price 
Send for price list. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 
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For Toilet Preparations and Cosmetics 


Wyrol 


U.S.PAT.OFF. 


THE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 


address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 


Established 1835 


AMERICAN ANILINE Webb’s Alcohol 
PRODUCTS, Inc. Warranted U. S. P. 190 Proof 


80 FIFTH AVE. 
NEW YORK, N. Y. COLOGNE SPIRITS 
Denatured Alcohol—All Formulas 


James A. Webb & Son 


INCORPORATED 


110 East 42nd Street N. Y. City 
Phone—Vanderbilt 3600 


COLORS ommmeneen 


In three of our plants we manufacture 


colors specially developed for the 
INFORMATION REGARDING 


G O S M E T I C TRADE-MARK PROTECTION 


TRADE 
Colors for 


Eyebrow Pencils 
Lipsticks and Rouges 
Compact 


Shampoo and Massage PERFUMER PUBLISHING CO. 


Cream 
Ask for Samples 14 Cliff Street New York 
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Pfaudler Tanks used in the process of manufacture 
tooth paste. The Kolynos Co., London, England 


Mail the analysis coupon! 


The PFAUDLER CO. 


The World’s Largest Makers of Glass Lined Steel 
Equipment 


ROCHESTER, N. Y. 


New York City Chicago San Francisco 
London, England Sydney, Australia 


oy 


Fries & 

Fritzsche 

Fritsche & hy 

Furl ger Mf 

Gair Co 

Giese & Son, 

Givaudan & Co., 

Glass Products ( 

Globe Collapsible 

Coert & ¢ . In 
Pouyat-Elit 

K. H. Silk Co 
1 & Gillespi 


Tat 

Jarden 

Kiefer Machin 

Nimble Gl 

Klar, Adolph 

Nlik-Tite ( 

\nickerbocker d 

Kranich Chemical 
Richard M 

B 


between 40 





KOLYNOS 
AT LONDON 


The Kolynos Company have a plant at London 
which is the equal of anything in America for 
the handling of tooth paste. They use six 
large tanks which hold glycerine and alcohol 
in the process of making their tooth paste. 


Our leading makers of tooth paste, perfumes, 
essential oils, shaving cream, etc., use Pfaudler 
equipment for many of their plant operations. 
You will find Pfaudler equipment ready to 
meet the requirements of your product. 


ee ee ee ee ee ee ee ee ee ee ee ef 
riik PFAUDLER CO., Rochester, N. Y. 
Gentlemen: 


We manufacture 


Would be interested in learning whether your equip- 
ment has been used in our field. Send literature and 
ivailable data. 


Chemical nature of product handled is.... 


Name 
Address eae 7 a De 
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BUTYRIC ETHER 


(ETHYL BUTYRATE) ‘lp 
“EX-ALK”’—Our odorless, tasteless 
solvent for non-alcoholic Vanillin- 
Coumarin extracts. 


“SOL-EST”—For cutting essential 


oils to make them soluble in water 
~ solution. An odorless, tasteless ester. 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. | 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA | WISCONSIN 








Aluminum Case 


PETITES 
y,%, and % oz. 


1 oz. Size Only Capacity 
Ground iP 
Elongated ’ 
Glass 
Stoppers 

















The Best Materials and Work- 
manship in Paper Box 
Construction 


SERVICE QUALITY 







Quality 


Superior to 





Buy Baxter Boxes Because Best 















Europe’s 


best. 






Man’f'd by 
E. J. CALLAHAN & CO. 


16 W. BARRE ST., BALTIMORE, MD. 






General Office: Brunswick, Maine 
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ss HENASOAP =~ 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO is a combination of the 
active coloring principles of Hopkins Egyptian 
Henna with Hopkins Neutral White 
Soap—delicately perfumed. 


HENASOAP SHAMPOO is sold to manufacturers only 
Send for Sample and Quotation 


J. L. HOPKINS & CO. 


IMPORTING DRUG MERCHANTS 


100 WILLIAM STREET 


HENASOAP SHAMPOO gives a rich, creamy 
lather, cleanses the scalp—gives a glint to the 
hair and makes satisfied customers 


NEW YORK CITY 
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Vaccu Filter No. 3 operated by Electric Vaccu-Pump 


The great success of our No. 1 size Vaccu-Filters at $8.00 
each and the No. 2 size at $15.00, has caused us to put or 
the market a larger filter wi >| for $150.00 
complete, in ling hose, Vact i ‘tor, switch 
co:id, plug, etc., except standard Alter with- 
out Electric Pump for use with any Vacuum system $75.00; 
Filter Papers cut to fit, $4.00 per 100. 

itfit should filter 60 gallons per hour, is portable, 
Filtering area, takes up very little space 

easily cleaned, made of nickel-plated, 
and operates on lam] 














OVER 7,00 VACCU-FILTERS IN USE 
Write for Catalogue 


Alsop Engineering Company 


157 Water St., Dept. K.. New York 


Floor 
space 





Private Brand Toilet Soap 
H !GH grade toilet soaps added to 


established lines of toilet prepara- 
tions are a ready source of profit. 

Sales of soap under private brands 
are easily made to your established 
trade. They have a good advertising 
value. . 

If high quality and good value are 
offered, the prestige of the whole line 
is enhanced. 

This keeps the retailer's name con- 
tinually before customers and helps to 
build up a demand for other items in 
his line. 

We specialize in the manufacture of 
toilet soaps put out under private 
brands. 

Our prices will interest you. Write 
for full information. 


Makers of Private Brands since 1849 


PENNSYLVANIA SOAP CO. 


Lancaster, Pa. 
New York City Office: 9 West Broadway 
EE RRR A OTRO CETTE 


KLAR, 


WE SPECIALIZE IN PRIVATE 
BRANDS FOR 


Cold Creams Perfumes 
Vanishing Creams Toilet Waters 
Lemon Cream Clay-Packs 
Freckle and Bleach Tooth Paste 
Cream Shaving Cream 


Hand and Face Lotions 
Shampoo 

Hair Luster 

Curling and Waving 


Deoderant Cream 
Foundation Cream 
Cocoa Butter Cream 


Hair Tonics Fluid 
Face Powders Non-Alcoholic Flavors 
Talcum Powders Private Formulas 


We Have Every Convenience in the Way of Automatic 
Filling Machines and Can Furnish High Grade Goods 
with Prompt Service at Proper Prices. We Have 
Been Manufacturing Private Brands for Thirty Years 

and Have Always Guaranteed Our Products. 





Comrort Manuracturinc Co. 


Manufacturing Perfumers. 








500 So. Throop Street Chicago, II. 


(Monroe 2486) 


Li hh ddd LiLidihdbdhdddddddddidiaa 


Donald M. Smith, President 


| 
2 . ° | 
- + ‘ | 
Bristol Industries, Inc. | 
MANUFACTURERS SALES AGENTS 
for 
Peerless Tube Co.—Collapsible Tin Tubes (Plain and 
decorated ) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping). 


Room 805 42 Park Row, New York, N. Y. | 
Telephone Cortlandt 1574-5 


BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 
Private Mould Ware Our Specialty 


aboratory Supplies—Filter Paper—Wool |! 
nels, Graduates, et We carry a 
considerable variety of different styles of 

and Jars—Sprinkler Tops—Corks—Col 

Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Ask for Prices and Samples before you buy 
elsewhere. 








Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City Phone 
Near Beekman Street Beekman 7260-7261 | 


—— 


MANUFACTURERS AND DEALERS * 
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Your Inquiries Solicited 


PRIVATE BRAND 
TOILET SOAPS 


a 






















Manufacturers of 
Powdered-Chip-Liquid 
Cocoanut Oil Base-Shampoo 
Soaps 








J. Eavenson & Sons, Inc., Camden, N.J. 








PFALTZ & BAUER, Inc. 


300 Pearl Street New York City 


Agents for 


A. MASCHMEYER, JR. 


Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,"’ ETC, 


E. pE HaEN A. G. 
Hanover 


Benzyl Acetate F. F. C.—Methylanthranylate 


E. SAcHsseE & Co. 
Leipzig 


Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 


“AND -COMPANY 
CHICAGO 
Established hes 


Dr. F. RASCHIG 
Ludwigshafen 


Musk Ambrette 100% 


Wott WaAESCHEREI & KAEMMEREI 


Hanover 
“Golden Fleece” Lanoline. 
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AMALIE 


% 


BRAND 


P-1 WHITE OIL 
(A COSMETIC OIL) 





MEDICINAL WHITE OILS 
SNOW WHITE MINERAL JELLIES 
PETROLATUMS 


STOCKS CARRIED IN PRINCIPAL CITIES 


L. SONNEBORN SONS, INC. 


114 FIFTH AVENUE 
NEW YORK, N. Y. 
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